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Outdoor Admen Told 


to Do More 


Houston, Sept. 17—Members of 
the outdoor advertising indusiry 
this week received advice on how 
to increase sales, how to make 
more effective use of research and 


4 A's Elects Ludgin 
Chairman; Baker Is 


New Vice-Chairman 


CHICAGO, Sept. 18—Earle Ludgin, 
president of Earle Ludgin & Co., 
has been elected chairman of the 
board of the American Assn. of 


Earle Ludgin 


Research 


how to make better use of their 
medium. 

The occasion was the 56th an- 
nual convention of the Outdoor 
Advertising Assn. of America. 

When they weren’t listening to 
agency men, advertisers and oth- 
ers, the outdoor operators literally 
took off their coats in this hot, 
humid city and met in closed 
workshop sessions. In these ses- 
sions they discussed such problems 
as (1)' how to make the most ef- 
fective use of existing capacity; 
(2) how to handle leasing prob- 
|lems; (3) what to do about press 
|relations and zoning regulations, 
etc. 


|@ The need for more market in- 
‘formation was stressed Wednesday 
by J. B. Huntress, advertising 
/manager of Nash Motors division 
of Nash-Kelvinator Corp. 

“If outdoor operators want to 
compete more effectively with oth- 
er media, they must do what these 
other media are doing—providing 
the advertiser with increasing 
amounts of pertinent, useful re- 
search,” Mr. Huntress said. 


door uninterruptedly since 1944, is 
continually looking for new ideas 


Nash, which has been using out- | 


SUBMARINE WANTED 


We are desirous of renting one (1) submarine for the 
purpose of carrying about fifty (50) plumbing and 
heating contractors to Michigan City, St Joe and Ben- 
ton Harbor. Owner of submarine must furnish pilot, 
cook and bartender. The latter must be able to prepare 
delicious Roast Beef dinner and mix finest of drinks. 
Hatch must be large enough to admit one Kohler of 
Kohler bath tub, one bundle of Youngstown Pipe, some 
soil pipe, Walworth Valves and fittings for delivery to 
our friends in abeve-mentioned cities. 


Any club, corporation or individual on the Gteat Lakes 
owning a submarine, please write, wire or call 


Edward M. Moran, President, 
MORAN SUPPLY COMPANY 


2501 NM. Centre! Avenue 
Chicago, Iinets 
Telephone: NAtional 2-8300-01-02-03 


Donald McGraw Is 
New President of 
McGraw-Hill Co. 


New York, Sept. 17—Donald C. 


ufacturing and general services, 
FAILURE—This ad, which ran last week in today was elected president of Mc- 
the Chicago Tribune, didn’t pull at all, Graw-Hill Publishing Co. at a 
unless you count a few calls from jokesters. board of directors meeting. He 


succeeds his brother, the late Cur- 
tis W. McG (AA, Sept. 14). 
Sarnoff Asks The office a éun the 
sea 
NBC Affiliates 
. 
for Cooperation 


board, which the late Mr. McGraw 


also held, has been eliminated. 
All other officers of McGraw- 


Hill Publishing Co. continue un- 
changed. 


son of the late James H. McGraw 
Sr., founder of the company. He 


| Tells New Program joined McGraw-Hill in 1919, be- 
came a director in 1935 and a y.p. | 
_ Setup and Asks for in 1945. In 1933 he was named 


a ‘Flexible Attitude’ 


| placed in charge of production and 


‘to give National Broadcasting Co.| ling of all contracts for printing, 
‘affiliates gathered here today a/| binding, engraving and paper sup- 
‘real college-team pep talk. In-| ply for the entire McGraw-Hill 
stead, he gave them a down-to-| operation. 

‘earth picture of radio’s position. 


Advertising Agencies. He succeeds t© make its poster advertising more | with no attempt to sugar up any|# The new president was edu- 


the late Henry M. Stevens of J. effective, he said. Currently, the bitter pills. 
Walter Thompson Co., New York, Company 1S cooperating with od 
who died Aug. 11 while vacation- | lithographer who is testing a new 


ing in Nova Scotia (AA, Aug. 17). 
Mr. Ludgin was previously vice- 
chairman of the association. He 
has been a national director of the 
Four A’s since 1949 and is a ferm- 
er chairman of its Central Council. 
(Continued on Page 101) 


| paper. Nash also is about to launch 

|its second poster idea contest. 

| The first idea contest, held for 

|Nash dealers and employes, pro- 

vided the auto maker with a lot of 

'new and refreshing ideas. The 
(Continued on Page 101) 


‘Bunk,’ Says Station Attendant... 


Sun Oil Dealers Unimpressed by Ad 
Claiming Sunoco Beats Competition 


By Allen Sommers 

PHILADELPHIA, Sept. 17—If 
you’re determined to rely heavily 
on your dealers in a new promo- 
tion, be sure you’ve briefed them 
carefully by the time the ads run. 
Even when your detail men have 
made the rounds ahead of time, 
it’s a good idea to keep your fin- 
gers crossed, just in case. 

For example, consider the case 
of Sun Oil Co., which broke a 
campaign in this area Sept. 2 with 
a 1,750-line ad appearing in about 
200 cities and towns. The an- 
nouncement—plus saturation ra- 
dio spots and the “Five Star Ex- 
tra” radio news show—proclaimed 
U.S. Testing Co.’s test of Sun Oil’s 
New Blue Sunoco as compared to 
other high test brands. 

The newspaper copy tells how 
U. S. Testing Co. found “no differ- 
ence in miles per gallon, accelera- 
tion or over-all performance” be- 
tween New Blue Sunoco and other 
high test gasolines while the test 
cars were driven at normal touring 
speeds. This, the ad copy boasted, 
was true even though competing 


| brands cost as much as 3¢ per gal- 
| lon more than Sunoco. 


| The ad then politely suggested | 


| that “you ask your Sunoco dealer 
\for further details of the Sunoco 
road test.” 


Sunoco station attendants thought 
of the ad. And, in touring the sta- 
tions, he also asked attendants at 
Gulf, Mobilgas, Atlantic and Amo- 
| co stations for their opinions of the 
| test. 


# Five Sunoco stations in Phila- 
|delphia and in western suburbs 
| were covered. Three attendants in 
three of the stations did not know 
the other brands of gasolines used 
in test as the ad said they would. 
| All said they had received no lit- 
‘erature from Sun Oil about it and 
|\“knew only what they read in the 
paper.” Another attendant in Drex- 
el Hill said he had no idea what 
the AA correspondent was talking 
about. When the matter was ex- 


(Continued on Page 65) 


| cated at Lawrenceville School and 
What his speech amounted to! Princeton, served with the Navy in 
was: You'll never have it so good| World War I, and in 1919 joined 
again as in pre-TV times, and you! (Continued on Page 4) 
won’t have it at all if you don’t 


McGraw, previously v.p. for man-_ 


Donald McGraw is the youngest | 


secretary of the company and) 


Cuicaco, Sept. 17—Gen. David | manufacturing. Since that time he | 
Sarnoff might have been expected has been responsible for the hand-| 


Carlson Studies Plan for ‘Expedited’ 
First Class Mail to Cost 5c an Ounce 


WASHINGTON, Sept. 17—Revolu- 
tionary proposals for bettering 
mail service and cutting postal 
|costs are under consideration by 
\the Senate post office committee, 
Chairman Frank Carlson (R., 
Kan.) indicated today. 

Among suggestions being studied 
by the Senate group and its ad- 
visory council is the establish- 
ment of “expedited first class” let- 
ter service, requiring 5¢ postage 
for each ounce. 

Sen. Carlson explained that most 
non-local first class mail would 
be transported by air, thus making 
possible overnight delivery  be- 
tween most points in the country. 
|Under the proposal, local first- 
class mail would continue at the 
present rate of 3¢ an ounce. 


|@ The Carlson committee propos- 
al ties in, to a degree, with the 
Post Office Department’s own 
plans. Postmaster General Arthur 
|E. Summerfield announced last 
week that the civil aeronautics 
| board has been petitioned for ap- 
proval of a one-year experiment 
by which most first-class mail is to 
be transported by air between New 
| York and Chicago and Washington 
and Chicago. 

| This week, CAB granted the 
| Post Office petition at the cut rates 
proposed. American Airlines, Trans 
World Airlines and United Air 
Lines have agreed to participate in 
the test, which will utilize unsold 

(Continued on Page 8) 


pitch in and help your network 
adjust to the new realities of ra- 
dio. 

In general, what Gen. Sarnoff 
told the affiliates is what he told 
|ADVERTISING AGE in an interview 
carried on Page 3 of this issue. 

The general’s talk was heavily 
larded with such words and’ 
phrases as “joint responsibility,” 
“business cooperation,” “harmoni- 


New York, Sept. 17—Advertisers 
will have to pay a higher price to 
clear TV time in many markets 
this fall, although several of the 


ous collaboration’ and also such 
|as “realistic reappraisals,” adapt 
(Continued on Page 105) 


| 


new ultra-high-frequency stations 
are offering network sponsors a 
temporary free ride, and National 


Net TV Costs Going Up, Despite NBC 
Cable Rate Cut and ‘Bonus’ Stations 


Broadcasting Co. has slashed its 
cable charges. 

Fall being the traditional period 
for television rate increases, a 
number of stations have announced 
rate hikes for network sponsors 
effective Sept. 1 and Oct. 1. Most 


_ Last Minute News Flashes 
Tatham-Laird Gets Wander Co. Accounts 


CuIcaco, Sept. 18—Wander Co., maker of Ovaltine and other food 
products, has appointed Tatham-Laird to handle its advertising, effec- 


| pharmaceuticals made by Wander’s Smith-Dorsey division of Lincoln, 
| Neb. L. G. Maison & Co. is the present agency for the division. 
‘Antell Execs Weigh 3 Agencies to Replace Mathes 
BALTIMORE, Sept. 18—Charles Antell Inc. executives were meeting 
| this week with representatives of three agencies preparatory to reas- 
| Signing its major lines—Formula No. 9 hair preparation and Charles 
| Antell soaps and shampoos. J. M. Mathes Inc. had been named to han- 


dle these products effective Oct. 1 (AA, Aug. 24), but the appoint- | 


/ment was “withdrawn” by mutual consent this week. Leonard Rosen, 
\chairman of the board of Antell, explained that there was a ‘“mis- 
| understanding about policy” with Mathes. The company wanted to get 
started immediately on an interim campaign, while the agency prefer- 
red to make a consumer panel survey first. The selection of an agency 
‘to handle this $2,000,000 account is expected next week. 


Weston Promotes Denton to Marketing Manager 


NEwakk, N. J., Sept. 18—Charles B. Denton has been named market- 
ing manager of Weston Electrical Instrument Corp. He retains direction 
of the advertising department which he has headed since 1950 and as- 
sumes responsibility for the sale of all retail and distributor products. 

(Additional News Flashes on Page 105) 


_of the outlets are in established TV 
areas, but a few of them are rela- 
|tive newcomers. 

_ At American Broadcasting Co., 
rate increases have been posted 
for Syracuse—WHEN, from $700 
to $900 (for one hour of Class A 


| 


So ADVERTISING AGE sent out a/ tive Jan. 1, 1954. Grant Advertising now handles this advertising. | time); Nashville—WSM-TV, from 
correspondent to find out just what Tatham-Laird also will add the professional advertising of ethical | $450 


to $550; Altoona, Pa— 
| WFBG-TV, from $250 to $400; 
|Ames, Ia.—WOI-TV, from $500 to 
| $550; New Haven—WNHC-TV, 
| from $900 to $1,000; St. Louis— 
'KSD-TV, from $1,300 to $1,400. 
All these revisions were made as 
of Sept. 1. 


s Affiliates which have announced 
increases as of Oct. 1 are Provi- 
dence—WJAR-TV, from $850 to 
$1,000; Austin, Tex.—KTBC-TV, 
\from $250 to $300; Dayton— 
WHIO-TV, from $750 to $850; 
Youngstown, O.—WKBN-TYV, from 
$200 to $250; South Bend—-WSBT- 
TV—from $200 to $300. 

Several of these changes are ap- 
plicable to DuMont, CBS Televi- 
sion and NBC-TV as well as ABC 
since some of the stations are affil- 

| (Continued on Page 104) 
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GM's Softasilk 
Will Move from - 
D-F-S to Esty 


MINNEAPOLIs, Sept. 16—Dancer- 
Fitzgerald-Sample, which lost $3,- 
500,000 worth of billings when 
General Mills’ Betty Crocker cake 
mixes moved to Batten, Barton, 


Durstine & Osborn Sept. 1 (AA, | a fees <= 


April 20), is slated to lose another | 
portion of General Mills’ business | 
on Jan. 1, 1954, when the Softasilk | 
cake flour account will be picked 
up by William Esty Co., New York. 

This latest in a series of shifts 
among General Mills’ long roster 
of agencies leaves D-F-S with the 
Gold Medal flour and Cheerios 
cereal accounts. Esty, in addition 
to Softasilk,_ is handling Sugar 
Jets, another General Mills cereal. 

Reason given for this transfer 
of accounts is the same as was giv- 
en when BBDO got Betty Crocker 
cake mixes: the company’s policy 
of placing competitive products 
in separate agencies. 

According to C. S. Samuelson, 
advertising manager of General 
Mills grocery products, Softasilk 
is competitive with all-purpose 
flours made by the company. 


s Interestingly enough, at the 
time General Mills announced it 
had awarded Betty Crocker cake 
mixes to BBDO, it was reported 
that William Esty had been one of 
the agencies considered for that 
account. 

The lineup of General Mills 
agencies, at least at the time this 
story went to press, looks like this 
now: 

Dancer-Fitzgerald 
Sample—Gold Medal Flour, 
Cheerios, Softasilk cake flour (un- 


til Jan. 1). 
Knox Reeves Advertising— 
Wheaties, Bisquick, Crustquick, 


Betty Crocker Cereal Tray. 

Batten, Barton, Durstine & Os- 
born (Minneapolis)—home appli- 
ances, Betty Crocker-TV. 

Batten, Barton, Durstine & Os- 
born (New York)—Betty Crocker 
cake mixes. 

Tatham-Laird—Kix, 
Smiles. 

N. W. Ayer & Son—institutional. 

Wm. Esty Co.—Sugar Jets, Soft- 
asilk cake mixes (after Jan. 1). 

Zimmer, Keller & Calvert—Lar- 
ro division (feeds). 

Dancer, Fitzgerald & Mc®oug- 
all—Sperry (Western) division. 


Sugar 


Culligan to Open 
New Campaign With 
‘Lite’ Ad, Contest 


NORTHBROOK, ILL., Sept. 16—Cul- 
ligan Inc. will open its fall water 
softener service sales drive with 
magazine ads this month. 

The campaign will break with a 
b&w page in Life next week. Other 
insertions will appear this fall in 
Good Housekeeping, Parents’ Mag- 
azine and Today’s Health. 

Mats and direct mail material 
have been prepared for dealers to 
use in extending the campaign to 
the local level. 

Dealer incentive is provided by 
a contest in which 12 six-day trips 


| “ee 
| 
| 
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STARTS SERIES—The Institute of Life Insur- 
ance will start a new campaign the week of 
Oct. 5 with this 1,000-line ad, which will 
appear in about 500 daily newspapers. Six 
farm publications are also on the schedule. 


Insurance Institute 
Ad Series Stresses 


Changes in America 


New York, Sept. 15—A new ad 
campaign by the Institute of Life 
Insurance will show how America 
is changing and how life insurance 
is keeping pace with the changes. 

The institute will use a series of 
14 ads in approximately 500 daily 
newspapers and six farm publica- 
tions. Insertions will appear in 
1,000-line space and will run from 
Oct. 5 throwgh next spring. 

Each ad will carry the line, 
“How America is Changing.” 
Under this “flag,” copy will cite a 
big change which occurred in the 
last 10 or 15 years, and will show 
how the change affected people’s 
needs and way of living. 


® Following will be an explana- 
tion of how life insurance kept 
pace in responding to the change. 
The copy will conelude with sug- 
gestions on how readers may keep 
their life insurance in line with 
the changes. 

Headlines in some of the ads 
will read, “Big families are back 
in style’; “Today, 55% more stu- 
dents are in college than in 1940”; 
“More Americans own homes to- 
day than pay rent,” and “Now, 
more married women than single 
women have jobs.” 

J. Walter Thompson Co. is the 
agency. 


Derby Foods Goes Weekly 


Derby Foods, Chicago, which 
has been sponsoring “Sky King” 
on alternate weeks over ABC-TV, 
will extend its sponsorship to ev- 
ery week as of Sept. 21. At that 
date the 30-minute program will 
move to an evening time period 
from its present Saturday late 
morning spot. Needham, Leuis & 
Brorby is the agency. 


Ricketts Heads Company 


M. M. Ricketts has been elected 
president of Strong Cobb & Co., 
Cleveland pharmaceuticals manu- 
facturer. He succeeds George Mill- 
er, who has resigned. Mr. Ricketts 
was v.p. of Strong Cobb and gen- 
eral manager of its American 
Chlorophyll division. 


to Mexico will be awarded dealers 
who most exceed sales quotas. 


WESK Signs With NBC 
WESK, Escanaba, Mich., will af- 


filiate with the radio network of) 
National Broadcasting Co. as of 
Sept. 20. The 250-watt station for- 


merly operated as an independent. 


Eiser Joins Mitchell 


Joseph A. Eiser has joined Har- 
old Mm. Mitchell Inc., New York 


agency, as art director. He Wa€S News TV station. Before joining WPIX, he | 


formerly an art director with 
Ruthrauff & Ryan. 


AN. 


FRED M. THROWER, who was named gen- 
| eral manager of WPIX, New York, last 
| spring, has been elected v.p. of the Daily 


| was @ top sales executive ot CBS Television 
and the American Broadcasting Co. 
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- Young Drows ‘Backward’ Railroads Long 


Enough to Jlast 92% Tax on High Incomes 


New York, Se: 15—Robert R. 
Young, who c.-tomarily bangs 
‘away at our “bac. ward” railroads, 


'today drew a be:d on the 92% top 
income tax. 

The chairman ©‘ the Chesapeake 
& Ohio Railway ‘01d a luncheon of 
the New York “ales Executives 
Club that the . vernment’s rev- 
enue loss “would be only $2 bil- 
lion if the top income tax bracket 
were reduced to the 26% rate that 
applies to capital gains.” 

He said high-bracket taxes 
“bear down heavily on men in the 
selling profession, where incentive 
is so important.” 


@ Then he added: “We have not 
kicked enough about this high 
bracket income tax, so dear to the 
communists. It is hard to believe, 
but true, that the men who suffer 
this inequality without organized 
protest are the very men who con- 
trol the greatest power in America 
—our advertising budgets. 
“Suppose we organized ourselves 
and all began to ask in our adver- 
tising, if 100% taxation is com- 
munism, just what is 92% taxa- 
tion? There are many different and 
effective ways to ask that question. 
Instead we allow our advertising 
patronage to go by default into the 
hands of those who feel differently 
about our system than we do—who 


drab living a sin. There are goals 
our stockholders hold far higher 


for our advertising copy than just 
to sell more and better soap.” 


= Mr. Young deplored the “non-| 


sense” which sees everyone left, 
after taxes, with the same number 
of dollars. 

“Is that the kind of system we 
should leave to our sons and 
daughters?” he asked. “If one of 


them has more talent or energy | 


than another, or more distinction 
of mind than another, or achieves 
more than another, should he not 
be rewarded and honored when he 
rises above the crowd? If there is 
to be rank and honor in Washing- 
ton and Moscow, why must our 
children be expected all to live in 
the same row of little houses?” 


s Mr. Young was a speaker at a 
luncheon held to honor publisher 
B. C. Forbes, B. C. Forbes & Sons 
Publishing Co., on his 50th year 
in business. 

Among the guests were Thomas 
J. Watson Sr., board chairman of 
International Business Machines; 
Gerard Swope, honorary president 
of General Electric Co.; A. R. Fish- 
er, president of Johns-Manville 
Corp.; Louis S. Cates, board chair- 
man of Phelps Dodge Corp.; W. S. 
Carpenter, board chairman, E. I. 
du Pont de Nemours & Co.; Keith 
Funston, president of the New 


| York Stock Exchange; J. M. Ken- 
consider anything more than aj} 


nedy, chairman of Revere Copper 
& Brass, and Hans E. Eggers, pres- 
ident, Continental Can Co. 


BuFrFALo, Sept. 15—A 15-point 
program, designed to clean up ad- 
vertising practices among appli- 
ance dealers in this area, has been 
proposed by the local better bus- 
iness bureau. 

The suggested standards have a 
three-fold purpose: (1) To pro- 
vide criteria for the acceptability 
of advertising; (2) to prevent un- 
fair competitive practices, and (3) 
to evaluate customer complaints. 
Copies of the program have been 
distributed to all appliance dealers 
here, and the bureau has asked for 
cooperation on the part of all re- 
tailers. 

Here is what has been proposed 
as a basis of operations: 

1. Proof of any advertised claim 
shall rest with the advertiser. 


s 2. Descriptions of merchandise 
shall be accurate, not designed to 
mislead the reader, and shall avoid 
the use of vague terms, such as 
“full-size,” “giant picture,” etc. 
3. Layouts shall not give the im- 


Jordan Marsh Claims 
First Roto 3-D Ad 


Boston, Sept. 15—Jordon Marsh 
Co. is claiming the first three- 
dimensional rotogravure in history 
after running a special section with 
the Boston Sunday Herald. 

The department store said it 
eliminated “heretofore unsatisfac- 
itory aspects” of 3-D newspaper 
‘printing after experiments con- 
ducted with the Boston Herald- 
| Traveler Corp. and the Optical Re- 
|search Department of Boston Uni- 
versity. 

In addition to selecting roto, 


= “another important factor in the 


success of the project was the great 

‘care given to matching the ink 
used in the printing with the 
exact color tints of the glasses 
through which readers looked at 
the 3-D pictures.” 

Printing was done at Neo-Gra- 
'vure, New York. The glasses were 
‘produced by Brownie Mfg. Co., 
‘New York, and inserted by the 
Herald-Traveler Corp. into each of 
the sections. 


Buffalo Better Business Bureau Sets Up 
15-Point Code to Improve Appliance Ads 


pression that a boldly displayed 
low price applies to all merchan- 
dise in the ad, when in fact it does 
not. 

4. Condition of appliances shall 
be made clear, if it is other than 
new and perfect. 

5. All guarantees shall be specif- 
ic as to term and identity of guar- 
antor, and shall be in writing. 

6. Exaggerated claims beyond 
the ability of the advertiser to 
prove shall not be made. 

7. Bait advertising shall be 
avoided. 


s 8. Trade-in allowances shall be 
specific as to minimum and maxi- 
mum allowable. 

9. Comparative prices shall be 
those which were in effect in the 
advertiser’s store, or in his com- 
petitor’s, immediately prior to the 
appearance of the ad. 

10. Illustrations shall be of the 
merchandise offered at the price 
quoted. 

11. Statements such as “no down 
payment” shall not be used if any 
money must be paid by the pur- 
chaser for any purpose at the time 
the item is delivered. 

12. Limitations on convertibility, 
such as pertain to certain televi- 
sion sets and future UHF channels, 
shall be clearly stated. 


8 13. Credit slips requiring the 
purchase of merchandise for re- 
demption shall not be advertised 
as “prizes.” 

14. Such terms as “free home 
demonstration” or “free trial” 
shall be used only when the item 
is to be left in the prospect’s home 
without cost or obligation to buy. 

15. Combination offers shall be 
clearly stated as such, with no im- 
plication that any item is “free” 
when its procurement depends 
upon the purchase of another item. 

The bureau reports that these 
standards were developed in co- 


SHAPING UP—Actress Jane Russell demon- 

strates the new tie style being boosted by 

the Men’s Tie Foundation. Modeling the 

new, narrower neckwear is golfer Lloyd 

Mangrum. Miss Russell is highlighting the 

campaign with the slogan: “Shape is im- 
portant in ties, too.” 


Jane Russell Helps 
Tie Group Promote 
New Tie Shape 


New York, Sept. 15—Taking a 
leaf from the standard practices 
book of the Parisian couturiers, 
the Men’s Tie Foundation, trade 
and promotion agency for the 
neckwear industry, is promoting 
its own new silhouette. 

With RKO star Jane Russell, 
who knows whereof she speaks, 
telling the boys that “shape is im- 
portant in ties, too,” the foundation 
has launched a nationwide cam- 
paign boosting a narrower cravat. 

Called the “most important 
style stary the neckwear industry 
has had in many years,” the pro- 
motion is designed to convince 
men that the standard, long-ac- 
cepted necktie is an obsolete item 
that must be replaced with the 
new 2 %4” to 344” neckwear. 

Additional changes are also be- 
ing made in the styling of the 
conventional tie end. Square ends, 
curved ends, and inverted fish 
tail ends have appeared in many 
fall lines to lend strength to the 
new shape concept. The campaign 
will cover more than 12,000 men’s 
wear retailers during October. 


Dailies Vary Widely 
in Holiday Activity 


EVANSTON, ILL., Sept. 15—News- 
papers vary considerably in their 
observance of holidays. 

For example, of 1,200 dailies re- 
plying to a questionnaire on the 
subject sent out by Standard Rate 
& Data Service, 348 suspend publi- 
cation on all six major holidays— 
Christmas, New Year’s Day, July 
Fourth, Labor Day, Memorial Day 
and Thanksgiving. 

On the other hand, 150 newspa- 
pers ignore holidays altogether and 
publish on every day throughout 
the year, the survey disclosed. 

However, Christmas and July 
Fourth continue to remain the 
leading publishing holidays. More 
than half the newspapers reply- 
ing do not publish on Christmas. 
July Fourth and Thanskgiving are 
the next most popular publishing 
holidays. 

Among other major holidays, 589 
newspapers do not publish on La- 
bor Day, 571 suspend on New 
Year’s Day and 309 are down on 
Memorial Day. 


Harris Heads Agency PR 


Henry S. Harris has been ap- 
pointed director of public relations 
for Bachenheimer-Lewis, New 
York agency. He was formerly an 


account executive with Sidney J. 
Wain Inc., New York public rela- 
‘tions consultant. 


operation with representatives of 


major levels of appliance market- 
ing and told dealers that it hoped 


they would be helpful “in building 


your business along lines that will 
inspire 
trust.” 


Johnson Joins Weed & Co. 


| Broaddus (Speed) Johnson, for- 
|merly with Young & Rubicam, has 
| been added to the New York sales 


public confidence and start of Weed & Co., radio station 


i representative. 
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Canadian ARF 
Does Ist Study 
of Trade Paper 


TORONTO, Sept. 18—The Canadi- 
an Advertising Research Founda- | 
tion today releases its first study 
of a Canadian business publication, 
L’Automobile. The study was spon- 
sored by the publisher, French 
Commercial Publications Ltd., | 
Montreal. | 

Primarily, the study measures | 
the number of people who read an | 
average issue of the French-lan- | 
guage publication distributed to 
automotive companies in Quebec 
province. No attempt was made to} 
determine readership of editorial | 
or advertising content. 

The survey method used by 
Canadian Facts Ltd., as supervised 
by the foundation, differs some- | 
what, foundation spokesmen say, 
from similar surveys made in the 
U. S. by the Advertising Research 
Foundation. The method of arriv- 
ing at the major finding that L’Au- 
tomobile has a total audience of 
about 3,800 (1.05 readers per copy) 
is as follows: 


@ At the time of the survey last 
spring, the monthly had a con- 
trolled circulation figure of 3,645. 
A sample of 232 subscribers was 
picked from the circulation list. 
Of these, 205 were traced and 410 
potential readers were found in 
the companies to which the copies 
went. 

Of the 410, interviews were con- 
ducted with 296, and 244 of these 
claimed to be readers. In the in- 
terviews, readers were shown an 
issue already published and one 
not yet published. Eighty-nine said 
they had seen the issue not yet 
out. After using a formula to ad- 
just for the 114 potential readers 
who could not be interviewed, the 
survey company reached a total of 
216 actual readers of 205 traced 
copies, or 1.05 readers per copy. 
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‘Ratings, Raidings and Rebates’ Are 
~ Broadcasting’s Bugaboos: Sarnoff 
By Maurine Christopher | advertising agencies need to think 


__ New York, Sept. 18—Now that | about.” 

| Brig. Gen. Dawid Sarnoff is ac-}| Gen. Sarnoff, who has taken 
tively directing the affairs of the| over active management of NBC 
National Broadcasting Co., ADVER-| at a time when the network has 
| TIsING AcE paid him a visit to dis-| fallen far behind the Columbia 
cuss his plans for the country’s! Broadcasting System in radio bill- 


The study also shows character- 
istics of the claimed readers. 
Among these findings: 70% read 


all 12 issues a year; 50% receive | 


copies “by pass-along’”’; 40% are 
company heads; 63% influence 
purchases. Of the 244, 58 are with 
truck fleet operators and 186 with 


garages, service stations and car | 


dealers. 


Nyland Named Ad Manager 
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TRAIL BLAZER—Because its surveys indicate that women are doing the most buy- 
ing of interior paints, Glidden Co. has chosen the September Ladies’ Home Journal 
to spearhead its Spred Color Twins campaign. Glidden is the first advertiser to 
schedule a four-color spread in the new junier size (AA, May 4). Meldrum & Few- 


smith, Cleveland, is 


the Glidden agency. 


Salesmen Want More 


Selling Tips, Fewer 


Stage Shows, Motorola Executive Asserts 


ATLANTA, Sept. 15—Salesmen 
want to learn selling technique, not 
watch “razzle-dazzle”’ shows at 
sales meetings, in the opinion of 
Edward R. Taylor, Motorola Inc. 
V.p. 

He told the Atlanta Sales Execu- 
tives Club last week that surveys 
indicate that salesmen are most in- 
terested in tips on how to sell, com- 
parisons with competitive products 
and market data. 

There are two types of sales 
meetings, he said, the sales rally 
and the skull session. Purpose of a 
rally is “to re-charge the enthusi- 
asm of salesmen and send them 
home determined to set new sales 
records,” he explained. 


® The skull session, however, is 
intended to take salesmen “through 
a review of fundamentals” and 
lead them “into a management 
viewpoint toward the business of 
selling,” he declared. 

“I think,” said Mr. Taylor, “that 
the razzle dazzle in sales rallies 
has gone about as far as good judg- 
ment dictates. I make that state- 
ment despite the fact that our own 
company, with my blessings, raz- 


zled and dazzled its 25th anniver- | 


sary convention this year with spe- 
cialties ranging from a chorus of 
girls who portrayed company his- 


tory in songs and dances to a magi- 
cian who could pull new radios 


Laurence E. Nyland has been) 


promoted by the Schenectady Un- 
ion-Star to manager of general ad- 
vertising. He succeeds Evan 
Cullings, who is retiring after 52 
years with the newspaper. Mr. 


Nyland has been with the Union-| 


Star for the past seven years. 


Plain Co. Names PR Board 

John Plain & Co., Chicago 
wholesale distributing organiza- 
tion, has appointed the Public Re- 
lations Board, Chicago, to direct 
its public relations. 


| 


out of his hat.” 
The danger in going too far, he 
pointed out, is that “‘we may dis- 


R./| tract our audience so successfully 


that they miss the point of the en- 
tire meeting.” The skull session 
will become more and more im- 
portant “as the fat is skimmed 
from the economy and a more dur- 


| the problem of briefing dealers and 
retail salesmen, Mr. Taylor said 
the company trained three four- 
man crews to hold seminar “work- 
shop conferences” in 12 areas. 

Wholesale salesmen were as- 
signed pre-conference work, read- 
ing a Department of Commerce 
book on establishing and operating 
an appliance and radio store. They 
also received a list of questions to 
be answered. The answers were in 
the government manual. 

At the meetings, case histories 
involving dealer problems were 
aired. Book work requiring about 
two hours’ study each night was 
assigned and quiz sessions followed 
during the sales meetings. 

Result of the program, Mr. Tay- 
lor asserted, is that salesmen and 
their bosses are convinced that the 
men actually learned more about 
salesmanship and were able to pass 
it on to dealers and retail salesmen. 


Heavier Newspaper 
Use Is Scheduled 
for Campbell Soup 


CAMDEN, Sept. 15—Campbell 
Soup Co. has launched a full-page, 
full-color advertising drive in nine 

Sunday newspapers in seven major 
markets to promote all 21 kinds of 
its soups. 

This soup campaign is the most 
_intensive ever undertaken by 
|Campbell’s in the seven markets. 
| The cities and newspapers to be 

used are: New York News and 
Mirror, Philadelphia Inquirer, Chi- 
cago Tribune, Los Angeles Exam- 
iner and Times, San Francisco Ex- 
}aminer, Portland Oregonian and 


|able kind of stability is built into the Seattle Post Intelligencer. 


| 


| 
| 
| 


the economy through sales training 

and education,” he said. © Full-color, full-page ads for 
Campbell’s soups wi!! appear reg- 

® Outlining how Motorola tackled | “/@Tly throughout the soup season 
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NEW BACKER—Bandleader Sammy Kaye (left) willingly takes baton directions from 
Howard Kaiser, sales director of the hosiery division of Burlington Mills, as he signs 
a contract for a new three times weekly broadcast for Cameo hose. The 15-minute 
show, aired Tuesday, Thursday and Friday nights ever ABC-AM, started Sept. 15. 


'in American Home, Better Homes 
& Gardens, Good Housekeeping, 
Ladies’ Home Journal, Life, Look, 
McCall’s, Parents’ \lagazine, The 
Saturday Evening | 


|an’s Home Companion. Seventeen 


different ads will iso run in Sun- 
day magazine sections 
| The Bert Parks’ “Double or Ne- 
| thing” shows on ABC radio and 
_CBS-TV network: use spots 
| On soups througho!:' ‘he season, as 
will the “Campbe!: Sound Stage,” 
‘on NBC-TV. 

Ward Wheelock Co.. Philadel- 
phia, is the agency on this account. 


WNEW Promotes /aeger 

|. John Jaeger, wh» |oined the sta- 
tion 17 years ago «an announcer, 
has been named ; sistant general 
manager of WN! WW. New York. 
| During his years as chief announc- 
er, Mr. Jaeger ha» assumed var- 
ious executive functions, leading 
up to his present «ppointment. 


| 


‘oldest radio and TV networks. 


ings and is being strongly chal- 


___We found Gen. Sarnoff, an ami- jenged in television biHings, makes 
|able, relaxed man, who shews no jt ciear that he intends to main- 


|sign of strain from his triple as-| 
/signment as president and chair-| 
;man of NBC and chairman of its 
|parent company, Radio Corp. of 
America, in a frank and communi- 
|}cative mood. But he was inclined 
‘to speak in general terms of broad- 
casting philosophy even when the 
|questions were designed to get 
him down to rock bettom specifics 


on sales, promotion and network- ° 


station relationships. 


|}# “You can sum up what’s wrong 
with this industry in three words 
| —ratings, raidings and rebates,” he 
asserted. “Ratings are greatly 
over-emphasized. What we need 
to know is more about the rela- 
‘tionship of ratings to sales. Just 
because a show has a big audience 
it doesn’t necessarily produce big 
| sales; some of the most inexpen- 
‘sive programs have had phenome- 
/nal sales results. More research on 
this subject is needed. This is a 
field where we feel NBC can pi- 
| oneer. 

| “Maybe an advertiser should be 
more concerned with attracting a 
selective audience. If you were 
selling classical records, what bet- 
ter program could yeu buy than 
Toscanini and the NBC symphony, 
even if it attracted only 5,000,000 
| people? Isn’t this program which 
attracts 5,000,000 classical music 
| lovers better for a manufacturer of 
classical records than a different 
\type of program which might pro- 
| duce an audience of 25,000,000— 
24,000,000 of whom may have no 
interest in classical records? 


s “‘I Love Lucy’ may have the 
|most viewers, but how many ciga- 
-rets is it selling for Philip Morris 
as compared to sales made by oth- 
er cigaret manufacturers with their 
smaller rated programs? This is a 


| 


David Sarnoff 


tain NBC’s first place in televi- 
sicn and that he does not intend 
to settle for second place in radio 
billings either. 

“Suppese a company raids some 
artists and some stations and is 
No. 1 for a minute?” he asked. 
“That’s not the kind of stuff of 
which lasting leadership is made.” 


® He likened the famous CBS tal- 
ent raids, which started in 1948 
and broke NBC’s longtime domi- 
nance of the nighttime radio rat- 
ings, to a man who “bought up all 
the race horses after the race was 
over,” 

Gen. Sarnoff said NBC had a 
chance to match CBS’ bid to hold 
Amos ’n’ Andy, Jack Benny, Ed- 
gar Bergen, et al, but decided 
egainst it as a bad business propo- 
sition. He said he still thinks NBC 
made the right decision, since the 
talent raids served merely to drive 
up radio’s price at a time when it 
was already beginning to feel the 


question which sponsors and their | 


pressure of competition from tele- 

| vision and at the same time set a 

bad pattern for TV, which was just 
(Continued on Page 6) 


Store Sales Cut by 
Oakland Bus Strike 


OAKLAND, CAL., Sept. 15—Cali- 
fornia’s third largest city is suffer- 
|ing a business slump as a strike of 

interurban transportation werkers 
|} completes its eighth week without 
sign of immediate settlement. 
Downtown business firms report 
sales off as much as 25%—some 
|even fear the loss is greater—as 
shoppers from an 11l-city area are 


portation whatever. 
| Not a single bus or street car 
| has been moving in the entire East 


st and Wom-| Ray, where Oakland and Berkeley 


are the two largest cities. And not 
a single commuting train has con- 
| nected these cities with San Fran- 
| cisco since July 23 when the strike 
| was called against the Key System 
operating the transit lines. All at- 
tempts to negotiate the dispute 
|have ended in failure. Only hope 
|for early resumption of service 
comes through a court order to the 
Key System requiring equipment 
to start rolling before the end of 
this week. The order has been ap- 
pealed to a higher court. 


® Stores have been attempting in 
various ways te encourage house- 
wives to take the tedious trip 
downtown by other means. Some 


have offered inducements with | 


special sales. Some have offered to 
pay taxi fares or to send transpor- 
tation to customers’ homes. Others 
|have tried to develop “in-the- 
|home” selling, particularly in 
| home geods, and by sending sales- 
men to customers’ hemes. But there 
|is very little they can do to over- 
jcome the serious effect of the 
‘lengthy strike. Housewives who 
used to drive to town are forced 
to yield their turn at the wheel to 
husbands needing the car to get 
to work. 


stranded near their homes for | 
want of any kind of public trans-| Magee Pushes Royalist Carpet 


Magee Carpet Co., New York, 
this fall will feature the Royalist 
all-wool carpet in a new floral 
pattern. Four-color ads will ap- 
pear in Better Homes & Gardens, 
House Beautiful, Living for Young 
|Homemakers, McCall’s, Small 
Homes Guide, Successful Farming, 
This Week Magazine and Today's 
Woman. As a speeial service, the 
ad will offer Magee’s new Decor- 
rama, a home decorating planning 
guide in three dimensions. Grey 
Advertising Agency, New York, 
handles the account. 


Pepsi Names Somerall 


James B. Somerall, formerly 
v.p. and general manager of Coca- 
Cola Bottling Inc., Seattle, has 
been mamed v.p. of the Pepsi-Cola 
Co.’s bottle sales division. He will 
shortly become v.p. of Pepsi’s 
wholly-owned subsidiary, Metro- 
politan Bettling Co., in charge of 

its Schweppes operations. 
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Donald McGraw 
Takes Top Job 
at McGraw-Hill 


(Continued from Page 1) 
the advertising staff of Chemical 
& Metallurgical Engineering (now 
Chemical Engineering). 
Two years later he transferred 
to the pressroom and composing 


room which McGraw-Hill then op-| 
erated in its building at 36th St. 


and Tenth Ave. In 1924 he as- 
sumed supervision of the operation 
of the building and of the printing 
shop. 

In 1950, he became a director of 
McGraw-Hill Book Co. (a Mc- 
Graw-Hill subsidiary) and of 
Newton Falls Paper Mill, in which 
the company has a half-interest. 


s The new president lives in Sum- 


Donald McGraw 


mit, N. J. He has been active in 
civic activities, including the Sum- 
mit Red Cross campaign, the an- 
nual drive of the Overlook Hospi- 
tal of Summit, Princeton Univer- 
sity’s “Annual Giving” campaign, 
and the building fund of the Pres- 
byterian Church of Madison, N. J., 
the town in which he and his 
brothers were born. He was a 


|'manager of all WLW-Television 


member of the Madison Borough | 
council in the 192°s. 
He belongs to 
Club, Springfield, . J., and to the 
Pine Valley Club “He and Mrs. | 
McGraw have a daughter, Mrs. J.| 
T. McBroom of Roanoke, Va., and 
two sons—Donald C. McGraw Jr., 
on the sales staff of Product Engi- 


t _the Baltusrol | 


Advertising Age, September 21, 1953 


Let your dealers know it when planning a new campaign. This seems 
to be the lesson in Sun Oil’s experience where dealers dida’t knew 
ETS er er ent ee er eee Page 1 


Net TV costs are 1ising although NBC has reduced its cable charges. 


: Rate-setting time is here and many stations have announced in- 


SE Sin tee Peers a tA ek bee fe ae ae wade Hes Page 1 


neering, and John Louis McGraw, | Dancer-Fitzgerald loses more of the GM account next Jan. 1 when 


now serving with the Navy. 
Crosley Boosts "'enderson 

C. George Henderson, director of | 
sales of WLW-C, Columbus, O.,| 
since the station’s opening in 1949, 
has been promoted to general sales 


for Crosley Broadcasting Corp. 
James Burgess, with WLW-C 
since 1952, will succeed Mr. Hen- 
derson as sales director. 


Lasko Metal to Ed Shapiro 
Lasko Metal Products Co., West 
Chester, Pa., maker of electrical 


Softasilk moves te Esty. Company policy of placing competitive prod- 
ucts with different agencies is given as the reason .......... Page 2 
Sarnoff sounds off on broadcasting’s major problems. He lists ratings, 
raidings and rebates as what’s wrong with the industry today . . Page 3 
Canadian ARF completes first study and has issued a report on 
L’Automobile. No attempt was made to determine readership of edi- 
torial or ad material Page 3 
Bastardization of radio is the real issue involved in the three-word spot 
squabble, AA says in an editorial. Elimination of reasonable safe- 
guards should be fought Page 12 
Those Spearmint ads continue in newspapers another year, Arthur E. 
Meyerhoff reports. Glamorous media are tempting, he said, but there 
also is the cost question 


| 
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appliances, has named Ed Shapiro 
Inc., Philadelphia, to handle its | 
advertising. Previously, Lohmey- | 
er-Adleman, Philadelphia, handled | 
the account. 


oat 


| 
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‘me secasre eben comrany 
nthe a ciony diy’ 


We're not speaking of sales at the moment, although we could 
write a challenging headline on that subject, too. 

We're referring to the scoring and folding quality of this 
famous cover stock, made of rags and finest purified wood pulp. 
Its toughness assures sharp scores without cracking, complete 
freedom from fuzzing on the folds. 

Ask your printer. If he doesn’t agree wholeheartedly with 
this statement, please give us his name. We'll send him—and 
you—convincing proof. 


THE BECKETT 
PAPER COMPANY 


MAKERS OF GOOD PAPER 


IN HAMILTON, OHIO, SINCE 1848 
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Ads get no tax deduction in Italy and this naturally hamstrings ad- 
vertising there. Efforts are being made to change this, but the gov- 
ernment is more interested in money .............-.e0eeee8 Page 38 

_ Seven good years lie ahead, a Lasser man tells business paper publish- 


| ers. He recommends expansion, higher ad rates, cost cutting and a 


study of tax changes 


Candy maker to expand via TV in California. Brown & Haley plans 


to move into the Los Angeles market and video will carry the load 
Sr I I 55k. 05 dos 6.5.05 5.409 0a Ke Hed OOHRS Page 46 


Seven color pages in ‘Life’ will be used for Pillsbury cake mixes. Cost 


of the insertion—largest consumer food ad yet—will top $200,- 
Msi ease alii te ere wu knee 01a AeA CK RE od aS Seda KRG Page 50 
Motorola will aim at the second set market, Ellis Redden discloses. 
The radio-TV tmanufacturer discounts color as a major factor in 
ee ee ee meer trae ee ee Page 58 
Distributors signed up quickly after Continental Mfg. Corp. started a 
mail order campaign for its new auto battery. Sales rose to $250,000 
Ger Pir re eee ee ee oe eee are eee ae ee ree 
Smokey’s going commercial now that the Advertising Council’s fire- 
fighting bear has become a business asset. It started a year ago with 
i BREE ES CECE CRT eeEe eT TET ECP ORT TOC KT eee Page 66 
British admen are shy, at least when commercial TV is under attack. 
They just aren’t really too anxious to see commercial video, aren’t 
ee ee re eer eee errr Page 77 
TV saleswomen make him shudder, but the Eye and Ear man does ad- 
mit that the grand dame “with a Marine sergeant’s whisky baritone” 


CO ee ee 5 iv KA 6 Sh eeieb cee h dar ses dicdincaaeres Page 94 
REGULAR FEATURES 
Advertising Market Place ....88 Magazine Linage ............ 51 
Along Media Path .......... 70 Mail Order Clinic ........... 98 
|Chain Store Sales .......... 102 Merchandising Devices ...... 27 
Coming Conventions ......... 22 ee 60 
Creative Man’s Corner ...... 94 Photographic Review ........ 82 
Department Store Sales ...... 68 Production Tips ............ 98 
ae doa fins ov ae 12 a rrr reer re 12 
Eye and Ear Dept. ........... 94 Salesense in Advertising ..... 93 
Getting Personal ............ 16 This Week in Washington .. .102 
ee ree 98 Voice of the Advertiser ......90 


Looking at Retail Ads 


Competition ZERO! 


Veo sales message gets told with- 
out conflicting, annoying competition 
when you use Taxiposter advertising. 
Your colorful, eye-catching er— 
and it alone — rides on the back of — 
the cabs in 121 leading markets. 
Pedestrians, motorists, bus riders 
read and remember Taxiposters. 


WRITE TODAY for rates 

H, and availabilities. 
~The Outdoor Ac Casiest to See 
WILLIAM E. WHALEY COMPANY 


© Louisville 2, Kentucky 
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| 136 So. Fourth Ave. 
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—the Herald Tribune Forum 
October 18, 19, 20, 1953 


On the evening of Sunday, October 18, the 
United Nations General Assembly Hall will wit- 
ness an unusual scene: a group of national and 
international leaders in thought, ideas and action 
will address an audience of delegated local lead- 
ers from all over America—the opening session 
of the 22nd annual Herald Tribune Forum. 


There will be three more Forum sessions dur- 
ing the next two days (meeting in the Waldorf- 
Astoria), and on the following Sunday—October 
25—the Herald Tribune Forum Section will 
appear. 


Journalism has no parallel to these meetings 
of leaders with leaders...of dynamic ideas and 
influence-spreading minds...of dedicated men 
and women who carry the Forum’s voice across 
the nation and around the world. 
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—the Herald Tribune Forum Section 
- October 25, 1953 


To the record of leadership, reprinted in full 
in the Forum Section, business leadership will 
add its own record—in advertising messages 
which spell out its accomplishments, innova- 
tions, policies, beliefs. 


In these twin platforms—the Forum and the 
Forum Section—leadership meets the challenge 
to magnify the force of its dynamic thinking 
so that it reaches beyond the immediate audience 
and influences not only the few but the many. 


All speakers at this Forum will address them- 
selves to the problem of drawing up New Pat- 
terns for Better Living. All business and industry 
concerned with any phase of better living will 
have—in the October 25th Forum Section—an 
opportunity to share the Forum’s platform for 
leadership. Make plans now to be represented. 


AMERICA’S LEADERS ARE 


NEW 


Aerald 


- One 


oer FASS 


Represented Nationally by 
Scolaro, Meeker and Scott in Chicago, 


rib une Detroit and Philadelphia; 
and Doyle and Hawley in 


Los Angeles and San Francisco 


mee 
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Seelig Gets Brod-Dugan Paint 


Seelig & Co., St. Louis, has been 
named to handle advertising for 
Brod-Dugan Paint Co., St. Louis. 


PAYS ITS WAY 
IN IDEAS ALONE 


Ideas are the most precious of al! 
persoval assets. Every CLIPPER is 
idea imspiring. Users have told us 
that even M they clipped no art 
rom their CLIPPER, they would 
continue to take it for inspiration 
values alone! 


Every issue has 13 pages (17}2” x 
22%2”) of original quality art, 12 
pages (8',” x 11'2” ) of utility de- 
vices, 20 or more “‘How to Use” 
samples, Monthly cost only $15.00. 
A single good idea can pay you 
many times the smal! cost! 


White FOR FREE SAMPLES 
MULTI-AD SERVICES,.INC. 


105 Walnut St. + Peoria, Iilinols 


‘Ratings, Raidings 


and Rebate: Are 


Broadcasting s Bugaboos: Sa: noff 


(Continued from Page 3) 
beginning. 


When it was pointed out that up to the various dens 
NBC did some price boosting of assigned to hand): 


e it clear that 
such answers 
rtment heads 
them. 


for this fall. He m 
he prefers leavin: 


its own in television by signing | 


attractive long-term contracts with 
a galaxy of high paid stars such 


.i'as Jimmy Durante, Eddie Cantor 


and Martin & Lewis (under con- 
itract before they went to work), 


is On the future of radio, he said, 
\“Radio is here to stay because 
‘it renders a distinctive service. 


Many people prefer just to listen 
'to some programs. since seeing 


As for programming, “New for- 
|mats are due, if not overdue, for 
|radio and television,” Gen. Sar- 
noff said. “Broadcasters should 
|keep a stronger control over their 
programs than they have in the 
past.” 
® “Radio and television’s adver- 
tising support musi not depend 
mainly on 20 or 25 large compan- 
|ies,” he declared. “We must learn 
how to attract more sponsors with 
small and medium-size budgets.” 
This will mean more novel sales 
patterns for radio and an exten- 


Advertising Age, September 21, 1953 


|months ago in an address before 
| the National Assn. of Radio & Tel- 
-evision Broadcasters he called at- 
| tention to the fact that network 
|radio sales were down 22% since 
/1948 while national spot sales 
/ were up 19% and local sales up 
(35%. 

| At that time he asserted that 
‘“unless netwerks can work out 
arrangements with their affiliates 
/permitting similar flexibility in 
‘network sales, they will not be 
able to take full advantage of sales 
opportunities available to them.” 


‘among others, Gen. Sarnoff said and listening require more of| Si0n of the various participation; ® He called for cooperation be- 


|the network had to do it to stem 
‘the tide started by competition. 


art form off to a fast start,” the 
NBC-RCA chairman continued. 


Caesar and Coca have made a real 
‘contribution to TV.” 

Gen. Sarnoff neatly side-stepped 
most specific questions dealing 
|with his plans for radio and TV 


_ their time. And from the stand- 


techniques developed for TV. On 


tween networks and stations “to 


point of the advertiser, radio, na~|NBC-TV'’s early morning show,| work out a balance of interests 


medium. 
| “One of radio’s biggest prob- 


for years. And now that television 
| has provided a real challenge, peo- 
ple are working harder and find- 
jing new ways to meet it.” 


“But at least by our talent ac- tionally and locally, delivers more | “Today,” for example, an adver- 
quisitions we helped to get a new people per dollar than any other tiser can buy a one-time minute 


|participation just as he buys a 
single ad in a magazine or a news- 


“We feel that such people as Berle, lems is that people—broadcasters, | paper. 
agencies and stars—had it too easy | 


Gen. Sarnoff was cagiest on the 
question of network-affiliate re- 
lationships, but it is obvious from 
his recent speeches that he thinks 
some changes are in order. A few 


YOUR BIG CUSTOMER 


TODAY AND TOMORROW 


nearly always 


any other age. 


thal young womans ww how Toon 


Big Buyer on her own! 
Earnings and allowances give 
these girls $3,700,000,000 
a year to spend, fancy free. 


Getting gifts galore! 
Birthdays, Christmas, grad- 
uation, hope chest. Gifts she 


selects herself. 


Coaching Mom, Dad! 
Power in every field of fam- 
ily buying. She can pick a 
product...switch a brand. 


Here comes the bride! 
More girls wed at 18 than at 


Is your product 


on their shopping lists, for life? 


There’s one best way to reach the 7,500,000 


young women in their teens: 


NEW YORK « BOSTON 


B seventeen sells! 


* CHICAGO *« HOLLYWOOD « ATLANTA 


‘that will enable each to maintain 
economic health in the _ period 
ahead.” He also asked for the co- 
operation of TV stations while new 
network patterns of participation 
sponsorship are being evolved. 

The company’s top boss said he 
plans no more major shifts in 
|NBC’s radio-TV management at 
| this time. Since taking over the 
reins of the networks, he has sep- 
| arated the radio and TV operations 
‘and he has already made one re- 
alignment of the TV management 
since taking over the president’s 
‘chair from Frank White in Aug- 
/ust. He is in no rush to name a 
/new president; he has not decided 
who he will be—or even if he will 
come from inside or outside the 
company. 

Gen. Sarnoff is a little tired of 
|all the speculation about who will 
get the job and more than a little 
/weary of what he considers to be 
‘the overplay given the various 
management changes at NBC. 


s Fortune discovered as much 
a few weeks ago when it ran a 
picture strip of Niles Trammell, 
Joe McConnell and Frank White 
—three ex-NBC presidents, who 
‘served during the last 13 years— 
with the tag line: “NBC presi- 
‘dents exit smiling.” 

| No man to keep his thoughts to 
himself, Gen. Sarnoff telephoned 
Ralph Paine Jr., publisher of For- 
tune, and complained about the 
way the story had been treated. 
Mr. Paine agreed to come over 
and discuss the matter. When the 
publisher arrived in the broad- 
caster’s office, General Sarnoff 
greeted him, graciously, then 
pointed to five photographs spread 
across his desk. 

“So you think NBC, which has 
been in business 27 years—during 
which time we’ve had five presi- 
dents—has had a lot of manage- 
_meni changes. Take a look at these 
pictures. They’re five men who 
were publishers of Fortune during 
the last 16 years. And they’re not 
even smiling!” 


R. Lee Black Heads KWAL 

R. Lee Black, for seven years 
v.p. and general manager of Cas- 
cade Broadcasting Co., Yakima. 


Wash., operator of KIMA and 
KIMA-TV, on Oct. 1 will take 
over KWAL, Wallace, Ida., in 


which he has purchased a con- 
trolling interest. Thomas C. Bostic, 
v.p. and manager of KIMA and 
KIMA-TV, succeeds Mr. Black. 
Frank E. Mitchell, treasurer of 
Cascade, has been named mana- 
ger of KIMA. 


Gross Rejoins Emerson Radio 


Emerson Radio & Phonograph 
Corp. has named S. W. Gross v.p. 
in charge of sales. Mr. Gross re- 
turns to Emerson after nine years 
during which he was engaged in 
his own business in the electronics 
field. David J. Hopkins continues 
as director of sales and advertis- 
ing. 


KCCC to Start Telecasts 

On Sept. 26, KCCC will start 
telecasting over Channel 40 in 
Sacramento, Cal. Pete Watts, for- 
merly national advertising mana- 
ger for the Sacramento Union, has 
been named sales manager for the 
station. 
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Youngsters are cautious and coi petent critics .. . 

weighing, comparing . . . and, finally selecting their 

preferences. As they scan the 400-odd comics books 
on their newsstands, most of them choose titles of The National Comics 
Group. We like to believe that it’s because they recognize quality .. . 
quality of conception, writing, artwork, printing . . . «!! those things that 
make for leadership in every field of publishing. 


With its selected audience and selected editorial appeal, The National 
Comics Group is doing a thoughtful and effective job . . . is presenting 


in a new garb those age-old charmers, Humor and Adventure. Our 
advertisers benefit, too! 


National 
Comics 
Group 


Represented by 
Richard A. Feldon & Co., Inc. 
205 East 42nd Street 
New York 18, N. Y. 


CHICAGO LOS ANGELES 
SAN FRANCISCO PORTLAND 
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Carlson Studies Plan for ‘Expedited’ 
First Class Mail to Cost 5c an Ounce 


(Continued from Page 1) 
freight or passenger space on 
“when available” basis. 

The proposal unveiled by Sen. 
Carlson to fly virtually all first- 
class mail at a 5¢ rate differs 
sharply from pending legisla- 
tion sponsored by the Post Office. 

The rate bill (H.R. 6052) calls 
for a 4¢ rate on non-local first- 
class mail and a 7¢ air mail rate, 


both 1¢ increases from existing 
rates. 

When you Remember 
need 


RECENT 
BIRTH 
LISTS 


for over 55 years 
90 Fifth Ave., New York 11 
OR 5-3523 


Sen. Carlson stressed that the 


a expedited first-class proposal is. 
simply a recommendation. Neither | ciqeration by the advisory council, | 


‘the advisory council nor the Sen- 


ate committee itself has yet de-. 
‘cided whether to accept it for in-| 


clusion in the report due to be is- 
sued next January. 


Sen. Carlson did not say what. 


‘would happen to the Post Office 
deficit if the 5¢ expedited service 
is adopted. It is known, however, 
‘that those backing the idea hope 
that the deficit might be erased or 
‘at least cut substantially. 


WM ia RUPERT * Sen. Carlson also revealed a 


number of other recommendations 


Complier of NATIONAL ich are being studied. One is to} savings. further increases on 
BirtH Lists exctusivery |“ s er Bs, 


make the Post Office an independ- 
ent government corporation, rough- 


‘ly comparable to the Tennessee! sary.” 


Advertising Age, September 21, 1953 


»me e='T yndon Brown of D-F-S Sees ‘54 as 


Valley Authority 
Energy Commissi’ 
Giving the Post ‘ 
ited independenc« 
ate some of the 1» 
of the departme: Sen. Carlson 
\said, as well as fr«cing it of ated 
|service and other restrictions. 
Other questio: 


‘fice this “lim- | 
vould elimin- 


Cuicaco, Sept. 17—“The next 
asain _| year may go down in history as the 
dary Be ‘biggest sales year yet,” according 
: i ‘to Dr. Lyndon O. Brown, director 
= Hee pent lest phen: = — of the research and marketing de- 
group, include s.andardization of einer seg ied —— 
envelo sizes; amending present | ’ a 
‘laws 4 give ie Post Office a! Dr. Brown told the 25th annual 
feet hand in awarding tanSpOr-| Ese atamutacturers here 
tation contracts, and major chang-|°f Furni ee ‘ mists 
es in personnel regulations and today that, “in spite of pessimistic 
| methods | psychology reflected by the stock 
| Sen. Carlson said the “need for | Market since the Korean truce, 
lincreases” in second and third-| there is no reason why next year 
class mail rates is also receiving | cannot see new highs “s ae 
study from the advisory council | demand in many majo . 
‘to discover “whether, in the light! Dr. prong eo ber egpinge tage 
ting costs and oth- sion of our economy to new, - 
ere dreamed of levels, and pointed out 
that business must be prepared to 
meet the challenge by more ag- 
gressive marketing tactics. 


these and other classes of mail and 
services may be justified or neces- 


EIGHT 


out of every TEN 


Detroit area families 


who read 


The Detroit Times everyday 


have their favorite newspaper 


—The Detroit Times— 
delivered DIRECT to their homes 


by regular carrier boys. 


In the home 


is where sales are made. 


* 
The Detroit Times “HALF” of the Detroit Market 
Is Just as Important as the “Other Half” 
REPRESENTED NATIONALLY BY HEARST ADVERTISING SERVICE 
6 


jets 
act 


‘votes Biggest Sales Year in U. S. History 


“Whether history will show that 
consumer markets in 1954 set a 
new high or not, there can be no 
doubt that it will be one of our 
outstanding years,” he declared. 

“Furthermore, the national con- 
sumer market has grown up to a 
new high plateau of volume which 
will be essentially maintained, re- 
gardless of temporary up and 
down swings.” 

He predicted a minimum con- 
sumer market of not less than $215 
billion, which is almost three times 
as large as the market of 1929 and 
more than double the consumer 
market in 1943. 

“Many business firms do not re- 
alize that they have failed to keep 
pace with the new market levels 
and must plan to make up for lost 
ground in 1954 unless they are to 
be permanently shut out by com- 
petitors,” he said. 


® “Every business _ organization 
must now have dual marketing 
plans. One of these is based on con- 
tinued expansion of markets, so it 
is prepared to capitalize on oppor- 
_ tunities and insure its competitive 
leadership. The other plan, ready 
| to be put into action at the slight- 
|est sure evidence of market shrink- 
/age, must insure that the business 
| will remain sound while operating 
on a lesser sales volume. These 
‘dual plans must be specific, 
worked out in detail, so that man- 
|agement can quickly shift opera- 
tions as its marketing research re- 
ports changes in the economic cli- 
mate,” Dr. Brown told the group. 
After reviewing many current 
economic danger signals, Dr. 
Brown called the attention of the 
furniture makers to basic forces 
|at work to create a high level of 
consumer demand in 1954. 


is He also pointed out that business 
| caution itself, which has dominated 
/management’s thinking for severa! 
years, is a major factor working in 
favor of a strong economic situa- 
tion in the future. 

| “In the ’20s, we went on an eco- 
nomic joy-ride, based on blind 
|optimism of a ‘New Era,’ in which 
all we had to do was to sit around 
and reap huge profits. Economic 
conditions were regarded as 
something remote, something that 
happened from forces outside hu- 
|man behavior,” he said. 

“Today, we have an entirely 
i/new psychology of management. 
| Business now knows that prosper- 

ity is its responsibility, that it must 
plan carefully for the future. Fur- 
thermore, the government, whether 
,run by Republicans or Democrats. 
/now accepts a major share of re- 
sponsibility for the economic well- 
being of the nation. 

“Finally, business has much 
/more factual knowledge, based on 
organized economic and marketing 
research, and we all know that 
'we can no longer whistle in the 
dark,” Dr. Brown asserted. 

“Of course,” he _ concluded, 
“many businesses will find the go- 
ing tough in 1954. But many oth- 
ers will set new records. Above 
all, we must recognize that we are 
dealing with an entirely new eco- 
nomic and social structure, and the 
victory will go to the strong.” 


Van Packer Names Clayton 

Van Packer Corp., Chicago man- 
ufacturer of a residential packaged 
masonry chimney, has appointed 
Sidney Clayton & Associates, Chi- 
|eago, to handle advertising, sales 
_ promotion and publicity. Business 
publications and direct mail to the 
| building industry will be used, as 
well as sales helps for salesmen 
and dealers and an industry infor- 
mation program. Previously, Bid- 
dle Co., Bloomington, Ill., had the 
account. 
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1 Ladies’ Home Journal—at a 35¢ newsstand price — 
averaged ovER 5,000,000 paid circulation 
for the first six issues of 1953. 


|| Up 450,000 over the first six months of °52, 
the Journal had the largest gain 
of any magazine. 


On the newsstands, 
the Journal continues to outsell 
every other magazine that carries advertising. 


he power of the magazine 
belive iw ——— 


Ladies’ Home 


A CURTIS PUBLICATION 
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Like each one of the writers and editors who 
make Sports Afield the magazine of authority 
in the sportsman’s field, Jason Lucas lives 
daily with his favorite subject 


JASON LUCAS, Angling Editor. Lucas lives and travels in his house-trailer, 
fishes 365 days a year from border to border, coast to coast. Considered by 
many the outstanding fresh-water fishing authority in the country. Pictured 
here fishing a trout stream at Passage Creek, Va. He gives his full time 
exclusively to the interests of Sports Afield readers. 
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ROBERT D. HALL, Solf Water Fishing Ed Hall at his 
appointed task—surf casting off the coast of New Jersey. Hardly 
a week passes that doesn't find him trying the salt waters of the 
great coastal fishing areas. A sportsman with a sportsman’s 
point of view, Mr. Hall also brings to his job the practical view- 
int of the businessman; he owns his own sporting goods 


tore in Philadelphis. 


COL. TOWNSEND WHELEN, Camping Editor. Widely-recognized as 
the dean of outdoor writers, Colonel Whelen brings to Sports 
Afield readers a wealth of experience that would be hard to 
approach. We believe, for example, that Colonel Whelen has 
had more outdoor material published, over a greater number 
of years, than any other writer. He's shown here on a big-game 
hunt in British Columbia. 


WILLARD CRANDALL, Boating Editor. Chances are that Mr. Crandall 
spends more time on the water than 90 per cent of all sailors! 
In summer, he makes Northern Wisconsin his base of opera- 
tions and in winter it’s Florida. Always on the lookout for 
something new, he is constantly testing boats and motors on 
behalf of Sports Afield readers. It is his full-time job to con- 
centrate on boats—and to write about them with authority. 
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HENRY P. DAVIS, Dog Editor. Sports Afield’s dog editor is also 
editor of the Dog Encyclopedia — standard reference on the 
subject. It is believed that Mr. Davis has judged more national 
field trials than anyone else. He gets around in his work too — 
visiting dog breeders and trainers throughout the country, pick- 
ing up information and ideas to pass on to his. big and loyal 
readership in Sports Afield. 


JIMMY ROBINSON, Trap and Skeet Editor. For over 30 years, 
Jimmy Robinson has covered every skeet and trap shoot of 
importance in the country... and his services are Sports Afield’s 
exclusively. Literally thousands of shooters and hunters have 
come to know and respect him as Mr. Skeet and Trap himself— 
undisputed world authority on clay target sports. Shown here 
at the Lordship Shoot, Lordship, Conn., May, 1953. 
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TED KESTING, Editor. At headquarters, Ted Kesting spends a good 
deal of his time at his desk, directing policy and coordinating 
the efforts of the staff — but he makes it his business to take at 
least one field trip a year with each of his editors. This fall, he’s 
scheduled to be out in the field with Pete Brown and Jimmy 
, Robinson. Recently he attended field trials with Davis, and took 


a fishing trip with Lucas. 


69 days 


aid for tt, too: 


PETE BROWN, Gun Editor. The subject of arms and ammunition 
is Pete’s dish—and he gives it his undivided attention. Recog- 
nized as one of the outstanding authorities on such matters, 
Brown is constantly testing and trying guns and ammunition 
at one of the country’s leading private laboratory-ranges. Sure 
as shooting, he comes up with the authoritative slant on his 
favorite subject. 
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MICHAEL HUDOBA, Washington Editor. Mike is the only accredited 
Washington correspondent in the outdoor field—and he devotes 
100 per cent of his time to interpreting conservation legislation 
for Sports Afield readers. Needless to say, he is in constant 
demand as a speaker by conservation organizations. Like all 
Sports Afield readers, Congressmen also look to him as an 
authority on conservation and outdoor activities. 


ORMAL |. SPRUNGMAN, Camera Editor. Truly an authority is Mr. 
Sprungman, who is known wide and far as author of Cameras 
Afield, standard textbook on outdoor photography and as di- 
rector of activities of the Outdoor Photographer's League. He's 
been our camera editor since 1934. Shown here making films 
in Alberta, Canada, for Ducks Unlimited—an assignment he 
takes on every year. ; 
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BILL WOLF, Feature Writer, and JACK SEVILLE, Managing Editor. 
A hard and fast Sports Afield editorial rule is that all editors 
and staff writers spend a considerable part of their time each 
year in the field. Pictured here are Jack Seville and Bill Wolf, 
doing just that in Saskatchewan, Canada, proving once again 
the importance of on-the-spot experience. 
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Those Short, Short Spots 


The Station Representatives Assn. is considerably exercised over 
some three-second spots which Donahue & Coe has purchased over a 
number of radio stations for Southland Coffee Co. The spots are live 
three-word announcements, running 12 to 15 times a day, and say- 
ing, “People say Chicafe,” “Doctors say Chicafe,” etc. 

The length of the commercial message is not what bothers the sta- 
tion representatives. Rather, it is the fact that stations which have 
accepted the spots have set up a new three-second rate for them, 
whereas the former smallest recommended spot was an eight-second 
time segment. 

The furor over the new short-short spots recalls that in 1951 Foote, 
Cone & Belding optioned a six-second spot in connection with the 
NBC chime signal, but the idea was finally abandoned, although af- 
filiates of the NBC radio net, concerned with what was happening or 
threatening to happen to radio, were reported enthusiastic about the 
idea. 

We are inclined to believe that the Station Representatives Assn. 
is right in its opposition to the three-second deal, even though one can 
visualize a fair number of instances in which a short enough and 
punchy enough slogan might be used so that three or four seconds of 
air time would be all that might be required. 

The real issue is the possible bastardization of an important medi- 
um, through the elimination of reasonable and proper standards and 
safeguards. And this issue is so important that it is to be hoped that 
radio stations will recognize it and stand firm against all gimmicks 
and devices which have within them the possibilities for destroying 
order in the industry. 

We should like to point out, as we have under similar circumstances 
in the past, that no onus attaches to the advertiser or the agency 
which develops an idea like this. It is the business of agencies and 
their clients to steal a march on competition if they can, and if a 
three-second spot seems the way to do it, there is no reason in the 
world why they shouldn’t try to buy three-second spots. 

The matter of regulating buys is entirely in the hands of the media 
involved, and it is up to them—and only up to them—to exercise re- 
straint and judgment in the sale of advertising. If they don’t—and 
some of them don’t—exercise proper restraint and resistance to un- 
usual suggestions, the radio broadcasting business can very quickly 
get itself intp a great deal of difficulty. 


A Pioneer Merchandising Plan 


The late Charles C. Parlin, founder and for many years head of the 
commercial research department of Curtis Publishing Co., is general- 
ly considered to have been the pioneer marketing research man, and 
rightly so. 

In a sense, Lionel Moses, western y.p. of Parade, and for many years 
director of trade extension for The American Weekly, deserves the 
same sort of niche in the history of marketing for pioneering in the 
field of merchandising. He recognized, as few others did in those days, 
the fact that advertising alone was relatively meaningless, and that 
advertising was a force which could not only sell directly, but which 
could and should be effectively merchandised to the trade, so that its 
benefits to the advertiser were broadened beyond the direct impact 
on the consumer. 

It seems a bit elemental to talk about merchandising the advertis- 
ing these days, but it wasn’t elemental when Lionel Moses started 
doing it, and the advertising business owes him and others like him 
a debt of gratitude for pointing the way to well-rounded, carefully 
merchandised campaigns which were not just advertising, but 
thoughtfully planned merchandising and marketing operations. 


Advertising Age, September 21, 1953 


—Chicago Sun-Times 


“When I told him we were going to stop work and strike he said, ‘How will | know?’ ” 


What They're Saying 


U.S. TV Has British Booster 

Before a_ flickering television 
screen, I sat the other evening 
watching a setteeful of savants | 
strive to identify what the BBC 
playfully decribes as “a series of 
unusual objects.” 

By the time they had reached) 
Round Three in these parlor antics, | 
which centered on a Venetian vase | 
(early 15th century), my atten- 
tion had flagged, and I invented | 
another diversion, puzzling over | 
how I, a somewhat unusual object | 
in my own right, might be labeled 
for the purposes of that program. 

British Migrant (20th Century) 
would, it seemed, be a fair de- 
scription. My home, you see, is in 
New York. From there, I recently 
wrote for London Opinion a piece 
about American television, which 
can drive a man to distraction. 
Then the editor invited me to look 
at British TV for a while. 

I did, and I’m sorry about it. I’m 
sorry because it induced in me a 
powerful desire to head back to 
New York without taking time to 


|choose from for most of that time, 
/were brought by magic wand to 


Britain, I believe you could count 
the BBC’s audience in mere doz- 
ens. 


—James Brough in the August Lon- 
don Opinion. 


Educational TV a ‘Must’ 


Channel 11, Chicago’s education- | 


al television station, is a vital 
| project deserving of the support of 
'every thoughtful citizen. 

I ‘inquired about it from the 
Federal Communications Commis- 
sion when representatives of the 
commission appeared before my 
appropriations subcommittee for’ 
their appropriation. To my mind, 
an educational channel is a must. 


making purposes. The means must 
be provided for TV to make a 
contribution to our culture and to 
our education as well. 

I understand the public fund 
drive to get Channel 11 on the 
air is more than half way to its 
goal. I hope every citizen in the 


pack, so that I could again goggle 
at dancing cigarets, 


mercialised programs. 

These programs, I must report, 
are infinitely better than the Brit- 
ish brand... 

American viewers may not be 
educated or enlightened by what 
raoves across their screens, but, by 
ae they’re entertained. Amer- 

an TV may have a strong flavor 

oe peanuts, popcorn and Coca-Cola. 
But the British product, by and 
large, is stale small beer—except, | 
possibly, for one or two programs 
that come in the copy cat category. | 
| “You must see,” my friends told 
ime, “What’s My Line?” Taking 
\that advice, I found I’ve been 
| watching it already for years in 
|New York... 
I suspect that a majority of Brit- 
.ons who sit through these pro- 
_grams {this is a reference to BBC 
‘dramas] do so because the last 
penevapes on the set has not been 
‘made yet and they’re determined 
‘to get their money’s worth. . 

If New York’s 19-hours-a-day 
|program, with seven stations to 


beautiful | 
blondes selling soap flakes and all | 
the other manifestations of com-. 


60-mile area which Channel 11 
will serve will contribute to this 
worthy cause. 


—Sidney R. Yates, 
gress (D., Il.). 


Member of Con- 


‘Indigestible Mess’ 

One thing, apparently, has never 
occurred to TV sponsors or broad- 
casters, although surely someone 
around the plant must know it— 
namely, that one of the toughest 
possible assignments is to write, or 
set up dramatically, the pathetic 
(or the human story without badly 
overdoing it—slopping over—and 
having the results seem simply a 
sticky, indigestible mess. And that, 
precisely, is what some of these 
shows involving “winning the 
money to send Auntie to the hos- 
pital” are, in the last analysis—an 
indigestible mess. Even the TV 
staff hams it up to the point where 
they turn the stomach of any in- 
telligent, discriminating watcher. 


Demanding as this new medium | 


is for material, it doesn’t seem pos- 
sible that it can have come to this 
sad plight so early in its headlong 
career. 


—Editorial in the Evening Day, New 
London, Conn. 


The wonder of television should | 
not be exploited solely for profit- | 


Rough Proofs 


Women, complains a fur manu- 
facturer, are sold on mink or no- 
thing. 

Not even Washington politicians 
were able to turn it into skunk. 


| Paul Mazur seems annoyed that 
certain segments of the population 
neither consume much nor save 
much. 

They just don’t seem to know 
what to use for money. 


Radio reps insist that Southland 
|Coffee Co.’s new _ three-second 
message isn’t a spot. In fact, they 
|think it hardly deserves to be 
called a dot. 


| 


Nothing succeeds like success. 
Allis-Chalmers tractor division is 
doing so well, with the aid of the 
Farm and Home Hour, it isn’t even 
interested in a rating. 


| 
| 


You can get a producing oil well 
simply by winning the new Dial 
soap contest, and you won’t have 
to prove you're a Texan in order 
to qualify. 


“Just who ‘discovered’ the West, 
anyway?” asks Sunset Magazine. 
Bill Veeck, for one, but thus far 
he hasn’t been able to stake a 
claim. 


Half of Dr. Kinsey’s sample of 
married women regularly sleep 
peeled, the story says. Maybe they 
are just waiting for their husbands 
to buy them black lace nightgowns. 


“It’s not a sin to make a profit,” 
proclaims Domestic Engineering. 

From the standpoint of the Col- 
lector of Internal Revenue, it’s a 
sin not to. 


Lionel Moses, going strong at 75, 
offers himself as proof that it’s 
possible to be in the advertising 
business without accumulating ul- 
cers. 


Now that Vogue is laying em- 
phasis on men’s fashions, too, may- 
be the family clothes budget will 
include something for Dad’s new 
suit as well as Mom’s fur coat. 


“New York sales execs find ad- 
vertisers switching agencies at a 
high rate,” the headline says. 

Interestingly enough, their find- 
ings coincide with those of the 
agencies. 


In planning a world’s fair for 
1956, Houston is obviously disre- 
garding the three-ring circuses the 
politicians plan to put on again 
that year. 


“American TV is a Villain in 
Britain,” reports AA’s London cor- 
respondent. 

Britishers, of course, have never 
seen Marilyn Monroe on TV. 

Copy CvuB. 
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5, VS Ww 


the 5* Dimension 


GIVES YOUR ADVERTISING BUDGET EXTRA POWER IN 


DELAWARE VALLEY, 


THE GREATER PHILADELPHIA MARKET 


RETAIL SALES 
’ Philadelphia area, over 

(— \ 4 billion dollars yearly 
MANUFACTURING] — 


Delaware Valley Is World's 
Greatest Industrial Area 


oe t, fewer fluc 
‘ons in labor force 
| Glways a sure market ‘ 


THE 


GROWTH CAPACITY AND POTENTIAL FOR DYNAMIC EXPANSION 


FACTOR ie 


; 
4 
A i counry mf mma | 
' ‘fi mencen j 
By the first four factors, Delaware Valley AA nonggaaue Sent | 
: “Tn counrr ~~ 
measures up foday as a top-paying market PENNSYLVANIA [De 
for your advertising dollars! Here in the © mama Le 
Valley, industry spends 3 billion dol- : ox 
Pea e / CHESTER yn é 
lars on expansion...1% million fami- f coumry _ onawaRe ame surcmaron 
° . ° : ¢ P vin ——, ~ c 
lies keep retail sales climbing. The indis- p ay, os 
“Sth Dimension’’—the Growth St wnuweren +“ qiguensten \ cami : 
pensable “5 “/* “country = counryy \ 
Factor—assures greater future advertising cee ~ fe - ks ee 
¥ me V FE vy 4 
returns for less. For coverage of this whole |. : y oe anil 
booming area, hundreds of best-reward- fie, pONS N.  commre 
. counrr ps ) 
ed advertisers turn month after month 4 cumpemane — / os 
to THE PHILADELPHIA INQUIRER. ee 
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— Che Philadelphia Dnquirer 
= Che 7 p g 


The Voice of Delaware Valley, U.S.A. 
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SYNDICATED TY HAS} 


Stature—Sound Business Practice- 


and Quality-have been brought 


to this new industry by the 


NBC FILM DIVISION 


BADGE 714 which as “Dragnet” has been consistently one of the four top- 
ranking TV shows on the air. It’s also proved itself one of the most effective 
selling tools in the industry. Ready! 


Through the medium of syndicated TV Films, every spon- 
sor, every station can offer local audiences programs equal | 
to the best network quality. This great new industry, | 
capable of raising the quality of television programming 
throughout the nation, is worthy of the best programs, the | 
best services, the best practices known. 


With this objective, the NBC Fi_m Division functions 
as a completely separate operating division of the National 
Broadcasting Company ... at the service of every advertiser 
... every television station. 


NBC FILM DIVISION LEADERSHIP 
IN THE GREAT TRADITION OF NBC 


The NBC FILM DIVISION has brought leadership to Syndi- 
cated TV just as the NBC networks brought leadership to 
radio, television, and color. 


The basic commodity of the NBC FILM DIVISION is the 
finest show you can buy, for exclusive local sponsorship at 
a local price. From this one great source, you have available 
outstanding half-hour and quarter-hour film series, feature 
pictures, your pick of 18,000,000 feet of library footage, 
completely cross-indexed. Each program is backed by the 
excellent service, the resources and the reputation of the 
NBC FILM DIVISION. 


So for top production, for show-businesslike results, for 
quality in every aspect, it will pay you to deal with the fore- 
most organization of its kind... the NBC FILM DIVISION 
... to be assured of 


@ Widest choice of high-rating hits in the in- 
dustry. 


@ Million-Dollar production for exclusive local 
sponsorship at local budgets. 


© Market-tested advertising, promotion, publi- 
city, exploitation and merchandising as an in- 
tegral NBC FILM DIVISION service. 


NBG FILM DIVISION 


SERVING ALL SPONSORS... SERVING ALL STATIONS 


NBC Frio Division—30 Rockefeller Plaza, N.Y. 22, N.Y. Merchandise Mart, Chicago, Il. e Sunset & Vine St., Hollywood, Calif. ¢ In Canada: RCA Victor Company Ltd., Royal York Hotel, Toronto 
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the | DOUGLAS FAIRBANKS, Jr. PRESENTS which has proved itself one 


p at of the finest dramatic shows of ali TV. And one which can move mountains 
able of merchandise for smart local or regional sponsors! INNER SANCTUM which has been radio’s smash-hit thriller for 
12 record-breaking, sales-pushing years. Now on film—ready for alert 


local or regional sponsors! Yes, NBC offers you by far the industry's 
finest programs. 


HOPALONG CASSIDY which has been—is—and will con- VICTORY AT SEA —the greatest prestige entertainment program ever 
tinue to be one of the outstanding sales-getters in TV history. It put on the air — and one which virtually guarantees any local or regional 
has a tremendous and loyal following—ready to buy your product! sponsor one of the highest ratings in TV history. 


OTHER HIGH-RATING NBC FILM DIVISION SHOWS: 
Dangerous Assignmen’ * Lilli Palmer Show * The Visitor * Weekly News Review * \Vatch the World * Captured * The Life of Riley * 26 First-Run Feature Films 
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Sales soar 3 


each year. 
preference to products advertised in it. 


Elks Magazine is so resultful. 


THE 


when you add The Elks 


1,054,748 Elks with family incomes far above aver- 
age make hundreds of millions of sizable purchases 


The Elks is their magazine; they naturally give 


Readership loyalty explains why advertising in The 


MAGAZINE 


New York * Chicago * Detroit * Los Angele: 


NBP Issues ! ew 
Policy State: ent 


WASHINGTON, S: 15—National 
Business Publicat has issued a 
statement of polic iich has been | 
unanimously app: | by its com-_ 
mittee on progra: id policy and 
its board of direc! 

The statement ich is now be- 
ing circulated by “BP, describes 
its basic policy a ognizing “the 
necessity for dif!_cent publishing 
practices in the many highly di- 
versified areas served by business | 
publications. Editorial techniques 


vary greatly from field to field. 
Product and printing procedures 
are of many characteristics. Meth- 
ods of building circulation— 
whether paid or non-paid—change 
to meet varying needs.” 

The statement concludes, “Pur- 
suant to that policy National Bus- 
iness Publications devotes its ef-| 
forts to the unification of the busi- | 
ness press in the best interests “si 


all whom it serves.” 


Staley to Push Feeds 


A. E. Staley Mfg. Co., Decatur, 
I!l., maker of corn and soybean 
products, will expand distribution 
of its entire line of formula feeds 
and feed-stuffs, eventually achiev- 
ing national coverage. Other Staley 
feeds have been marketed nation- 
ally for years. Several new prod- 
ucts are among those to be pro- 
moted. Media will include news- 
papers, farm publications, region- 
al and local radio, direct mail, deal- 
er helps and point of sale material. 
Effective Oct. 1, advertising for 
the expanded soybean division 
will be handled by Ruthrauff & 
Ryan, Chicago, agency for the com- 
pany’s package goods and indus- 
trial division since 1949, thus hand- 
ling the entire Staley account. 


Things have changed 
in ARKANSAS, too! 


Arkansas “ain’t what she used to be’! In the 
lust ten years, the State has made tremendous 
advances in industry, commerce, agriculture 
and standards of living. Retail Sales, for exam- 
ple, are 7.2% ahead of last year’s — 276.9% 
ahead of ten years ago!* 

The Arkansas radio picture is different, too. 
You can now cover almost all the State with 
one radio station—50,000-watt KTHS in Little 
Rock, CBS, and the only Class 1-B Clear Chan- 
nel station in Arkansas. KTHS gives primary 
daytime coverage of 1,002,758 people, more 
than 100,000 of whom depend on KTHS ex- 
clusively for primary daytime service. Secon- 
dary, interference-free daytime coverage of 
2,372,433 people includes almost all of Arkansas! 
Write direct or ask your Branham man for the 
KTHS story. 


*Sales Management figures 


50,000 Watts - - - CBS Radio 


Represented by The Branham Co. 
Under Same Management as KWKH, Shreveport 
Henry Clay, Executive Vice President 
B. G. Robertson, General Manager 


THS 


BROADCASTING FROM 


LITTLE ROCK, ARKANSAS 


Advertising Age, September 21, 1953 


Getting Personal 


To encourage wider trade between Europe and the U.S., Julian 
Elfenbein, editorial director of the home furnishings group, Haire 
Publishing Co., is in Europe visiting key cities. Among his inter- 
views will be one with French Premier M. Joseph Laniel, who owns 
a linen plant in Normandy, and Sir Basil Brooke, prime minister of 
Northern Ireland... 

Ted Mack of “Original Amateur Hour” fame and newscaster 
Lowell Thomas have accepted invitations to act as television and 
radio chairmen, respectively, for the 13th annual observance of Na- 
tional Bible Week, Oct. 19-25... 


Manuel Marcelino Mortola, co-manager of J. Walter Thompson 
Argentina, is in the U.S. for a six-week stay during which he will 
visit clients in New York, Boston, Rochester, Detroit, Akron and 
Chicago. .. 


When Charles Davis, v.p. of the Los Angeles office of Barnes- 
Chase Agency, vacationed recently on the remote Catalina Island 
Guest Ranch, he couldn’t resist the temptation to take a busman’s 
holiday and visit the island radio station, KBIG. Which made him 
one of the first clients to call on this ad medium in the year 1953, 
on horseback. . . 


TRAPSHOOTERS—Among the advertising and publishing people who attended the 

recent Grand American trap shoot at Vandalia, O., were (standing, left to right) 

Jimmy Robinson, “trapshooting editor’ of Sports Afield; Ben Duffy, president, Bat- 

ten, Barton, Durstine & Osborn; Gordon and Roger Fawcett, Fawcett Publications. 
Kneeling in front are David Duffy and Gordon Fawcett Jr. 


Newcomer at the home of Bob Aitchison and his wife Jeanne is 
a son named Robert George, who weighed in at 6 lbs., 15 oz., on 
Aug. 21. Bob is v.p. of Saunders, Shrout & Associates, Chicago. .. 

Something like 310 years’ advertising service was counted up 
among the guests at a party given Sept. 10 at the Illinois Athletic 
Club, Chicago, in honor of the 75th birthday of Peter H. Dempers, 
midwestern representative of Rural New Yorker. Those who gath- 
ered ’round were Paul Limerick, Western Advertising Agency; Lee 
Hammett, Western’s new president; Martin Reynolds and Nate 
Pumpian of Henri, Hurst & McDonald; Walter Kniffin of Kastor; 
Martin Fritz and Howard Rose, The Buchen Co.; E. P. Nesbitt, 
Critchfield’s president; Frank Olsen, Rural New Yorker, and P. H. 
Dempers Jr... 

Seems it has been a strict rule (the business manager’s) at the 
Ledger-Enquirer, Columbus, Ga., that no solicitations were to be 
made for gifts for departing employes. When said business man- 
ager, Alvah H. Chapman Jr., took a new job as v.p. and general 
manager of the St. Petersburg Times, employes scrapped the rule 
and presented a handsome leather golf bag and an inscribed wrist 
watch to the departing boss at an informal gathering in the com- 
posing room. Ed Johnsen, foreman, made the presentation. . . 

Charles Falk, the San Francisco typographer, has left for a three 
months’ trip to Europe in search of new type faces for his collection. 
He found many new faces in several European countries on a simi- 
lar trip last year... 

That attempted New Jersey robbery the other week which ended 
up in a cops-and-robbers gun battle in the Lincoln tunnel took 
place at the home of Joe Pinkus. AA readers will remember Joe as 
the unique mail order specialist who runs a considerable part of his 
business on a per inquiry basis... 

Following the end of the “live” run of Revlon’s Mirror Theater, 
co-producers Donald Davis and Dorothy Mathews flew to Europe 
for an extended holiday ...There’s a new little girl around and she 
is a little curl. Her name’s Jane Isabel, born to the Joseph N. Curls. 
Joe is sales manager of New York’s WOV... 

Among the sea rescues during the recent New England hurricane 
was that of the yacht Wings and its crew, which included New 
Jersey state senator Malcolm S. Forbes, associate publisher of Forbes, 
and editor Robert K. Heiman. The yacht drifted for 13 hours before 
it was sighted by the Coast Guard. Six-year old Malcolm Forbes 
Jr. slept through it all... 

Louis H. Luckoff, president of Luckoff & Wayburn, Detroit, has 
been vacationing with Mrs. Luckoff in Miami Beach...Frank J. 
Parker, president of the Parker Advertising Co., Dayton, had a two- 
month European vacation this summer with Adam Bridge, head of 
Black-Clawson Co., a client. The trip included the Coronation and 
visits to Italy, France, Norway and Sweden... , 
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BECAUSE (1) it reaches the biggest builder-con- 
tractor buying power of any magazine in the 
industry; (2) it provides the greatest advertising 
readership, as proved by PRACTICAL BUILDER’s 
results for advertisers and its top rank in unbiased 
reader preference surveys made by advertisers hen 
and their agencies; (3) it does this at the lowest —= 


cost. Simple as 1, 2, 3! 


Building Industry Sales and 
Advertising Plans for 1954... 


must include the whole Light Construction Mar- 
ket. Manufacturers must recognize—as the chart 
(opposite) graphically shows—that over a period 
of thirteen years— 


(1) Remodeling and Repair volume accounts for 
42% of all Light Construction Dollars. 


(2) New Residential Building is responsible for 
41% of Light Construction volume. 


(3) The remaining 17% of Light Construction 
volume is made up of commercial, industrial 
and other non-residential building. 


(The above figures are based upon U.S. Department 
of Commerce data.) 


It all adds up to a lot of building—and no half- 
way measures—no mere handful of builders will 
bring you the sales results you need for 1954. 


Yes, when you’re in P.B. yow’rein... 
because PB’s 93,000 building men (ap- 
proximately 70,000 contractor-build- 
ers) erect 2 out of 3 dwelling units... 
account for nearly 60% of all new 
Light Construction (residential, farm, 
commercial and industrial)... and 
are responsible for most of the indus- 
try’s remodeling and repair business. 
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Practical Builder 


Blue Book of the Light Construction Industry 
5 South Wabash Avenue « Chicago 3, Illinois 
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PIERRE MARTINEAU hos been promoted to 
monager of the research and presentations 
division of the Chicago Tribune advertising 
department. Mr. Martineau has been a staff 
member of the division since 1946 and 
acting manager since February, 1953. He 
succeeds M. T. Reilly, named executive v.p. 
of the Chicago Tribune-New York News 
Syndicate. 


Builder Offers to 
Trade Houses for 
New Mailing Lists 


MELBOURNE. FLA., Sept. 15—Ad- 
vertisers and agencies can get a 
$10,000 house free to use as a first 
prize in a consumer contest. 

William Newcomb Associates, 
Florida builder and real estate de- 
veloper, will give homes in Flor- 
ida to contest sponsors in return 
for mailing lists of contest en- 
trants. The lists in turn would be 
used to promote the sale of houses. 

First of the give-away homes 
was awarded recently in a circu- 
lation contest conducted by the 
Journal of Living. 


s William W. Newcomb, presi- 
dent of the building firm, said, 
“The publisher of Journal of Liv- 
ing considered this contest to be 
such a success that he is repeating 
it. There were over 100,000 entries. 
We built a satisfactory mailing 
list of 5,000 people and had a reg- 
ular stream of prospects drive 
through our development from the 
time the contest was first an- 
nounced. 

“We sold enough homesites and 
houses to make our participation 
in the contest profitable. Almost 
everyone we talked to said a house 
in Florida was a prize really worth 
working for—as compared, for in- 
stance, with trips to the Corona- 
tion.” 

The house offered prospective 


contest sponsors is a two-bedroom 


structure with a carport. 
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and THE BUTTERY. 


A Hart, 
here 


! The seven-wee: 
ing Thanksgiving «cek, will open 
Oct. 7 with full-; ge color ads in 
dailies in the tw:-state area, and 


Good Food Line for 
will be followed »y several hun- 


Regional Promotion | Will, be followec oy edie and TV 


New York, Sept. 15—A 60’ mo-|spots and parti: ; «tions, regional 
torized model of an old-time “iron| trade press ads. direct mail, and 
horse” train will tour California | point of sale act.vity. 
and Arizona during October and Product lists «ill vary slightly | 
November in connection with anjin the two stzics. Twenty-two 
intensive regional campaign | products, many mde in either Cal- 
planned by Borden Co. for three of | ifornia or Arizor will be featured 


Borden Sending Out 


its divisions. in the grocery foods line, the cheese 


cream division. | 
The large train model, patterned | 
after the one in Borden’s national 
ads, will be known as “Elsie’s Good | 
Food Line” and will visit residen- | 
tial areas, hospitals and schools, | 
and will participate in parades. 
Elsie and Elmer, of Borden’s bo- 
vine family, represented by mas- 
queraders, will accompany the. 
train, which consists of an ancient 
vintage engine, tender, two flat 
cars laden with giant reproductions 
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campaign, end- division, and the fluid milk-ice of the featured products and a ca- 


boose. 
Cullings Leaves ‘Union-Star’ 


Evan R. Cullings, manager of 
general advertising, is _ retiring 
from the Schenectady Union-Star 
after 52 years. Mr. Cullings is 
well-known as the originator of 
Dollar Day, an idea he thought up 
for a local retailer in 1914 and 
which became a nationwide pro- 
motion. Mr. Cullings joined the 
paper in 1901, a year after grad- 
uating from Union College. 
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Purcell Named PR Manager 


James F. Purcell, formerly in 


Johnson Opens German Office Brenard to Neon Pre-ucts 


_ §. C. Johnson & Son, Racine, | 


George Brenard, pr‘ ously ra- 


the Chicago office of Selvage, Lee | Wis., has opened a new foreign dio-TV account execut e and new 
& Chase, public relations consult- | subsidiary that will merchandise business man for Hug \Wagenseil 
ant, has been named public rela-|the company’s wax products in & Associates, Dayton «ccncy, has 


tions manager of Northern Indi- 
er Public Service Co., Hammond, 
nd. 


Names Reynolds-Fitzgerald 


Reynolds-Fitzgerald, San Fran- 
cisco newspaper publishers’ rep- 
resentative, has been appointed to 
represent the Times, St. Peters- 
burg, Fla. 


| West Germany. Ham 
selected as the headquarters. 


Young's Names Twentyman 


burg has been been named advertisin< and sales 
promotion manager of Neon Prod- 
| ucts Inc., Lima, O. 


Jeff Twentyman, formerly ad- Fisher Named Ad Head 


vertising director of Browning | 


Simone Fisher, formeriy asso- 


King & Co., New York, has been ciated with Warner Bros. Pictures 
appointed advertising manager of Inc., has been named advertising 
the 22 Young’s Hat Stores, New and sales promotion director for 


| York. 


| Editorial Corresponde ts, Boston. 


Kerns Names Lester Harrison 


J. F. Kerns Co., Chicago, Los 
Angeles and New York, maker of 
Kern’s Liquisan paint and var- 
nish remover, has named Lester 
Harrison Inc., New York, to han- 
dle its advertising. 


Oakland Joins Bruce Brewer 
Ron H. Oakland, formerly cre- 
ative director for Zimmerman Ad- 
vertising Agency, Omaha, has 
joined the Minneapolis office of 
Bruce B. Brewer & Co. as a copy- 


| writer. 


OHIO, MICHIGAN and PENNSYLVANIA FARMER 
are ABC publications—examined by the Audit Bureau 
of Circulation to verify all the facts on circulation: 
How much PAID circulation, how much unpaid. How 


AA 
an 


x ‘all 


Advertise in OHIO me 


where it’s 


the year around fen Fae Ber Bay Tone 


Based on eight year study of Ohio Farm Income — 
1940 through 1947 
(Government payments 10! included) 


“AS 
ft 
~~, 


pay DAY 


Michigan Farmer, East Lansing, Mich. 
Pennsylvania Farmer, Harrisburg, Pa. 


this month? 


selling | 


Next month, too... and the next! Right around the calendar the Ohio 
farmer sells... and buys! 


Selling in Ohio is year around because farming is year around. Diver- 
sification keeps income steady and strong, holds Ohio among the top-third 
farm revenue states year after year. 


Selling the year around means spending the year around. A share of 
this rich Ohio farm market belongs to you. And, you belong in THE 
OHIO FARMER! It gives you. wide coverage, high readership, big sales 
per advertising dollar. THE OHIO FARMER is read by 3 out of 4 farm 
families because it’s devoted completely to the Ohio farm and farm home. 


Included with the few states that can come up to Ohio’s month-by- 
month high-level earnings are Michigan and Pennsylvania, also served 
by home-edited papers — MICHIGAN FARMER and PENNSYLVANIA 
FARMER. For the full story on all three write T1013 Rockwell Avenue, 
Cleveland 14, Ohio. 


(Percent Farm Cash Income Received Each Month) 


10.3% 10.3% 


rig 79% PETS 


Cleveland, Ohio 


Ave Sept Oc Mew Dec 


many RFD subscribers, how many non RFD. How 
much subscribers pay and whether or not premiums are 
used. Where subscribers live. It will pay you to study 
all the facts on the ABC statement. Ask for one today. 


19 


bell 


Kluger! 


" My 

cota 
here «4 0 ture one! 
Pontiac has all six of these 


services available under one 
roof and one management. 
Individually or collectively 
they are the product of a 
company skilled in helping 
you meet production prob- 


lems and deadlines. 


a 
a x 


war 


CALL OR WRITE AND 

LET US TELL YOU MORE 
ABOUT THE WAY PONTIAC 
CAN HELP YOU! 


COLOR PROCES 


PHOTOENGRAVINGS 


TYPOGRAPHY 


earn’ —-—CU NIFIED 
ow? SERVICES 


pHxotos 
eect® 


Pontiac 
Engraving & 
Zlectrotype Co. 


812 W. VAN BUREN STREET 
HA ymarket 1-1000 © Chicago 7, Illinois 
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Coming 
Conventions 


“Indicates first listing in this column. 

Sept. 20-22. New York State Publishers 
Assn., annual meeting, White Face Inn, 
Lake Placid, N. Y. 

Sept. 21-23. Assn. of National Adver- 
tisers, annual meeting, Drake Hotel, Chi- 
cago. 

Sept. 21-24. Premium Advertising Assn. 
of America, annual meeting, Hotel Astor, 
New York. 

Sept. 26-29. Mail Advertising Service 
Assn. International, annual convention, 
Hotel Statler, Detroit. 

Sept. 30-Oct. 2. Direct Mail Advertising 
Assn., 36th annual conference, Hotel Stat- 
ler, Detroit. 

Oct. 4-6. Tenth District, Advertising 
Federation of America, Corpus Christi, 
Tex. 

Oct. 4-8. Advertising Specialty National 
Assn., annual convention and Specialty 
Fair, Palmer House, Chicago. 

Oct. 4-10. Produce Prepackaging Assn., 
third annual exposition, Chase Hotel, St. 
Louis. 

Oct. 5-6. Inland Daily Press Assn., an- 
nual meeting, Hotel La Salle, Chicago. 

Oct. 5-8. Printing Industry of America, 
1953 exhibition and awards, annual con- 
vention, Shoreham Hotel, Washington, 
D. C. 


Oct. 8-10. Life Insurance Advertisers 
Assn., 20th anniversary convention, Hotel 
Statler, Boston. 

Oct. 9-10. Pennsylvania Newspaper Pub- 
lishers Assn., 29th annual convention, 
Penn Harris Hotel, Harrisburg. 

Oct. 11-14. American Photoengravers 
Assn. and Equipment Exhibition, 56th an- 
nual convention, Hotel Statler, Boston. 

Oct. 12-15. Financial Public Relations 
Assn., 36th annual convention, Sheraton 
Cadillac Hotel, Detroit. 

Oct. 15-16. Central Council, American 
Assn. of Advertising Agencies, Blackstone 
Hotel, Chicago. 

Oct. 15-16. Newspaper Advertising Man- 
agers Assn. of Eastern Canada, Windsor 
Hotel, Montreal. 

Oct. 19-20. Agricultural Publishers Assn., 
annual meeting, Chicago Athletic Club. 

Oct. 19-20. Boston Conference on Dis- 
tribution, 25th anniversary meeting, Hotel 
Statler, Boston. 

*Oct. 22-23. Audit Bureau of Circula- 
tions, annual meeting, Drake Hotel, Chi- 
cago. 

oct. 23-25. Midwest Intercity Confer- 
ence of Women's Advertising Clubs of 
the Advertising Federation of America, 
Edgewater Beach Hotel, Chicago. 

Oct. 26-27. New England Advertising 
Executives Assn., annual meeting, Parker 
House, Boston. 

Nov. 5-7. Southern Newspaper Publish- 
ers Assn., annual meeting, 50th anniver- 
sary, Boca Raton Hotel and Club, Boca 
Raton, Fila. 

Nov. 7-8 Fifth District, Advertising 
Federation of America, Louisville, Ky. 

Nov. 8-10. National Newspaper Promo- 
tion Assn., midwest convention, Edge- 
water Beach Hotel, Chicago. 

Nov. 16-18. Public Relations Society of 
America, sixth annual conference, Shera- 
ton-Cadillac Hotel, Detroit. 

Nov. 16-18. Advertising Trades Insti- 
tute, 2nd Advertising Essentials Show, 
Hotel Biltmore, New York. 

*Dec. 27-29. American Marketing Assn., 
winter conference, Mayflower Hotel, 
Washington, D. C. 


Ross Roy Boosts Rowan 

John E. Rowan has been pro- 
moted by Ross Roy Inc., New York, 
to account executive for the RCA 
Victor custom record division. 


PHOT 


SELL BETTER! 
rom Aut (ar saan 


“on 
erequired 
sonal (each subsect) 


PHOTOMATIC CO. 


53-! . Hlinels St, Chicage 11, Illinois 


Phone: WHitehall 4-2930 


DOWN TO EARTH—The Anthracite Information Bureau will shortly begin a public 
relations drive for all segments of the industry and PR people ore busy these days 
learning the anthracite story. Shown here at the Hudson Coal Co.'s Loree Colliery 
in Wilkes-Barre, Pa., with John Mears, their escort (in short coat) are left to right: 
Howard Mayer, Howard Mayer & Dale O’Brien, Chicago; Arthur A. Schmidt, Public 
Relations Management Corp., New York; Paul Newsome, Newsome & Co., Boston; 
John LaCerda, John LaCerda Agency, Philadelphia, and Bryan Vaughn, Public & 
Industrfal Relations Ltd., Toronto. 
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| CofC Booklets Promote 
| Advertising to Public 

The Chamber of Commerce of 
'the U. S., Washington, has pre- 
| pared three folders ealled “Fables 
| and Facts about Advertising,” 
which business concerns are being 
asked to enclese in mail leaving 
their offices as part of an effort 
te sel] advertising to the American 
public. 

Prices on the folders range from 
$9 for 100 sets to $24 for 1,000 sets, 
ne on the quantity de- 
sired. 


Appoints Daniel & Charles 
Bruno-New York Inc., distribu- 
tor of TV sets and appliances, has 
named Daniel & Charles, New 
York, for advertising of RCA Vic- 
tor, Thor and Hoover products it 
distributes. The account was for- 
merly with Arnold Cohan Corp. 


‘Gage Appoints Lewis Biel 


_ Lewis J. Biel has joined the ad- 
|vertising sales staff of Electrical 
|Manufacturing (Gage Publishing 
'Co.), New York, amd will work 
|out of the publisher’s Chicago of- 
|fice. He was formerly western 
manager for Aviation Week. 


Bede Products Names Koehl 


Bede Products Inc., Cleveland 
maker of industrial paint heating 
and airless spraying machines, has 
named the Cleveland office of 
Koehl, Landis & Landan to handle 
its advertising and public rela- 
tions. 


Jordan Co. Joins Four A's 

Jordan Co., Los Angeles, has 
been elected to membership in the 
American Assn. of Advertising 
Agencies. 


S more and more products reach a stock situation, 
the need for direct, aggressive selling and advertising 
becomes more important. It was a practical approach 
during the “40's to spread your institutional advertising 
message to a wide range of functional people, regardless 
of their direct buying influence. That day is gone . ... 
today you must reach your most influential buyers the 


fastest and most economical way possible. 


This can only be done by “Pin Pointing’? Your 


Advertising. 


You can reach the most important plant operating men 
today . . . the Plant Engineers . . . by “Pin Pointing” 


"Pin Point” Selection Develops a sound functional group 
of readers. PLANT ENGINEERING goes further than 


plant lists to provide a live penetrating audience. 


A continuous program of mail questionnaires and 
personal calls provides detailed information regarding the 
physical plant and equipment, and . . . detailed lists of 
individual names of men and their job functions. 


Each individual must meet rigid standards of job 
function before he is considered as a potential reader 


for PLANT ENGINEERING. 


This is your assufance that when you advertise in 


your advertising in PLANT ENGINEERING, the only 
magazine edited exclusively for the Plant Engineering 
function. It selects, by the “Pin Point” process, the key 
buyer in all important plants in the Country. 


PLANT ENGINEERING you are “Pin Pointing” your 
sales message to a select group of Plant Engineering 
men. Therefore, you buy only the functional coverage 
you need. 
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Edison Puts on Big Drive in Chicago, Using 
TV Show and Other Media to Sell Ranges 


CuHicaGco, Sept. 15—A big one- 
city campaign to promote the sale 
of electric ranges here got under 
way this week, sponsored by Com- 
monwealth Edison Co. 

The special drive, to run through 
Dec. 14, will use a half-hour live 
TV show five times a week over 
WBBM-TV, CBS station, starting 
at 3 p.m., entitled “Petticoat Par- 
ty.” Metropolitan, community and 
foreign language newspapers plus 
TV spots, billboards, car cards, and 
dealer sales promotional aids also 
will be used. 

The theme is “Today’s the day 
of the electric range!” 

J. R. Pershall Co. is the agency. 


The TV show, “Petticoat Party,” 
is designed to present a half hour’s 
entertainment for the housewife. 
A local women’s club is saluted at 
each show. 

As part of the show format, two 
contests will be conducted—one 
daily and one weekly. The daily 
contest to obtain work saver ideas 
from members is conducted by the 
‘club prior to the show. The win- 
/ner appears on the show and re- 
,ceives an electrical gift. 

The weekly contest is for the 
best 25 words on “Why I want an 
electric range.” The contest is open 
to the studio audience and to the 
viewing public. Winners receive 


an electric range. 
Entry blanks are 
_ through the show, at 


/allable 
appliance 


dealers or Edison stor:s and of- 
| fices. 
Judging of the conte-\ is being 


done by Reuben H. Donnelley Co. 

Cooking demonstrations 
throughout the city will supple- 
ment the ad campaign. 


Oristano Opens Own PR 

Victor Oristano, who recently re- 
signed from H. A. Bruno & Asso- 
ciates, has formed a general pub- 
lic relations office at 1 F. 53rd St., 
New York. 


KOA, Denver, Boosts Reed 


Lynn Reed, staff announcer for 
KOA, Denver, has been promoted 
to an account executive. 


Atlantic Pushes Motor Oil 
Atlantic Refining Co., Philadel- 


| phia, will use baseball and profes- | 
sional football telecasts and broad- | 


| casts starting Sept. 21 in the north- 

ern marketing region of the 17 
| eastern seaboard states and radio 
newscasts and TV weather shows 
in the southern region for its new 
premium motor oil. On Sept. 23, 
the company will run full pages 
/announcing the new product in 
_240 daily newspapers through its 
| entire marketing area. Some two- 
|color ads will be used also. N. W. 
| Ayer & Son, Philadelphia, is the 
agency. 


Misch to Write Column 


Robert Jay Misch, v.p. of Al 
Paul Lefton Co., New York, has 
_been named to conduct a new col- 
umn on restaurants and food in 
The Playbill. 


are five outstanding reasons for placing PLANT ENGINEERING on 


your advertising schedule — 


trade paper. 


1], Reaches 36,000 piant engineering men... more plant engineers than any other industry 


2. Reaches over 24,000 key plants in the United States, which are responsible for pur- 


chasing 76% of the Country's industrial pliant equipment. 


REMEMBER .. . Sell the Piant 


Engineer and you've sold your 


product. 


3, Reaches more piants with 100 employees or over, than any other industrial pliant 
operating paper. 


4, Pin Points your sales message to your number one buying influence of plant equipment 
at the lowest cost per thousand. 


5, Guarantees editorial material in every issue of vital interest to all of its readers. 
These five statements cannot be duplicated by any other industrial plant 


magazine. Compare PLant Encineerinc with any other industrial magazine 
on these five points. 


For more detailed facts . . . write for 
PLANT ENGINEERING's ‘Comparison 
Test.” Techrical Publishing Compeny, 
110 South Dearborn St., Chicago, Hi. 


| 


YOU'LL DO, KID--Orrin E. Wolf, v.p. and 
general manager of Hotpoint Co.'s com- 
mercial cooking division, approves heartily 
of the pretty gal who is Miss Mark 313, 
queen of Hotpoint’s latest commercial cook- 
/ing product. The Mark 313 is a deep-fat 
| fryer which can turn out 313 servings of 
French fries per hour. Henry M. Hempstead 
Co., Chicago, is the division’s agency. 


Rosenberg Heads Balenciaga 

E. J. Rosenberg, long associated 
with the advertising and the pro- 
motional fields, has been appointed 
president of Balenciaga Perfumes 
Inc. While keeping the policy of 
selective distribution, the company 
will expand its local and national 
promotion. Earl G. Schneidman, 
New York public relations consult- 
ant, has been retained for product 
publicity, public relations and pro- 
motion of all Balenciaga perfumes 
and toilet waters. 


Durstine Handles Fasteeth 


Roy S. Durstine Inc., New York, 
has been named by Clark-Cleve- 
land, Binghamton, N. Y., to handle 
advertising for Fasteeth. The agen- 
cy has been placing copy for Thy- 
oquent, another product of the 
same manufacturer. Clark Associ- 
ates, Binghamton, formerly han- 
dled Fasteeth. 


Kovacs Joins Hayman 

George M. Kovacs, formerly v.p. 
of Rea, Fuller & Co., New York, 
has joined Geo. W. Hayman Ad- 
vertising Agency, Rockville Center, 
i 2 


have money to spend 
on your products 


a ee 


LET US 


A COPY 


aA 


Johnson Publishing Co., Inc. 
1820 South Michigan Avenue, Chiraga, HI. 


New York Office 55 West 42nd Street 
los Angeles Office: 1177 Wilshire Blvd 
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Horton-Noyes Resigns Timer 
Horton-Noyes, Providence agen- 

cy, has resigned the account of the 

Timer division and the Tyniswitch 


division of Sessions Clock Co., 


Forestville, Conn., effective Dec 
31, 1953. 


Sproull Says Industrial Admen Should Be 
Business Men First, Ad Technicians Second 


The newspaper 
with the largest 
evening circulation 
in Chicago 
and suburbs 

is the 


CHICAGO AMERICAN 


“New York, Sept. 15—Industrial , their opportunity and their respon- 
‘advertising men must recognize Sibility to be business men first 


and advertising technicians sec- 
ond, W. C. Sproull, director of ad- 
vertising, Burroughs Corp., De- 
troit, and president of the Na- 
tional Industria] Advertisers Assn., 
told members of the association’s 
local chapter at a luncheon meet- 
ing here yesterday. 

“To win for our profession 


greater recognition from manage-| 


/ment,” Mr. Sproull said, “we will 
| seize the opportunity to show man- 
|agement that their problems of 


production, distribution, and rev- 


enue really concern us...that we) 


are ready, willing, 
share the responsibility of objec- 
tive guidance in defining goals, 
developing plans, and appraising 
results.” 


He quoted an editorial appear- 


|ing in the Aug. 31 issue of Apver- 


and able to. 


| 
| 


Advertising Age, September 21, 1953 
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NEW REPRESENTATIVE—Executives of the Cincinnati Times-Star met last week with 

representatives of O’Mara & Ormsbee to work out final details for the latter to take 

over the paper's general advertising Oct. 1. From left to right: Karl T. Finn, advertis- 

ing director; Lloyd B. Taft, executive v.p., and Philip R. Cottress, general ad manager, 

all of the Times-Star, and Charles L. Healy, Kenneth Dennett, John W. Eggers and 

Preston Roberts of O’Mara & Ormsbee. The newspaper is closing its ad offices in 
New York and Chicago. 


~ 


TISING AGE, supporting his thesis 
that “the advertising executive is 
far more than his title suggests or 
implies.” 


Buy WHO 


and Get lowa’s Metropolitan Areas... 
Plas the Remainder of lowa! 


4.4% CEDAR RAPIDS + - 
10.7% TRI-CITIES? + + « 
10.7% DES MOINES+ + - 
3.1% DUBUQUE’ + + + « 
4.7% SIOUX CITY > + + 
4.3% WATERLOO + + + 
65.4% REMAINDER OF STATE 


NEBRAS 


Figures add to more than 100% 
because Rock Island County, Illinois 
is included in Tri-Cities. 


FREE & PETERS, INC., National Representatives 


TAKE FOOD SALES, FOR INSTANCE! 


THE ‘REMAINDER OF IOWA” ACCOUNTS FOR THESE SALES: 
(Which You MISS Unless You Cover the Entire State) 


65.4% Food Stores 

61.6% Eating and Drinking Places 
44.8%, General Merchandise Stores 
55.6% Apparel Stores 

60.7% Home Furnishings Stores 
65.1% Automotive Dealers 
73.2% Filling Stations 

79.6% Building Material Groups 
60.4% Drugstores 


Source: 1952-'53 Consumer Markets 


BUY ALL of (OWA— 
"tus “lowa Plus”—with 


Outlining the importance of ad- 
vertising as a force in the coun- 
try’s economic structure, the Bur- 
roughs ad executive pointed out 
that statistics indicate that produc- 
tion capacity is not a problem, but 
that “our prosperity is predicated 
upon our ability to create wants, 
not merely filling needs. It must be 
our continuing objective,” he went 
on, “to make yesterday’s luxuries 
the necessities of today... This 
makes it mandatory that our na- 
tion’s sales forces write a new 
chapter in creative salesmanship.” 


® In this connection, he noted that 
advertising men must think in 
terms of management objectives 
and must talk about moving goods, 
rather than merely about adver- 
tising. The successful seller must 
recognize that buying choices are 
made under. intense competitive 
pressure, and must learn to evalu- 
ate the importance of the buyer- 
seller relationship. “We must show 
leadership,” he said, “in establish- 
ing within our companies ways to 
help our salesmen better under- 
stand buying objectives and needs 
of customers and prospects.” 

Mr. Sproull charged that adver- 
tising men themselves are largely 
at fault for the reluctance of top 
management to make them part of 
the team. 

“Management,” he reminded his 
audience, “is not interested in ad- 
vertising as such. We often defeat 
our purpose by trying to sell it as 
a force unto itself, by shrouding it 
in a cloak of mystery, or by going 
to the other extreme of bringing 
its endless details to management 
for decision. Too often we go to 
great lengths to sell the importance 
of advertising in such a way that 
it seems to lack coordination with 
sales policies and sales objectives.” 


s He cautioned advertising man- 
agers to arm themselves with a 
long range forecast of the general 
economic outlook, to know the gen- 
eral course of their particular in- 
dustries, and to project their com- 
panies’ growth in relation to that 
position. 

The address was the keynote of 
a series of monthly programs to 
run through next May on the 
theme of “Industrial Marketing 
Leadership.” Future speakers will 
include J. K. Lasser, noted tax 
consultant; J. C. Olsen, partner, 
Booz, Allen & Hamilton, and Ar-' 
thur H. Motley, president, Parade, 
Publication. : 


Philadelphia Sets Drive 1 


The Chamber of Commerce of» 
Greater Philadelphia plans to raise 
$125,000 to finance a new “Sell 
Philadelphia” campaign. The fund, 
will be used by the convention and 
visitors’ bureau of the chamber to: 
attract visitors and conventions 
which are expected to bring in an | 
additional $100,000,000 a year. 


Tait Joins Newspaper Rep 
Walter W. Tait, formerly with 
the American Society of Tool En- 
gineers representing the Tool En- 
gineer and WJR, has joined the 
Detroit office of Sawyer-Ferguson- 
Walker, newspaper representative. 
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use hard-hitting campaigns in... 


MANUFACTURER PRODUCTS CAMPAIGN AGENCY 

AMERICAN FIXTURE | Dinettes TWICE-WEEKLY “premium-position” front pages boxes... | Westheimer 5 

: & MANUFACTURING PLUS full pages during trade shows. & Block he 
. S CO. 

: CAPEHART- Radio TV 26 FULL PAGES . . . PLUS 2-page spreads and multiple-page J. M. Mathes ; ms 

FARNSWORTH units for trade shows and special Capehart news. (They used Agency 

CORP. 8 full pages in one August issue to talk about their new line!) 

CHENILLE RUG CO. Floor Coverings} 119 ADS . . . including weekly “premium-position” page 1 Jaffe Advertising - 
; boxes and 67 big-space ads. Agency ; 
DEENA PRODUCTS Lamps TWICE-WEEKLY “premium-position” front page boxes .. . Oscar Holzman : 
i co. PLUS 13 big-space, “premium” ads on the front page of Re- Advertising Agency im 
f tailing’s weekly Lamp section. 
: SAGINAW FURNITURE | Furniture WEEKLY BIG-SPACE ADS on “premium-position” page 3. Harvey Epstein : 
m =—SHOPS, INC. Advertising Co. : 

SALMANSON & CO. Unpainted 26 PAGES (2 per month) . . . PLUS 25,000 lines of space dur- Nathan Fein & Co. 4 

Furniture, ing major home goods markets. 

‘ Housewares 


The Only Daily Newspaper of the Home Goods Industries 


A FAIRCHILD PUBLICATION © 7 £. 12th S7., 4. ¥ 2 
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Wrigley Cartoon 
m Copy Continues, 
Meyerhoff Says 


Reveals Agency Will 
Do $4,000,000 Billings 
in Newspapers in ‘53 


he said, was the idea that only cer- | 
'tain types of newspapers pull on} 
'mail order. Some papers that car- 
|ry almost no copy of this kind have 
proved just as good as any other 
paper, he revealed. 

Furthermore, it was found that 
people who respond to mail order 
ads are no different from anybody 
'else. They can be rich or poor, 
southerners or northerners, city 
| folks or farmers. 

Mr. Black said a mail order ad 
/need not, and perhaps should not, 

be attractive in the way other ads | 


Cuicaco, Sept. 15—Two newspa- 
per buddies who turned agency 
men brought good news today to 
the Newspaper Representatives 
Assn. of Chicago. 

Arthur E. Meyerhoff, head of the 
agency bearing his name, told the 


are. Above all, it must be believ- 
able, and sometimes cleverness or 


Advertising Age, September 21, 1953 
WPTZ Sets Up New Rates 


| space brings the most sales. On the 

other hand, with some papers hav- 
ing fairly high millines in smaller 
cities—and running less competi- 
tive copy—smaller space brings 
just as much volume as a lot of 
space. 


® Both Mr. Meyerhoff and Mr. 
Black suggested to the newspaper 
representatives that they pay more 
attention to the kind of copy their 
clients use, and try to educate dis- 
| Satisfied accounts on more effec- 
tive use of space. 
| When people’ buy newspapers, 
| Mr. Black observed, they accept an 


attractive artwork make such copy AtLAN THURMAN, formerly assistant sales invitation to read the ads. Take full 


seem less sincere. 


s Athough “the milline is still a 
good yardstick,” Mr. Black con- 


group’s first fall luncheon meet-| tinued, Meyerhoff’s nursery ads 
ing that “in the past 24 hours, the | have proved that papers with high | 
Wrigley campaign has been re-/|milline rates often can be just as 
newed for another year.” 

This was greeted with a cheer. 
Naturally so; for newspapers car- to newspapers,” he explained. Some 


toon-page L-shape Spearmint gum 
copy it has meant something 


| promotion manager of Philip Morris & Co., 
has been named sales promotion manager 


of the Snow Crop division of Clinton Foods, 
New York. 


often and some more often. 
In addition, he said, this rhythm 
affects the size of space to be used. 


profitably used as any other pa-| He has found that it doesn’t pay to. 
pers. There is “a sort of a rhythm | try always to pare mail order copy | 


down to the smallest optimum size. 


advantage of it, and help your ac- 
| counts to do so, too, he urged. 


| 

Starts New Book Club 

| Popular Science Publishing Co. 
'has started the Outdoor Life Book 
‘Club at 353 Fourth Ave., New 
' York, with Eugene Watson as busi- 
|/ness manager. The club will re- 
| print titles in the higher-price 
|category for bonuses and premi- 


WPTZ, Philadelphia, has an- 
nounced the creation of Class AA 
time, from 8 p.m. to 10:30 p.m., at 
_a rate of $2,000 an hour. Class A 
'time on the television station is 
now 7:30 p.m. to 8 p.m. and 10:30 
| p.m. to 11 p.m., both at the rate of 
'$1,500 an hour. Also, the station 
‘has created Class D time, from 1 
/ a.m. to 9 a.m., at a $500 rate. Class 
C has gone from $750 to $850 an 
hour. The new rates become ef- 
fective Oct. 1.- 


Offers Research for Clients 

Simpson-Reilly Ltd., publishers’ 
representative, has opened a re- 
search room for use of agencies 
‘and clients in the Los Angeles 
area. The room adjoins the com- 
pany’s Los Angeles offices at 1709 
W. Eighth St. It will be furnished 
'with a typewriter, stationery and 
'a telephone. 


Sedalia, Mo., to Get TV 

| Milton J. Hinlein, owner of 
'KDRO, Sedalia, Mo., has begun 
construction of a television station. 
The outlet, to operate on Channel 


rying Wm. Wrigley Jr. Co.’s car-| papers can be used every other | With some newspapers, especially yms, and popular-style books for 6, is expected to begin telecasts 
week to best advantage, some less those with low milline rates, large regular monthly selections. 


‘early in 1954. 


around 20,000 lines of space yearly 
for the past five years. 

The publicity-shy Mr. Meyer- 
hoff, making “one of my first ven- 
tures in many, many years out of 
the office,” spoke briefly. He said 
his agency will bill about $4,000,- 
000 in newspaper space in 1953, 
“rather a large figure for an agen- 
cy the size of ours.” 


= Mr. Meyerhoff confessed he 
would enjoy using more glamorous 
media more often, and rather spend 
time backstage with stars than 
with newspaper men going over 
schedules. Especially in good times, 
he pointed out, it is tempting to use 
glamorous media, “but I have to 
keep in mind that we must pro- 
duce the lowest-cost advertising 
for our clients.” 

The agency head then turned to 
his general manager, John H. 
Black, once his boss on the Mil- 
waukee Sentinel, to explain a new 
use he said the agency has been 
making of newspapers. This, as 
Mr. Black explained, concerns mail 
order newspaper copy the Meyer- | 
hoff agency has been running for 
James Owen, Bloomington, IIL, | 
nursery operator. Mr. Black hinted 
that a recent indictment the Owens | 
nurseries have run into on alleged 
fraud (AA, July 13) resulted from 
big sales gains Owens has made 
the past year. 


@ When the agency got the nurs- 
ery account, Mr. Black said, it had 
not had much experience with mail | 
order advertising. It soon saw an | 
opportunity, through it, to test use 
of space generally in newspapers. 

One of the first myths er 


Color Corporation V. P. 


— => 
7 


Otis Willard Murray has been named 
vice president and general manager of 
Color Corporation of America, Bur- 
bank, Calif. Getting ahead in business 
like Mr. Murray are thousands of regu- 
lar Wall Street Journal readers through- 
out the nation—executives and their 
aides who make or influence decisions | 
on planning, production, selling and — 


buying. What an advertising medium! * in Number of Families 


( ADVERTISEMENT) 


And what a market! During the last 10 years, the 

fantastic growth of this area has even emazed Californians 
accustomed to seeing large communities spring from nowhere. 
San Bernardino and Riverside Counties have always been noted for 
| their vast citrus groves, enormous vineyards and famous resorts (Palm Springs, 
Lake Arrowhead, Big Bear Lake, 29 Palms, etc.). 
But look at this area today! Big industry — Steel Mills, Industrial 

Plants, a dozen Military establishments and a host of smaller manufacturers and 
suppliers to serve these economic monsters, have made this market BIG! 

Workers by the thousands are moving in where jobs are plentiful 
and living is pleasant. These workers have money to buy your products or 
services and they are buying in tremendous volume. 
Take advantage of this big and fast growing market! Get your share 
of the $750,000,000 net effective buying income which has made 
this area California's 4th—and America's 30th market! 


re 
ers 


San Bernardino - Riverside Counties in 


For Unduplicated Coverage of This Important California Market 


Now an Official 
Metropolitan Area 


RVERSIDE PRESS aa ENTERPRISE 


Represented Nationally 


by Doyle & Hawley 


Copr. 1952, Sales Management Survey of Buying Power; further reproduction not licensed. 
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Advertising Age, September 21, 1953 


organic and ieepentc ponents 
‘ as the goal. Correlat of indi- 
7 Sales and PR Notions... ok Tine: with the 
- t h : cdi e D s health record ae is in the 
homes where the dust «as collect- 
A Merchandising Devices homes where the dus 
30 . ~ . 
of e Erie Clothing Stores Chicago, 
ry © Gold seems to be a favorite sub-| It will be shown during a tour |is trying to build a fire ‘ader fall 
. ject for manufacturers and jobbers of 19 cities in the U. S. and Can-|Sales with matchbook as. While 
to latch on to when they want to|ada to stimulate winter travel to|this in itself is not san, Erie 
f- urge dealers to stock up. Latest the island. has departed from mandard prac- 
gimmick is a small sack of “nug- tice by offering a $1.75 static elec- 
gets” mailed by Arrow Liqueurs|}e A vacuum cleaner maker has| tricity lint remover ‘ce to any- 
Corp., Detroit. joined forces with medical re-|one who turns in © matchbook 
s’ The mailing tag calls attention| searchers in an attempt to “dis-| when making a $5 purchase. 
a= to Arrow’s ad in the Sept. 28 Life | cover the potential danger of dust” . 
PS and asserts, “You'll discover gold|—and also demonstrate vacuum | @ It’s impossible for the president 
es in Arrow vodka ’cause it makes | cleaners. of a large corporation tv make per- 
- California martinis.” The medical experiment is being | sonal calls upon all of his custom- 
. Opening the sack, retailers will|conducted by the allergy depart- | ers—and still manage the business 
id discover a couple dozen gilded|ment of Boston’s Peter Bent Brig- —but Towmotor Corp.’s C. Edgar 
pebbles. ham Hospital in cooperation with | Smith believes he has found a good 
the research division of Lewyt/| substitute. : 
e Now 3-D films are being used Corp., Brooklyn. Living rooms of| Twenty thousand copies of a 
of to push travel. The Bermuda Trade every house in Littleton Common, | 12-page, 84x12” booklet portray-| : 
n Development Board has produced | Mass., were vacuumed and the dust | ing a personal visit by Mr. Smith PERSONAL CALL—C. Edgar Smith, president of Towmotor Corp., mokes « “personal” 
n. a 20-minute sound and color mo-| collected for study. have been mailed to prospective call on preepects with this booklet. Photography combined with line drewings edde 
el tion picture using the Bolex Stereo! The dust will be studied, with| purchasers of the Cleveland firm’s  jeglism to what otherwise could be a routine mailing piece. Howard Swink Ad- 
ts process. identification and measurement of! fork lift trucks. The cover shows vertising Agency, Marion, O., prepared the bookiet. 


‘the president approaching a cus- 
_tomer’s receptionist and bears the 
title, “Mr. Smith to see you, sir!” 

The inside cover shows a photo 
of the Towmotor president extend- 
ing his hand. “How do you do, sir,” 
he says, and from there takes over 
and makes his pitch for fork lift 
trucks. 


| 
j 
| 
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Prentice-Hall to Issue 


Public Service Ad Book 

Prentice-Hall will publish 
“America: Miracle at Work,” a 
volume reproducing the best pub- 
lic service advertising of 1952 as 
selected by The Saturday Review. 
Out Oct. 2, the book also contains 
contributions by leading advertis- 
ing men on the responsibility of 
business in the use of the advertis- 
ing arts for the general welfare. 

Among the contributors § are 
Samuel C. Gale, v.p. in charge of 
public relations and advertising for 
General Mills; W. K. Cox, adver- 
tising manager of Caterpillar Trac- 
tor Co.; Edwin Cox, senior v.p. of 
Kenyon & Eckhardt, and Ben Don- 
aldson, advertising director of Ford 
Motor Co. 


Republic Stores Names Olwell 

Evans G. Olwell Jr., formerly a 
copywriter of the Crosley division 
of Avco Mfg. Co., Cincinnati, has 
been named advertising manager 
of Republic Stores, Cincinnati. Mr. 
Olwell will direct all advertising 
and promotion for the company’s 
stores in Cincinnati, Dayton, Mid- 
dletown and Hamilton, O., and 
Covington, Ky. 


MATION’S LARGEST TRADE TERRITORY 


LAST YEAR — 


The Times daily was 17th, 
Herald-Post was 26th and the 
Sunday Times was 27th in Au- 
tomotive Linage according to 
Media Records first 50 papers 
report. 


The F1 Paso Times 
An Independent Newspaper 
Morning and Sunday 


Number of tacts ; re 

Retail sales. | oie. bl 1$534,646,000 
‘The cities of Sen Bernardino and fioigiiili aly re half again as fet from — 

Los Angeles as Washington is from descent It'sa two hour train trip! 
Less than .042%, of of te total — on of the 5 metropolitan Los — ) | | 
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SAN BERNARDINO SUN ana TELEGRAM 


Represented Nationally by West-Holliday Co., Inc. a j A Scripps-Howard Newspoper 


Evening 


TWO Separate Newspapers 
30¢ Line BUYS BOTH! 
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AMERICA'S LEADERS GIVE MORE 7 
“MOST CONFIDENCE” VOTES TO “U.S.NEWS & WORLD REPORT” 
THAN TO ANY OTHER NEWS OR MANAGEMENT MAGAZINE: 


i a a 
a “WHO'S WHO IN COMMERCE & INDUSTRY” Vi PL (U Sf fe | 
| “POOR'S REGISTER OF DIRECTORS AND EXECUTIVES” AY Nd 


““WHO’S WHO IN AMERICA” 

OFFICERS OF ALL U.S. LIFE INSURANCE COMPANIES 
HEADS OF ALL U.S. CLASS I RAILROADS | 
DIRECTORY OF OFFICIAL WASHINGTON | 

HEADS OF BIGGEST ADVERTISING AGENCIES AND ADVERTISERS A MARKET NOT DUPLICATED BY ANY (mg OT’ 
EDITORS OF ALL MAJOR DAILY NEWSPAPERS 

OFFICIALS OF THE 300 LARGEST COMMERCIAL BANKS 
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America’s most important people say: 


“THE MAGAZINE MOST USEFUL 
TO US, THE MAGAZINE WE HAVE THE 
MOST CONFIDENCE IN.” 


Here’s just one example. 


A 1953 study asked U.S. names listed in 

‘“Who’s Who in Commerce & Industry” how they read and rate 
the six major news and management magazines. Better 

than 40% of these business leaders were found to be 

regular readers of “U.S.News & World Report.” 

More important, ““U.S.News & World Report” was ranked 

first as the “‘most useful’ magazine, and received 

the most votes, by a wide margin, as the magazine they have 
the “most confidence” in— with more than half again 

as many votes as the next magazine. 


The significance of such studies (and there are many of 
them) is plain. They show how “U.S.News & World Report” 
rates with a// people who have the kind of jobs and 
incomes that give them a special stake in the essential 
news, the “pocketbook” news often reported nowhere 
else. You find these people everywhere, of course, in all 
kinds of business and industry, in all branches of 
government and in all the professions. They comprise the 
625,000 Very Important Purchasers of the nation — 

the market of approval for whatever you have to say 

or sell to high-income people of importance. 


For the research reports on how these important 

groups read and rate the six major news and management 
magazines, cail or write our advertising office 

at 30 Rockefeller Plaza, New York 20, N.Y. 

Other offices in Boston, Philadelphia, Cleveland, 

Detroit, Chicago, St. Louis, San Francisco, 

and Washington 


L ews Magazine 


OTHER NEWS OR MANAGEMENT MAGAZINE 


.NY| 
| 


a ak Stig ered (0 Wah Pe eee. Big ames ¢ gee rae SASS FY Nae NET Saeko EOP OE mE BRN ae 2), ahi Ream ee Pe aa pi meat, Petig e aes anil : iia it MTT MO er - = Set eeameteas, Eagan saa” OMY Sas : a eee a ek oes, Geman ~ a". NE ue ea Pe Now he 
hs Si eR eer eek eee Meese ARS racer. Sina as hate ot Ren, 4 Ens Cee |) as ie emma LE Mek Bits Re is emer aad eR AL: afi eee See mice hee So ee Me a Rar ot ie 
a eee TGS ois 5 8 oO, RS AO Nae PCS I i eas 3 I ge cae ES) pei ARE Bt teee se 208 tes 2 Ran ON he ec crimes || Ste mnys a, tg eae rhs Ya eee Sig. Shree ah A ee Esp So Sein PO a tea FR 
ie in oan ae Bp Ts Cen Pomc ane het pare Babe HS Gers PMR es pe aawe ns? Cerone we) 7 pi cin ate eed 2 Potpeanyey yi ‘See Pa oes eo. 4s a et er Se eg ee ae a Be i ‘ Mo bees PO ee ate a res 
ere cr ah Bee: ae ri Be a gears tH = ai Sai mae, SORE ahs rts fa RAN een so tN Pee oe : irae Serer Fa eee nat acl om = 2 % : Ta na Bee BEV Ft sine os (oem = Poe ters 7 
FF af, ee af bs aneeee Re ok ues 2 ie) eile ae Sees Seeing teats eee je os Ne ane" ¥. k * he Ge ee « . sl id ae: : Se haere a ‘ ; Bes Sey mae ; an 
& Br eae i = gah ae Pea kts, ees teat ce jee : te ese Mig tage Sea Wie ‘ tee Sat Cpe CeeN ge Be ake Hae SI erie ee 
; AN 2 cama: » ee ee an 6 Ss ui 7 whe, es SS eae ae Ete 4 as ay Rima it = Teck dat 7 reat oe Rs eee ees See ho Par are ss ee ee ee ‘alld Nas: ite Pe ee os ear PRR 
See ee ee ee eee gee Re etry Camere Briones ss WC eam emma Lk fe a ge I Ris ae a a Mac RN er acs. Hae, ee ee heer aie a a ire eT ee Meme eee en wen tae 
oeict eae eae Sats ici ae = Bee eee e cl aie meihed Va = bi oss ea eee. are aes Sy eae Sea aes eas eee a BS Bears o : en eater a ae Pe es ee en a oui: oy ie ete sa iia a ae a = 
i ee, Nee rae, eV eee ea oe os ee ee, ae ae ig arabs len =) ee ee. ce i ee LO =. anaes Got LESNAR WAL CkeT ee SP “Ws fates Came tk ea eh Sh mare ec ne haa ikem mt ek een jenat oe ean oo 9 rR ee on, ae tego , ay 
ae Pee Ris. ia Betas See Sey gage Sean Nae aieeane IG Go *. ee a Mate teen a eee cele gina soe aN Boe Pies: tee 0 etc ieee) 2 Seam Par CMe NE Hs pee aah ce erat reer ame bean Le oa ea, 
" ; iad Dad ’ ee ™ ; ‘ ¥ a al > aa lage se E eee ae De oh mE ot ai Te ice TW i Me amar pie Bef Gam ery hp ahr ine : LAG 
i ¥ - ‘ < ‘ Sia . . 4 . 2 . 
i - 7 a s . 
: — - - : 
*e * i “2 ae” ~ * 4 - 7 a 
A peo t es Ye Se ae : Wh OEP A, Shae ty Cone - See ee at ae een 
ee sai Tin etn itl * “ . ee Oe ae 
=F ; > i # we Ph +e eee ‘a. 
* * : ters Be oe ae ay ae See & 
= * “ . “ a ey eh BYE. : oe * 
x t. ane ; < i e ee x apa bs ae 
5 Es, 3 Pak Sy 5” 4 <-t . Pin ere x " 6 8 3 : 
ae fare ” PE es ys, = a A - 5 * : 5 te a J ee 
eae ° : ES rE Le = ig nea iy Saat SES ST aaron : aS aad 
or eee 4. os < ee PRES Be pie? P eee 
> . aoe ae aoe Po ath Se ae te eae Pe ak 
ek ae Z zhu mts PL esiet 4 eo tens oA ae i 
i am as FE aint be 5a tg uae « te weet a s Lk eR. . pe 
aos Poe BAS gO apie PA aR OES MEL PERS bg ee eS ee > ORR 
¢ ees 4 tog “She tp gee ee Gg ae a ek op eee 
Z ye - BS pear 2 SAE 
i eee Fe Se Me ite FS poe 2, 2 as 
: * ; at aeet” ¥ bi sa SA | Ria Se on ihe é 5 sens aie ee eo a4 ‘ 
: 3 : ° ins ¢ PSL. Saas 
2 ag a = aE ‘ yo ; ae E 
: , : ~ ‘ 4 edt aicngtee as a Pe 
: > 7 Se ape * “on ‘ Se ck 
. . Tp oo Ee a 
. j 2 eae 
: whe ‘ %¢ 
. eS 
ee . 
Pig ge vai * 
; : es 
eae 
’ oy oP Fe 
—" J ; Py ve 
mae " oy ae 
we 
. ki : .» fa ae 
: ‘9g OS ee + 
Se * . oe bet : 
ees ee i See F 
hoe bss wh ; Dede la i 
ae ‘ ahs at eon 
ee as ae catia 
yee Rega Baie Sr en 
he Bs AB te 
biG } "ee aa eet, 2 
ape ; - are 
ay Bi ca a eee em ‘ : coe scala 
ae ai vere - me PONE oe 4 peers ceo ave) x Mal nie AR se at, ao ries 
ee. i : Bae eee ee ay cia eh leas Tae 
Be . oe < LP DR ane Sena AS Set cs OR > a6 AR “de Sd a a re 
pan ws RR See tareeneeas us Beemer Se seeertece Nya «DRS a ae ae 
Beit ‘ Se oc aerate GC eimai, ia es nat ee “ as —————————— ra eee ie 
fe r: DERN 6B sheers Caan oe ht NG st Oa i aa aaa Sete a 
Ar a ae M a Flac Wind eae ie whe AoA ea oe A wsaripliees eaees Ss ee é Viel cog ag anaes arsed te iby! 
eae es + ORE Geieee Mie oun crminnie eta Nm aac a Ses et er re RY een 
ea e< ee) BERRA eee REE he Pe erennegs 72N ek Rise nares ApS gee 
aay +. a Shee Se eer Ste Si i i eee We ioe) ae ee See ee SER? 
Be pen a Skin sia a5 a ke See hats oe 
Pie ‘wee fear ae cement Ve eae , eas ae 
et CRISS eae pete Tee 2 he Nee ee se eee Boake 
Cee a 6, Se oe ae a ee es yan 
ae : " Fa eae? uni MOR Gi "hes at thliaeatec? ss PRS Ani 2 Se BSTept - eed ee 
ere 4 a SS Se eRe aetrsede se mera ee at eee oy ry ee 2 j 
a : F poo aoe 
Cia 4 Pr , a Sex son ie Pek ares Soe ope bagi AE vay Blea ee ASA > he alias SARE Lan ae « ; 
ore ey . a eee ee ee ee ; a a ae 
. ry eG Tn IRR ch eres P SO 
a ee SCs (AOA SMAPS ite BEF pan ey o> Gea GAN big ras a , 
: 2: ee a Waa cs ot aa ets eee eked | rf ee 1 
a =~ oohs * peresin * Lele ene te A é Sd Agee CORA Tee nae 
Rete oe an ee re eres ee gar a re on Pe 
‘>. Su SS Se omer gah teat See Oe SAB cat Mae “Seen MeN eS egg ae 
oo a ie eg ee a eli 2 ee arate re aie 
ae ¥ a < SE ST Sen meena ely OS he . by Seek. i bie = freee ee, 
bs ceaee oe a a 5 chs Se oe x le a ee x a6 AY ct ee 
Sea a : Of Ea ie PME eee ths 2 ae men ae a a Ver eat 
Ae é i ae eI ies bate it am doar. ‘ . x : : 
Si: ie he Sa 5 tw 5 ais Cans De $ * Sh Sent ae 2 
; = < P ae ; ~ 
» | Dromieny tia a é , 
— oR sal os . a 
ler E Fee J oe 4 re 
A rn e eo ox iy ial if: 
a re oo a ee Lie ; eas. Bhi Sake 
ae Coan th A he 2 hee eae 45 si ee aru 
eee ERS j 3 oy J j : : % 
ie : = oh ali Oe exe om 7 : : = =e 
zo few $s ‘ : : gr “a ; : 23 
Sa i Se . pat easiest es ky a ee ‘ ele etki ke 4 5 Se 
7 be eg £ ege Ras Ree aii eee pot °° ee : # ON : , : 
re, ke on he 23 Bee relay.” Sy i. Sea ‘alae 
# Si 4 
el - * i 4 bes ' - ‘ ee 
F 4 4 ues pie ae ee ee a a - ae 
sn ba eee ae oe mg ey oa oe | aes 
ee 4 . ™s Beh ek? te eee ae ee oe is oe ae ee 
een ie? oe ee ee ee - aie Fons MOREE pe aie of be pie oo at 3 ee 
: 3 f / cae eae : ie cae Vee ieee DS” en Ue Rey me, Near ae 
ss Peis a1 es td on, ete Pers caer Ua ; 5 
a Rp tee oF Meee ok: eee eee ee: a einer nc 
A * 2S ca >) bce a ae te eS : ‘ss oe 
as iy sip die sere Pe, shar : Nace = 
ae ae ee ee Rep ae Oe ERE 5: 4 eetrigant Liat Bee res eit is Dg ae 
ere) ' ee - Fee er let gaa ee Se Ne _ ae ct aia aE TS 
pues 2: erg Be fos) ec aie Si ei epee ipa ee Dien cot ‘ Siete a 
: al EA eats ne age Ree ae es eats at, ag he 2%) 4 to 
are. i tes i cere “ane ae ee RS oe ces se Miser rs: i Shes 
sae sag Pec’ a ee Fe ia, SS Peas (Gilat | <p oe ee so ee 
eas “ Bee paige. + a i Raa dlos ee ee ae ae eee Bont oe eel = et a 
Yo 0 ee ee, onan Sees ie 
Pl Be sate Mer ae aaa ber : ae 53a pine Meee Saat : et“ 
eo Be a xe : Bis cere oe hs re oh SE aie aaa Re ee ete 
: a - 2 SR, ae Bieta ay a Ba 4 OSS a ste) secs gh. ey, ele: ee og a 
ue - Bee Ri rie ce es ee ae... ae eeaenane a ee 
et a or Pak hy Be cage =u a spit) ec pes ee iv eS oa 2 ° rs Pires 
Me ae ae ee est RRS Ponte ; : a ole : Paar 8 
ee ae bab ie . sh rereeiay stat er Si ee x a eae 
aS. Lee 3 ei bs v Mi Pease ede : e PEN: FNS ve Nae rE i 
ek a ee a ye: en, 8 aoe Tee ee ara ee ik adr igang ae 
oe ay he See se a “4 eae pera win a eee ae pole Peecgek 
ios ‘ (gen SE Se ee EE a noe 2 re RE es om 
ae Mie ee Pret its, wie. ee cA Pes oe = eh kar 
ee Sa PER Ee SSNS ere Pe eed Hho ee tee ae aes ee e et eras 
NeGrak Baten Si ear ee a > SN alee eee oa 
eee? 4 i a ° 9 Sail eg CO SS ees Wi dG Neel eee eh est eae bected i > ee See Ee We tad 
i i, Se ee BN Bg ae pi, cies Oe hE ee eee ea > aa $k 7 Si ae taste trv 
a 0 Brae _ Nears 5 me oa ete ; ter Squats % Seine 
ais m ee aS ae St Se aed oe 2 Pee 4 eS ewe, 7) ee Sas yd ered Mie Ne Mie tats 
Coie { sa ie a Ue aaa SEs ake = hea * ahaa : Se oa Ni 
a Si Amis “Ge aa oe See ceo eee de ; 
a alae See a acon > Geen a ; 
Wi ¢ Za . irae ana ee Ry ete 5 
Bs : kes ial ~~ * ie _s 
aa Br x % ae ge : - 
Bi sgh ta as , ae . oe 
Toa ae me: sce Seige <i 85 ih ORME eS, nl Pee: aan ae oo ee 
i ba eee Re hare A Bak A OA eee Secs <1. ee pig. 
= ; Dy Pe ee Bae alone ie a ea os ew eee Fee eee pees 
aif 4 ez. > : oe CA eae ie eee ramente Lt te ae : od ae 
nar be aN es eee Sane 4 ON ag AP I te a a a Tie ede er es Pale ri MS 4 ac ate ee, wid, aoa : 
Pen ae ie ae 2 ie sharia Ceres ett toad aps DS PI Ae es i. ee Rage ee ene Pe cy 
= agen ‘hk Pye Ah tad TN kee Say woe 5 aaa ie oe nthe =e, i i or hk 
ise eee ee a aCe 
pa Bes Ss le eae eae tee (7 > ag ee ov <6) ee pene oy 
pote ; ES, See OR he. eRe tee TS MRS SEs eR Tie area aC ee 
gi Bima MRI PR eI gang ge sey SE RR mo ert Oe 2 Bast see erate Woe tie ware 
ee ee oa 
ee poor. TS Tree 1 eee (J oaitgrres baat or mete etek Sula Boa gir os ere eas 
epi ald "Bae » Ts ADEs iy peas a: 0 a Beat ites Sa fer ee Bg se Eto oia 
BES a : UO Ee at Di eRe Oe aa geen Gee eee *, a i 
Bene. ie" ta a ee a eae eee aime <M eae ee pene Par Soh 
Be agen i lag ma ee aa PEGS A ees Sy ee ae Ce ce uae ak tg po el So aaa ee fe 
ea ae a. paces tn Daa a8 ce I eee a a “oom ts oes Sn ere a aoe 
se ah BO Rea eta. datts eee eh say 2 Mam ae Se eee ae 
ae ey . i are. ai ea Sere eer wee & Bee Re eae 
— OES ae i is 8 cao Ce. on Se 
aa be Pass oe es (a el api i a ye: ae ao nea 
<A ge e Cilla ea 2 ‘a jaa : rad ¥ nit ‘3 - : U a 
7 oe Sais ; " bec eae pe » Sik fly cate 
| Ee — 
Bnd ts ee ae i ¥ a - be ha 
: di Oke >, SEES aan age 4 Pe | es - ; aa 
rei , hae 2 Plies. AON oe Be eo pe ee: 
eats aaa 
. eh aie: 
~ “Saene 
: ~$£ be 
is 4 . * = 
ee ee Ee ss: So gs a ae 
‘ : - a “ae ge eat 
ad . 2 _ Y - aes 
: Pa , Ne Seley 4 wey ee oe a Ne fa 
ik 2 a) es , Me mn ; ate 5 ‘ad Sern ree 
8s ea TSN Re Sas oc : <5 3 Pes a ‘7a eee t 
pte Se ae oo hey 3; eee > ae ace 
ie oe 3 ee Sai uta RGN ik ce rari b oe ie 
Sor are Re eta rs fet : S ns 
as G Se aes eee Ne SP eee ‘ Fas Ppt: rs SS Uninet 
Uae ever ae ie ie tee eae en DS ay eg 453 sei 3 Pear fy oe Pie ikea 
dees F ae se miler : ; ; ti Pee 
6 poe eT sig | 
ee 11s, 
3 Se tans 
are Si 
2 a ee 
nw ee 
| e s ie 
<0 ; Mo 
- . —* - O * 
es IR , \ ; 
I 3 ee. : gee : 
| a ! pal 
; ee er 
i ; re Nn ; : 
Ree 7 
bd as : “ : : 3 L 
| rag 
I —— gv ete 
‘ alt op eg - 4d tee 
. . i, > e - 
, ae ae : 
an J ; 
i ; } ee 
ae . ; a 2g: 
A v pe a Raiser ie bis Fe Peo sen 
. | ; 
Es ee af Ps 
agit oa 
Be seit ay 
; ‘ : ‘ : . ma) Sea 3 
eats ee ‘ 4 : i F 2 3 ey wee % 3 - , : t : eR eo i tas reel _ A : x. f eee CTY Ra aae YA th es Rags STIR cae 5 Fs 
Te a ty AL Moke Ae agen ag eos RST) att ote (ee Se gee ees a i 2a oe : a : uA “ SRS papers = AF ra came on pee remem ae Nad : ’ 3 ; ’ ea ge per cial Bae hd Tet oo ae ah 
re " bahik.athacie iv : N ’ fs : ae ‘ at. ? : : aft i : Pg . : , P i, c mak er aie . Nes 3 4 ; , 2 * be Weadet 


30 


Railway Express Co. 
Realigns Staff for 
‘Hard Sell’ Period 


New York, Sept. 15—Taking 
steps to prepare for the oft-pro- 
claimed period of “hard selling” 
that economists have freely pre- 
dicted lies just ahead, Railway 
Express Agency has announced 
realignment of executive posts in 
its traffic department, to meet 
problems in sales, advertising, re- 
search and public relations. 

In announcing the reorganiza-. 
tion, K. N. Merritt, v.p., said that | 
“present and anticipated competi- | 
tive situations make necessary 
more efficient and scientific ap- 
proaches to the development of ex- 
press traffic, both rail and air, on) 
a nationwide basis.” Through both 
reassignment of present executive 
skills and augmenting of its top 
staff, it was explained, the com-. 
pany expects to promote greater. 
expansion of its traffic volume. 

In addition to the appointment 
of O. G. Swenson, former assis- 
tant v.p., as director of rates and 
tariffs, the following executive 
changes and additions have been 
announced in the realms of mar- 
keting and promotion: 


s E. W. Hull, former assistant v.p., | 
has been named to the newly cre- 
ated position of director of adver- 
tising and promotion. Mr. Hull was 


F. D. Kelley 


E. W. Hull 


at one time district sales manager 
in Cleveland. In 1942 he was ap- 
pointed assistant to the general 
manager of public relations in New 
York and later became general 
manager of public relations and 
sales. 

F. Dade Kelley, former sales 
manager, has become director of 
sales, also a new post. Mr. Kelley 
has advanced through a number of 
positions with the organization, 
chiefly in the South, and has 
served as regional traffic manager 
for the eastern departments of the 
company. 

Ernest L. Inwood has joined 
Railway Express Agency as di- 
rector of business planning, a po- 
sition created, according to the 
company’s announcement, to in- 
crease rail and air express traffic 
“in the face of severe competi- 
tion.” Mr. Inwood has been in U. 
S. government service since 1942, 
his last position having been with 
the Department of State as chief 
of economic and research activi- 


RIGHT FROM THE 


"YONNE SAYS: 
I've looked into all the 


MARKET DATA facts 
about METROPOLI- 
TAN NEW YORK and 
found Bayonne is typ- 
ical in ALL major 
categories. Make your 
next TEST in Bayonne 
. . « it costs just pen- 
nies by comparison. 


Send for the revised 1953 up-to- 

the-minute MARKET DATA FOLDER 

“BAYONNE CANNOT BE SOLD 
FROM THE OUTSIDE” 


THE BAYONNE TIMES 


| 
i 
| 
| 


BAYONNE, NEW JERSEY 
“Bayonne cannot be sold from the outside” 
NATIONALLY REPRESENTED BY 


BOGNER & MARTIN 


ties in the budget office. He was 
formerly chairman of the depart- 
ment of economics and business 
administration, University of Ne- 
vada. 


@ George E. Cole, formerly direc- 
tor of research for Opinion Re- 
search Corp. and Gallup & Robin- 
son, has been named director of 


market and traffic research. In his | 
former connection, he directed re-_ 
search for the Assn. of American) 
Railroads and during World War 
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II served in the rescarch branch of Express Agency’s services by | Red & White canned foods during 


‘the Army. 


} 


Richard A. Stri- «land has been) 
named director of »ublic relations. 
He has been in ciarge of public. 


‘relations activities for Worthing-| 
ton Corp. and for G. M. Basford 


Co., New York «gency. He was 
formerly v.p. of Gartley & Asso- 
ciates, public rejations counsel. 


Major emphasis of the com- 
pany’s efforts growing out of these 
appointments, it us said, will be 
efforts to extend use of Railway 


groups of business firms. 


Red & White Stores Use ‘Life’ 


Red & White Corp., Chicago food 
chain store operator, will celebrate 
its 20th annuai trainload sale of 
canned foods event with a full- 
color page in Life. In addition, 
there will be an “as advertised in 


| Life” promotion. A number of na- 


tional advertisers will participate 
in the program. The company will 
again give merit awards to Red & 
White retailers selling 200 cases of 


_ the sale. 


Goldman Joins R&R 


Alfred L. Goldman, formerly 
'with Harry B. Cohen Advertising 
_Co., New York, has joined the cre- 
ative staff of Ruthrauff & Ryan, 
New York. 


KCMO-TV to Start Programs 
KCMO-TV, Kansas City, Mo., 
which has been conducting test 
patterns on Channel 5, plans to be- 
gin regular programs Sept. 27. 


f. 


RETAIL 


vertisers know 
Angeles Evening 


HERALD-EXPRESS 


to be a newspaper of 
remendous advertising 
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dealer holding the window poster, 
thus establishing product and 
dealer identification. Additional 
copy will appear in Country Gen- 
7 tleman, Farm Journal, Field & 
in October Push Stream, Mechanix Illustrated, Out- 

PROVIDENCE, R. I., Sept. 16— door Life, Popular Mechanics, 
Fram Corp. is coming up with Popular Science and Progressive 
Clean Oil Month, a promotion Farmer, plus trade publications. | 
scheduled to break Oct. 3 in The| The promotion centers around a 
Saturday Evening Post. “double your profits” theme. In- 

The initial ad is headed “Drive stead of selling an oil change of 
In Here—Cut Engine Wear” and _ five quarts, with a dealer profit of | 
features a _ representative Fram 85¢, the Fram promotion suggests 


Fram Dealers Told 
to Double Profits 


| 


‘cartridge and $2 on « « 


selling a Fram cart: ce (which 
requires an extra que { oil) and 


six quarts of oil, raisi © he dealer 
profit to $1.94. Fram rives home 
the fact that dealers «on pay their 


men a cash bonus Oo! 20¢ on each 


and still make 40% prv ‘it. 


® To facilitate the h ndling of. Free Sewing Boosts Deamer 


‘bonus payments, Fram provides 


bonus cards ready-marked for 
punching each sale. 
The promotion 


includes sug- 


h oil filter | 
Sant, Dugdale & Co., Baltimore. 


31 


gested dealer letters, one having , New Home Sewing Machine Co. 
space for the salesman’s photo- and National Sewing Machine Co., 


: : |mer joined the Free company in 
forms and other printed pieces. 1944 as West Coast district man- 


The promotion is one of the com- 2 per and was named sales manager 
pany’s heaviest one-month activi- of National earlier in 1953. 


ties, and is being handled by Van | 
Bahico Labs Names Fritz 


Bahico Laboratories, Glendale, 


Cal., maker of paint, waterproof- 
T. Carroll Deamer has been pro- | ing, redwood oil and cleaning 


|/moted to director in charge of all | products, has named Jimmy Fritz 


retail and lease department opera- & Associates, Hollywood, to handle 
tions of Free Sewing Machine Co., jts advertising and promotion. The 


“A 


Sith ‘ie ee 


you want sales 


youll GET them from 
the Los Angeles Evenin 


HERALD-EXPRESS 


“Los Angeles’ FIRST Metropolitan Newspaper’ 


Represented Nationally by 
Moloney, Regan & Schmitt, Inc. 


company will launch a promotion 
for Tilo, a liquid cleaner for ce- 
ramic tile. Initially, television spots 
will be used, with newspapers, re- 
gional magazines and radio to fol- 
low. 


‘Paris Kiosk’ Expands in U. S. 


The Paris Kiosk, monthly mag- 
azine published in English for the 
American in Paris, has begun a 
policy of expansion in the U. S. 
Jerry Litner, executive editor, has 
returned to establish an office at 
222 Fifth Ave., New York. Mr. Lit- 
ner plans to handle advertising, 
sales and circulation. The maga- 
zine will sell for 25¢ a copy. 


GREENVILLE. 


- SOUTH CAROLINA'S | 


ie. 


HALF-MILLION 
© MARKET 


leads all others in 


Furn., H’hold., 


Radio Sales 
with 


$28,271,600 


Data compiled from Sales Man- 
agement's 1953 Survey of Buy- 
ing Power shows this comparison 
of Furniture, Household & Radio 
Sales in S.C.'s three leading 


markets: 

Greenville ...... $28,271,600 
Columbia ...... 19,458,990 
Charleston ..... 15,185,620 


* GREENVILLES ABC CITY & 
RETAIL TRADING ZONES 


494,212 PEOPLE 


The Greenville Market also leads 
all others in S.C. in Income, 
Population, Retail Sales, Wages, 
Employment, and Autos & Trucks. 
It is your first market in South 
Carolina. 


MORNING & SUNDAY 


GREENVILLE PIEDMONT 


EVENING 


Grprecented Mahoney by WARD GRITITH COMPANY WWE 


Mm Operotors of WFC —NBC~5000 Wotts 
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Reduces Column Width 


With its Sept. 28 issue the St. 
Louis Globe-Democrat will reduce 
its column width to 11% picas. 
Due to this change, multiple color 
ads will not be available, although | 
black and one color will. Full col-| 
or will be available on Oct. 30. 


a PUASTC COATED Camrons €3u 


POURS TO LAST OROP + BEATRI<C® ©OODS CO. 
ARETE 


BACKS CARTON CHANGE—Beatrice Foods Co. used outdoor boards like this to 

publicize its changeover from wax-coated milk cartons to plostic sealed cartons. 

This one is located in Lincoln, Neb., and was erected by Robinson Outdoor Adver- 
tising Co., Lincoln. 


Texas Co. Boosts Bartlett 


S. C. Bartlett, assistant general 
manager, has been promoted to 
general manager of the domestic 
sales department of Texas Co., 
New York. 


Josephine Nelson to JWT 


Josephine K. Nelson, formerly 
with Maxon Inc., has joined the 
copy staff of J. Walter Thompson 
Co., Chicago. 


‘UIBEL 
SLANDER» 


7 


HAZARD. 


relations for Toni Co., St. Paul, 
has been named Minnesota resi- 
dent representative for MHarris- 
Spencer Co., Chicago industrial re- 
lations consultant. He will open an 
| office at 225 S. Fifth St., Minne- 
| apolis. 


McMullen Heads ANPA 
| Mechanical Committee 

Joseph E. McMullen of the Mil- 
|waukee Journal has been named 
chairman of the American News- 
paper Publishers Assn.’s mechani- 


Erickson to Harris-Spencer 


William T. Erickson, for the past 
seven years director of industrial 


WRITE FOR DETAILS 
AND RATES | 


- EMPLOYERS 
REINSURANCE 


ADVERTISERS © AGENCIES @ CLIENTS 

are all exposed daily to claims for LIBEL, 

SLANDER, Invasion of Privacy, Viola- 

tion of copyright. 

INSURE THIS HAZARD! 

Our unique policy is adequate and 

amazingly inexpensive. Experience 
proves — it's smart to be protected. 


CORPORATION 


Insurance Frchange 
Kansas City Mo 


cal committee. 

Members of the committee are 
John L. Blake of Scripps-Howard 
Newspapers, New York; Henry J. 
Conland of the Hartford Courant; 
Leven T. Deputy of the Dallas | 
| News; William Dwight of the Hol- | 
yoke Transcript-Telegram; Henry 
Eybers of the Washington Post; 
Henry Garland of the Pittsburgh 
| Post Gazette; W. E. Gibbons of the 
Oregon Journal, Portland; L. J. 
Griner of Knight Newspapers, De- 
troit; Stephen J. Lambert, Brook- 
lyn Eagle; Henry Messina, Los An- 
geles Herald & Express; John W. 
Park, Chicago Tribune; W. W. 
Southan, Southan Co., Montreal; | 
J. L. Stott, Richmond News Leader 
& Times-Dispatch; Reginald Tran- | 
ter, Boston Herald & Traveler, and 
Earl R. Weiskittel, Youngstown 
Vindicator. 


Wilkes-Barre Ad Meet Set 


The fifth annual Northeastern 
Pennsylvania Advertising and 
Sales Promotion Conference will 
be held at Wilkes-Barre on Oct. 9 
'and 10 under the sponsorship of 
'the Wilkes-Barre Advertising 
| Club. 


MONKEY BUSINESS—J. Fred Muggs, cele- 
brated personality on NBC-TV’s daytime 
show, ‘Today,’ practices the commercial for 
Amazo instant dessert, the show's twice-a- 


week sponsor. Kenyon & Eckhardt, the 


aa! 


APO 


Goods 


in Ohio’s primary market! 
(CUYAHOGA COUNTY) 


310,858 Cleveland Press families, highly 
concentrated in the primary Cuyahoga 
County* market, will deliver the kind of 
results you want your advertising to pro- 
duce. When you plan your advertising to 
get more business take advantage of the 
power of this great selling medium. 

Your nearest Scripps-Howard represent- 
ative will give you complete market infor- 
mation on Ohio’s No. 1 market. 

*Cuyahoga County has a greater retail 


sales volume than any one of 20 entire 
states. (S.M. 1952) 


7 out of 10 read 
THE 


CLEVELAND PRESS 


OHIO'S LARGEST DAILY 


Amazo agency, swears the chimp’s comment 
was, “Deelicious.” 


Specialty Advertising 
Trade Group Formed 


PHILADELPHIA, Sept. 15—A new 
national trade association for ad- 
vertising specialty counselors, the 
Advertising Specialty Guild of 
America, with headquarters here 
at 6053 Pine St., has started op- 
erating. 

The group has been formed to 
help advertising specialty counsel- 
ors do a more effective job of pro- 
moting “lasting advertising.” The 
guild plans to provide for its mem- 
bers educational material to show 
salesmen and customers how to se- 
cure the greatest return for each 
dollar invested in advertising spe- 
cialties. 

Membership is open to estab- 
lished, experienced specialty job- 
bers who meet fairly stringent 
qualifications. Local chapters will 
be formed soon. 


@ Frank Cavanau of Frank Cava- 
nau Associates, Detroit, has been 
elected president of the group. 
Other officers elected are C. T. 
Schrader, Liberty Advertising Co., 
Swarthmore, Pa., v.p.; Joseph M. 
Segel of Philadelphia, executive 
secretary; Juette O. Renalds, Sky- 
Line Sales Corp., Staunton, Va., 
recording secretary, and Arthur H. 
Stern, Adams Mfg. Co., Philadel- 
phia, treasurer. 

Directors for the coming year 
are D. W. Kennedy, Kennedy & 
Kennedy Co., Chicago; Ray 
Sprague, Raybill Inc., Cincinnati; 
Mr. Cavanau; J. C. Dunne, Dunne 
Advertising Co., Houston; High 
Hurwitz, High Hurwitz Co., Balti- 
more; Wesley Jameson, Wesley 
Jameson Associates, Rochester; J. 
N. Knight, Lakeside Specialty Co., 
Storm Lake, Ia.; E. M. Lofgren, 
Milton Co., Okmulgee, Okla.; C. T. 
| Schrader; Juette Renalds; Arthur 
Stern, and Don Wright, Don 
Wright Associates, Oakland, Cal. 


Downes Named Breier A. M. 


Joanne M. Downes has been 
named advertising manager of 
Marcus Breier Sons, New York 
maker of Bantamac jackets. She 
was formerly assistant advertising 
manager of Warner Bros. Co., 


/ ( y) 
eo eo %~ ia’ - ~- _ WY 


The Cleveland Press 


| Bridgeport, foundation garment 
manufacturer. 


Robert Gair Names Nenstiel 


William H. Nenstiel has been ap- 
pointed West Coast sales repre- 
sentative for Robert Gair Co., mak- 

‘er of folding cartons, and has 
opened an office in Pasadena, Cal. 


| Adler Tire Names Jewell 


Adler Tire Co., Fisk tire dealer 
| in Oakland, Cal., has named Jewell! 
| Advertising Agency, Oakland, to 
handle its advertising. A newspa- 
per campaign is planned. 
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) The trend is up? 


" For the First Eight Months of 1953 


FOOD TOPICS ADVERTISING...UP 13.3% 


(The largest increase among mass circulation 
| 9 retail food publications.) 


PUB. “B” ADVERTISING...DOWN 17.9% 


When one publication gains 45 pages of 

advertising while another loses 188 pages it is 

time to carefully reappraise your retail 

food trade paper efforts. Things are happening 

SAN at FOOD TOPICS — more and more advertisers are 

{} om using its walloping big pages and 

Q Ge its tremendous and complete coverage of all 
top volume stores — chain and independent — 

y i to ram home their sales and merchandising 

& Baty \ stories during these increasingly 

competitive times. 


= 4 1 — 
Yr Z Food Topics 
\\) 330 W. 42nd Street, New York 36, N. Y. 
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Month after month . . . in small cities and towns everywhere in these United 


States ... HOUSEHOLD gets a great big welcome. And no wonder, for 


HOUSEHOLD is filled with practical, usable information for every member of the 


family. . . definitely the family magazine for home products and home services. 


HOUSEHOLD gives you 
indiwridual fomes ! 


With 77% of its circulation in towns 
under 25,000 population, HOUSE- 
HOLD concentrates where single 
family homes are concentrated. All 
over America, as homes go, so goes 
HOUSEHOLD. 


HOUSEHOLD gives you 
a fhome-owner cudience ! 


78.5% own the home they live in—highest 
of all home service and women’s maga- 
zines surveyed by Starch! Quality pros- 
pects for your advertised product. 


HOUSEHOLD gives you 


YYLQML - UOT readers | 


Household’s Editors, long experienced in 
meeting the needs and desires of both 
men and women, bring to each issue in- 
teresting and authoritative features that 
make this one of the foremost MAN- 
WOMAN read magazines in the Home 
Service field! ‘ 


USKHOLD 
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Gaither to Tidy House 


Ed Gaither, for the past 11 years 
sales manager of the eastern divi- 
sion of lowa Soap Co. with head- 
quarters in Camden, N. J., has 
been named assistant to the presi- 
dent of Tidy House Products Co., 
Shenandoah, Ia. He will work 
chiefly in advertising, sales and 
sales promotion. Tidy House makes 
Perfex cleaner, Glosstex starch, 
Dexol powder bleach and Shina 
Dish detergent. 


The Leader in 
Rapid Production and 
Effective Distribution of 
Radio Releases and 
Nows Mats 


BRUSHING UP—Going over a newspaper drive for Glamorene rug cleaner and a 
new product, Glamorene foam upholstery cleaner, are (from left) Clayton Hulch, 
president of Glamorene; William Maginn of the Bureau of Advertising, American 
| Newspaper Publishers Assn.; Lawrence Hulch, v.p., and Sheldon Hulch, advertising 
| director. The schedule begins Sept. 27 and will run in more than 100 Sunday supple- 
ments. Ruthrauff & Ryan, New York, is the agency. 


* DETROIT 
* NEW YORK 


se * CHICAGO 
* SAN FRANCISCO 


Hallicrafters Tries 
‘New Technique for 
Illustrating Sets 


CHICAGO, Sept. 16—A new treat- 


fication books, designed to make 
the product stand out and still 
maintain the traditional room 
setting background, is employed 
in Hallicrafters Co.’s presentation 
of its 1954 line. 

| In the new book, which has just 
|been issued to distributors and 
| dealers, John S. Mahoney, director 
of advertising, has employed a 
“sett key technique for the room 


settings, while the products, in 
| full-color photographs, are super- 
|imposed and centered on the light 
‘and vague backgrounds. Room 
‘settings were chosen to fit the 
_type of set being shown, but posi- 
tioning of the sets was made re- 
gardless of the background. 


_@ Mr. Mahoney said that he got 


‘the idea because “it happens too 


Advertising Age, September 21, 1953 


ment in television and radio speci- | 


Gross Cash 
Farm Income 


MISSOURI ......$1,273,728,000 
KANSAS ........ 1,069,765,000 
OKLAHOMA 622,142,000 
ARKANSAS .... 628,092,000 


Here is a vast agricultural market ready 
to buy and capable of buying all types of 
merchandise. The Weekly Star Farmer 
covers this market with amazing thorough- 
ness—figures below show percentage of 
Weekly Star Farmer subscribers in com- 
parison with number of Farms. 


102% in KANSAS 
19% in MISSOURI 
60% in OKLAHOMA 
33% in ARKANSAS 


1729 Grand Ave. 


Kansas City joison 1200 


15 E. 40th St. 
New York jircy Hill 36161 


aN 
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MISS SPECIALTY—Frank Cavanau, presi- 

dent of the Advertising Specialty Guild of 

America, turned all bashful when it came 

to introducing Miss Advertising Specialty of 

1953, starlet Hope Ryden. Mr. Cavanau is 

also head of Frank Cavanau Associates, 
Detroit. 


often in spec books employing 
room settings that the product gets 
lost among the furniture. We’re 
not selling furniture and therefore 
we tried to keep it as far in the 
background as possible. The re- 
sult is that the reader gets the idea 
that our sets belong in finely fur- 
nished homes, but the furnishings 
are secondary to the products 
themselves.” 

Artwork for the book was pre- 
pared by Russell Dickerson, and 
color photography by the Ralph 
Cowan studios, both of Chicago. 


HALLICRAFTERS CONTEST 
TO SPUR DISTRIBUTORS 

CHICAGO, Sept. 15—A distributor 
point of sale display contest along 
the lines of a big league baseball 
competition is planned for Sept. 21 
through Nov. 14 by Hallicrafters 
Co., maker of television, radio and 
communications equipment. 

According to John S. Mahoney, 
director of advertising, the com- 
pany’s 70 distributors will be di- 
| vided into two leagues of 35 teams 
each. 

Each distributor’s allocation of 
television, radio and window dis- 
plays will be broken down into 
individual quotas for each sales- 
man. An official scorecard will be 
turned in each week, to account 
for the displays installed and mer- 
chandise sold during that period. 
| Snapshots of the displays installed 
|must accompany the scorecard to 
| count. 

_@ The leading team or distributor 
each week will receive $200 from 
‘the company, to be divided among 
| the team members as a bonus. The 
team members have a choice of 
either accepting the $200 or betting 
|it double or nothing that they will 
|lead again next week. Thus, Mr. 
|/Mahoney said, should a team re- 
|peat, it would receive $400 for 
| doubling its bet plus an additional 
| $200 as its weekly prize, $600 in 
| all. 

| As a special grand prize, the 
|four best salesmen, based on sales 
‘against quota so that all have 
'equal opportunity, selected two 
from each league, will receive an 
/MG sports car. 


‘Coin Machine’ Names Three 


Coin Machine Review, Los An- 
| geles, has named G. L. Hemler of 
Park Ridge, Ill., to represent it 
in the Chicago area. In New York, 
Robert Arnell of Paterson, N. J., 
'is taking over the publication’s 
| representation, and Duane Wana- 
maker, Los Angeles, will cover the 
‘Southern California area. 


Two Name Willis Agency 


| R. A. Hawks Co., Sierra Madre, 
Cal., maker of anesthesia acces- 
sories, and Hydro-Hone Mfg. Co., 
Huntington Park, Cal., manufac- 
turer of liquid sand blasting ma- 
chines, have appointed Harry G. 
Willis & Associates, Glendale, Cal., 
,to handle their advertising. 
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families 


in the top three markets 


with this great buy! 


And on a national basis, First 3 Markets Group 
delivers a highly profitable audience of 53% 

of all families living in 45 of the 162 major 
Metropolitan County Areas throughout the nation. 
These 45 areas account for 25% of Total Retail 
sales, 23% of Drug sales, 27% of Food sales, 

28% of Furniture and Appliance sales, and 36” 

of total U.S. Apparel sales. 


The wroup with the Sunday Punch 


New York Sunday News 


Coloroto Magasine 


Chicago Sunday Tribune 


Magasine 


Philadelphia Sunday Inquirer 


“Today” Magasine 


Increase your sales with this 1 great buy: 


New York 17, N. ¥. News Building, 220 East 42nd Street, VAnderbilt 6-4894 
Chicago 11, Ill., Tribune Tower, SUperior 7-0048 

San Francisco /, Calif., 155 Montgomery Street, GArfield 1-7946 

Los Angeles 17, Calif, 1127 Wilshire Boulevard, MIchigan 0259 
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Italy Doesn't 
Allow Ads Any 
Tax Deduction 


ROME, ITALY, Sept. 15—Advertis- 
ing in Italy is handicapped by the 
fact that the government does not 
permit advertising expenditures to 
be deducted in figuring the income 
tax. This attitude toward adver- 
tising, regarded as obsolete by ad- 
vertisers, agencies and media, is 
being resisted, but thus far little 
change in official sentiment has 
been indicated. 

The policy is applied even more 
rigcrously than as stated. For ex- 
ample, a well-known magazine 
started an Italian edition several 
years ago, spending several mil- 
lion lire in its first year for pro- 
motion through advertising in 
newspapers, Magazines, broadcast- 
ing and direct mail. It showed a 
substantial operating loss for its. 
first 12-month period. 


@ When the tax collectors re-. 
viewed its income tax report, they | 
questioned the promotion expend- . 
iture. They took the ground that. 
the publication should not have 
spent so much money for promo-_ 
tion, and arbitrarily cut the 
amount by about two-thirds. This | 
converted the result into a net 
profit, on which the publication | 
was compelled to pay an income— 
tax. } 
In spite of this policy of discour- | 
aging advertising, a number of | 
leading manufacturers are going | 
ahead with promotion campaigns. | 
The Necchi sewing machine is. 
manufactured in Italy, and is being | 
advertised successfully abroad, in- | 
cluding the United States. Another | 
well-known advertiser is the Oli- 
vetti typewriter, which is using 
printed media and outdoor adver- | 
tising generously. | 
| 


e Advertising executives who are. 
working to get a change in the. 
government policy toward adver-_ 
tising believe that when political | 


conditions here become more set- | 


tled they will be able to get seri- | 
ous consideration of a change. 

At present, however, the gov-| 
ernment of Italy has many more, 
pressing preblems, including an> 
unbalanced budget, and for that) 
reason it is unlikely that consid- | 
eration of the place of advertising | 
in an improved economy and a_ 
more liberal tax policy will be. 


possible in the immediate future. 


WCBS Appoints Rich 


Milton Rich, formerly executive 
editor of The Advertiser, has been 
named director of press relations | 
for WCBS, New York. 


Jacobi Advertising Moves 


Wilfred A. Jacobi Advertising, 
Philadelphia, has moved to larger 
quarters at 203 S. 15th St. 


FOR HIRE! 
THE TOP SALESMAN 
IN THE DAKOTAS 


No other salesman can match 
our twice-a-month call list of over 
100,000 live farm spenders! 


“DAKOTA 


FARMER 
Dakotas Own Magazine 


“ABERDEEN, SOUTH DAKOTA 
+P MALONEY, Advertising Manager 


Steel Co. Boosts Babb 

Haven C. Babb, a member of the 
advertising department of Stan- 
dard Pressed Steel Co., Jenkin- 
town, Pa., manufacturer of metal 
fasteners and shop equipment, has 


been promoted to assistant adver-. 


tising manager. 


Bruen Joins Hollingbery 

Wells F. Bruen, previously of 
Official Films, has been added to 
the sales staff of George P. Hol- 
lingbery Co., New York radio- 
TV station representative. 


‘Band-Aid . 
Dramatize 
of Broadw 


New York, S: 
third decade ir 
of Band-Aid 
Johnson & John: 
atized for the } 
the product as 
ducing its new 


Aid plastic strips 


ory 
y Cast 


Actors 


—Marking a 
jevelopment 
ve bandages, 


. week dram-_ 


ne history of 
ude to intro- 
oduct—Band- 
with “super- 


stick.” 

The 40-minute play in 11 scenes 
with a cast of Broadway actors 
graphically portrayed the story of 
bandages from earliest times and 


‘showed how Band-Aid bandages 


were created largely through hap- 
penstance in 1920 to become re- 
sponsible for building a major in- 
dustry with an annual sales volume 
in excess of $30,000,000. 

E. G. Gerbic, v.p. of Johnson & 
Johnson, said, “Exhaustive con- 
sumer tests have shown that these 
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new bandages will adhere instantly, 
without pressure, and will stick 
better than any bandage hitherto 
available.” 


Greenley to Airway Products 


H. R. (Hank) Greenley, former- 
ly in sales with Vicker’s Inc., 
maker of pumps for the automo- 
tive field, has been named a v.p. 
and general sales manager of Air- 
way Products Inc., Pontiac, Mich., 


maker of power steering cutoff 


valves. 


a ea 


HAVE YOU SEEN THIS ADVERTISEMENT BEFORE? 


... and NOW 
erican 


WS hee o~ 


The Iron Age ran it in October, 1951, 
to announce a precedent-making move 
in joining CCA. This, coupled with char- 
ter membership in ABC, gave The Iron 
Age the strongest circulation story in its 
industrial field, 


Now American Aviation, the No. 1 
magazine in the aviation field, proudly 
joins The Iron Age and other business 
publication leaders in offering advertis- 
ers both ABC and CCA circulation —the 
perfect pattern and measure of coverage. 


- 
= 


hee 
sane ss 


- 


- 
-— 


~ 
=_ = 


- 
_— 


| 
} 


ee toe a es Co eae Ee : e gach ae a aS pee ee De si ce ; : : iS e : é. 5 recat ew : : Se hoe ae . i ae os aethd can Suton 1, ss es a eee 
si. 55 | Eg I eee ITS AE ES OS TS ~ a — 
ae eh a Ad 
= 
, — ph 
i a su 
| -————__ po 
; Lo 
ha 
ee 
Pe 
a Eq 
————— — ha 
oo ._— eee > omen b= DO If 
a Pars 
is : aii , ae 
oe a" Ny . 
ot Ope 
iene iinet 
eee: ‘ M 
tien ‘, »,f ¥. 
* A Uta 
: AO taka ty! 
Pee 4 . a , 
ve é 4544 a ‘ 
eS 4 nae Ve “h , 
-<FfR : Wel eaa! aah pene tate 
e Wo aes Osh? 
lesiea: Wa vara’ 
a o,8.¢ 8 5 4 
aia *) 1 4.8.48 
eae & * | 4 ik : 
see: ry teta® :: ‘, i! 
+ MEN vee Yaga inne! 
Po 4 ‘4 oe ie 
oy i Se 
Pee SA «. Pad ‘ ste % 
Bee. oO) 5 no @ as , ‘ie AA 
— , a a ee de wat if R Pula’ 4,1 
ie ; ¥ ! 
oe”: re Nate ' “14 e's ’ ae 
aie, Pee ea were TE at i's! iy | 
= eee t*,*,! ae , 
eA aaa See ane tea a 
SS ee y : 4 
ae | Ee ke =e ooWs “ PUM Be bd ed 
I | ‘ ee A. rata’ ngtnt atgts! 
ie Pe Ch Rar Ps 4 Ca eae ee 
oa a i Ch erases * an a Pe . 
ae ; ee 7. ae = wae 6 ats oP y a's m Pe * 
j : ey A 8 aes SN cena A : i? ‘ 
canis he Irom Sge pens ancther Eri es oa, > FS f°! *,¢,¢ K) 5 
a Se — sale a j| = - NE 1° tty a 
* a ae gic aa bee 3 | 
Se | ™ Ys for your edvertising investment! 1 ie * 
re? | r ge! - sae Pe ‘i a's ee 8 
aa | Pree ae anit ‘ _ | aint 
ee | * fe 
Beare ie ie . = : ’ 7 ; * e*y',* :) " ’ 
CE de ae Be Sa a tr aie Sita a > * 
vag | | 
| CN ) 
ee | Ot.', eA 
nt | £ a | 
’ a 
| , F 
ce | 
: Pt 
; re 
ES Ee ee 


| 
{ 


Advertising Age, September 21, 1953 


Lasko Metal to Ed Shapiro 

Lasko Metal Products Co., West 
Chester, Pa., manufacturer of elec- 
trical appliances, has appointed 
Ed Shapiro Advertising, Philadel- 
phia, to direct its advertising. Con- 
sumer magazines and trade pub- 
lications will be used. Previously, 
Lohmeyer-Adleman, Philadelphia, 
had the account. 


Pendergast Appoints Duffy 
Albert W. Pendergast Safety 

Equipment Co., Wilmington, Del., 

has appointed the Duffy Organi- 


zation, Wilmington, to handle its 
advertising. 


Hope Machine to Lee Keeler 

Hope Machine Co., Philadelphia 
maker of filling machines for vis- 
cous products, has named Lee 
Keeler, Philadelphia, to handle its 
advertising. 


Hoefer, Dieterich to 4A’‘s 
Hoefer, Dieterich & Brown, San 
Francisco agency, has been elected 
to membership in the American 
Assn. of Advertising Agencies. 


‘Olin’ Name Eows Ist Time in Consumer Ads 


New York, Sept. | 
Industries starts a 


When Olin 
record Came 


paign this week for its leakproof 
flashlight battery, it «11! mark the 
first time that the name “Olin” ap- 
pears in consumer prc ‘uct adver- 
tising. 

More than $200,000 will be 
spent in 90 days to promote the 


battery, with space appearing in 
a long list of magazines and busi- 
ness publications (A, July 27). 


Initial advertising will show the 
battery in its original case, but 
Olin’s electrical division expects. 
shortly to complete a shift to a, 
new candy-stripe design, with al-| 
ternating stripes of red and white. | 
Consumer preference tests made 
by D’Arcy Advertising indicated 
that buyers’ prefer the new “pack- 
aging.” 

The budget behind the battery, 
which features a chemical sealant 


Write for complete information 


AMERICAN AVIATION PUBLICATIONS, Inc. 


of reader preference plus industry-wide 

coverage. With circulation already 

over 41,000, American Aviation is FIRST 

among the important groups who 

buy your products: manufacturers, 

air Carriers, government and military 

agencies, corporation aircraft and others. 
Combining unequalled power and prestige, 

American Aviation is the No. 1 medium 

in the Nation’s No. 1 market. 


ADVERTISING OFFICE: La Guardia Airport, New York City, N. Y. 


that prevents leakage under nor- 
mal use, is intended to give Olin 
a bigger share of the battery mar- 
ket. It also is the forerunner of 
other efforts to do more with the 
Olin name. 


Sudler & Hennessey Adds 4 


Sudler & Hennessey, New York 
pharmaceutical agency, has ap- 
pointed four members to its execu- 
tive staff. They are Dr. David A. 
Bryce, formerly advertising direc- 
tor, Lederle Laboratories, techni- 
cal consultant and plans board 
member; Dr. Alfred Golden, chief 
pathologist, Veterans Administra- 
tion Hospital, Buffalo, medical di- 
rector; Joseph McCosker, formerly 
with Al Paul Lefton Co., director 
of copy, and Millar Watson, for- 
merly director of advertising, 
George A. Breon division, Sterl- 
ing Drug Co., an account execu- 
tive. 


‘Sunset’ Promotes Wallace 


John E. Wallace, retail sales rep- 
resentative of Sunset Magazine, 
Menlo Park, Cal., has been pro- 
moted to advertising salesman in 
Sunset’s San Francisco office. 


that moves 
while you sleep! 


During the night hours, the 
$6,000,000,000 fresh fruit and veg- 
etable industry moves to market 
on 100,000” of its own trucks and 
via the nation’s network of truck, 
rail and air lines. Millions of 
dollars are spent daily on equip- 
ment and service for this product 
distribution. Trucks*, trailers”, 
loading machinery, petroleum 
products, refrigeration and insula- 
tion equipment—these are only a 
few of the items purchased regu- 
larly by growers, shippers, packers 
and wholesalers. 7 

Unless you are awake to the 
tremendous buying power* of the 
fresh fruit and vegetable industry, 
you're passing up a worthwhile 
market. And the best way to 
reach the top 85% of this market 
is through the advertising columns 
of The Packer. 

The Packer is read” weekly by 
over 15,000 (ABC) leading grow- 
ers, shippers and distributors. Dur- 
ing its 60-year publishing history, 
The Packer has been the authori- 
tative news source of the perish- 
ables field—and its editorial in- 
fluence has played a big part in 
the growth of the industry. 


*HOW MANY TRUCKS? 
WHAT TYPES? 
WHAT MAKES? 


More thon 25% of The Packer subscribers 
responded to o Packer direct mail survey 
asking these questions—thot’s readership! 


The highly informative replies ore ovail- 
oble to you by writing— 


THE PACKER 


201 Delaware St. 
Konsos City, Mo. 
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Buch to VanSant, Dugdale 


Buch Mfg. Co., Elizabethtown, 
Pa., maker of rolling garden wheel- 
barrows, garden spreaders, lawn 
mowers, etc., has named VanSant, 
Dugdale & Co., Baltimore, to han- 
dle its advertising. 


ABC Promotes Kearney 


Don L. Kearney, assistant sales 
manager of the television network 
of American Broadcasting Co., has 
been promoted to national sales 
manager of the ABC film syndica- 
tion division, effective Sept. 21. 


The 


CHICAGO AMERICAN 
has 40% of its 
city circulation 

home delivered se 
largest evening 
home delivery 
in Chicago 


| 
| 
| 
| 
| 


Baltimore & Ohio Railroad 


THAT GAME—First to make use of the 
popular new Scrabble word game in ad- 
vertising is Richard A. Foley Advertising 
Agency, Philadelphia, for the Baltimore & 
Ohio. This ad appears in Business Week, 
Chemical Week, Forbes, Fortune, Harvard 
Business Review and Newsweek this fall. 
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|Brown-Forman Uses 
'3-D Color Movie to 


Show Distributors 


LOUISVILLE, Sept. 16—The first 
3-D color motion picture produced 


| Distillers’ fall sales meetings. 

The film was written and pro- 
duced by John McGee and Otto 
Handgartner Jr. of Chicago and 
was filmed by Zenith Cinema 
Service, Chicago. It was made es- 
pecially for use in a series of 13 
distributor sales meetings, now be- 
ing held throughout the country 
|by the company to open its fall 
and winter campaign. 

The film, which runs twelve 
minutes and is called “Let’s Have 
an Old Forester Christmas,” deals 
with the gift packaging and mer- 
_chandising of Old Forester bottled- 
in-bond bourbon during the holi- 
‘day season. 


- 


we 


¥ .. vere : 2 a a 
M i i > | ! t ' , 
arine insurance covers this risk— — 
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but only REILLY gives you ‘reproduction’ assurance 
that protects your advertising dollars 2 


No ship owner would send his ship to sea with- 
out adequate protection against loss of his vessel 
and cargo. No advertiser should go to print with- 
out the assurance of quality reproduction offered 
by Reilly Electrotypes. 


For only a few cents more than you'd pay for 


old-fashioned manufacturing methods, you can 
have quality reproduction for your advertising 
investment in art and space costs. For, with 
Reilly Electrotypes, you're assured of consistently 
superior reproduction that will help to bring 


greater sales returns. 


YOU CAN REALLY RELY ON Reill 


and tones. 


printing plates. 


every phase of production. 


WHY REILLY ELECTROTYPES 
ASSURE THE BEST REPRODUCTION 


@ Exclusive Vinylite molding assures utmost fidel- 
ity down to the smallest detail. 


@ Precision Pressure casting (for flatbed press) 
eliminates damage and distortion of delicate rules 


@ Centrifugally Casted Treated Electrotypes (for 
rotary presses) insures the most precision-perfect 


@ Unique check-control system incorporates teams 
of seasoned craftsmen and other specialists to cover 


NEW YORK 


Y ELECTROTYPE 


Other Divisions of Electrographic Corporation: American Electrotype, San Francisco; Advance-Independent Electrotype, Indianapolis; Lake Shore Electrotype, 
Chicago; Michigan Electrotype, Detroit; New Haven Electrotype, New Haven; Reilly Plastictype, Los Angeles; The Wrigley Company, Atlanta. 


in the liquor industry is currently | 
being featured in Brown-Forman | 


| 


LEE H. HAMMETT, since 1945 connected 
with Western Advertising Agency, Chicago 
and Racine, Wis., has been elected presi- 
dent. Mr. Hammett succeeds G. B. Gunlog- 
son, Racine, agency head for 4 years, who 
becomes chairman of the board. Otto C. 
Jensen, Racine, continues as v.p. and sec- 
retary. James R. McCue becomes executive 
v.p.; Paul W. Limerick will be v.p.; F. W. 
Pain, assistant secretary, and Rose K. Nel- 
son will be treasurer. 


Hening Lists Ten 
Questions Media 
Ought to Answer 


PHILADELPHIA, Sept. 15—Most 
publishers are so interested in 
what their competitors are saying 
they forget the fundamental rea- 
sons of why their own magazines 
are being published. 

This is brought up in “Profits 
and Proofs,” the house organ of 
Hening & Co., in which the agency 
tells what’s wrong with current 
magazine promotion. 

The agency says there are 10 
basic questions that every agency 
and advertiser wants answered 
about a publication. These are: 
what is the purpose of the publi- 
cation, what market does it serve, 
how does its coverage match the 
market, what is its distribution and 
circulation policy, if it is ABC 
circulation what means are used to 
insure circulation only to job func- 
tion, if it is CCA how are lists ob- 
tained to reach job function of the 
reader. 

Also, what followup methods are 
used to insure that the recipient is 
currently employed in the job the 
advertiser is most interested in, 
what is the publication’s editorial 
policy, what are its editors’ quali- 
fications, and what facts can the 
magazine offer to prove reader- 
ship. 


Crosley Promotes Four 

Bernard Barth, assistant to the 
v.p. of Crosley Broadcasting Corp. 
TV operations, has been promoted 
to general program director for 
both radio and television. George 
Henderson, head of the sales staff 
at WLW-C, Columbus, has been 
shifted to Cincinnati headquarters 
as general sales manager for all 
WLW television stations. Chester 
Herman has been named program 
director for WLW Radio and Neal 
Van Ells, who has been program 
director for WLW-D, Dayton, has 
been transferred to Cincinnati to 


handle a_§ similar position for 
WLW-T. 
Pushes Goodaire Freshener 


Bridgeport Brass Co., Bridge- 
port, Conn., maker of aerosol prod- 
ucts, will launch a greatly ex- 
panded advertising and promotion 
program for Goodaire Air Re- 
fresher, the company’s aerosol- 
type deodorant for home _ use. 
Women’s service magazines, shel- 
ter publications and Sunday news- 
paper supplements will be used 
through the fall and winter to fea- 
ture the new Goodaire package. 
Hazard Advertising Co., New York, 
is the agency. 


McGuineas to Hallicrafters 
Marshall T. McGuineas, former- 
ly manager of sales development 
for Allied Van Lines in Chicago, 
has been named advertising man- 
ager of the Hallicrafters Co. 
branches in Chicago, Kansas City 
and Milwaukee. He succeeds Cal- 
vin Hugy, who has left the radio- 


TV set maker to enter the import- 


export business with European 
| Service Co., in Paris, France, 


—— 
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FOR THE FIRST TIME IN HISTORY 


ADVERTISERS INVESTED 
MORE THAN $1 MILLION 
IN ONE GROCERY PUBLICATION 


IN A SINGLE YEAR 


During the past 12 months, advertisers have 
backed up their belief in Progressive Grocer by 
investing over $1 million net...the first time this 
sum has ever been spent in a food trade publica- 
tion in a single year. These actual dollars spent 
are the final measure of the magazine's leader- 
ship with advertisers. 


HERE’S WHY PROGRESSIVE GROCER LEADS 


Most Effective Coverage of Super Markets and Superettes— The stores cov- 
ered by Progressive Grocer do 78% of the nation’s grocery store business. 


Outstanding Editorial Leadership — Many “firsts” have earned for Progressive 
Grocer a record of editorial leadership recognized by all parts of the food 
business. 


Maximum Readership — Again, in the latest study, just completed, Progres- 
sive Grocer leads in readership by a wide margin. 


Maximum Results for Advertisers—With equipment manufacturers (who 
can check results most directly) Progressive Grocer is the leading food trade 
publication, The reason? Progressive Grocer is first with results. 


THIS IS THE PROGRESSIVE GROCER MARKET 


24% of the stores. ...... 78% of U.S. grocery business afi = 
: ye $ ef 


-the magazine of Wy 


SUPER MARKETS and SUPERETTES 


$14.4 BILLION | $11.4 BILLION New York, 161 Sixth Avenue, Algonquin 5-2100 
43.8% of soles |§ 34.7% of sales Chicago, 111 N. Wabash Avenue, Central 6-3070 
As of January 1953 Los Angeles, 1127 Wilshire Blvd., Madison 6-1271 
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Advertising Age, September 21, 1953 


‘George Washingt’ ‘ill when he |and wound up getting the dickens McGraw-Hill Book Co. ($3.50). 

Any one Can Sell If He Ap P lies S Basic took the witness s' in the case,” | for it from everyone in the court-| As you may remember, if you 

: ; he writes. “He er 4 the court- room.” followed the series, almost every 

Points, Charles Roth Says in New Book aie Gi de: -ily, 06 | an of alme—eonenen, 

New York, Sept. 15—The ability themselves. everything, with  °rge package | dustrial, retail, direct mail, door- 

to sell is acquired, not a natural-| Quite incidentally, Mr. Solinger under his arm . > he took to autaen SERIES ON 'to-door—is covered by these 14 

born trait, and it can be learned introduces an anecdote from the | the counsel table opened. Then G IN BOOK FORM ‘articles. The Fortune editors also 

very easily, according to Charles|time he was counsel for Lord & he walked over t jury box and| New York, Sept. 15—‘“Why Do delved into the questions of even- 

B. Roth in his latest book, “How to| Thomas involving the famed started to distri a carton of People Buy?” the long Fortune ing hours for retail stores, discount 

Sell Your Way to Success” (Mc-| George Washington Hill. The oc- Lucky Strike -rets to each series which took a close look at houses and “The Language of Ad- 
Graw-Hill Book Co., $3.50). casion was an idea-piracy suit member of the ju ©f course, Mr. | selling, “the great unsolved prob- vertising.” 


Mr. Roth’s basic formula is sim- 
ple, but he insists that a good 
salesman must always be improv- 
ing himself in it. No man has ever 
lived long enough to master it so 
well that he can call himself per- 
fect, he says. 

This simple formula breaks 
down into five points, which Mr. 
Roth enumerates. They are: 

“1. A salesman must find some- 
ene to whom to sell—-a prospect. 

“2. He must know how to win 
that prospect’s undivided attention. 

“3. He must also know how to 
develop and hold his prospect’s 
interest. 

“4. Then how to win confidence 
and create desire. 

“5. Finally how to close the 
sale.” 


® “No salesman has more of a job 
to do than to follow through on 
this simple formula,” Mr. Roth 
continues. “Yet between two sales- 
men there will be a gap of as much 
as $100,000 a year in earnings, de- 
pending upon how well a salesman 
learns and adheres to this simple 
formula.” 

The remainder of Mr. Roth’s 
book is devoted to telling how a 
person can develop himself to ex- 
ploit this formula. 

The questions of how to get 
started, how to develop a sales 
personality, how to find the pros- 
pect, how to deal with different 
sales situations and many others 
are taken up successively and 
answered by Mr. Roth in his new 
book. 


® Mr. Roth is president of Charles 
B. Roth & Associates, sales and 
public relations analyst; Silas 
Dean Organization, sales programs 
counselor, and Basic Methods Co., 
sales research organization. 

He is the author of 14 books 
besides this one, most of them on 
selling and psychology and one on 
outdoor sportsmanship, and the 
co-author of two, one of which, 
“How to Use Your Imagination to 
Make Money,” he collaborated on 
with James D. Woolf, who writes 
“Salesense in Advertising” for 
ADVERTISING AGE. 


BOOK AIDS ADMEN TO 
AVOID ‘IDEA-PIRACY’ 


CHICAGO, Sept. 15—A “must” for 
anyone dealing with published or 
broadcast material is “1953 Copy- 
right Problems Analyzed.” This 
is a second series of copyright lec- 
tures delivered under the auspices 
of the Copyright Institute of the 
Federal Bar Assn. of New York, 
New Jersey and Connecticut, pub- 
lished by Commerce Clearing 
House Inc. It sells at $6.75. The 
book is a sequel to the volume put 
out last year by the same publish- 
er, “Seven Copyright Problems 


against American Tobacco Co. and Hill had to take «~ cigarets back; lem of American business,” has| Fortune editors who contributed 
the agency. ‘and he looked lik. . sheepish boy been expanded into a book with to this study are William H. Whyte 
“I can still remember the late | who wanted to do something nice the same title and published by | Jr., Gilbert Burck, Dero A. Saun- 


Analyzed.” 
The most interesting section of 


the book for advertising men is the | 


one on “Idea-Piracy Claims—or 
Advertiser Beware!"’ by David M. 
Solinger of Solinger & Gordon, 
which counsels agencies, advertis- 


ers and radio and television in- 


terests on copyright problems. 


es Mr. Solinger points out that 
whereas there are a minute num- | 
ber of recoveries for idea-piracy | 
prior to 1930, the trend since then, | 


with “the growth of advertising, 
radio and television,” has shown 
the courts favoring plaintiffs more 
and more in these cases. 


Mr. Solinger’s article offers ad-— 


vertisers and their agencies a 


number of suggestions to protect | 
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ders, 
Austin Smith and Edgar Smith. 


SUTNAR PREPARES BOOK 
ON PACKAGE DESIGN 

New York, Sept. 15—The effect 
of selling on design, and vice ver- 
sa, is explained to a great extent 
in a new book, “Package Design: 
the Force of Visual Selling,” by 
Ladislav Sutnar. 

Mr. Sutnar, head of his own de- 
signing consultant firm, Sutnar- 


John McDonald, Richard’! office, New York, attempts to ex- | 


plain the principles of package 
design in 128 pages containing 545 
illustrations. The pictures and run- 
ning commentary are arranged in 
four sections: from package to) 
dining table; packaged products | 
for household use; elegance sealed | 
in bottles (perfumes, etc.); and 
beauty enclosed in packages (cos- 
metics). 


The 12x9” oblong book is site| 
lished by Arts Inc. at $9.75. | 


Economics of :arket 
Research Are Clearly 


Summarized in Study 


Ann Arsor, MIC: Sept. 15— 
“Economic Effects ©’ Marketing 
Research,” by Stewart ||. Rewoldt, 
is No. 4 of Volume XI « ° the Michi- 
gan Business Studies put out by 
the bureau of business research, 
school of business «cministration, 
University of Michis n. It is avail- 


43 


able paper bound for $2, cloth|Corp. of America are used as the 


| 


|igan Press. 

| Mr. Rewoldt’s monograph is de- 
veloped from a doctoral thesis, and 
‘gives a thorough picture of the 
field of marketing research and 
the use made by business of mar- 
keting research data in determin- 
ing sales promotion, advertising, 
distribution, etc. 

_ The retail store audit of A. C. 
Nielsen Co. and the consumer pur- 
chase panel of Market Research 


| $2.50, from the University of Mich- bases for this study. 


The book is a handy history and 
description of the operations of 
marketing research and is written 
simply and clearly enough to serve 
as an introduction to the field for 
the layman. It also might serve 
well the advertiser or agency seek- 
ing to understand the potential of 
marketing research. - 


WMBR.-TV Increases Power 
WMBR-TV, Jacksonville, Fla., 
using Channel 4, has begun the use 
of its new 100,000 watt transmitt- 
ing signal. The 100,000 watt signal 
is the maximum power authorized 
by the Federal Communications 
Commission to any station using a 


‘frequency from Channel 2 to 


Channel 6. 


Norris Joins Mergenthaler 


S. Charles Norris, formerly ad- 
vertising manager of Charles 
Bruning Co., Chicago, has been ap- 
pointed manager of advertising 
and sales promotion of Mergen- 
thaler Linotype Co., Brooklyn. 


Stickin’ Around 


with KLEEN-STIK 


EVERYBODY loves KLEEN-STIK ! 


Dealers, salesmen, clerks, customers—every- 
body gets special benefits from point-of-sale 


| advertising printed on KLEEN-STIK pre- 
| processed stock. Super-stickin' KLEEN-STIK 
| gets sales messages up where folks can see ‘em 


... gets ‘em up quick and easy... and gets 
‘em up to stay! That's why everybody who ia 
anybody uses KLEEN-STIK for sales-build- 


| ing window streamers, back-bar signs, labels, 


shelf strips—and special ‘‘slick tricks” like 
these: 


SWEET IDEA... 


_ When SCHULZE and BURCH BIS- 


CUIT CO. of Chicago decided to offer 
a special 10c saving on FLAVOR-KIST 
Cookies, success hinged on “spotlight- 
ing” the saving right at the point-of- 
purchase. So Gen. Merch. Mgr. BILL 
SANDBERG came up with this colorful 
die-cut “pointer”, equipped with a 
KLEEN-STIK Strip on back. The dealer 
simply p-e-e-l-s off the protective back- 
ing, presses onto a package, and presto! 
~he hasa real “‘point’’-of-sale piece shop- 
pers can’t miss! An able assist on pro- 
duction from DON MOBERG at 

GLADDON CO. of ILLINOIS. _ 


Cases bam? 07 


— eee, 


Sanh tt oe a ee eee 


PEGE... cote 
LEST WE FORGET... 


KLEEN-STIK has loads of clever uses 
in promoting industrial producta, too! 
F'rinstance, this amusing navelty piece 
—conceived by Prexy BEN P. SAX of 
AMERICAN BUFF CO., Chicago. Had 
it printed in sprightly color on Krome- 


| kote, backed with long-stickin’ KLEEN- 


STIK, and passed 'em out by the thou- 


| sands at the industry’s trade show. 


Months later, many of ‘em are still 


| “stickin’ around” on desks, doors, walls, 


etc. in purchasing agents’ offices — build- 
ing valuable remembrance for American 
Buffs. BURLINGAME - GROSSMAN 


ADV. teamed up with ZANDER 
PRINTING CO. on the “slick” pro- 


duction job. 


Learn the facts about KLEEN-STIK 
from your regular printer or lithog- 
rapher... and get ideas for new pro- 
motion “punch” by joining our free 
“Idea-of-the-Month” Club—write on 
your company letterhead today. 


KLEEN-STIK PRODUCTS, INC. 


225 North Michigan Avenue @ Chicago |, ill. 
Pioneers in pressure sensitives tor Advertising and Labeling 
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Business Papers to Share in Seven More 
Good Years, Lasser Accountant Predicts 


Cuicaco, Sept. 15—Predictions 
that a depression is coming soon 
are all wrong, a J. K. Lasser & Co. 
spokesman asserted here. 

James B. Kobak, CPA with the 
New York accounting firm, yes- 
terday flatly declared to Chicago 
Business Publications Assn. mem- 


WHAT'S GOING ON? 


Clippings from the business press, 
farm papers and consumer maga- 
zines can keep you posted on what's 
going on. The 2,272 publications we 
read are listed in the 192-page 


Bacon's Publicity Checker in 99 

market groups. 

Ask for free copy of Booklet No. 50 

“Magazine Clippings Aid Business” 

Order Bacon's Publicity Checker on Approval 
Price $6.00—it will soon save its cost. 


BACON’S CLIPPING BUREAU 
343 So. Dearborn St., Chicago 4 


bers, “There have been seven years | 
of great plenty since 1946 and 
there will be seven more’’—and 
business papers will share in them. | 

He advised business manage- | 
ment to introduce new products, | 
increase advertising and overhaul | 
operations in anticipation of new | 
tax laws. 

He recommended parallel action | 
| by business paper publishers. He 

also advised that they expand ex- 
| isting publications into new fields 
or add new papers, and advocated 
that ad rates be increased “to pro- 
vide better service.” 


s Mr. Kobak based his prediction 
of seven more good years on: 

1. An alltime high in the stand- 
ard of living, with personal in- 
come at $288 billion a year, liquid 
savings of $360 billion and 63,000,- 


the total expected 
200,000,000 by 197 

3. Technologica! 
of which he list: 
electronics, semi-a 
tion of factories, | 
portation, pre-pa: 
and atomic energ) 

Manufacturers 
more, he said, bi 
have money—sa . 
| counts increased 1: 
lion last year. 


“There’s something wrong with 
,advertising now,” 
“We're letting peopie hang on to) 
this money. We should try to get. 
some of it—not all, but some of | 


ss” 


® He cited recent 20% 
increases in advertising by appli-| 
ance makers as the way to do it. 

Children’s wear merchants also 
had the right answer, Mr. Kobak | 
said: “A few years ago it was cow-| 
boy suits. But the children’s wear | _ Space boots even before they were | 


e more than 


unges, chief 
industrial 
matic opera- 
opter trans- 
ged produce 


uld advertise 
ise consumers 


gs bank ac-| 
e than $1 bil-| 


he asserted. 


| 
to 100% | 


Advertising Age, September 21, 1953 


Tay Wonde aan ths eit {loor shew wT! 


CARPETS 


FLOOR SHOW—October issues of Good Housekeeping, House Beautiful, House & 
Garden, Living for Young Homemakers and Town & Country will be used in a fall 
drive for Belrug Mills Inc., Greenville, S. C. Ads like this four-color spread will 
feature the theme: ‘““Wunda Weve carpets—the best floor show in town.” The drive, 
largest in the company’s history, is being handled by John Falkner Arndt & Co. 


Expected lowering of income 


000 persons employed in the U. S.| manufacturers switched the kids | tired of cowboy hats. That’s the taxes next year will mean more 


2. An increasing population, with to space helmets, space gloves and | way to get new things going.” 


5 Me. 


pad 


Highly 


Filled 


‘SUPERIOR ENGRAVING CO. 


- 215 W. Superior St., Chicago 10, Ill., Phone SUperior 7-7070 
Operating day and night shops with the largest night photo engraving shop in 
Chicago! Complete “Superior Service” includes: Typesetting @ Black and White 
and 4 Color Process Engraving @ Black and White and 4 Color Offset Plate Making 


Let Chicago’s Biggest 
Night Shop Get Plates 
There On Time! 


ERE’S a break for harried 
ad men. You'll never have 
to lose another moment's 

sleep because of “‘ad-plate-itus’’. 
SUPERIOR NIGHT SERVICE 
chases away that old bugaboo 
“closing date pressure”. Seems 
like you have extra days and 
nights to get good plates there 
on time when our team of old- 
time craftsmen take over the job. 


So-0-0-0, RELAX! Wind up that 
busy day with all plate orders on 
the way to SUPERIOR. Here, 
forty loyal, long-experienced 
Photo-Engravers will carry on! 
They'll work while you sleep. 
Whether it’s a simple combina- 
tion halftone or a set of intricate 
four-color plates, you can depend 
on them to faithfully reproduce 
and interpret all the force and 
beauty of your originals. 


| money for consumers, he pointed 
| out. 


| s In planning 1954 operations, Mr. 
| Kobak advised publishers to con- 
sider: (1) raising ad rates, (2) 
expansion (3) cutting costs, and 
(4) effects of lower taxes. 

| Since 1939, publishing costs have 
risen more than 100%, he pointed 
out, while per-thousand rates 
»have increased only 36%. 

“Business paper advertising is 
| the biggest bargain in the country 
today,” he emphasized. 

Rate increases are needed to 
|meet the squeeze of rising costs— 
‘one of five business papers is 
now losing money—he said, and 
also to help provide more services 
to advertisers. These services in- 
clude help in preparing ad copy 
and furnishing data for use by ad- 
vertisers, he said. 


a “It’s bad business to make too 
much money and salt it away,” 
he said. “Stop growing and every- 
thing drops off.” 

As possible fields where busi- 
ness paper growth is possible, he 
named electronics, nuclear physics 
and plastics as the biggest new in- 
dustries. Since 1946, he declared, 
there have been “exactly four” 
new magazines in these fields. A 
similar condition exists in other 
new industrial areas, he said. 

While Mr. Kobak expects busi- 
ness papers to share in the seven 
prosperous years he predicts, he 
advised publishers to look for 
means of cutting costs—shaving 
unnecessary frills that run up pro- 
duction costs, studying sales costs 
and eliminating wasted paperwork. 

In appraising their ’54 tax status, 
publishers should attempt to move 
as many future costs as possible to 
the 53 year while taxes on profits 
are higher than they are expected 
to be next year, he advised. 


‘Parents’ Magazine’ Forms 
New Children’s Book Club 


Parents’ Magazine, New York, in 
late September will launch a new 
book club for children, to be 
known as Parents’ Magazine’s 
Book Club for Children. The aim 
will be to “give youngsters a bal- 
anced diet of reading they will 
/enjoy.” Selections will range from 
/ science, art and biography to fic- 
‘tion. 
| Books will be offered to mem- 
‘bers at a uniform price of $1.47, 
regardless of the original publish- 
ing price. Selections will be geared 
to an age level of eight to 12 years. 
First selection for October will be 
“The Story of Marco Polo,” a new 
book by Olive Price. 


Terry Names E. W. Reynolds 


Terry Mfg. Co., St. Laurent, 
| Que., has appointed the Montreal 
‘office of E. W. Reynolds Ltd. to 
‘handle its advertising and mer- 
|chandising. Both trade and con- 
| sumer media will be used through- 
out the remainder of 1953 and in 
1954 to promote the company’s 
‘line of pumps, generators, chain 
| saws and blowers. 


| 
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on the air mid-fall 


Central South Carolina 


Pe aerate EAE 


TELEVISION STATION 


° Service begins mid-fall 1953 

e NBC and CBS programs 

* Starting with 106,500 watts effective radiated power 
« Antenna 640 feet above average terrain 


Tae ae 


e Serving one million South Carolinians (including billion-dollar Sovannah River — 
H-Bomb plant area) 


e« Only VHF facility allocated by FCC within 65-mile radius of Columbia 


« Experienced staff has operated two studio camera chains and related equipment | 
for more than a year in regular, twice-weekly workshop sessions 


a 
*" 


e For availabilities, rates and further details, call your Free & Peters man 


c, Say a 

ie 
CHANNEL : 
COLUMBIA, alt CAROLINA : 
G. Richard Shafto Charles A. Batson 
President Managing Director 
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Brown & Haley Plans to Invade Southern 
California Market with TV Candy Campaign 


Tacoma, Sept. 16—Brown & | 
Haley, one of the largest and old-| 
est candy manufacturers on the | 
West Coast, is preparing to expand 
into the Southern California mar- 
ket this fall via television. 

Spearhead of the drive is 26- 
week sponsorship of “Amos ’n’ 
Andy” telecasts over KNXT-TV. 
Three dgther programs from the 
Same station also will be used. 
They are “California Living,” 
“Space Funnies” and “Space Hop- 
pers’ Matinee.” 

Kick-otf of the campaign will 
be Sept. 23 with a meeting of ex- 
ecutives in the candy field. Au- 
dience-building ads for the TV 
programs wili appear in the Los 
Angeles Heraid & Express, Mirror 
and Jimes and in three TV fan 
magazines, 1V Guide, TV-Radio 
Life and TV Time. 


® The sales effort will center on 
B&H’s Mountain Bar, but in holi- 
day anu gift seasons, Almond Roca, 
a vacuum-packed specialty candy, 
will be prumoted, 

Southern California is the larg- 
est market yet tackied by B&H, 
but behind the expansion is the 
successiui Campaign of a year ago 
which opened the San Francisco 
maraet. ‘nere, as in most B&H 
campaigns, television carried inost 
of the .oad. It was supported at 
the start by two-color newspaper 
ads in San Francisco and Oakiand. 
Then the campaign setiled down to 
a weekiy hali-nour TV program, 
“Canady ‘I'neater.” 


@ Elsewhere on the coast, B&H 
is sticking with TV as primary 
medium ior Mountain Bar. It airs 
“Candy Tneater” over KING-TV, 
Seattie; KI'NT-TV, Tacoma; KHQ- 
TV, Spokane, and KPTV, Portland. 
Other stauons now used or sched- 
uled for winter are KVOS-TV, 
Bellingham; KIMA-TV, Yakima, 
KBES-I'V, Medtord; KIDO-TV, 
Boise, and KGMB-TYV, Honolulu. 

In non-TV areas, radio spots are 
used, especially on KPQ, Wenat- 
chee, and KTEL, Walla Walla. 

Programs and time slots are 
picked to appeal to family groups. 
Some years ago the company found 
that it got best results with morn- 
ing radio—7 to 8 a.m.—and in the 
evening. Currently it buys only 
in the middle evening time brack- 
ets. 


® Back before TV, B&H was a 
heavy user of radio spots and had 
a reputation of holding down some 
of the choicest times. Its buying 
method was simple: Instead of 
asking the station to call and check 
when a better spot opened, Brown 
& Haley instructed its agency— 
Honig-Cooper Co., Seattle, which 
has had the account 15 years—to 
buy whatever looked good. 

After the time was purchased, 
the agency checked with the ad- 
vertiser to learn whether the new 
spot was to be added to the sched- 
ule or it an existing spot should be 
cancelled. 

Brown & Haley was founded in 
1913, but for many years sold 
only in the Pacific Northwest. It 
later bought space in Fortune for 
prestige advertising of Almond 
Roca, despite the fact that it had 
only two distributors east of the 
Rockies. 

Fortune later was dropped in 
favor of market-by-market expan- 
sion using newspapers and then 
radio. 


s World War II indirectly brought 
a new decision to aim at a na- 
tional market for Almond Roca. 
Almost the entire output of the 
tinned candy was sold to the mili- 
tary. Unsolicited letters began ar- 
riving soon after the war from ex- 
servicemen in the East and Mid- 


the candy in the South Pacific and 
not in the U. S. 

In February, 1947, Brown & Hal- 
ey began using The Saturday 
Evening Post. In 1951, it spent 
$21,750 in Life and the Post. Last 
year’s budget showed inroads by 
TV: A total of $6,335 was spent in 
Holiday and the Post. 


Condon Joins S: »ward 
Nicholas M. Co: ion, formerly a 
member of the © ‘ail advertising 
department of ti: Miami Herald, 
has been appoint: senior account 
executive and sss supervisor of 
Gil Sayward Associates, Fort 
Lauderdale, Fla. advertising and 
public relations «onsultant. 


Forms TV Programs of America 

Television Programs of America, 
a new company which will produce 
and distribute TY programs on 


film, has been formed in New 
York. Milton Gordon, Chicago fin- 
ancier, will be president. Other of- 
ficers are Edward Small, Holly- 
wood producer, chairman, and 
Michael M. Sillerman, formerly 
sales management executive of 
Ziv Television Programs Inc., ex- 
ecutive v.p. 


Slater Heads WWLP Programs 

Milton R. Slater, since February, 
1953, program director and promo- 
tion manager of WSPR, Spring- 
field, Mo., radio station, has been 


| named 
| WWLP, 


ee os ’ Pe man 
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rogram director of 
pringfield television sta- 
tion affiliated with WSPR. Mr. 
Slater will continue his program- 
promotion assignment for WSPR. 


Two Appoint Michel-Cather 


Sims Pump Valve Co., maker of 
ynp valves, packings and Hus- 

eaters, has appointed Michel- 
Cather, New York, to handie its 
advertising. The Hines electric 
heating division of Turbine Equip- 
— Co. has named the agency 
a . 
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Excess Commercial 
Time Gets Attention 
of TV Code Board 


WASHINGTON, Sept. 16—A “con- 
centrated examination of televi- 
sion broadcasting, particularly 
with reference to charges of ex- 
cessive commercialism” has been 
ordered by the Television Code 
Review Board. 

The action follows receipt of 


47 
complaints by the board from the! works and stations. T will give TV, Kalamazoo, Mich., chairman of|Mr. Fetzer continued. “This has 
general public, from broadcasters Mr. Bronson about t © months the board. “Through negotiation | particular reference to excessive 
themselves and from various spe- in which to press his — juiry. with broadcasters and networks |interruption of programs for ad- 
cial groups such as educators and between the board and industry |vertising announcements; exces- 
government officials, according to # Mr. Bronson has b: asked to representatives and those who aré|sive length of. commercial mes- 
the National Assn. of Radio & Tele- undertake the task ugh two responsible for television broad-| sages; ‘bait’ advertising; excessive 
vision Broadcasters. avenues. First, throug « stepped- casting, the code has done much |‘billboarding’ or ‘background’ dis- 

The board has directed Edward up examination of prog \mming on to eliminate some of the excesses | play advertising on television, and 
H. Bronson, director of TV affairs the air; secondly, 4 ‘cview of which were bound to develop in|multiple spotting between pro- 
of the association, to devote his films of telecast progra is. the early days of this dynamic/ grams.” 
full attention in the period before| “The Television Code, a volun- medium. Mr. Fetzer emphasized he does 
the next quarterly board meeting, | tary instrument of sel‘-regulation, “However, board members be-/|not believe extreme measures 


to a review of programming and has been in effect for » year and a lieve that greater attention should 
_advertising practices of TV net- half,” said John Fetver, WKZO- be given to commercial practices,” 


in chicago ? 


You can get there quicker on WBBM-TV. 


For that’s where audience history is being made. Take a 
look at WBBM-TV’s progress during the last six months, 


for example. 


Today... 


8 of Chicago’s “top 10” nighttime TV shows are 
WBBN.-TV shows. (Six months ago there were only 5.) 


12 of Chicago’s “‘top 15” nighttime shows are 
WBBA.--TV shows. (Six months ago there were only 9.) 


6 of Chicago’s ‘top 10” across-the-board daytime 
TV shows are now WBBM-TV shows. (Six months 


ago there was only 1.) 


WBBM.-TV is now top-rated in 164 week-long 
quarter-hour periods... leading all other Chicago 


stations. (Six months ago we were a poor second with 
104.) 


In Chicago . . . Showmanship changes things—for the 
better. The fastest way to make your sales curve soar in 
the nation’s second market is to give your product a ride 


ae 


WB is eve -“TV chicago’s showmanship television station 


CHANNEL 2 CHICAGO 


Source: Telepulse of Chicago (Aug., 1953) 


would be necessary. 


Transit-Ads Appoints Two 


T. F. Morrison has been - 
pointed manager of the central di- 
vision sales staff of National 
Transit-Ads Inc., Cincinnati, a 
new post. Burns Womac, in charge 
of the southern division with head- 
quarters at Cincinnati, will move 
to Atlanta, in charge of that ter- 
ritory. 


Leaving ‘Look’ for PR 


Bert Barkas, circulation promo- 
tion manager, and Gene Shalit of 
the promotion department of Look, 
are resigning Nov. 1 to form their 
own public relations company. 


Westinghouse, DuPont, Cornell Dublier 
have built, or are building, big new 
plants in the Raleigh area. 


This and other new industrial develop- 
ment indicates the tremendous activity 
going on in Raleigh's ‘Golden Belt of 
the South."’ Put your "A" schedules 
to work in this A-1 Market. . . in the 
ONLY Morning-and-Sunday news- 
paper in the entire area. 


RALEIGH, North Carolina 


Metropolitan Pop: 136,450 
(U. $. Census 1950) 


tirst City in North Carolina 
for the 4th Straight Year 


in Per Family Income . . . 


$6182 


(SM 5/10/53) 


ad 


News and 
“Observe 


~ MORNING & path 


RALEIGH, N. C. 
115,926 Morning 
124,080 Sunday 


(Publisher's Statement 3/31/53) 


‘ 


The ONLY Morning-and-Sunday Newspo- 
per published in the 33 County “Golden 
Belt of the South.” 


Representotives: THE BRANHAM COMPANY 
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is back.. i 


- Stariing October 21st, the October 26th issue of JUDGE, the new 25¢ weekly 
of satire and humor, wili be available only at leading newsstands 
except for a select list of charter (numbered) subscriptions at $10.00 per year. 
There will be no special offers or complimentary subscriptions. 
Distribution 200,000. Advertising rates: Inside 4C page $1,000; B&W page 

$600, 2 col. $400, 1 col. $200, minimum space accepted 1/2 col. $100. 
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Thursday, July 30, 1959 | 
| © «6 9 e : 
ie ; Hopes for the Satirist’. Reviva] 
| “.. The news that Judge i. C0 be revived i 
: : Is good news, It appeared first jn the 
& ; 1890s, hit its peak in the Carly 1920. and 
| : Slowly faded in the late 1920s and early 
80s. . ec « 
| “Well, we Could use a little Satire these , , 
days, ang the revived Judge Promiseg to | 
: Supply it, interspersing its Satirieg] ar- . 
= ticles With humor 2nd some Serious Stuff. ; 
: Indeed, Satire Seems to have fone out 3 
? of fashion, 4nd that ig too bad, for when : 
| 3 4 nation loses the gift of boking ridicyle 
: | 5 at its People ang inStitutions it is in 
f : danger of &’owing isufferably Stuffy, 
| i: We hope that all the Satirists of yester- 
4 ‘ year, and a Whole ero | 
e about to. | | 
e S, def it 
oF and Otherwige Making life a little Sayer.” 
4 | 
eon / ne ; : 
0th 51 TT : 
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Two Name Edwards Agency 

Calvideo Tube Corp., manufac- 
turer of television tubes, and Na- 
tional Soap Dispenser Co., both of 
Los Angeles, have appointed the 
Edwards Agency, Los Angeles, to 
handle their advertising. 


WSOC Promotes Marshall 
Charles M. Marshall, since 1945 
a member of the sales staff of 
WSOC, Charlotte, N. C., has been 
promoted to manager of sales pro- 
metion and public relations. 


ry €4 
New Sales Opportunities 
‘for Fishing Tackle and 
Equipment Manufacturers 


et ae EWS — 


Wilmefie, iliincis .° Phone; Wilmette 47\4 


Pillsbury to Use 
7 ‘Life’ Pages 
for Cake Mixes 


Minneapouis, Sept. 15—The 
largest consumer ad for food ever 
to appear will be run by Pillsbury 
Mills Ine. for its cake mixes in the 
Oct. 19 issue of Life. 

Seven consecutive full-color 
pages will display appetizing pic- 
tures of Pillsbury cakes and the 
mixes from which the housewives 
can bake them. The first page is 
a bleed page; the remaining six do 
not use bleed. At the one time rate, 


the space cost would be a little 


over $200,000. 

The ad will also help introduce 
to national advertising two new 
Pillsbury mixes, spice cake mix 
and ginger bread mix. 

Copy will stress Pillsbury’s 
theme of complete mixes as the 


ultimate conven 
wives in making 
yellow, angel fo 
gerbread cakes. 

The first pag: 
headline the mi 
Book” of cake | 
housewives to k 
ful gallery of c..cs that require 
only the additio: of liquid. 

Leo Burnett (».. Chicago, is the 
agency. 


ocolate, white, 
pice and gin- 


? the ad will | 
as the “Blue 
xes and invite | 
- at the beauti- 


Offers ‘Overseus Postscript’ 

“The Kiplinger Washington Let- 
ter,” 1729 H St., Washington 6, is 
issuing an adjunct, “Overseas 
Postscript,” written mainly for 
business men in other countries. 
The supplement is issued irregu- 
larly but is expected to go fort- 
nightly at a later date. 


Westinghouse Boosts Vidal 
Henri B. Vidal manager of the 
Buffalo branch sales office of 
| Westinghouse Electric Corp., Pitts- 
| burgh, has been promoted to man- 
|ager of the company’s newly or- 
;} ganized New York State sales dis- 
|trict, with headquarters at Buf- 


| falo. 


Cuicaco, Sept. 17—The nation’s 


_top furniture manufacturers were 


told today that they can increase 
their sales at least 25% by better 
selection and training of sales- 
men. 

Their adviser was Henry Flar- 
sheim, v.p. and sales management 


specialist for Bozell & Jacobs, who | 


addressed the final session of the 
annual two-day convention of the 
National Assn. of Furniture Man- 
ufacturers here. 

Mr. Flarsheim said he was im- 
pressed by the fact that the furni- 
ture men employed their sales 
personnel on the basis of a so- 
called following. 


® By this method, a manufacturer 
tends to try and hire away a com- 
petitor’s salesman who has built 
up a roster of clients in a region, 
on the theory that these clients 
will then start buying his furni- 


625 Williamson Bldg. 
Cleveland 14, Ohio 


520 N, Michigan Ave. 
Chicago 11, Ill. 


44838 Crenshaw Blvd. 
Los Angeles 43, Calif. 


22 Marietta St. 
Atlanta 3, Ga. 


grocery industry ... 


and grocery company executives . . 


ON 


REACHING V.P.’s AND 
AD MANAGERS 


Who buy 450 million dollars worth 


of consumer advertising. 


The biggest buyer of consumer 


advertising is the food and 


and by far the best publication to reach the biggest 
percentage of the executives who buy media in this industry is FOOD 
FIELD REPORTER. 


Take vice presidents and advertising managers for example 


... among the most important members of the client’s media-buying team 
... you reach more with FOOD FIELD REPORTER than with any adver- 
tising publication. 


According to an independent survey just completed among food 


. the majority of responding vice presi- 
dents and advertising managers are FOOD FIELD REPORTER readers. 


0 ee FOOD FIELD REPORTER 

er Advertising publication A 
rer rr Advertising publication B 
tees ovsccnrs Advertising publication C 
eee Advertising publication D 
ee Advertising publication E 
Se Advertising publication F 


The biggest expenditures in consumer media continwously come 


from the giant food and grocery industry ... direct your promotion efforts 
at this industry FIRST, in the one publication that, for 20 years, has been 
FIRST with food and grocery manufacturers. 


FOOD FIELD REPORTER 


MEDIA S BEST MEDIUM TO SELL MEDIA’S BEST CUSTOMERS 


330 West 42nd Street, New York 36, N. Y. 


@ 


The industry’s presidents also rate FOOD FIELD 


REPORTER tops. . 


. the majority (81% of 


respondents) are FOOD FIELD REPORTER 


readers. 
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e to house-| Furniture Men Can Increase Sales 25% by 
Improving Salesmen’s Training: Flarsheim 


, ture. 

“If, instead, you tried to hire 
men who can do creative selling, 
you will have more business and 
fewer ulcers,” the agency execu- 
tive said. 

Furniture men also prefer to 
hire their salesmen by mail, Mr. 
Flarsheim said. The theory is that 
they can save the $200 or so which 
it would cost to go out to Maine or 
wherever it is or have him come 
to the headquarters. 

But if the furniture manufac- 
turer saw the salesman personally 
and indoctrinated him in the line 
of product, policies of the com- 
pany, sales methods, etc., the sales- 
man could probably get one or two 
extra accounts which would pay 
that $200 back over and over again, 
he said. 


s Furthermore, Mr. Flarsheim 
added, the salesman then will be 
selling not just furniture but ideas 
on how to display, advertise or pro- 
mote that line and this will tie the 
salesman to the manufacturer’s 
line. 

One reason there is such poor 
brand identification in the furni- 
ture field, according to Mr. Flar- 
sheim, is that the salesman is just 
selling furniture instead of sales 
ideas. 

“The same principles which ap- 
ply for salesmen approaching the 
consumer directly,” the Bozell & 
Jacobs executive said, “apply for 
those approaching furniture retail- 
ers. 

“Yet direct selling companies 
exercise more care in hiring sales- 
men than do manufacturers. If the 
manufacturer’s salesman were as 
good as the direct seller’s sales- 
an. he could sell more goods per 
dealer, obviously, than the other 
salesman sells per consumer,” he 
said 

Mr. Flarsheim also urged the 
manufacturers to encourage their 
retailers to send their salesmen out 
to do direct selling. 

Manufacturers’ salesmen, Mr. 
Fiarsheim said, should know about 
door-to-door selling so that they 
ca: teach the retailer and his sales- 


men how to do it. 
| 


Ronson Schedules 
‘Life’ and ‘Post’ 
for Fall Campaign 


Nev’ York, Sept. 15—Full-page 
ads in national consumer maga- 
zines, along with a schedule of 
television spots on 74 stations from 
/ coast to coast and a point of sale 
| window display for dealers, make 
up the fall and Christmas promo- 
| tion campaign scheduled by Ron- 
son Art Metal Works, manufac- 
turer of lighters, lighter fluid and 
flints. 


A new swivel-bottom “Triumph” 
lighter will be introduced in a 
full-page ad in the Sept. 21 Life 
and will receive further promotion 
with a mid-November appearance 
in both Life and The Saturday 
Evening Post. 

New Ronson pocket and table 
lighters for holiday gift giving will 
be featured in color in early 
December issues of both maga- 
zines. 

In addition, Ronson is continuing 
its special bridal market campaign 
with full-page ads in the winter 
editions of Bride’s Magazine and 
Modern Bride. 

Grey Advertising Agency, New 
York, handles the Ronson account. 


WCIN Names Bradshaw 


Bill Bradshaw, formerly pro- 
motion manager and staff an- 
/nouncer of WCKY., Cincinnati, has 
|/been appointed director of pro- 
motion and account executive of 
WCIN, Cincinnati, a new station. 
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Advertising Pages and Linac¢ ec in National Magazines 


" i * 
2 Official Figures for August and Year-to-Date as Compiled by Publishers Information Bureau 
nd | * report dire: ‘ly | 
a Publications with an * repo’ ec‘ly to ADVERTISING AGE : 
; ——————Pages— ~ Lines—— - Pages » + — 
to Aus. Aug. Jan.-Aug. Jan.-Aug. Aug. Aug. dan.-Aug. Jan.-Aug. Aug. Aug. Jan.-Aug. Jan.-Aug. Aug. Aug. = Jan.-Avg. — 
fr. 1958 1952 1953 1952 1953 1952 1953 1952 1953 1952 1953 1952 1953 1952 1953 195 
= Weeklies. Bi-Weeklies, Sem!-Monthlies * saharvg-Biwee isbetsscrsin 13.2 214 1488 1959 5670 9,200 63,834 84,084 
| pper’s Weekly ........... 46.4 3%6 «69,554 5,998 103,834 83,136 , ‘ ; 43 599 
or *Christian Advocate ......... 121 13 18s?) hoa ekals «= 7h.09e SNe SHUN x0 s+255-. i ie i i BR SE 
ne GPE sabebddesvascsticss 60.6 1068 796.7 994.6 41,247 72,582 SH1.575—67E.ANE | ayy. cicry Women’s Group: . : ; ; . 
Sr aindwandansdssuscturwts 74.3 736 605.3 6143 31,839 31,533 259,575 263,418 Ri 306 263 218 2641 13133 11,263 120859 «© 113.181 
Se tieudiskuitadchsattek 201 106 144.0 115.3 20,055 11,068 144,025 120,967 RedienTy ia 76.402 77929 
. : Sti cieesie tie 23 192 1783 1819 9112 8,215 6 . 
c SUE nddeilendda canescens 266.1 222.0 2.6164 2,357.3 180,835 150,876 1,778,294 1,602,575 us Sect 23 203 «1958 «189.8 «(9886 sé 83.983 #1.343 
ily RAS chia pestis 82.3 905 8912 9004 35,950 61,537 605,796 612,077 samedi omy ~- Ea ehh . . . : ‘ 789 81.783 #1161 
i -wheseee as 218 205 1907 1893 9355 8, 
New Yorker ................ 194.9 2015 2,201.1 2,216.2 83,491 86.349 943,159 949,737 5 84 805 
ne True Romance .............. 22.0 20.6 192.3 1978 9,420 8,831 82,511 
tNewsweek 2.0... eee 220.3 189.6 1,927.8 1,969.7 92,426 79,564 808,702 826,382 Tre sea 3765 «17887 «S961 «EZ Z11-—«(G. 32 
n- \||*Presbyterian Life .......... 8.0 8.0 1342 1011 3,352 3,342 56,345 42,470 WO TOMY eecsveessvansass catenin - ~ 
, ; ’ ; ' : “93,875 “197.893 ~1.626733 1.678.497 
S- Saturday Evening Post ........ 270.0 241.1 2,692.4 2,705.7 183,578 163,856 1,830,181 1,839,200 Voted GrOUD ...0c0s0s0545-. aa oe “S791 “F915 193, 62 
vO *Saturday ER RE 44.2 44.0 469.2 443.0 18,568 18,493 197,083 186,03" NOTE: Figures for each publication in the Dell, Fawcett, Ideal and True Story groups include all advertising tarried by the 
ay : *Sporting News .............. 28.1 21.0 221.8 227.5 30,437 22.814 240.642 246,764 | Group as a whole PLUS additional advertising carried by each individual publication. 
. eee 227.0 201.7 2,315.9 2,275.9 95,216 84,686 971,092 955,584 : 
in, tU.$. News & World Report .. 169.7 177.9 1,640.9 1,451.0 71,249 74,674 688,737 609,067 Business 
! rere 1,682.0 1,601.9 16,851.8 16,580.53 922,791 872,031 9,230,455 9,084,620 | Business Week .............. 445.4 427.7 3,703.9 3,612.9 186,927 179,538 1,554,459 1,516,410 
§Changed from a weekly to a bi-weekly July 23, 1953. tFive Issues in August 1953; four issues in August 1952. |||Only one | tDun’s Rewew ............... 8 54.4 648.0 561.0 84,200 22 826 298.613 210,132 
m } issue published in August. tFour issues in August 1953; five issues in August 1952. *Financial World ............. 22.0 18.9 300.9 290.7 9,239 7 883 126 350 122,021 
| , | MN -6tutdsuesskebbuanncan’ 261 189 3109 289.2 10.932 7,904 139425 171951 
4 Women’s he vapegecetateteeesess 117.0 111.0 1,094.8 se1.3 73,944 70.182 661.982 620.190 
aS American Family ............ 1446 8172 #«©147.0 81238 6,260 7,373 63,004 53,106 odern Industry ...........4. — ; ; cme 
o- Better Living ............... 316 362 2975 2909 13554 15541 127,572 124,659 | Nation's Business .............. 28.8 17.2 296.2 «=. 247.0 12,343 7,314 126.895 (105,743 
he tEverywoman’s ............... 36.6 342 3428 306.3 15,705 14659 147,041 131,351 Total Group ...........005. 7761 “7388 7.0016 6721.7 “377585 351,519 3.326.928 3,188,222 
. i Tammy Cie. .cccccsecsceee 50.6 51.2 505.2 475.3 21.699 21,973 216.662 » 203,716 | tDun’s Review and Modern Industry combined effective August 1953. Pages and lines for new publication are listed under 
rs Good Housekeeping .......... 1170 «86S oS 982 300 Gear aac SE i ows fle 0 00”””””Ct~t~«~t‘(‘(#( WN" Gunna ennanscc sc n dpe owns bv eS eguS NOTES 
*Holland’s Magazine ......... 101 100 1229 1384 4,342 4,293 52,743 59,358 
- GUO sessccccssescseses 30.3 312 322.2 328.1 13.017 13,363 138,134 140.491 | Youth 
i- on Eg 8 gal SS SF ODO OS | Amwteen OM .............0004 41.3 37.4 «181.0 »—:172.9-—s«17,717-—s«16.077 77,683 74,192 
McCall’s Magazine .......... 41.4 444 525.9 530.4 28,146 30,213 357,488 = 360.567 | Brett m0 (68a) «(mee (Okan Cnaes«kaaes)| (unk as 97827 
r- Parents’ Magazine ........... 542 556 4775 464.1 23,213 23.816 = 204,462, -198.802 | Seog ig , ‘ “3 738 , , 4.895 5.928 
st Sey 208.8 199.3 8547 812.2 141,982 135,516 581.033 952.257 | di Ray  ——_— == 83 68 — paso 19.415 19.909 
van ners tome beast ved 33.1 37.8 359.2 401.2 14,224 15,877 154,116 172,025 | tenoiastic Magazines — — —— a _ pear 76473 _70,205 
Southwest Edition ......... 26.6 31.4 264.2 284.7 11,390 13,473 113,329 122,089 i. Serre rrr ey 59.3 52.5 585.5 544.2 29,965 26,322 291,310 268,061 
p- #Mountain Edition ........ 23.1 281 235.1 238.7 9,894 12,064 190,907 102,410 | #Not published in August. 
« #No. Calif. Edition ....... 256 285 253.1 2584 10,995 12,219 108,557 110,813 
& py Nortiowest Edition ........ 25.1 30.1 2532 2628 10,751 12,921 108,581 113,235 M Li T d 
joman’s Day .............5 52.4 51.4 4988 5383 22,459 22,022 213,747 230,476 Figures in Thousands 
or Woman's Home Companion ..... 46.9 43.2 475.5 4986 31,879 29,338 323,284 339,000 agazine Linage irend Fis 
il- re 801.1 799.4 6853.0 6853.5 435.929 430,053 3,579,323 3,568,620 . - eae : - ————— 
tSee note at end of linage tabulation. zNot included in totals, 1 SS WREKLIES « GENERAL 
es Beeause the figures above for Everywoman’s, Family Circle and Woman's Day represent only advertising that appears in 20% 1953 ema 1953 
| or more of the total circulation base of each publication, they are not complete. Listed below are total advertising pages AUG 
S- and lines for these three publications. AUG.|923 * 
he Everyweman’s ............... 376 351 3530 30.1 16,138 15,049 151,422 133,411 - 
as Family Circle .............. . 529 §3.0 527.3 496.6 22,681 22,749 226,130 212,863 JuLy| 848 JULY | 396 
S- 4 | en ee 53.1 52.1 507.2 546.2 22,768 22,318 217,368 233,882 1952 ’ pare : cs 29 
er i ; 
- | General AUG. 
ne §*American Artist 2.2.0.0... —- == 1994 1989 — — 79,977 80,178 . 
*American Forests ............ 131 131 1202 165 5,502 5.502 50,470 48.972 
American Legion .............. 185 15.5 166.0 1403 7,774 6,532 67,279 00 
~ American Magazine ...... 171 177 1943 2150 7158 7.447 81656 90,264 - WOMEN’S BUSINESS FASHION 
ir F AOU ccscccsecccccssseeess 156 98 1631 1451 6,715 4,194 70,010 62 oe 1953 ee * 1953 
ORR 218 166 1921 1834 9,170 6,979 80,629 76, : : ; 
ut *Christan Herald ............. 269 325 2769 3042 11522 13,945 118738 130536 | | AUG.J436 } AUG. AUG. 
ED icc teckeehregeinkis 48 3.7 41.0 446 3,279 2,546 27,856 30,326 ae : ; ; 
ir es cascines sees 24.0 «6:13.00 = 207.0 «= 106.0 368) 2,366 «= 37,674 ~=—s_-19,292 | | JULY JULY yy] 75 
‘ Cosmopolitan ................. 237 263 247.9 2829 10,159 11,261 106,282 121,176 Sas 1952 1952 
u #|||*Bagle Magazine ........ ay 60 65 43.6 47.7 2526 2,715 18,306 20,017 1952 
ey CE Mi stchandtisitasieans 426 47.3 4449 438.6 28,965 32,130 302,519 297,987 AUG. . AUG. REY! 
“ Elks Magazine .........-. We 85 7.2 82.9 79.8 3656 3,100 35,598 34,394 
Rae seb akc rads cane 191 25.7 414.7 424.7 12,984 17,443 282,078 288,783 
SEE aii cpdnesdeciicuss 176 164 1465 1516 12,140 11,253 100,740 104,213 
itnkcknts be baie sus 1442 139 1717 1746 6,077 5,947 73,543 74,697 
S*Grade Teacher De ira — <a 183.5 220.3 — i 80 24 oe oa Outdoor & Sports 
PET'S HOGNEINE ............. 136 152 1467 136.5 5 ' BEE csccabssas 4 563 4185 415.1 24,180 24,151 179,467 178,092 
1 a A 341 35:1 © 515.4 S132 23,197 23,872 350,317 348.686 | Sta 406 363 «486.4 ««433.7«17,411.—=«15'580 208.614 186.149 
cimprovement Gra ............ 24.0 24.0 8 =225.8 = 220.8 = 10,073 10,075 92,702 | sFur-Fish-Game ........  ys0 «19 sS8S)=— 150.4 =. «6,435 «5,108 «= 68,007 64,515 
SPtastrecter eeeeeeees veeee —— eT Ee | cttuntin & Fithing ...0.000000 138 181 189.6 2201 5,914 7,762 81,305 93,560 
Psi ese, os G4 TRS 79 SR STR TST 6(ISTE. | ostteor Life aveetannare 458 37.4 491.6 427.8 19,642 16,042 210,826 183,568 
~~ ony pain eR 3.0 625 653525 = SAD SUG = STATS | coutéeer Sportsmen ........... 160 113 97.1 934 6864 4862 41675 40,105 
- BEET Trthereeensseeses ee ee ee RR REED Rate RARE | SUT ANNE ...0..., 0000000. 329 34.4 4266 388.2 14119 14,759 182,892 166,599 
RE rrr ere ; ‘ ’ , q ‘ ; =e em SO ER 
~<a *Promenade ................. 11.8 134 139.3 159.6 5,041 5,759 53,772 62,332 Total Group ......eeeeeeeee W205 WS? 2283 DZiw7 ~ 94565 88,234 972,786 912,588 
of Redbook Magazine ............. 18.7 175 1482 1621 7,992 7,502 63,547 69,509 
. _erererrrneeepenie 11.0 127 775 788 4626 5,341 32,532 33,120 | Mechanics & Science 
- PIPSOe serv eve eeeeceveeees 21 123 86527 46.5 8144 8,282 35,4399 = 51,181 | wechanix Illustrated ........+.. 56.3 58.8 602.7 5839 12,606 13,172 135,000 130,784 
le Town & Country .............. 61.7 75.0 481.3 S111 41,447 50,288 = 323,140 343,116 | popular Mechanics ...........- 104.8 984 1,2106 1,175.7 23464 22,036 271,179 263,365 
wo . eee seenindéiadien 26.6 191 2675 2379 11,414 8200 114,854 102,181 | poouiar Science .............. 94.2 961 10055 9769 21,094 21,521 225,236 218,833 
+3 SUL ‘Ankuceneeices: ashe 71.3 70.2 781.1 707.1 41,924 41,278 459,285 415,776 | s+eccienee & Mechanics ....... 74.0 561 371.7 2753 16,580 12,558 83,262 61,670 
“a Me TD. cnckacsscinnes 687.7 687.1 “7,915.1 “7,785.2 355,712 ~363,438 4 131,211 4,085,961 WE GIR eis seiccvisesas PS3 W353 Fis Foils S710 “S679 “Tise77? ~ 674652 
SNot published in August. #Current month pages and lines not included in totals; cumulative pages and lines are in- | current month pages and lines not ineluded in totals; cumulative pages and lines are included in totals, tJuly-August issues 
c- cluded in totals. |||July-August issues combined. combined. 
id 
Home Detective & Fiction 
1” American Home ............... 40.8 37.6 483.7 456.5 25,748 23,794 305,436 288,264 | Dell Men's Group ........... . 102 W9 1268 1541 4384 6,408 54,563 66,330 
; Better Homes & Gardens ....... 80.4 713 1,164.8 998.9 50,810 45,097 735,757 630,945 | +t*Mactadden Men's Group .... 52.0 325 4546 210.0 22,288 13,962 196,027 90,102 
a *Flower Grower .............. 31.0 35.0 4841 4201 13,020 14,700 203,336 176,442 | *Popular Fiction Group ........ 94 102 1061 1114 2,096 2,267 23,741 24,915 
fe sone Suna siaakeaheseie’ as as 823.5 789.5 38,604 44,149 520,004 498,503 | rota) Group ......-seee0ees se Bil BS Ws CHO Bes Rit Rw 
ouse & Garden .............. 5 27 635.5 6118 24,289 17,499 401,143 386,190 Sport Group. i i ember 1952; Climax added 
me SE SEUEEN i bstaccncesess 23.0 23.7 448.0 395.7 14520 14950 283,024 249,894 | ~ oS a ae a ee ree ee 
: Sunset Magazine .............. 89.3 746 9217 7595 $7,508 31,347 387,124 318,997 
y . - seers 364.2 3398 49613 44320 204508 191,536 2,835,824 ~2'549,235 | Farm 
‘Capper’s Parmer .........00e: 45.7 369 4636 4248 19,582 25,126 207,702 289,270 
“ Fashion ee oy Gentleman ........ . S82 S23 146 667.1 24982 35,538 319.182 453,725 
aise sincécescdccesiess 87.0 73.7 627.6 589.3 37,295 31,602 269,191 290,871 | Farm Journal .......-.+0--0+: 625 64.0 731.7 726.2 26,732 27,425 313,796 311,277 
ly Es ceadie $4 uses 0s 857 84.4 6727 638.5 38,040 36,225 288,546 273,945 | {Farm & Ranch—Southern 219 3876 279.3 12,206 14969 144816 189,687 
a- Harper's Bazaar ............ 90.8 107.1 704.2 737.6 57,346 67,661 444,999 466.037 | Adriculturist: ......seeeeeees 2.5 21. : . ' 
Mademoiselle Progressive Farmer ........++. 729 68.7 7662 731.4 49,615 46,787 521,207 497,127 
moise sdaddareeewes 265.5 277.8 783.5 799.4 113,917 119,212 336,192 343,002 | ‘Proo 
apo Ghieeaepegennng 1720 142.0 1,000.5 968.7 108,666 89,726 632,238  @12,040 | Successful Farming ..........+. 68 97 Bis 7326 30,049 26888 311.052 _ 329,170 
ed Total G "3,788.5 Tell GID sccccscisiavcees 344 WSS STPOST FOE WEF 166 176,735 1.617.755 2.070.256 
“ ee "704.0 685.0 “3,788.5 “S73S5 ~355,264 “344426 “1,971,166 “1,947,895 changed from 680-line pose to 429-Nine pege ie A. 1953. {Changed from 680-line page to 429-line page in January 
= Movie-Romance-Radio 1953, §See note at end of linage tabulation. 
id 
Dell Modern Group: 
etere Somme ilessdéeus 346 35.1 2603 257.5 14820 15,019 111,561 110,369 | Newsp yn ret a ) 
Ww Seebbesveeeses 3.2 35.4 267.2 2732 15,506 et 4, lly distribut nday ne rn 
Screen Stories ............. yy ii S euaaS WHMIEE axe tenasisees “45 ws 3985.2 © 80.2 «33,757 30,150 327,27 288. 
rt 29.6 329 217.2 2254 12,694 14,091 93,166 96,600 14 y 
Fawcett Women’s Group Perth. cos dhedibensonvdsds san 46.2 344 3754 269.7 39,281 29,209 18,836 228,807 
f Motion Picture ............. 25.5 284 2071 2266 10,937 12,221 88,927 97,277 | This Week Magazine ......... 531 48.0 $435 474.8 45,054 40.781 461.799 403,180 7 
True Confessions ............ _ 27 27.7 2491 2709 12,324 11,873 106,873 116.216 Voted GUND vcsscnsccacseee Too Tivo THAT Tomy WikOF WoO Ti07 see 490,693 se 
Hillman Women’s Group ........ 10.2 10.5 80.4 87.7 4,91 4,535 34,639 37,730 | +Changed from 1,000-line page to 850-line page on May 11, 1952 = 
O- Hillman Romance Group ..... as 3.2 3.5 46.1 42.3 1,394 1,488 19,808 18,178 E 
160 216 1438 1735 6892 9,297 61,803 74,569 Newspaper Sections (Il) 
206 206 1482 157.2 8863 8,880 63,751 67.590 | (All other newspaper sections and comics) ; 
206 20.7 1485 1570 8876 8,887 63,841 67,492 iFirst 3 Markets Group ....... 39.7 225 299.0 1961 33.698 22425 254,097 195,675 3 
159 208 1380 1664 6822 8,937 59,307 715434. Y. Herald Tribune-This Week. 25.7 24.3 329.7 2402 21,875 20.633 249.433 203,792 « 
60 86= 5.0 36.0 30.0 2268 1,890 13,608 11340 New York Mirror Magazine ... 25.2 33.7 = 316.3 292-4 24,668 §=— 32,994 = 309,994 = - 290,188 
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52 Advertising Age, September 21, 1953 
an Pages Lines - ~ Pages-—— Lines 
Aug. Aug. Jan.-Aug. Jan.-Aug. Aug. Aug. Jan.-Aug. dan. -Aug Aug. Aug. Jan.-Aug. Jan.-Aug. Aug. Aug. Jan.-Aug. Jan.-Aug. 
1953 1952 1953 1952 1953 1952 1953 1952 1953 1952 1953 1952 1953 1952 1953 1952 
New York Times Magazine ...... 149.3 1265 1339.0 1105.6 126882 107.550 1.138.163 939.687 ay 
Puck—The Comic Weekly ...... 12.1 10.2 } 179,474 196 255 fe ’ ronal : 
50 ZI 19%5 DO1F E h ee 49. ‘ 
Votes GION -----a002e+++4++ 272 203,106 2,131,161 1,825,597 pe set og: A peietans ot ae a P—y3 = sta yen 357.300 we 
a from 1,000-line page to $50-line page in January 1953. | |Changed from 1,000-line page to 980-line page in June vowsweek-European ........... 32.2 32.7 243.9 259.1 13,510 13,720 102,480 108,850 
 ewsweek-Pacific: 
a rer rrr 40.5 36.2 289.3 251.7 17,010 15,190 121,520 105,700 
All figures in the following groups were compiled by Advertising Age Tokyo Edition ............ 78.0 625 S111 480.8 32,760 26,250 214620 201,950 
pular Mechanics: ; 
Co antes Mag azines Mecanica Popular (Spanish Ed.) 30.2 23.9 204.3 189.9 6,769 5,348 45,754 42,504 
Mecanique Populaire 
§#American Comics Group: J Ue 13.6 16.3 185.1 210.9 3,038 3, 41,4 ; 

(Total 2 Units) .......... 12.7 5.0 34.7 a5 A708 1.590 13,104 11,907 —eader’s Digest: sag — — 

DE Schivawiesonsececess 6.8 * R A 363 5,481 OPE eS ore er 39.0 40.0 293.0 355.5 7, . 

ED shikigiyesrsaesteeee 58 30 178 17.0 2205 1,134 6,741 Sas | SiMe .i..:.....c00... an ae ie ee ae. 
S#Archie Comic Group ....... 6.5 75 21.0 26.5 2,457 2,835 7,938 10,017 ee ae 26.0 a 182.0 a 4,732 —— 33,124 sidiie 
§ Harvey Comics oc shn és 9.5 8.0 32.5 = ne 3,024 12,285 10,584 British bueeveeuedessadens 44.0 48.0 430.8 446.5 8,184 8,928 80,124 83,049 
Lev Gleason Comics ee eer 7.3 73 58.4 58. 2.772 2,772 22,176 22,176 Caribbean Pee OE ee §5.0 81.5 548.5 593.5 15,470 14,833 99,827 108,020 
— — s08 <3 977 98.2 4.725 2.457 33.198 o- moms eee rrr reer Tee rrr eee. “—2 “an ors "aa 5,695 4,080 46,665 38,115 

i séivcansesoee 4 ° le . . é PRED HeRUdaersdvcedsusoawos 5 J i 0 1,674 930 13,020 8.556 

POP POET eT ILee 6.3 3.3 46.2 44.4 2,363 1,229 17,329 16,730 French (Belgium) ......... 34.0 33.8 348.0 417.8 5.950 5,920 60,900 73,120 

SE, TE boeacsocscudsses 6.3 3.3 42.2 41.3 2,363 1,229 15,817 15,548 ... 2... . Ae ce 28.0 31.0 518.0 550.0 4,900 5,425 90,650 96,250 
cauimeaee Gene'é ae bers sé a rr as one yor ey eon 7 French — eeandans ys ao ms 535.5 6,300 5,600 83,300 93,705 

s Group ...... 7 . le ’ CR SE Seid ov acesens . , 0 209.0 3,500 2.975 23,450 36,575 

Total Group ........... Be WS Bost BWS2 9765 “TFa97 TWise47T 107,970 , German (Germany) .......... 47.0 40.0 394.0 384.0 8,554 7,280 71,708 69,888 
§ July-August issues combined. # Current month pages and lines not included in totals; cumulative pages and lines are included | German (Swiss) ............ 17.0 18.0 123.5 184.5 3,094 3,276 22,477 33,580 
in totals. | a rr 15.5 ee 178.0 a 2,821 ——— 32,396 SS 

SE, Sébs ees aicbsekv deeds 45.0 43.0 427.5 322.4 7,740 7,396 73,530 55,460 

Canadian National Weekend Newspapers (Rotogravure Linage) ae le a i a -a- 
Ldaciadsugnevesaes 7,702 35,511 438,701 375,937 | leon (Raich) .... ¢ } : f ! : 

, ted 34 = : at . 9 - pipe 38 304 403.929 382 912 | Latin American (English) .... “- Be. a2 78.0 615 861 6,089 9,594 

Pee eeceereresseeees . y . " , | RN dl 8644440606650 0 69. 0.5 495.0 568.5 12,558 14,651 90,090 103,467 

Star Weekly ...... 00.66.0055 = o ppd poe ase pope coche 499,826 | New Zealand ............... 22.5 28.0 186.0 207.0 4.095 5,096 33,852 37.674 

Weekend Picture Magazine ..... : . . . ‘S91 469,140 | Norwegian ..........-..005- 20.0 140 1405 125.0 3,400 2,380 23,885 21,250 

, PPT TTTTeTC LTT ee 227.8 “188.3 1,995.3 1,767.2 222,610 183,814 1,951.265 1,727,815 eis 559.6 beats one D 95.5 95.0 603.4 655.9 16,713 16,625 105,601 114,789 

rere 56.0 59.0 477.6 465.6 10,024 10.561 85,488 $3,340 

Canadian | Southern Hemisphere ......... 49.5 55.5 330.0 3889 9,009 10,101 60,060 70,787 

Canadian Home Journal ........ 24.8 24.1 306.4 310.6 16,873 16,402 208,260 211,185 Swedish ...............005. 23.0 26.0 2626 276.2 4,278 5,208 48,852 51,349 

Canadian Homes & Gardens ..... 37.7 316 3828 3499 25,625 21,517 260,258 235.884 {tTime-Atlantic ................ 88.3 828 5723 607.8 37,065 34,755 240,310 255,290 

a 26.3 29.1 321.6 300.5 17,866 19,799 218,666 204,340 | tTime-Latin American ...... 104.8 83.5 762.7 726.2 43,995 35,070 320,320 305,060 

REE ease dnckeataerdcne 56.4 40.4 595.4 440.7 38,356 27,457 404.926 299.566 | tTime-Pacific ...........-.... 678 618 5049 441.6 28,490 25,970 212,065 185,500 

SE cds ch sens 29.8 37.2 378.2 376.9 20,246 25,355 257,177 256,281 #Visao ......- 2.2. eee 46.2 263 311.0 45.6 19,390 11,060 130,620 19,180 

Reader's Digest: OEE, éap-ubsdecduses tdea eens 40.5 33.0 368.0 303.1 17,010 13,860 154,580 127,340 

SD ED dc cvccccecces 53.0 51.5 pe pone Peon a 104,468 98,735 Wee GN ctw haven ecnnkess 1,416.4 1,387.0 11,389.1 11,831.2 388,671 372,594 3,036,116 3,088,595 
P vat Edition .............. ry on op A RN ee nahn prvi —— #Not included in totals. ‘Started publication in December 1952. *Started publication in November 1952. Five issues in Aug- 
evue vr Cecvedsoesecces 158 191 206.0 2076 11.063 13.347 144113 ie ust 1953; four issues in August 1952. ’Started publication in October 1952. ‘Started publication in July 1952. 

Revue Populaire ........ --.-- ’ ; % ¢ ‘ , : 5,369 NOTE: All sectional advertising of Everywoman’s, Family Circle, Woman's Day, Farm & Ranch—Southern Agriculturist and 
EE seuceeehsss 104 bssbanee 28.2 17.2 257.5 208.7 19,756 12,018 180,316 146,145 Pp ive Farmer is reduced by applicati f tio fi t by adverti t: thi tio is the circulati f th 

day Night cr TO ay 53.2 525 559.2 600.0 36,149 35,686 380,231 407 981 rogressive ‘ of re r u y pp ication of a ratio igure 0 each adver semen 4 is ratio is e circulation * ine 
po 7 oe 139.7 1118 13138 1,069.6 58.660 46.970 551.740 449 2 particular edition carrying the advertisement to the total circulation of the magazine. For example, if a page advertisement 
1Time-Canadian ......-.-.0000- ; vee ee, ee ° :260 appears in an edition representing 25% of the total circulation of the magazine, it is counted in the totals as .25 pages. No 

Ce Ser er 539.5 488.6 5,680.9 5,154.2 277,838 251,204 2,950,817 sectional advertising is reported that does not represent at least 20°, of the total circulation base, except in the case of 


Five issues in August 1953; four issues in August 1952. 


2,686,011 


magazines in the supplementary listing following the Women’s section on the preceding page. 


Gregory & Co. Joins 4A's 


Willard G. Gregory & Co., Los 


Amber Brewing Boosts Jensen 


Ed F. Jensen, for three years 


|chandising, a new post. Mr. Jensen 
will be in charge of all point of 


Angeles, has been elected to mem-|associated with Regal-Amber sale and merchandising activity 


bership in the American Assn. of| Brewing Co., San Francisco, has 
been promoted to director of mer-. 


Advertising Agencies. 


for California, New Mexico, Ari- 
zona, Nevada and Oregon. 


to soll 


What makes OFFICE 
EXECUTIVE the fastest 
growing advertising 
medium in its field? 


Simple . . . it guarantees 


to advertisers an ABC 


paid circulation to more 


than 14,000 office 
managers, general 
managers, company 


Officials and purchasing 


agents! Make sure 


you get all the facts on 


OFFICE EXECUTIVE. 


{ OO 


office equipment 
office machinery 


office furniture 


office supplies 


OVO 


business forms 


“Office Executive” 
ABC circulation 


15 


,365 


(June, 1953 audit) 


published since 1933 by NATIONAL OFFICE MANAGEMENT ASSOCIATION 


132 West Chelten Avenve, Philadelphia 44, Pa. 


‘London Will Have 
llth Daily Paper 


| Lonpon, Sept. 15—William J. 
Brittain, 48-year-old editor-pub- 
| lisher, 
daily paper in 40 years (if you 
exclude the start of The Daily 
/Worker in 1930). 

| The Recorder, now published 
'weekly by Mr. Brittain, will go 


daily Oct. 27. Its initial target will | 


be 100,000 readers in the London 
area. Eventually, Mr. Brittain 
hopes to achieve a national circu- 
lation of more than 500,000. 

There are now 10 national 
‘dailies published out of London. 
Almost all have circulations above 


4,000,000 mark. The Recorder, as 
a weekly, has 22,500 readers. 


8 The Recorder will be a “quali- 


ty” paper which “will believe in| 
In announcing | 


‘free enterprise.” 
'his plans, Mr. Brittain said ‘‘popu- 
larization, in some newspapers, has 
_gone too far.” 

Mass coverage is not the aim of 
the new paper. Mr. Brittain be- 
lieves the majority of his readers 


will come from the top-income | 
‘bracket. | 
The paper will sell for two pen- | 


nies; most dailies here sell for one 
and a half. Ad rates—based on the 
expected 100,000 circulation—will 
be $7.70 a column inch. General 
manager of the paper will be P. E. 
Deverall, former chairman of 


\@ Mr. 


is launching Britain’s first | 


1,000,000, with two topping the 
| borhood papers in the London area 
‘and seven trade papers. All are 


Grant Advertising Ltd. here. 


Brittain is one of those 
rarities in the publishing world 
today—a man who started out 
from the bottom and _ worked 
himself up from the editorial side. 
He became a reporter when still 


‘in his teens. At 21 he was news 
editor of the Daily Mail’s Man- 


chester office. He later became 
editor of the Sunday Dispatch. 

He bought the Recorder in 1935 
when its circulation was about 
700. He has continued to occupy 
the editor’s chair and will be edi- 
tor-in-chief of the new daily. This 
makes him one of the very few 
editor-proprietors extant. 

In addition to the Recorder, Mr. 
Brittain now publishes four neigh- 


said to be “doing nicely.” 


Capper Appoints Drake 


John C. Drake, director of pro- 
motion and publicity for WLS, 
Chicago’s Prairie Farmer station, 
will leave on Sept. 30 to do pro- 
motional work for Capper Publi- 
cations, Topeka, and its radio and 
television properties. 


SIGNS OF LONG LIFE* 
FOR QUANTITY BUYERS 


THE ARTKRAFT* SIGN CO. 


. Division of 


Manufacturing 
900 Kibby St., Lima, Ohie, U.S.A. 
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IT PAYS TO 


Advertise in 
Magazines 


The expert chef carefully considers the ingredients which 
he blends together to produce results that keep bringing 
lovers of fine food back again and again. And so it is with 
national advertisers, experts in their field, when they give 
careful consideration to the elements which bring readers 
back again and again to national magazines. Art by the 
best illustrators, the finest editorial content, the most enter- 
taining writers, the most sparkling color illustrations, and a 
display of the latest products in the marketplace, all combine 


to make magazines the tastiest national advertising dish. 


PRODUCING © 
30 Million 
MAGAZINES 
° A MONTH 


Fawcett Dearin 2 Printing Co 
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Mr. Color— hail fellow, well met. People love him. He 
can be gay—he can be serious. He can be warm— 
he can be cool. He can be vibrant —he can be reserved. 
Mr. Color can shout—he can whisper. He can 
coax—he can urge. He can cajole—he can command. 
Mr. Color is in his element in national magazines— 
here he achieves his full stature and you can take 
advantage of his tremendous power to present your 


product just exactly as it looks. For what he does 
he asks very little. HE CAN SELL... for you. 
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Loving cups and blue ribbons go year after year to those of 
proven performance. Desirable characteristics inborn and inbred 
come to the fore at the judges stand. And so it is with your 
advertising — No other national advertising medium can offer you 
the perfect reproduction of advertising illustrations which is 


available in national magazines. 


At Fawcett-Dearing the long matchless background of patience, 


care and craftsmanship is there — and it shows. 


The public is the judge— your award, SALES. 


r PRODUCING 
30 Million 


~ MAGAZINES © 
A MONTH 


I; awcett: Dearing Pinting Co 


BROADWAY AT ELEVENTH ST., LOUISVILLE, KY. 


PEAT Hots 7 SUR Rem S pi? oe bry Ae AM ery Pes ieee pnt ORM So OL eae Sailnet aan wige ising calee aa eit a 5p 7 FE Ra "a> aN hal a Gs ice AS be dene ast vicar a a ae ae Dagar nan et ae” ates oe era sie ade ty 7 fecha Tot ee. pee ch ee a ee ae 
oS La ae ee ae: Nes eae dagen ty Eee ena Ma ae RSD SAL ek | US OR SEE a eee tee UMS Ce TS ee lay enemy pes 2 2g Oates it igor. Pe Bo a Ay es ON ei ao Se, oes i eh is hae sea ee OS ; pine aT tS oA Rate Oat np hy eee a 
Rte aie a Se ae eutpeget m e sa Sea : BS oe ce : aN es ai i ie Pe pe v8 ae Gee ae tte s LE TSO : es = : Le Se ase oe ‘ 5 dace S laes oe : arte ig ‘i = si ae 
SR et 6 a Fn Le eee ae, Sees ree : coos card Lae yetig es a : eee bs rniee meee ek oe ke Pua en Sas 4 <A cee 2 pa es 
u a ari sae ‘ ; e . — : os 6 ‘ 
ee . , ; 
ea 7 x ‘ ease aa SS ye ai 
a . 
t 
(bu 
| “Ms. : 
| FN, 
to 101. 
ie ; & q ‘ é) 
e , M (i 
Pe Cg # 
; ~ = @ 
- - ng | 
im - cay ad > ; 
| | e ye 
" i bie: eer. a a ey 
. a cezeirt otc on ee 
: ce 3 ev ’ ? 
: al “ s Y. “ e. 
: “Se 4 ‘ s A - i +7 
13 PA 
i < 
NE i — 4 4 
_ ee ~~, 
e 4 o3 “gem ‘ A é 
ae 2 ~ Y 4% . a S- . 
- i aS o? Ps 
‘ Rye: F - oo we 
we 7 aa rr 2 | 
; : PP oe eS 
. 7 rw he, 
7 ee : ~ 
| PA : on <= 
» wa i - nr te, 
ae Wis : “i ’ a 
eaten ie bea J ‘ Be Ay Ber abe aia eS 
Nee rz Ae es ais 
errr : i 7 _ sdiig a A 
ag Sera t Fe ~¥ r 2 a ratte 
ale er bes : ‘ai ee, Py, 
Sik aint a we eh el 
Ree Mae 1 4 a d heal Sr 
em ng / . + ae : xs Te RT eae " 
es Bevel fe \e : : ae tee ; 
en ee A eae a 2 gal 
hfe a Ares, Baas ERPS ig WIN 
Bie) 5: eee : : lp . " 
ee ee : ; =: 4) * % 
ae sone ora) & wal Z ‘. nie , 
bar * 3 fj 
ati f e 
. | Te Laeme 
: Ref ag | 
i a — a, 4 
” Je > Cia aS 
: Why @) “Steg 
») as 
oP en eee . £; i y 4) 
wee TAL 82) : 
| - aa 
* 
v ~ 
Pate ——_' 
; : at 3 
as, a Sy * : 
pe ' Ss mss 4 
By lags "eo, 4; 
gy "arse é 
ile ey ae ans ~ ~ i Pa 
on) ys Se ~ 
erin: . “jj / p 
ied ae ge thf * 
ch 3 
Sieraes t 
aE oe ly ” 
Sa ee ’ 
on “elgiee 
bor rser > Cte “a : 
ine id ae - ‘ 
Ta is on ~ 
ee ere rh , 
ae ates 
ee 3 
a ae Ns ts a 
oe ms PO Atay 
Hn hs SE oe 
ape od se ; r _ ‘ 
Pee >) - : « 
ae “Ths 
aoe 7 Ce 
; . 2 ee 
; ~ ian 
= 
ee 4a, ee 
i > _ ies” 
a 0 Laas 
PN eh , atti 
‘ : — - Fa 
2 Meee - ~ os itn 
| cp rearee » Pe : 
Pee Se \ ‘ C a? + oLe+ 
See ee en , atid ' ~ - 1 pa © — 
oe, a }. AVALIER a ies ' . NTETELEIELE LLL ne 
oe : y es 8 Sa j . fon Min : ® . seaneees er ct 
e ee Set Seo s as 
page ts (ate a” ae ee ‘ iSya ll aD - 
pees ee * = iS 1 a. ery SS He 
ie gee Bein ‘ hs ee ays — eer 
ae Be tm af, a ee es ay —- - at it yt 
eee * S et AB Vrety!) seeneeel . slerte- 
aoe ; yw: 4% uty. asest roe i! 
Be ey ha, F ae eae ia ¢ \ \ ' seen af a ! f / 
os apres P a, ae nS , 
tke ar a | ‘ : v* ae 
eee. ’ ‘ + obits 
Pee { r - -& . ' We 
Rees, é | aoe ‘ ‘ a 
ae 4 ‘, Cal tae aM 
aot? | a Aye Spr chal nd 
yess ats Shs" % ge = & ers 
is taA4 i cage ae vs y ‘ 
2 te ae TRUE ,' Ty oF ae a ‘ si ’ 
: #* O10 One opens i ' A: Sao s! | 
™ NR tutta. a0 @ 
"f ——-* ~S an t ! ee ae ' 
: | ! hy ‘ : 
* y % ” , ’ 
7. = | ' rogt ' ' 
NACo 2 . ats) ae 
, + s . ' ‘ af 
, ms ee sf 
“4 » ; o 
; a’ Lae nf 4 ) 
‘ » ~~) 
- 
: ee 
we Eo . 
Mer ae atte We VY ae a3 ant Se ad the op ON eR Oe SS Ree oye) ep ee ete sr ie picts PS Ls EOE anes den eee eo emia ae: ber aS sk eee ead Rote. ae om. Pe Seer Y pa er at bea i Ser fay: , eens 8 
a) te ahs Thane sed pe 28 oh f ae at ae = i Sa eirae.. ee i va a ape Se Me aS . ae ge Boe at ie? ae Se tees Meigs yn oe gf : oe. = a a ee A y oe sage ee A ad ia ae 2 ae ae ee ‘pared ant i$ iat Be? fn = ; EATS ae a , r eee ~ ee 2h 
’ ba ee aS he oe i ; arty rs Ke ce: EMS 3 : Regt 7 eS More sek a . _ : . x F = af / 5 fae aT AL is 7 . hate ig gf ig we ond oe = a _ i ve Page ee ge & hve as Sige pe ie | of me SS 


Advertising Age, September 21, 1953 


Chicago Ad Women 
Learn ‘Look’ Setup 
on Merchandising 


CHICAGO, Sept. 16—The remark- 
able and sometimes fantastic world 
of magazine merchandising was 
explained to the Women’s Adver- 
tising Club of Chicago last night 
by Mrs. Lucia Collins, merchandise 
editor of Look, who emphasized 
that the best advertising campaign 
in the world can’t do its full job 
without merchandising at the re- 
tail level. 

Mrs. Collins opened the 1953-54. 
program season for the women’s 
advertising club—a season which 
promises to be unique because it | 
will be an all-woman event. Unless | 
present plans go awry, the club| 
will have no male speakers during | 
the season, and instead will ed 
from a variety of women who are | 
prominent in advertising and re- | 
lated fields. 

Using the analogy of a retail 
store, Mrs. Collins described the. 
merchandising department of) 
“Look & Co., merchants to more | 
than 20 million customers.” The | 
merchandising department of this | 
“store,” she said, is divided into! 
six sections: one each to merchan- | 
dise foods, drugs and toiletries and 
soft goods, with a fourth which | 
handles “basic stocks” like reprints, | 
posters, etc., which are used by 
Look advertisers. 


® A fifth section of the merchan- 
dising department devotes itself 
entirely to special jobs for adver- 
tisers and others who have special 
needs, or want custom-tailored 
merchandising activities. Mrs. Col- 
lins herself heads up a sixth seg- 
ment—whereas the other sections 
deal primarily with merchandising 
advertising, Mrs. Collins is con- 
cerned with merchandising the 
fashion, home, beauty and other 
editorial content of the magazine, 
and also with serving as a liaison 
between the Look editorial depart- 
ment and the merchandising and 
advertising world. 

In addition to numerous exam- 
ples of liaison and merchandising 
activities that have proven effec- 
tive both for Look and for adver- 
tisers, Mrs. Collins presented an 
unusual story to prove that her 
husband, a real estate man, also 
knows his merchandising. 

When he was attempting to rent 
space, in large blocks, in a new 
building to be erected at 261 Madi- 
son Ave., New York (now in op- 
eration) Mr. Collins decided, his 
wife reported, to “marry fashion 
and beauty with architecture.” 


® He bought blind ads in New 
York newspapers, advertising for 
elevator girls with specified me- 
ticulous standards of beauty, in- 
cluding red hair. Beauties arrived 
in droves, and those without red 
hair indicated their willingness to 
adapt under proper circumstances. 
The building hired 16 lovelies, dyed 
their hair flaming red, had high- 
fashion uniforms especially de- 
signed for them and even provided 
a special shade of nail polish. 

The result: before there was a 
cage for any of the 16 lovelies to 
operate in the new building—in 
fact even before work on the build- 
ing had gotten well started—all 
space was rented! 


Perfection Stove Campaigns 
Perfection Stove Co., Cleveland, 
for its oil and gas space heaters 
will use four-color ads in Amer- 
ican Magazine, Farm Journal, 
Household and Pathfinder, a two- 
color ad in the October True Story 
and b&w ads in Ebony, The Farm- 
er, Nebraska Farmer, Prairie 
Farmer, Progressive Farmer, Rur- 
al Gravure, Southern Planter, Wal- 
laces’ Farmer and Wisconsin Ag- 
riculturist this fall. For its port- 
able heater, insertions will be 
placed in the Christian Herald, 
Farm & Ranch, Farm Journal, 
Grit and True Story. McCann- 
Erickson, Cleveland, is the agen- 
cy. 


WLW. A to Shift Channels 


Crosley Broadcasting Corp.’s 
Atlanta outlet, WLW-A, will move 
to Channel 11 on Sept. 20, barring 
inclement weather. Within 60 days, 
the station also will boost its pow- 
er to the maximum permitted in 
the upper channels. 


Two Name Brown & Staff 

Burns Cuboid Co. and Arrow- 
head Moccasin Co., both of Santa 
Ana, Cal., have named Byron H. 
Brown & Staff, Los Angeles, to 
handle their advertising. 


‘Tarplin to Murroy Breese 


E. Mark Tarp for the past 
four years advert ing and promo- 
tion manager for Schenley Labor- 
atories, will join \lurray Breese & 
Associates, Irv! cton-on-Hudson, 


N. Y., agency, aS v.p. on Oct. 1. 


‘Thain to Teach TV Ad Theory 


Richard J. Thein Jr. vp. of 
Vaughan, Thain & Spencer, Chi- 
cago agency, will teach a course 
in television advertising theory and 
practice at DePaul University, 
Chicago. 


into your TV spots at economy rates. 
Send in your Storyboards for quotes 


AT LOWEST PRICE 
IN TV HISTORY ! 


The readers of BOYS’ LIFE are united by their mutual interest 
in Scouting, the outdoors, hobbies, food and sports. Because 
they are Scouts, they are the boy leaders of their communi- 
ties. And our advertisers have found them a responsive mass 
audience when the appeal is to these special interests. 


wane 


_ These companies think 


enough of the BOYS’ LIFE | 
MARKET’ to prepare special | 
campaigns appearing in | 


no other publication! 


Arnold, Schwinn & Co. 


Association of American Railroads 


Chesebrough Manufacturing Company 


E.1. Du Pont de Nemours & Co. 
The Hallicrafters Company 


Hawaiian Pineapple Company, Ltd. 


Henry Heide, Inc. 
$. C. Johnson & Son, Inc. 
The National Company 


Neolite Division of the Goodyear Tire & Rubber Company 


The Nestlé Company 

Pepsi-Cola Company 

Polk Miller Products Corporation 
Quaker Oats Company 

Swift & Company 

Talon, Inc. 


Wm. Wrigley, Jr. Company 


ele 
Boys Life FOR ALL BOYS | 2 PARK AVENUE, NEW YORK 16, N. Y. © 9 WEST WASHINGTON STREET, CHICAGO 2, ILL. 


published by the Boy Scouts of America 


80 BOYLSTON STREET, BOSTON 16, MASS. © 2412 W. SEVENTH ST., LOS ANGELES 5, CALIF. 
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Color TV Still a Long Way Off, 
Redden Says; Tells Motorola Plans 


Magazines Continue as _ again, without the philosophic aim 

e * _of helping the industry, but with 
Major Medium; Local ‘a cold fish-eye for our product— 
Push Will Be Strong _what will it do for sales? It would 
help sell replacement and second 

Cuicaco, Sept. 15—Ellis L. Red- sets, but we can’t afford $1,500,000 
den, director of advertising and or $2,000,000 a year for a half-hour 
sales promotion for Motorola Inc., 


Advertising Age, September 21, 1953 A 
‘show to promote r «cement set|to reach different segments of the | there in a couple of months. - 
sales! ‘market for radio, TV, phonographs,| “To give you an idea of its size, 

“Unless we were ‘ake all our auto radio and communications it will be as high as a 10-story a. 
magazine money, < ‘hen some, | equipment. | building; the word ‘Motorola’ will ne 
and convert it to ti nedium. We| “A prestige force and local com- have 10,000 lamps, it will include 
decided not to do and made petitive sales reminder medium,” the largest clock in the world, br 
consumer magazine ©.r backbone he continued, “is the use of the which will have hands so big they = 
medium, for estab! 1g Motorola largest spectacular sign in the weigh two and a half tons each.” de 
as a nationally ad. ised brand.” world, which is being fabricated | 

‘here in Chicago for Motorola. The s Mr. Redden devoted consider- Se 
s With reference Motorola’s old Calvert sign, on the Outer!able time to a discussion of the th 
business magazine -ogram, Mr. Drive, near the Chicago river, has seasonal aspects of durable goods pail 
Redden said that ore than 60 been dismantled, and a larger sign selling, which affect the planning ia 


magazines in this ficld are used for Motorola will start flashing of advertising to promote TV and 


told the Agate Club yesterday that | 
not more than 50,000 color televi- 
sion sets will be made and distrib- | 
uted next year. Thus he is sure 
that b&w sets, capable of receiv- 
ing color telecasts, will make up | 
99% of the growing television pro- | 
duction scheduled for 1954. 

Sales of tuners to receive pro- | 

grams from the numerous uh. | 
television stations which will be in| 
operation next year will also be an | 
important part of the business, he. 
predicted. Chicago, for example, | 
will have three new u.h.f. stations, | 
and similar developments all over 
the country will provide a supple- | 
mentary market amorng present 
owners. 
# However, Motorola is aiming its | 
strongest efforts at the second set | 
market, since it believes that just | 
as multiple radio sets in the home | 
have become commonplace, more | 
and more families will find that, 
to take care of the program pref- 
erences of the youngsters and the 
older folks, at least two TV sets 
will have to be provided. 

As one of its big projects for in- 
fluencing the local Chicago mar- 
ket, Mr. Redden said, the new 
electrical spectacular which Mot- 
orola is building on the Outer 
Drive at the Chicago River will be 
the largest in the world, and will 
dominate a large area carrying 
Chicago’s heaviest motor traffic. 


s Mr. Redden also announced that 
magazines will continue to be the 
major medium of advertising for 
his company. They will be sup- 
ported by local media for mer- 
chandising effect at the point of 
purchase, including newspapers, 
radio and TV spots, outdoor, dealer 
displays, etc. In addition, a large 
number of business publications 
will be used to reach dealers and 
the special markets served by 
Motorola through its line of com- 
munications equipment. 

While Motorola is interested in 
television as an advertising medi- 
um, and because of its interest in 
the growth of the field used net- 
work programs a number of years 
ago, Mr. Redden’s description of 
what happens to an advertising 
budget from the standpoint of sky- 
rocketing television costs proved 
to be unusually interesting to his 
audience of magazine representa- 
tives. 


® “We are not sponsoring a TV 
show now,” he said, “because we 
can’t afford both it and a maga- 
zine schedule. We had our TV ex- 
perience in 1949, 1950 and 1951, 
when we felt we owed it to the 
budding industry to help its 
growth with good programming. 

“We started out earlier with ‘Dr. 
Marshall’s Show,’ then ‘Ripley’s 
Believe It or Not,’ and gave them 
both up because of poor program 
or editorial material. 

“Then we sponsored the ‘Four- 
Star Revue’ in 1950-51. We learned 
what it meant to be a Broadway 
angel. The first few months it was 
$50,000 a week, then $65,000, and 
at the end $115,000 a week! For- | 
tunately, during the last six) 
months of the contract we shared | 
the cost with Norge and Pet Milk. 


s “I notice there will be a hike 
in magazine rates, but, thank good- 
ness, they will not price us off the 


page—as TV did! : oe 
“We have looked at the medium Ko 


240 Pages of Automotive Advertising 


These Leading Automotive Manufacturers Placed 240 Pages 
of Advertising in THE PROGRESSIVE FARMER, 
January-October, 1953 


PASSENGER CARS 


Buick Dodge Pontiac T 
Chevrolet Ford Studebaker | 
Chrysler Oldsmobile Willys 
‘ Plymouth 


TRUCKS , 
Chevrolet Ford Studebaker 


Dodge G.M.C. Willys Trucks 
International & Jeeps 


TRACTORS 


Allis-Chalmers John Deere Massey- Harris 
J. I. Case Farmall (1.H.C.) Minneapolis- Moline 
Caterpillar Ferguson Oliver 
Ford 
TIRES 
Armstrong General B. F. Goodrich 
Firestone Gillette Goodyear 


PARTS AND ACCESSORIES 


A.C. Fuei Pumps Ford Parts & Service 
A.C. Oil Filters Hasting ‘Steel Vent’’ Piston Rings 
A.C. Spark Plugs Perfect Circle Piston Rings 
Alemite Lubricating Equipment Prest-O-Lite Batteries 
Auto-Lite Batteries Sealed Power Piston Rings 
Auto-Lite Spark Plugs Timken Tapered Roller Bearings 
Bowes ‘Seal Fast’’ Products Western Auto Supplies 
Champion Spark Plugs Willard Storage Batteries 
Eaton Axles Wikx Oil Filters 
F-am Oil-Air-Fuel Filters 


PETROLEUM PRODUCTS 


Alemite Lubricants Penn. Grade Crude Oil 
American Petroleum Institute Phillips Chemical Co. ( Philgas) 
Conoco Lubricants & Fuels Pure Oil Products 
Cities Service Lubricants & Fuels Quaker State Oil 
Emerol Marvel Oil Sinclair Lubricants & Fuels 


Esso Standard Oil Products Standard Oil of Ky. Products 
Ethyl! Gasoline Texaco Lubricants & Fuels 
Gulf Lubricants & Fuels 


MOTORCYCLES 


Harley-Davidson 


Editorial and Advertising Offices: BIRMINGHAM - RALEIGH + MEMPHIS + DALLAS 
Advertising Offices: NEWYORK + CHICAGO + SAN FRANCISCO + LOS ANGELES 
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radio set sales. 

“Many if not most durable goods, | 
particularly in the appliance field,” 
he explained, “have one or two 
peak selling seasons, and must) 
bridge over gaps of low sales per- 


iods when magazine advertising | 


does not seem to stimulate sales. 
“Volume sales for TV start in 
September, peak in December, and 
then gradually taper off to April 
or May. No one has yet found a 
way to force sales in June through 
August—even the extra money 


mics to build | 


| RCA recently put into magazines | promotions—hypoc 


and newspapers in August did not volume, to overcor.: consumer in- 
increase traffic comparably at ertia, to obtain de: astrations of 
dealers’ stores. People are just re- the product on the | «tail floor and 


‘luctant to buy TV during the sum- in the home. 
/mer season. | “In the durable goocs field, pro- 
‘motions become more difficult, 


“Giveaways of various kinds; Mr. Redden also described the 
have been used to stimulate sales results of a special promotion in 
and to increase store traffic. We the second quarter of this year, 
have one scheduled for next month when the company spent $500,000 
that will cost over $300,000. It’s in wholesale and retail contests 
a one-shot use of the comics sec- | and deals. As a result, the com- 


| tions of Sunday newspapers to tie pany recently reported that sales 


# “Modern day competitive selling as compared with soft goods sell- 


in the durable goods industry re- 
quires more than just a straight 
product story type of advertising 
campaign. To excite a distributor 
and dealer organization to unusual 
selling effort today requires smart 


ing. Contests have been used, but 
bear in mind that a national con- 
sumer contest, even if limited in 
size, involves an investment of 
from $300,000 to $590,000, to have 


_a chance of success 


in with comics charaeter masks, 
costumes and a comics book for 
youngsters’ Halloween fun. We had 
to use the Sunday comics to ob- 
tain the use of the comics char- 
acters. Its purpose is to pull extra 
traffic to the dealers’ stores.” 


America’s leading automotive manufacturers 
are placing more and more advertising in The 
Progressive Farmer to sell their products to 
farm families of the 16 Southern states. 

The rural South — The Progressive Farmer 
market — is the fastest-growing, big, regional, 
farm market for automotive products. Con- 
sider these figures* for 1952 as compared to 
1940... 


.»»-Farm-owned AUTOMOBILES were UP 
19.4% in the South. The Nation gained 5%. 


..-Farm-owned TRUCKS were up 192.5% in 
the South. The Nation gained 130.2%. 


...-Farm-owned TRACTORS were up 316.8% 
in the South. The Nation gained 166%. 


*Census figures, 1940-50. USDA-BAE figures, 1952. 


aS tepson 
‘the Gas: 


THE PROGRESSIVE FARMER market leads in gains in 
farm-owned AUTOMOBILES, TRUCKS and TRACTORS 


The rural South is a vast and growing market 
for all kinds of consumer goods. Its cash farm 
income was $6.9 BILLION higher in 1952 
than in 1940. With a near record income 
already assured for 1953, the rural South re- 
mains America’s No. 1 sales opportunity. 


The Progressive Farmer dominates the 
rural South as no other magazine dominates 
a market of similar size. Leading advertisers 
recognize this fact. That’s why The Progres- 
sive Farmer stands first among all farm maga- 
zines in lines and pages of advertising. You 
add the prosperous, up-and-coming rural 
South to your market, when you add The 
Progressive Farmer to your advertising list. 


The SOUTH subscribes to 
The Progressive Farmer 


for the first half of this year were 
up 57%, with a gain of 44% over 
the second quarter. 


s “Here is what the durable goods 
manufacturer's advertising pro- 
gram requires,” said Mr. Redden: 

“1. A national program, includ- 
ing liberal use of magazines, to 
keep his brand name products be- 
fore the public, to tell the consum- 
er of new models, new lines, new 
features. 

“2. The national program must 
be tied in to a local or cooperative 
program, so the dealer will carry 
on the program at the local level. 
National media must be supple- 
mented at the local level with ra- 
dio, TV, newspapers and many 
other media to get dealer promo- 
tions and make sales. 

“3. There are still many pros- 
pects for TV who just have not 
been brought to the buying pitch. 
These folks must be needled into 
buying through copy appeal, by 
creating sufficient desire, or by 
special promotions. 

“4. By special promotions we can 
stimulate store traffic for our deal- 
ers, expose our products by actual 
demonstration. Just as the ride in 
the new car is probably the best 
way to sell it, a demonstration in 
a dealer’s store, or preferably in 
the home, is one of the best ways 
to make the TV sale.” 


Wood Joins Capehart 

Clifford J. Wood has_ been 
named manager of the market re- 
search department of Capehart- 
Farnsworth Co., Fort Wayne, suc- 
ceeding J. H. Riddel, who was re- 
cently promoted to assistant v.p. 
of the company’s commercial prod- 
ucts division. Mr. Wood was for- 
merly assistant market research 
manager for Hallicrafters Co., Chi- 
cago. 


Botany Names Sayles 

Herman A. Sayles, formerly 
general manager of Cedartown 
Textiles, a division of the Bach- 
mann-Uxbridge Worsted Corp., 
has been named general manager 
‘of Botany Mills, Passaic, N. J. He 
succeeds Harry C. Templeton, ex- 
ecutive v.p. and general mana- 
ger, who is retiring. Mr. Templeton 
will continue with Botany as a 
consultant. 


lo you. All... 


ART MATERIALS - SCHOOLS 
TRAVEL - VACATIONS 
PAPER - ENGRAVING 


TYPOGRAPHY « PRINTING 
‘LITHOGRAPHY - BOOKS: 
PHOTO SUPPLIES 


fhen you ought to advertise in 
AMERICAN ARTIST — the favor- 
ite best-selling magazine of a 
$40,000,000 class market with 
tremendous earning — SPEND- 
ING — and BUYING power. 
Readership over 250,000... 
paid circulation guarantee over 
40,000 — most of whom admit 
their buying is influenced by the 
hour or more they lavish on each 
issue! 


Write or phone for sample copy 
and details. 


american artist 
24 W. 40th St.,N. Y.18,N.¥.CH 4-2878 
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LENE LET a 


Gardner Named Sales Head 

Owen B. Gardner, formerly in 
Los Angeles, has been appointed 
manager of accounting machine 
sales of National Cash Register Co., 
Dayton. He succeeds the late C. B. 
Tompkins. 


Smith Joining BBDO 

Douglas L. Smith, formerly 
product advertising manager with 
Swift & Co., Chicago, will join the 
New York office of Batten, Bar- 
ton, Durstine & Osborn Oct. 1. 


General Foods Boosts Cook 

Cc. W. (Tex) Cook, who has 
been sales and advertising mana- 
ger for the Maxwell House divi- 
sion of General Foods Inc., New 
York, has been promoted to as- 
sistant general manager. 


Fisherman Press to MPA 
The board of directors of Mag- 


azine Publishers Assn. has elected | 


Fisherman Press, Oxford, O., pub- 
lisher of The Fisherman, to active 


| membership. 
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A Yataral MARKET 


FOR YOUR PRODUCT 


Reach more than 18,000* 
owners and managers 
who make buying decisions 


*18,309 June 30, 1953 Statement 


“American Motel Magazine 


5 S. Wabash Ave. 
Chicago 3, Illinois 


Clothing Sto +s Need 


and Better S: 


CLEMSON, S. C., S 15—Cloth- 
|ing retailers must n to make 
better use of store e, the pres- 
‘ident of Point-of-P ase Adver- 
tising Institute ac i here last 
week. 

W. L. Stensgaard o also heads 
W. L. Stensgaard Associates, 
Chicago, told the ( olinas Assn. 
(of Retail Clothiers * Furnishers 
/convention here th: too many 
stores one sees too rich floor, fix- 
tures, posts, walls ar ceilings and 
‘not enough exposur: of goods. 


Advocating greater use of pro- 
per display of goods, he pointed 
out that clerks cannot devote full 
time to each sale. 


® “Showcases must go simply be- 
cause you must have a sales person 
full time for every transaction,” he 
declared. “You must learn to use 
better the value of space on a 
cubic content basis rather than on 
square foot area. For example, 
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More, Bigger Displays 


»w Windows, Stensgaard Says 


from floor to ceiling, a distance of 
12 to 20 feet, you use only 12 to 24 
inches on top of a table, 10% of the 
available space.” 

Mr. Stensgaard advised retailers 
to give display space priority to 
fastest moving items: “About 30% 
of the items do about 70% of vol- 
ume-—so until your physical set- 
up is so organized and planned to 


give proper space ratio to sales, | 


you do not have a good selling ar- 
rangement.” 


s He further recommended that 
independent store operators ask 
suppliers to develop and test mer- 
chandising ideas and_ provide 
photos of better ways to display 
and sell goods. He also urged for- 
mation of a national organization 
of independent retailers to “do re- 
search, create plans, ideas and give 
them to you on schedule, like Sears 
and most successful chains.” 

Cost of such a project would be 
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JAHN & OLLIER ENGRAVING COMPANY 


817 West Washington Bivd., Chicago7 + 


MOnroe 6-7080 


“perhaps $1,000,000 a year,’ he 
Said. 

Window displays, he added, are 
your “lowest cost—l0¢ to 20¢ per 
1,000 circulation—most forceful 
selling tool when properly used... 
Ads only show pictures, but here 
you show, in 3-D, in color and in 
a fashion that either interests and 
,tempts, or falls flat.” 

The average men’s store has a 
“readership” of 20% to 40%, Mr. 
Stensgaard said, but can be made 
to get between 70% and 94%. 

He also advised “showmanship 
in selling,” citing as an example 
“white shirt clinics,” which, he 
| Said, move shirts “in great volume 
|at regular better prices.” 


WALTER M. SKILLMAN 


PHILADELPHIA, Sept. 16—Walter 
|M. Skillman, 55, manager of mar- 
keting administration for General 
Electric Co.’s radio and television 
department, died yesterday in Lan- 
kenau Hospital after a short ill- 
ness. 

Born and educated in Philadel- 
phia, where he attended the Whar- 
ton school, Mr. Skillman became 
manager for the GE Credit Corp. 
in Harrisburg, Baltimore, Birming- 
ham and Chicago before 1941. He 
was manager of credits and col- 
lections for the GE receiver divi- 
sion in Bridgeport, Conn., during 
the war. 

In 1945 he was named district 
manager for the electronics divi- 
sion, with headquarters in Dallas. 
In 1948 Mr. Skillman became sales 
manager of standard line radios in 
the receiver department, and man- 
ager of sales a little later. He was 
‘named manager of marketing ad- 
'ministration of the radio and TV 
department in June, 1950. 


WILLIAM MILLER 


GLEN Cove, N. Y., Sept. 15—Wil- 
liam Miller, 80, who retired six 
years ago as a lithographic artist 
for Cunningham & Walsh, New 
York, died Sept. 13 after a brief 
illness. 


THOMAS WALDRON 


TRENTON, N. J., Sept. 15—Thomas 

F. Waldron, 74, an editor and pub- 

_lisher for 50 years, died here Sun- 
day after a brief illness. 

A sports editor of the Trenton 
| Sunday Advertiser, Mr. Waldron 
| subsequently bought an interest in 

the newspaper when it was con- 
solidated with the Trenton Times & 
| State Gazette. In 1934, he sold his 
| interest and started publishing the 
| Trenton News, a weekly. 


_ARTHUR BERSTEIN 
| Boston, Sept. 15—Arthur Ber- 
stein, 40, owner of Berstein Ad- 
vertising Agency here and one of 
the leading retail furniture store 
advertising executives in the Hub 
area, died at his home in Swamp- 
scott, Mass., Sept. 12. 

A native of Lynn, he was grad- 
uated from Massachusetts Institute 
of Technology in 1936 and entered 


‘the advertising field soon after 
with the Lynn Item advertising 
| department. 


| 
New Los Angeles Publisher 
Buys Photo Publication 


Western Industrial Publications, 
new Los Angeles business publish- 
er at 3154 W. 6th St., has acquired 
controlling interest in  Photo- 
graphic Products News. Effective 
with the October issue, the publi- 
'eation will be known as Western 
Photo Retailer, circulated to photo 
‘equipment dealers in the seven 
western states. Bruce Bryan of 
North Hollywood, former publish- 
er, will continue as editor of the 
magazine. 

The new Los Angeles publish- 
ing company is headed by E. O. 


Sawyer Jr., who is also publisher 


of Western Trucking, serving the 
heavy-duty trucking industry. 
Fred Russell, co-publisher of 
Western Trucking, is _ business 
manager of the new publishing 
house, which will continue to pub- 
lish Western Trucking. 
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Fellows Say Radio 
Is Making Fools Out 
of Crystal Gazers 


SEATTLE, Sept. 18—The impor-_ 
tance of the role which radio con- 
tinues to play in this country was 
emphasized by Harold E. Fellows, 
president of the National Assn. of 
Radio & Television Broadcasters, 
in a speech before the Seattle Ad- 
vertising Club. The meeting was a_ 
joint one with District 17 of the 
NARTB. 

“Let us consider radio’s reputa- | 
tion in terms of the consumer, the | 
highest common denominator in| 
this or any other business enter- 
prise,” Mr. Fellows said. “Thus far 
this year the American people have 
bought about 40% more radio re- 
ceivers than they had at this same 
time last year. There are about two 
and one half radio receivers for 
every home in America. 


s “Now, were it not for the fact 
that radio receiver sales are on the 
increase, one might assume that 
something drastic had happened 
to radio broadcasting—that per- 
haps the average householder was 
taking the insides out of his re- 
ceiver and converting the cabinet 
to a bar or flower box. But here 
is specific evidence that the pub- 
lic’s appetite for radio is going up 
constantly.” 

Pointing out that radio almost 
always comes out on top in media | 
studies of how leisure time is 
spent, Mr. Fellows said radio’s case 
was even stronger than these 
studies indicate. 

“One can only read a newspaper 
or magazine during leisure time, 
unless he’s an editor and has to 
read it,” he continued. “And one 
can only view television during 
leisure time unless he is an engi- 
neer or some other technician who 
works at the business. But leisure 
time habit studies do not tell the 
whole story about radio because 
radio is not only a leisure time 
medium, but a work time medium, 
too. Radio hardly ever stops sell- 
ing, hardly ever stops entertain- 
ing, hardly ever stops informing.” | 


® As for business, Mr. Fellows had 
this to say: “Gross business done 
by radio is higher now than ever 
before although there is a wider 
distribution of that revenue be- 
cause there are nearly three times 
as many radio stations now as 
there were at the end of World 
War II. 

“Isn’t it amazing, by the way, 
that while numerous crystal gazers 
were predicting the death of radio 
with the arrival and development 
of television, a bunch of tone-deaf 
investors went out and built more 
of them? There is no accounting 
for what man will do to make an 
honest buck—such' as making | 
downright fools out of crystal 
gazers.” 


Flaherty to Weisker, Piper 


Joseph M. Flaherty, an officer 
and director of Powers Advertis- | 
ing Agency, Bridgeport, Conn., has | 
been named general manager of. 
New York operations for Weisker, | 
Piper & French, Fairfield, Conn. | 


specialist in materials handling 
equipment sales, engineering and | 
service. He will manage the new 
engineering and sales offices at 
520 Fifth Ave., New York. 


Miller Joins Judson Burns 


Warren J. Miller, formerly ad- 
vertising manager of Pierce-Phelps 
Inc., Philadelphia, has been ap- 
pointed advertising and sales pro- 
motion manager of Judson C. 


Burns, Philadelphia appliance 
wholesaler. 
Golden Gate College to Gross 


Golden Gate College has ap- 
pointed Len Gross Agency, San 
Francisco, to handle its advertis- 
ing and public relations. Mrs. Ruth 
Porter, formerly with Dallman 
Co., has been named assistant to 
Mr. Gross. ' 


La Vigna Names Harrison King Joins ‘Independent 


La Vigna Inc., New York manu- John L. King, formerly associ- 
facturer of coats, has named Les- ated with Simpson-Reilly Ltd., 
ter Harrison Inc., New York, to Los Angeles publishers’ represent- 
handle advertising in newspapers ative, has joined the advertising 
and national magazines. staff of the Pasadena Independent. 
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ROCK ISLAND 


PACKAGE CHANGE—New label and package designs like these for G. Krueger 

Brewing Co., Newark, are being introduced as the result of a year's study of beer 

packaging by Paxton, Krueger & Associates, industrial design consultant. Different 
color schemes are used to differentiate between Krueger's beer and ale. 
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KOIN-TV 


Time-tested VHF telecasting covers 
a retail market of $1,484,528,000° 


125,000 TV sets—and 
growing fast 


All of the 125,000* TV sets in the 
KOIN-TVYV area are VHF receivers, with 
UHF devices added or built-in. It is the 
last big, juicy market in the nation-wide 
TV grid, with a whopping big audience 
already available and TV set sales 
booming. 


The last big VHF market 


Portland is the biggest, richest market 
in America still uncovered by VHF. 
When the first KOIN-TV program goes 
on the air October 15 it will bring time- 
tested telecasting to a family of cities 
with per capita retail sales more than 
double** the national per capita retail 
sales average. 


1,228,800* people in KOIN-TV 


service area 
The towering KOIN-TV antenna rises 


pening on 
on the crest of Portland’s picturesque 


West Hills, right at the juncture of the 
broad and populous valleys of the 
Willamette and Columbia rivers. From 
(' Al itS 15236-foot perch above aver- 


age terrain with 56,000 watts ERP, West's outstanding stations. 

it has a practically unobstructed reach In equipment, staff, experience and 
ee over the most heavily populated areas talent KOIN-TV will enter the TV 

of Oregon and Southern Washington. picture as a full-fledged Big Leaguer. 


KOIN. .. best known call letters 
in the Pacific Northwest 


KOIN radio has served the Pacific 
Northwest for 28 years with top ranking 
national and local programs, and with 
an excellent record of public service 
and responsibility. In public acceptance 
and in advertising effectiveness and vol- 
ume KOIN has long been one of the 


* (BS Television Research 


C. HOWARD LANE, Managing Director 


C 15 5 TELEV ‘ Si 0 N ** 208°) Based on 1952-53 Consumer Markets 
MOUNT HOOD RADIO & TELEVISION BROADCASTING CORPORATION, PORTLAND, ORE. 


AVERY-KNODEL, INC., NATIONAL REPRESENTATIVES 
New York, Chicago, Los Angeles, San Francisco, Atlanta, Dallas 
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Mail Order Campaign for Battery 
Builds Huge Selling Force Quickly 


batteries. 
After this and 
Lifetime Battery Sales /unconventional. The first dealer among other dea! 
° 'was in Alaska. This area was se- cided to go after ¢. 
Hit $250,000 a Month lected for a cold weather perform- | The first consider 
After Only 7 Months ance test. Before signing, the dealer | lief that, since vol: 


ty for a battery, 
practical or econ 


, | discharged the battery completely, 
Cutver City, Cau., Sept. 15—/then subjected it to a temperature | 


d, when he, 


found it had 
started the 
ent a tele- 
143 worth of 


imilar tests 

it was de- 
U. S. market. 
n was the be- 
e is a necessi- 
vould not be 
ic to try to 


| Similarly, the conventional ap- 
_preach of introduction of the bat- 
tery to the trade and signing up 
dealers and distributors through 
trade advertising was not done. 
Since such advertising could only 
tell the trade what would be done, 
it was decided instead to show the 
trade that something was being 
done. It was also believed the con- 
‘sumer publications chosen would 
/not only reach potential dealers 
and distributors, but make sales 


When the Continental Mfg. Corp. of 30 below zero for 72 hours. At! work on a market-by-market basis.' directly to consumers. 


sponsors the daily newscasts of the | 


Advertising Age, September 21, 1953 


The initial full-page ads ran last 


February in Hot Rod, Motor Trend, 
|Opportunity Magazine and Special- 


ty Salesman. The latter two were 
chosen because they reach the type 
of people who would be interested 
in becoming distributors or dealers 
or salesmen for a product they 
think will sell. 

Just the one ad in the two books 
for salesmen proved the correct- 
ness of this thinking. However, the 
response was so great this sched- 

| ule was discontinued after two in- 


Pan-American Road Race on CBS 
Radio Nov. 19-23, it will mark the | 
opening move in a campaign to 
give strong support to distributors 
of its Lifetime battery. 

As of today, the company boasts 
a monthly volume of $250,000, 
which has been built entirely by 
mail order since March of this 
year. 

The result of the mail order 
campaign is 154 distributors and| 
more than 5,000 dealers through- 
out the U. S. The mail order aspect | 
of the operation is emphasized by | 
the fact that Frank E. Williams, 
head of the company, kas actually 
seen and talked to not more than 
five of his distributors. 


® Previous to the mail order cam- 
paign that began last March, Mr. 
Williams, who has a mechanical 
and civil engineering background, 
had tried mail order successfully 
to sell the Cub Trailer, which he 
manufactured. Having sold these 
by mail for $279 and more, he felt 
it should be practical to sell a bat- 
tery priced at $24.95 and $29.95, 
even though entrenched competi- 
tive batteries retail at $9.95 and 
$13.95. 

In this opinion he was guided by 
adman Walter Hunt, who had han- 
dled his Cub Trailer advertising, 
now operates his own agency, W. 
H. Hunt & Associates, Los Angeles, 
and has the Lifetime battery ac- 
count. 

Mr. Hunt asserts that “if you can 
reach a field where there is a high 
concentration of people interested 
in the product you have to sell, you 
can sell anything by mail.” To back 


this opinion he cites the automo- 
tive accessories field where items 
retailing for as much as $700 are 
being sold profitably. Mr. Hunt’s 
only qualification is that it is nec- 
essary to develop a strategy for 
a campaign, because each product 
presents its own problems, and to 
be able to evaluate the publica- 
tions to be used. 


® Last January, when plans for 
the Lifetime battery were being 
made, it was decided the automo- 
tive publications and science mag- 
azines were potentially productive. 

People reached by magazines in 
these fields would be interested in 
the product advantages claimed— 
a self-charging battery with recu- 
perative powers that enable it to 
outlast other batteries before being 
exhausted, and then come rght 
back again with as little as 60 sec- 
onds of rest. 

The principal sales advantages 
of the Lifetime battery are cov- 
ered in this excerpt from a re- 
search report made by a motor 
magazine: 

In approximately 18 months to two 
vears of service, regardless of the loving 
care you may bestow upon it, your bat- 
tery is going to give up and die, re- 
quiring replacement. Any life span over 
the pro rata guarantee period can be 
considered exceptional by performance 
standards of most batteries on the market 


today. 

This is the first time, to our knowledge, 
that a battery manufacturer has offered 
a six-year guarantee with the first year 
unconditional. Three months is the usual 
time for the unconditional guarantee and 
the pro rata period is usually from 18) 
months to two years. The advanced 
design of the Lifetime battery is the 
result of years of research in the develop- 


ment of so-called “neutronic” plates, 
which are responsible for its unprece- 
dented life expectancy. They have re- 


markable recuperative characteristics. 


s Setting up distribution for Life- 
time batteries has been decidedly 
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Advertising Age, September 21, 1953 


sertions. The response raised too!|Illustrated, Popular Science and 
many problems. Men asked for Science and Mechanics. All ads 
specific exclusive territories that have been full pages, every month. 
were either too small to bother!Copy is typical solid type, mail 
with or overlapped into areas de- | order copy, asking for the order. 
sired by others. From Waco, Tex., The pitch for dealers is at the bot- 
alone came 15 separate requests tom of the page, alongside the 
for that territory on an exclusive order coupon, set in a box. Copy 
basis. reads: “Dealers Now Being Ap- 

/pointed To Handle Demand. Deal- 
s Since that time, Motor Trend |erships are now being awarded to 
and Hot Rod have been augmented | take care of demand generated by 
by Honk!, Auto Age, Auto Sports-| $1,000,000 advertising campaign 
man, Mechanics Today, Mechanix | plus articles in national magazines. 


Write today for 1 -nformation, | with its own distributors and deal- 


including reprints ©: editor’s tests)ers. The sponsorship of the Pan-| 
and case historie ‘:om present! American Road Race on CBS Ra- 
dealers.” dio marks the first big step in the 


ding to Neal Elliott, ac- change. Lifetime has scheduled 

coun annaine ery te nag | Page ads in the September True, 

h id its own ¥ ad “an font | and October Argosy, with more to! 

= oe follow, but the radio promotion is | 
mail. 


= Despite this rec: within the | vertising. 


next few months ‘| mail order; he radio buy is firm for the 
copy will be dropped because the |Columbia Pacific Radio Network, 


company now has enough distribu-|and selective for the rest of the 


tion; it does not »ay to compete|country. To have the broadcast 


THE EXCITING NEW national 
sales offices of NBC Spot Sales 

in the RCA Building, New York, 
are headquarters for a revolu- 
tionary spot-buying technique : 
called Electronic Spot Buying. 

It’s the dramatic use of TV to buy 
Spot TV. 


ee Tet ee eee Trey ee) An I ea ky oe Ae ae eae 


ELECTRONIC SPOT BUYING 
enables advertisers to see live local 
TV shows originating at the stations 
represented by NBC Spot Sales. 
Now, over a closed circuit, you can 
on specific occasions see local TV 
personalities, station facilities, 
your commercials on-camera and 
even your markets—all without 
leaving the NBC Spot Sales 
headquarters. 


Pee Vs es ene a ae re, a a. Girt. et a 


EVER-INCREASING SERVICES: 

A new sales office in Detroit .. . salesmen with 
an intimate knowledge of our stations gained 
through travelling more than 175,000 miles 


since the first of the year to those markets... 
copy clearance specialists ... research staffs 


! 


carried locally (four days of 15- 
minute summary, and a fifth half- 
hour wrapup of the race) a distrib- 
utor is required to run spreads in 7 
his local newspapers. The distrib- : 


utor has been given the suggestion 
that he require dealers to stock 


;geared to obtain local dealer ad-' -. 


representing TELEVISION STATIONS: 


New York 
Los Angeles 
Chicago 
Philadelphia 
Boaton 


Cleveland 


SPOT SALES 


30 Rockefeller Plaza, New York 20, N.Y. 


KSD-TV 
WNBW 
WRGB 


KPTV 
KONA 


that provide data for scientific time buying... 
experts in TV film and slide specifications... 
all these added to Electronic Spot Buying 
make NBC Spot Sales a better spot than ever 
to do business. 


Chicago 
Cleveland 
Detroit 
Washington 
San Franciaco 
Loa Angelea 
Charlotte® 
Atlanta® 


*Homar Lowrance Associates 


St. Louis WNBC New York 
Washington WMAQGQ Chicago 

KNBC San Francisco 
WTrAM Cleveland 
Albany-Troy wre Washington 
ae MSD. St. Lowi 
seenerne, Sree KGU Honolulu, Mawaii 


Schenectad y- 


representing RADIO STATIONS: 


Sheng Baten Comeatbend Ragineers 
Snes. Waehingran Beutewers at Mater Reanum Cotwer Ciny Cutiarmie 


five batteries in return for a dealer 
listing in the ads. 

Supplementary material includes 
banners, lapel badges for sales 
personnel, and a moving display 
designed to show the long life of 
the battery, which motivates the 
display. 


# Until recently, sales have caused 
a considerable strain on produc- 
tion. In fact, the first flood of 
orders caught Continental short of 
cases for the battery. To keep up, 
cases were purchased from another 
company, and the Lifetime name 
printed on a paper label to cover 
that company’s name. The ex- 
pected reaction to the paper labels 
didn’t happen. The company has 
just opened a plant in Portland, 
Ore., and is considering other sites 
in the East and Midwest. 

A footnote may be of interest 
to other small companies that have 
a product they think will hit big. 
It may be well to go to your cham- 
ber of commerce and identify your 
company. The Lifetime ads were 
so impressive that hundreds of in- 
terested prospective distributors 
and dealers inquired about the 
company in letters and wires to 
the Los Angeles Chamber of Com- 
merce. Until the chamber had a 
chance to check, it had to answer 
it didn’t know anything about the 
company. 


The eHarr 19 an ART 


It takes imagination and experience 
to do justice to your chartwork be- 
cause the points you have to put 
across are important. And the inter 


pretation of your material in the 


most easily understood graphic form 
is an art in itself. 


FOR 33 YEARS, we've handied the 
chartwork for every type of business. 
With a full-time staff of experts in 
this art, you can count on Chartmakers 
to create and produce the most 


effective charts you've ever used 


THE BEST VISUALIZATION ; 
COSTS NO MORE AT... ‘ 


The Chartmakers, Inc. 


4860 LEXINGTON AVENUE 
NEW YORK I7,. NY 
MUrray 41 8.2760 
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Lathe Maker Names F&éS&R 

Cincinnati Lathe & Tool Co., 
maker of engine and tool room 
lathes and drilling machines, has 
named Fuller & Smith & Ross, 
Cleveland, to handle its advertis- 
ing, effective Dec. 1. Business and 
management publications will be 
used. 


Tea Council Boosts 
Ad Budget by 20% 


New York, Sept. 17—‘‘Take tea 
and see” will again be stressed on 
TV film commercials in 12 major 


cities and in groceries throughout | 


good fellows to have on 
your side when it comes 
to making a decision. 


it’s surprising how many readers of The 
Rotarian magazine lead double lives. They're business 
executives, of course...and then they're mixed up in all 
kinds of civic and municipal activities ...on park boards, 
city councils, school boards, hospital boards, church 
committees. Actually they have a lot to say about 
buying a whole of a lot of different things... for their 
businesses, their communities and their homes. They're 


Rotarian 


35 € WACKER DOR., CHICAGO }, Itt. 


301,885 ABC net paid, June 30, 1953 


| the country as the 1 « Council of 
'the U.S.A. increase its promo- 
tional budget by 20° for its 1953- 
54 campaign. 

According to Antti 
council’s executive 
sales are going up | 
any time in the 1: generation. 
| National figures sho. that for the 
12-month period ending last May, 
grocery store tea iles were up 

%, he said. 

The 12 communit.«s chosen for 
the television spot campaign that 
will run from Oct. 26 to March 13 
account for 41% of total national 
food sales and more than 50% of 
all tea sales. 

Leo Burnett Co. is the agency. 


ny Hyde, the 
lirector, tea 
ter than at 


Futorian Names 2 Agencies 
Futorian Mfg. Co., Chicago fur- 
niture manufacturer, has appointed 
R. M. Loeff Advertising, Chicago, 
to handle advertising for its Fu- 
torian and Stratford divisions. 
Promotion plans for 1953 call for 
a stepped-up budget, utilizing shel- 


plements. Olian & Bronner, Chi- 


ter magazines and newspaper sup-_ 


STAR-KIST CREW —Star-Kist Foods Inc. played host to its agency execs on a three- 

day cruise aboard the Star-Kist yacht. The cruise was a combination of pleasure 

and the business of completing plans for Star-Kist’s fall advertising campaign. Left 

to right are Tom Scholts, partner, Rhoades & Davis, Los Angeles; Jerry Scharer, na- 

tional scles manager, Star-Kist; Gault Davis (foreground), Rhoades & Davis, and 
Bob Davis, partner in the agency. 


cago, will handle advertising for 
the company’s Stratolounger re- 
clining chair. Previously, Garfield- 
Linn & Co., Chicago, had the en- 
tire account. 


The Oregonian 


MORE WOMEN... 


e@eeeveeeteea eee eeeeeetaeeeeeseepteeaaeeee ee Seseeer 


reaches 


than any other 


selling medium in the 


Oregon Market ! 


the Oregonian 


PORTLAND, OREGON 


Lorgest Circulation in the Pacific Northwest 


REPRESENTED NATIONALLY BY MOLONEY, REGAN & SCHMITT, INC, 


the Oregonian 


————<—<———— 


FIRS 


229,004 Daily 


Retail Advertising 
General Advertising 
Classified Advertising 


eeeveeeaeev ee eevee eeeeeaereaeteeeeeenee® 


Total Oregon Market 
289,542 Sunday 


Portland City Zone 
Fl RS City & Retail BOTH DAILY 
Trading Zones ano SUNDAY 


Talk Our Language, 
Architect Appeals 
to Advertisers 


PITTSBURGH, Sept. 17— “Don’t 
worry about the sales impact: Lit- 
erature directed to architects, if it 
is to be successful, must add to 
their technical stature,” Ben John 
Small, associate of the New York 
architectural firm of Alfred Hop- 
kins & Associates, told a session 
of the Producers Council here to- 
day. 

He told the sales and advertis- 
ing managers that architects “‘be- 
come experts in the use of your 
products when you cause us to in- 
crease our mental inventory of de- 
sign tools.... Help us by talking 
‘our language in your literature so 
\that we can better understand your 
products to the end that our ap- 
| plications will be sound.” 

' Mr. Small, who is president of 
the Metropolitan New York chap- 
,ter of The Construction Specifica- 
'tions Institute, emphasized that 
_architects like advertising copy 
'that informs quickly about the 
product and how it is to be used. 


‘Build It Yourself’ 
Bears a Copyright 


New York, Sept. 16—Some of 
our language is missing. 

In AA, Sept. 7, a joint promo- 
ition in which Grape-Nut Flakes, 
'Mall Power Tools and Douglas Fir 
'Plywood are involved, the phrase 


|“‘build-it-yourself pattern” was 
| used. 
In Pleasantville, N.Y., is the 


Easi-Bild Pattern Co., a division of 

|/Pattern Publishing Co. Easi-Bild’s 
|proprietor, Donald R. Brann, says 
he has been making paper pat- 
terns under the trade name “Build 
It Yourself” since 1946, and has 
{had the name registered in the 
|U.S. Patent Office since Oct. 7, 
1951. 


|@ He says he has numerous tie- 
lins with manufacturers of mer- 
|chandise used in the home manu- 
facture of furniture, etc., and that 
they’re asking him if his patterns 
are being used in the Grape-Nut 
Flakes-Mall-Douglas promotion. 

They aren’t. Mr. Brann is get- 
ting in touch with the companies, 
calling on them to stop. using 
“Build It Yourself’ in connection 
with the patterns used in the pro- 
motion. 

We may be in the middle of a 
do-it-yourself boom, but build-it- 
yourself has passed out of the 
public domain. 


College Offers Ad Courses 


The evening division of the Uni- 
versity of San Francisco is offer- 
ing a Thursday evening course in 
advertising during the 1953 fall 
semester. A three-unit course is 
being directed by Robert Hend- 
rickson of Young & Rubicam, San 
Francisco. Classes are scheduled 
to begin Sept. 24, continuing 
‘through January. 
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Sun Oil Dealers Un 


53 


impressed by Ad 


Claiming Sunoco Beats Competition 


(Continued from Page 1) 
plained, he said: 

“That’s a lot of bunk, and they 
know it. Why, I wouldn't even use 
it in my own Oldsmobile.” 

Attendants in the other two sta- 
tions said they “thought” their 
bosses had some literature on the 
test around the station, but they 
hadn’t seen it. 

One of these said he doubted 
whether Sunoco, which claims to 
be a premium gasoline selling at 
regular gas price, could match 
Amoco, or Atlantic Hi-Arc or Gulf 
No-Nox. He said motorist-custom- 


| station operator said he was im- 
| pressed by U. S. Testing Co., but 
| knew “only what I read in the pa- 
pers.” 

The operator of an Atlantic sta- 
tion said he had seen unpublished 
results of other tests of all premi- 
um gasolines, that showed Sunoco 
far behind the other high test 
brands. 

“I think it’s a little exaggerated,” 


he said, but would no other 
comment. 

s New Biue Sunoc lored blue 
and has more Ethy n it than 
most regular gasoli: Sun Oil in- 
troduced its “new casoline” with 
much ado more th vear ago 
and hailed the new ‘vel as a great 
success. Reason for the New Blue 
Sunoco was to Pplice its gasoline 


in competition with other high test 
brands, even thoug’ it still sells at 
regular gas prices. 

Ruthrauff & Ryan, New York, is 
Sun Oil’s agency. Before Sept. 1, 
Hewitt, Ogilvy, Benson & Mather, 


J. M. BUNDSCHO, INC., Advertising Typographers 


180 North Wabash Ave. » RAndolph 6-7292 + Chicago 1 


New York, had the account. 


ers had told him on numerous oc- | 
casions that Sunoco could not! 


BLUE SUNOCO 


In Actual Road Texts Conducted By U.S. Testing Co. & 


WINS AGAIN 


SO 1s Rats You OWN OD Maem eS) 
ote _— ~- 


ee 


match other high test gasolines. 
Neither attendant mentioned other 
name brands used in the test, be- 
cause they said they didn’t know. 


# Attendants in the other stations 
were a little kinder to Sunoco than 
Sun Oil’s own attendants. 

The operator of an Amoco sta- 
tion in Drexel Hill admitted he had 
read the ad, but said he frankly 
doubted the test, while admitting | 
that there might be some truth in | 
it. 

An attendant in a Gulf station. 
said he was willing to be shown 
and was planning to try 10 gallons 
of Sunoco in his Buick to see if | 
there was some truth in the claim. 
But he also doubted it. A Mobilgas 


GAS HEAT CONTROLLED CIRCULATION 
REACHES THE RIGHT PEOPLE 
GAS HEAT during the current period is reaching 
7,500 to 8,000 dealers (depending on gas restric- 
tions) many of which are bulk subscriptions 
bought by local gas companies to help educate and 
stimulate the local dealers to sell more equipment, 
so more gas will be consumed. Also 1,200 gas com 
pamtes; 700 wholesalers; and 1,600 manufacturers 
of equipment and accessories. Here is 
a group Selected for their undivided interest in 
one subject .. . heating by gas. There is no waste 
here for advertisers, for GAS HEAT has the editorial 
content, the active atmosphere that interests its 
readers. Your advertising will supplement this 
editorial content and attract the same interested 
attention from the men who are members of the 
ever growing gas heating industry 
SPECIAL ISSUES 

March Statistical and Review Issue 

June “Convention in Print” Issue (National Gas 
Heating Dealer Convention sans-travel expense) 

August Directory Issue (All manufacturers of 
equipment parts and materials) 

October Convention Issue (AGA and GAMA) 


GAS HEAT 


HEATING PUBLISHERS, Inc. 


2 W. 45th St., New York 36, N.Y. 
(MUrray Hill 2-4786) 
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¢ Readers Koes! 


Editions 
LATIN AMERICAN 


Mexican 
Caribbean 


Peru-Ecuador 
Argentine. 
Portuguese 


CANADIAN 
English & French 
WESTERN EUROPEAN 
Paris (French) 
Provincial (French) 
Belgian (French) 
German 
Austrian 
Italian , 
Iberian (Spanish) 
Swiss 
French 
German 


British 
Indian (English) 
Southern African 
Australia 
New Zealand 
SCANDINAVIAN 
Swedish 
Danish 
Norwegian 
Finnish 
FAR EASTERN 
Japanese 
Korean 
English 


Southern Hemisphere 


English-Language 


BRITISH COMMONWEALTH 


LOCAL SELLING ...IN THE LOCAL LANGUAGE IN 
ONE OR ALL OF 30 INTERNATIONAL EDITIONS 


1954 Monthly 
Circulations 


Latin American Combination (All Spanish, 
Portuguese and English Editions) 
No. 1 Combination (All Spanish Editions) 
No. 2 Combination (All Spanish Editions 
except Argentine). 


1,450,000 
1,020,000 


eas 860,000 

‘ 285,000 
350,000 

225,000 

65,000 

rT 200,000 
ers 380,000 
50,000 


1954 WORLD-WIDE TOTAL, ALL INTERNATIONAL : 
EDITIONS OF READER'S DIGEST 


xport market... or many... 


a “mass” audience 
with better-than- 
average income 
and education 


You can aim your message to all or 
part of the 26 million people abroad 
who read the Digest every month. 
You can pick any one edition, or any 
one of several logical combinations. 


In any case, in every market, you 
get local impact—in the local lan- 
guage. You get eager readership by 
potential customers with buying 
power and influence; you get impres- 
sively intensive coverage. 


And the cost is gratifyingly low. 
The Digest offers you the largest audi- 
ence at the lowest cost-per-thousand of 
any publication in this field., 


International Editions 
eaders Digest 
| < 


LOCAL Impact—in the LOCAL Language 
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Names Tracy, Kent & Co. 

Yeast Products Inc., Peterson, 
N. Y., maker of Brewer’s dried 
yeast, has appointed Tracy, Kent 
& Co., New York, to direct its ad- 
vertising. Newspapers, farm per- 
iodicals and television spots will 
be used. 


Joins Group Attitudes Corp. 
William E. Chace, formerly di- 
rector of information of the Na- 
tional Fertilizer Assn., Washing- 
ton, has been appointed Washing- 
ton representative of Group Atti- 
tudes Corp., New York, public 


_relations consultant. 


( WHBF F 


Effective July 1, 1953 


FOR THE QUAD-CITIES 


Now CBS t 


Les Johnson, V. P. & Gen. Mgr. 


WHBF : cs 


<A ROCK ISLAND, ws 
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Smokey | ear 
Products ‘:et 


~ Ist Retai! Push 


Murphy Store: Open 
Promotion of rroducts 


Licensed by Ac Council 
NEw York, Sept. 15—The first 
1: retail promot 
vertising Council’: Smokey Bear 
will break Sept. 24 in Washington 
and Richmond newspapers. 
On that date, the G. C. Murphy 


chain of variety supermarkets will 
|launch a special drive to promote 
|a variety of products licensed to 
|use the Smokey Bear name, which 
'has become familiar to millions 
of Americans through the Ad 
Council’s campaign for the U.S. 


ion of the Ad-| 


Please...be careful! 


- BREAK YOUR MATCHES 
a ~ CRUSH YOUR SMOKES 
~DROWN YOUR CAMPFIRES 
~ BE CAREFUL WITH ANY FIRE! 


Thanks <yorty 
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A New “TOWER KITCHEN” 


to serve 


ADD 000 


Free Press Families 


More than a million and a half Free Press folks get their “eating directions” 
every day from Kay Savage, Detroit Free Press Food Editor. Every week 
Mrs. Savage and her staff personally handle a thousand inquiries and 
phone calls from women readers who want to know what to do when 
a cake falls or the pie bubbles over in the oven. Twenty-one years ago, 
The Detroit Free Press established its famous “TOWER KITCHEN,” 
where recipes are tested and checked before being “served” to our readers. 
Now ... today... a newer, brighter and thoroughly modern kitchen has 
been created for Mrs. Savage to help the women in 400,000 Detroit Free 
Press homes better solve the culinary problems of the day. 


The D 


's Most nero egal 


JOHN 


etroit Sree Bre $8 


f Dy, 


KAY 
SAVAGE 


Detroit 
Free Press 
Food Editor 


ty, 


ps 
; 
- 
° i 


Send for your 


free copy of 
“Cooking with 


STORY, BROOKS & FINLEY, INC., NATL. REP. KENT HANSON, NEW 
YORK RETAIL REP. © HAL WINTER CO., MIAMI BEACH, SO. RESORTS REP. 


washable, 
water repellent 


FOR LICENSEES—At left is one of the 

posters supplied to retail stores for use in 

Smokey Bear merchandise promotions. At 

right, a typical variety store display price 
card. 


Forest Service to prevent forest 
fires. 

Present indications are that 
Smokey is likely to rival Mickey 
Mouse and Hopalong Cassidy for 
'the friendship of young America. 
|In particular, Smokey has the ad- 
vantage of being featured in school 
rooms. Nearly 25,000,000 color 
posters and car cards carrying 
Smokey’s forest fire message have 
been displayed all over the U. S., 
and he has received $6,000,000 
worth of advertising in publica- 
tions and on TV with space and 
time donated by national adver- 
tisers. 


s The whole thing started on a 
premotional basis a little over a 
year ago when Hill & Range, song 
publisher, brought out the popular 
Smokey song. It became a_ best 
seller in sheet music and on rec- 
ords made by RCA Victor, Colum- 
bia, Golden and Decca. 

Then Uncle Sam, represented by 
Clinton Davis, director of the U.S. 
Forest Service of the Department 
‘of Agriculture, suddenly realized 
| that there was not only a business 
asset in Smokey, but also an op- 
portunity to popularize fire pre- 
vention on a national scale. 

What Mr. Davis had in mind 
called for licensing manufacturers 
to produce and distribute character 
merchandise keyed to Smokey. 
This entailed setting up the gov- 
ernment as a licensor which in 
turn required special legislation, 
giving the government proprietary 


rights as protection against the pi- 
|rating of Smokey by unauthorized 
and perhaps too enterprising com- 
| panies. 


= Congress passed the necessary 
legislation in the latter part of 
1952. Nearly all licenses were 
made exclusive except those for 
records and dungarees. The non- 
exclusive record licensing arrange- 
/ment was made because the rec- 
| ords were brought out early and 
there was not the same need for 
| protection. In the case of the dung- 
|arees, no one manufacturer was 
‘able to deliver enough production 
to supply the demand. 
| In awarding the exclusive li- 
| censes, the Forest Service had to 
walk a chalk line. Each applica- 
tion was screened, not only for fi- 
nancial standing and reliability, 
but also as to reputation in the 
trade. Other considerations were 
| whether or not the product would 
be a good value, the prevention of 
| profiteering and the suitability of 
| the merchandise to help sell forest 
| conservation. 
When the choices proved diffi- 
cult, leading retailers were con- 
| sulted and their consensus used as 
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a criterion when the applications | 
went to the committee and the Ad/| 
Council for approval. 

At present, the list of licensees 
is as follows: Youth Mode Bags 
Inc., New York; Morris Belt & 
Suspender Co., New York; Samuel 
Lowe Co., New York; Blue Bell 
Inc., New York; Blue Ridge Mfg. | 
Co., New York; Salem Co., Wins- 
ton-Salem, N. C.; Bantam Lite 
Sales Corp., New York; I. C. Her-| 


man & Co., New York; Arlington | 
Hat Co., New York; Milton Bradley | 


‘Hallmark’ TV Show Expands; 
Sarah Churchill Keeps Role 


When “The Hallmark Hall of 
Fame” resumes on NBC-TV, Sept. 


27, at 5 p.m., EDT, it will be ex-| 


panded to a full hour show, becom- 
ing the first 60-minute dramatic 
series to be produced “live” on the 
West Coast. 

Sarah Churchill will return as 
hostess-narrator and _ occasional 
star of the series. Albert McCleery 


| will be executive producer as well 


of 20th Century Fes Film Corp., 
have formed M. S. 1. \lusic Sery- 
ice Inc., 8848 Sunset B\vc., Beverly 
Hills, Cal. The organ:?ation will be 
staffed to provide p:oducers with 


the services of a Complete music 
department. Also, M. S. I. offers 
production units anc personalities 
in motion pictures, radio and tele- 
|vision, as well as Stage acts. Al 


Fisher, formerly business mana- 
ger of 20th Century Fox music de- 
partment, has been named pro- 
duction manager. 


as director. Present plans call for. 


the first 13 programs to be telecast 


Inc., Springfield, Mass.; Columbia, | from Hollywood in entirety, with 
Decca, Golden, Peter Pan and later programs originating in New 
RCA Victor’s record department, | York occasionally. Foote, Cone & 


Opens Indianapolis Branch 
Poorman, Butler & Associates. 
Muncie, Ind., agency, has opened 


67 


Coming Soon! 


The new annual edition of Indiana’s 
“Golden Zone” Market Book con- 
tains a wealth of up-to-the-minute 
information and data very helpful 
to all Sales and Advertising Man- 
agers engaged in marketing and 
advertising plans on a national or 
regional basis. 

Population, buying power, retail 
sales, characteristics of the market 


NEW! 
INDIANA'S 


“GOLDEN ZONE” 
MARKET BOOK 


Now on the press. Limited edi- 
tion. Reserve your copy now! 
Write today. 


—Paul H. Knapp, 


Mgr. Gen Adv. 


—a world of data! Fort Wayne Newspapers. 


Fort Wayne Newspapers, Inc. Agent for 


all New York; Brian Fabrics Corp., 
New York; Hill & Range Songs | 


Inc., New York; Ideal Toy Co., Form M.S. I. Music Service ‘and research director of Spencer 


New York; Walter Long Co., New| 
York, 
Mills, New York. 

Following the sheet music and 
record licensing, the first mer- | 
chandise permit was issued to Bri-| 
an Fabrics Corp., manufacturer of 
Brico scarfs. Then Ben Michtom, 
president of Ideal Toy Co., saw an | 
opportunity to repeat the Teddy 
Bear scoop his father made during. 
the administration of President. 
Theodore Roosevelt. Ideal came 
out with a stuffed reproduction of 
Smokey in three sizes. 


= Early in June, Smokey Associ- 
ates, a loosely knit group of seven 
manufacturers (Youth Mode Bags, 
Morris Belt & Suspender Co., I. C. 
Herman & Co., Brian Fabrics 
Corp., Walter Long Co., Saddle 
Rock Products and Miss Pat Dress- 
es) underwrote an initial fund for 
promotion to present the over-all 
Smokey merchandising picture to 
managements of leading retail or- 
ganizations. They also retained 
Frank W. Nye, v.p. of Tracy, Kent 
& Co., New York agency, to co- 
ordinate a sales promotion pro- 
gram. 

In the G. C. Murphy promotion, 
Mr. Nye says, Smokey goods will 
be fully displayed in all Murphy 
stores as well as with window dis- 
plays. Full-page newspaper ads 
will be used in all Washington and 
Richmond newspapers. 

A new film about the fire fight- 
ing bear will be shown in store 
auditoriums and will be announced 
on public address systems. Uni- 
formed forest rangers will be in 
attendance to address youngsters 
and to present kits which tell what 
it takes to be a forest ranger. Life- 
size mechanical talking bears will 
visit several of the larger Murphy | 
stores and local TV and radio 
stars are expected to tie in with 
the promotion. 


® According to Mr. Nye, similar 
promotions are being planned by | 
other variety chains, including) 
Woolworth, Kresge, Kress, Grant, | 
Newberry, McLellan, Green and 
Rexall. The National Retail Dry 
Goods Assn. has just sent out a 
brochure on the current Smokey 
promotion, and has alerted its 1,- 
200 department store members on 
Smokey’s potential. 

Because of time-consuming re- 
quirements in issuing licenses, Mr. | 
Nye told AA, Smokey Bear lines of | 
merchandise have not been suffi- | 
ciently comprehensive for Smokey | 
Associates to plan an extensive 
consumer advertising campaign | 
this fall. 

Advertising by the group, for 
the time being, will be confined to 
business papers and direct mail, 
he said. However, the Smokey pro- 
gram is an all-around one and in 
1954, with many new kinds of 
Smokey merchandise available in 
volume, Smokey Associates ex- 
pects to be able to launch a na- 
tional consumer advertising pro- 
gram, which, Mr. Nye confidently 
believes, will run well into six 


figures. 


KOA-TV Promotes Henry 

John Henry, account executive 
of KOA, Denver, has been pro- 
moted to sales manager of KOA- 
TV. Denver. 


| Belding is the Hallmark agency. 


and Cinderella Knitting gen, both formerly music arrangers in charge of the office. 


an Indianapolis office at 514 East 
| Dr., Woodruff Place. Jack C. Greig, 
formerly copy director and media 


* The News-Sentinel + The Journal-Gazette + 


Fort Wayne, Indiana 


Herbert Spencer and Earle Ha- Curtiss Inc., Indianapolis, will be 


MECHANIX ILLUSTRATED 


will increase 
every issue to a 


“KING SIZE” 
224 PAGES 


Eesining withthe Catebor 52 issue 5 


CT now gives more and better coverage 
to all things of interest to MEN* 
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is the smart buy for advertisers! 
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Hunt Seeks United Can Stock 
i Hunt Foods Inc., Fullerton, Cal., 
woh has offered to purchase up to 83,- 
: 246 shares of the common stock of 
United Can & Glass Co., Hayward, 
Cal., for $11.50 a share. Hunt 
currently owns 39,528 shares, and 
the purchase of an additional block 
of 16,754, recently offered, has 
been authorized. These, combined 
with the additional] shares it seeks, 
would give Hunt a total of 139,528 
shares, or approximately 35% of 
the 397,787 shares outstanding. 


NEWS ITEMS 


“on any subject - 


From newspapers and magazines 
published throughout the country. 
Write for booklet . . . 


PRESS CLIPPING BUREAU 
* 165 Church St., New York 7 
st. 1888 BA 7-5371 


Store Events Names Ad Board 

Store Events Inc., New York 
merchandising consultant, has es- 
tablished a five-member retail 
advisory board, composed of spe- 
cialists in various aspects of retail 
promotion. They are Frank A. Pet- 
erson Jr., Burdine’s Inc., Miami, 
advertising; John F. O’Regan, di- 
rector of public relations and 
specia] events, John Shillito Co., 
Cincinnati, publicity; Joseph H. 
Liebman, p.r. director, R. H. Macy 


& Co., New York, p.r.; Harold Gil-: 
_bert, sales promotion manager, Lit 
|Bros., Philadelphia, sales promo- 


tion, and Jerome M. Evans, direc- 
tor of merchandising and pro- 
motion, Universal Pictures Co., 
New York, tie-in promotion. 


‘NewsLife’ to Go Evening 


The Daily NewsLife, Beverly 
Hills, Cal., will begin publication 


|as an evening newspaper Sept. 28, 


as successor to the semi-weekly 
Beverly Hills Citizen, recently pur- 


|chased from Will Rogers Jr. The 


new daily will offer a _ rebate 


‘backed guarantee of 25,000 mini- 


mum circulation. National repre- 


| sentative is Gilman, Nicoll & Ruth- 
i|man, 


'more trading day | 


Department Si -¢ Sales... 


Heat Huri :ales Second Week, Too 


WASHINGTON, Se; 5—The sec- nuses the last three weeks of Aug- 
ond week of the r: t heat wave ust, came through with plus marks 
also had a bad e' on depart- in all cities. Among them was a 


ment store sales, Federal Re- whopping 62% gain in western Los 
serve Board figur: learly show. Angeles. 
For the week | d Aug. 29, 


‘ % Change from °52 
For the week Week Ended 
‘re even with Federal Reserve Aug. Aug. Sept. 
of 1952. But District, Area, and City 22 29 5 
UNITED STATES ............ o —# 0 
Boston District o —1l1 —19— 
Metropolitan Area 


sales were down 9 
ended Sept. 5, they » 
sales the same we 
that wasn’t good: ‘re was one 
the Sept. 5 


week than last year. when Labor Lowell-Lawrence ........ —2 -—8 —12 
Day came the firs! week of the Cities 
th Downtown Boston ...... —2 —10 —22) 
mon 2 Springfield 0.0.0.0... 7 —10 0 
Despite the added sales day, Providence ooo.cccccccccessee. —2 —12 —30) 
showed a 19% decline in purchas-| “pufio oe 
es, sales were down 18% in the Rochester o.....ccccecsese. 1 0 8 
New York district and by lesser —” ghnecninasinibianiaiubiiiia —13 r—13 —5 | 
[rea © : ; > hile > is ities | 
percentages in the Philadelphia, “yey york .......... bee —4 —13 —22| 
Richmond and Chicago districts. PNIIIUE © tsnincvenpsinsiinie —4 —11 —26) 
Still, the showing was better in Philadeiphia District . 4 r4 —i1 | 
- St ii * : City | 
many districts. The Far West, Philadelphia — 
which showed a long string of mi-. Cleveland District ........ | 4 


Wy 


625 Williamson Bldg. 
Cleveland 14, Ohio 


520 N. Michigan Ave. 
Chicago 11, Ill. 


4433 Crenshaw Blvd. 
Los Angeles 43, Calif. 


22 Marietta St. 
Atlanta 3, Ga. 


ON — 


REACHING V.P.’s AND 


that for 


and toiletries industry . . 
biggest percentage of executives who buy media in this industry is DRUG 
TRADE NEWS. 


and toiletry companies executives . . 
presidents and advertising managers are DRUG TRADE NEWS readers. 


AD MANAGERS 


Who buy over 300 million dollars worth 


of consumer advertising 


The second biggest buyer of consumer advertising is the drug 
. and by far the best publication to reach the 


Take vice presidents and advertising managers for instance 


... among the most important members of the client’s media-buying team 
... you reach more with DRUG TRADE NEWS than with any advertising 
publication. 


According to an independent survey just completed among drug 
. the majority of responding vice 


ee DRUG TRADE NEWS 

ic chk hese Advertising publication A 
rrr er Advertising publication B 
Sere. Advertising publication C 
eee Advertising publication D 
ee ee Advertising publication E 
ee eee Advertising publication F 


The second biggest expenditures in consumer media continu- 


ously come from the big, lucrative drug and toiletries industry .. . direct 
your promotional efforts at this tremendous market in the one publication 


the past 26 years has been FIRST with drug and toiletries 


manufacturers. 


DRUG TRADE NEWS @ 


MEDIA‘’S. BEST MEDIUM TO SELI MEDIA’S BEST CUSTOMERS 


330 West 42nd Street, New York 36, N. Y. 


The industry’s presidents also rate DRUG TRADE 
NEWS tops ... the majority (80%) of respond- 
ents are DRUG TRADE NEWS readers. 


DEPARTMENT STORE 
SALES INDEX — 


1947-49 equals 100 


Week to Sept. 5, 53*.p100 
Week to Sept. 6, ’52*..100 
Week to Aug. 29, ’53*..100 
Week to Aug. 30, °52*..110 | 
Week to Aug. 22, ’53*..100 |) 
Week to Aug. 23, 52*..100 || 


pPreliminary 
*Not adjusted seasonally. 


= 


ot 
Metropolitan Areas 
Ee ee 6 -—9 6 
CHMCHIMAEE on. cccecceseccsesse 3 —10 4 
Columbus ............. Sasioiaees 8 —8 10 
IID cascapetictbasicrcccttnan veins ° . ° 
eR vi S «i 
Cities 
a ae ae 
go 9 —3 10 
Richmond District ..... —4 —17 —6 
Metropolitan Areas 
Washington ..............0000 —3 —18 —8 
Downtown Washing- 
en a = | 
i a a mae | 
pT a —9 —3 
Atlanta District .............. 7 - 4 
Metropolitan Areas 
Birmingham .................. 7—16 —6 
Jacksonville .................. —5 7 3 
IE Sietee cadences esecss aces 6 r3 25 
PS a a | S 
WIIG: sissccerescsssics . —12 —20 —11 
New Orleans ................ 42 -—3 ad 
| | ere 2 -9 e 
Chicago District ............ 2 —# —3 
Metropolitan Areas 
Chicago ...... pieitadaleaaacaes —2 —13 —6 
Indianapolis .................. 13 -6 —-4 
INNS saicrtanisésessccetasretsaes 4 —4 —2 
EIT ORA OD | cocsissccsccseeccne 0 —17 —6 
St. Louis District oo —9 0 
Metropolitan Areas 
BO TIES. deciessesesdcrescens —4 --14 —3 
Louisville ....... Scaiupahiesdinesee 5 —9 2 
i een -1 —10 —3 
POIIIDS  seigcitviiccastvaseeseese 4 —4 8 
Minneapolis District ...... —9 —12 5 
Metropolitan Areas 
Minneapolis-St. Paul.. -—8 —12 sa 
Minneapolis City ...... —9 —10 2 
St. Paul City ........... . —B8 —I15 ° 
Cities 
Duluth-Superior ...... —10 —19 18 
| Kansas City District ... o —12 9 
Metropolitan Areas 
SIE dstdbietcactissnices —3 —ll1 15 
IG, « issvadactsiecciscessseaanne 2 —16 ° 
ff) ee 14 
Se I sessesstnccosesenscins 0 —14 5 
Oklahoma City ............ 1 —5 1 
SUN. cdvbichintesitécimadnaitectbdasn 0 —1l11 1 
City 
Kansas City . ; 2 —13 7 
Dallas District .. * or—5 rid 
Metropolitan Areas 
Dallas dtivuhis 3-2 —!1 
fees —5 —4 31 
Fort Worth ww —-l —9 11 
NE iu cvicticasaininiimastens 5 -—3 12 
San Antonio ................ —8 —13 19 
San Francisco District. —5 —9% 22 
Metropolitan Areas 
Los Angeles ................ 1 —F 32 
Downtown Los 
NTIS ackdisekpsdavdaaioaves —4 —7 8 
Westside Los 
Angeles ...... siieaaetel 2 —5 62 
San Diego —10 —12 28 


San Francisco-Oak- 


BINED remecsvnvssiccsconeunbicens —4 —13 12 
San Francisco City —5 —13 14 
Oakland City .......... —3 —13 7 
Portland oo. —9 —T7 23 
Salt Lake City .............. —4 —14 8 
SIE: spkectsecincecsssenscormnictan —li —ll 21 
Spokane — —7 —!1 10 
r-—Revised. 


*—Data not available 


4 Sponsor ‘Today’ Segments 


Four more sponsors have pur- 
chased segments on “Today,” 
NBC-TV’s early morning electron- 
ic newspaper. They are Murine Co., 
Chicago, 13 participations be- 
ginning Sept. 3; Spring Mills, nine 
varticipations beginning Sept. 28; 
Vick Chemical Co., New York, 
five participations beginning Sept. 
15, and Roberts Co., Los Angeles, 
maker of Smoothedge, tackless 
carpet installation, one participa- 
tion, Sept. 29. Agencies involved 
are Batten. Barton, Durstine & Os- 
born, for Murine and Vick Chemi- 
cal; Ellington & Co., New York, for 
Spring Mills, and Neale Advertis- 
ing Associates, Los Angeles, for 
Roberts Co. 


Joins Hevenor Advertising 


Douglas Van _ Valkenburgh, 
formerly sales promotion manager 
of the Albany Times-Union, has 
joined the staff of Hevenor Adver- 
tising Agency, Albany. 


Kline to Roman Advertising 

Robert S. Kline, formerly copy 
chief of a Flint, Mich., agency, has 
| joined the staff of Roman. Adver- 
tising Co., St. Louis, as a copy- 
i writer. 
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OUTDOOR TEST—Time Inc. is currently test- 
ing posters like this in selected markets. 
Gugler Lithographic Co., Milwaukee, pre- 
pared them and Young & Rubicam is the 

agency. 


Yale & Towne Uses 
‘Life,’ ‘SEP’ to 
Launch New Locks 


STAMFORD, COoNN., Sept. 15— 
Yale & Towne Mfg. Co. will use 
full pages in Life and The Satur- 
day Evening Post to introduce a 
new major line of Yale key-in- 
the-knob tubular locks, known as 
the 5200-Fairfield design series. 

Point of sale displays and other 
dealer aids, specialized brochures 
in color and local newspapers will 
be used to reach hardware whole- 
salers, retailers, architects, build- 
ers;~ contractors, locksmiths and 
home owners. 

All promotion and merchandis- 
ing elements in the distribution 
program are based on the results 
of a nationwide survey that was 
made before the new locks were 
placed in production. 


# While one purpose of the sur- 
vey was to determine in advance 
the features most demanded by the 
total market in a lock of this type, 
another purpose was to discover 
also the informational needs and 
merchandising requirements of all 
who either purchase or influence 
the purchase of residential locks. 

An unusual feature of the mer- 
chandising program is a variety 
of newly designed product displays 
for dealer demonstrations of all 
locks in the series. The principle of 
the “working mount” is employed 
in the displays, so that consumers 
can actually handle and try each 
new lock in use. 

To help consumers, especially 
“do-it-yourself” people, to achieve 
foolproof installation, a new type 
of marker template accompanies 
each lock with well-pictured, non- 
technical installation leaflets. For 
professional locksetters, Yale & 
Towne has made available special 
boring jigs and other installation 
aids. 


Upholsterers Name PR Agency © 

The Upholstery Leather ee 
of the Tanner's Council of Ameri- | 
ca, Detroit, has named Schipper- | 
Webb Associates, Detroit, to han-| 
dle its public relations. The up-| 
holsterers’ group represents the. 
interests of American tanneries in | 
the production and use of genuine 
leather for all upholstery purposes. 


Goggin Heads Educational TV 
Richard J. Goggin, formerly di- | 


rector of programming for ABC-| 
TV’s West Coast network and head | 
of the radio division of the Uni-,| 
versity of the City of Los Angeles, 
has been named general manager 
of Channel 9, the new educational 
television station in the St. Louis 


area, 


¥ Pittes, 


Bese life__reod 


ry 


KSL-TV GETS AROUND 
A LOT OF AREA! 


From the cop of a 9,000-foot mountain pc ak, 


KSL-TV reaches deep into 39 counties .. 


in four Western states. 

To reach, and sell, the vast Intermoun- 
tain West market you need KSL-TV, 
the area station. 

For more details and a new copy of 
the KSL-TV coverage map, 

contact CBS Television 


Spot Sales, or 


KSL-TV SALT LAKE CITY 


Serving Intermountain America 


“Sales begin | 


on the drawing board” 


lt was this philosophy which 
brought to the Ford Motor Com- 
pany much of its early success 


UT when Henry Ford’s as- 

sembly line idea began to 
turn out large numbers of cars, 
he wisely recruited a strong ally 
for this mass production: He 
turned to mass distribution 
and to one of the greatest aids 
to mass distribution—selling 
through mass media. 


Now, even more than then, the 


a4 
ae 


said 


dealer salesmen just can’t physi- 
cally make enough calls to dem- 
onstrate Fords to all the millions 
of prospects who must be reached 
each year. 


That is why the Ford Division, 
Ford Motor Company, has added 
to its other methods of mass sell- 
ing the great demonstration value 
of television. 


Week after week, the Ford 
Theatre, filmedin Hollywood with 
top screen stars, demonstrates 


Ford 


the products of Ford’s drawing 
boards. So economical is this form 


of mass selling that it costs less 


than a cent for every family which 
the show reaches. 


In fact, in its first six months, our 
client’s program attracted the larg- 
est audience per dollar of any tele- 
vision dramatic show. 


If you would like to apply the bene- 
fits of mass selling more effectively 
in your own business, too, we would 
be glad to talk with you about it. 
Just call or write: 


J. WALTER THOMPSON COMPANY 
420 Lexington Avenue, New York 17, N.Y. 


New York City, Chicago, Detroit, San Francisco, Los Angeles, Washington, D. C., Miami, 
Montreal, Toronto, Mexico City, Buenos Aires, Montevideo, Rio de Janeiro, Sao Paulo, 


Santiago (Chile), 


London, Paris, Antwerp, Frankfurt, Milan, Johannesburg, Port 


Elizabeth, Cape Town, Durban, Bombay, Calcutta, New Dethi, Sydney, Melbourne 
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Along the Media Path 


|ing will carry $4 > 
‘tising, a 25% ir 
Same month last 

Forecast for H 
_ September issue | 
published by th © 


e@ Petroleum Processing, Cleve- 
land, a McGraw-Hill publication, 
arranged with Standard Oil Co. 
(Indiana) to conduct sales and 
advertising men in the Chicago 
area on a tour through the Whiting | 
Refinery at Whiting, Ind., on Sept. | 
10. 

The tour was limited to 100 on 
request of Standard Oil. Plant en- 
gineers conducted the guests 
through the refinery in small 
groups and explained the opera- 
tion of equipment and processes. 
Lunch and a cocktail hour fol- 
lowed. The same-type tour was 
held in the Standard plant by the 
magazine in 1948. | 

Similar tours are planned in 
Standard of New Jersey’s refinery | 
in Bayway, N. J., and Atlantic) 
Refining’s plant in Philadelphia | 
the following week. 


e A bronze plaque for “the con- 
sistently best color reproduction of 
Mrs. Baird’s bread ads in 1952” 
has been presented to the Report- 
er-Telegram, Midland, Tex., by 
Mrs. Baird’s Bakeries Inc., which 


e The Broadcast Advertising Bu- 
reau is sending out a pocket-size 
book, ‘Beware of Blondes,” with 
a sexy buxom blonde with a gun 
in her hand on the cover. It is 
subtitled a “BAB thriller—a mys- 
tery story from the casebook of 
the A. C. Nielsen Food Index.” In 
a tough-guy detective format it 
tells how a food manufacturer, by 
deciding to continue network radio 
programming through the sum- 
mer, managed, in 10 years, to pick | 
up 40% more of the market than 
he had before he used radio. His 
sales have increased 54% while 
business in his field as a whole 
has gone up 9%. 


| 
e A booklet issued by Business | 
Week this month discusses the fact | 
that laundries are important pros- | 
pects for air conditioning equip- 
ment, trucks, flooring materials, 
office equipment, insurance and | 
other major items and services. 
The booklet has many facts on 
laundries and their heads to sup- 
port the argument that the Jaun- 
dries are good prospects. Copies 
of the booklet can be had from 
Herman C. Sturm, advertising and 
business manager, Business Week, | 
330 W. 42nd St., New York 36. 


e Effective with the February, 


pages over-all w: 
shows a 47.4% gain in advertising in advertising 
over the September 1952 issue. 1952. 

Advertising pages in Air Force, | 
Washington, for the first nine ‘Tel], ’ D 
months of 1953 ran 22% ahead of | Py gee 
the comparable period last year. | gram’s pages wil 
The October issue of Better Liv-' eight to nine colun 


27 of adver- 


ase over the 


» Economists’ 
re largest ever 


jagazine—160 
. gain of 22% 

September, 
age 


changed from 


ns in width. 
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‘Municipal South’ to Bow 


The Municipal South, a monthly 
publication that will reach muni- 
cipal officials and department 
heads in southern cities with 1,000 
or more inhabitants, will make its 


initial appearance in January. The 


new magazine will be published by 


_Clark-Smith Publishing Co., Char- 


_lotte, N. C. This company and its 
affiliate, Clark Publishing Co., are 
,also publishers of Southern Hos- 


roronto Tele- | pitals, The Southern Optometrist, 


|Textile Bulletin and The Knitter. 
|The Municipal South will have a 


guaranteed circulation of 8,000 and 
a 12-time page rate of $170. 


To Coast Broadcasters Board 


George Greaves, general mana- 
ger of KNBC, San Francisco, has 
been appointed to the board of the 
California State Radio and Televi- 
sion Broadcasters Assn. Mr. 
Greaves will fill the unexpired 
term of Lloyd E. Yoder, formerly 
KNBC’s general manager, who now 
heads WTAM and WNBK-TV, 
Cleveland stations of National 
Broadcasting Co. 


Starting September 13, 1953... 


IS 


The Sunday Picture Magazine 


reer Rania wo Th e 5 ul n a ay F nte rp ri Se 
Beaumont, Texas 


the 39th fine newspaper distributing 


1954, issue, Parents’ Magazine wii IVO Other syndicated Sunday magazine covers this vital market. 


publish a Canadian section to be 
found near the front of all copies 
of the magazine which are distrib- 
uted in Canada. Rates for adver- 
tising in this section will begin at 
$500 for a b&w page. 


e TV Press, the Louisville tele-| 


Another outstanding newspaper—the only Sunday paper in Beaumont— 


now brings Parade to its readers. 


vision magazine, issued a a | The Sunday Enterprise has no other Sunday magazine, so Parade 


64-page u.h.f. issue on Sept. 


The entire issue was devoted to now delivers one more exclusive market plus a new circulation high of 


Louisville’s new u.h.f. station) 
WKLO-TYV, Channel 21. It was the | 
largest issue in the magazine’s his- | 
tory. | 


e@ National Comics Publications 
Inc., New York, reports great suc- 
cess with its public service comics 
pages in its comics books, which it 
began running four years ago in 
cooperation with the National So- 
cial Welfare Assembly. The pages 
have been dealing with such sub- 
jects as “Staying in School,” “Safe 
Driving,” etc., and are aimed at ed-| 
ucating children. | 
@ Department of New Laurels: 
Living for Young Homemakers’ 
September issue is the largest Sep- | 
tember issue in its history. It 


9,105,356 


More than 9 out of 10 families in Beaumont 
now read the Sunday Enterprise which also 
provides heavy coverage of the metropolitan 
county area. 
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Advertising Age, September 21, 1953 


“Emphasis,” says the 
mm the idea that 
fashion ac- 


men’s underwear mapped out by | Carter drive. 
Batten, Barton, Durstine & Osborn, | agency, “1S placed 
New York, for William Carter Co. men’s underwear : 


Product in Use? 


The first in a series of four-col- cessory essential f 200d groom- 
Carter Shuns It or pages in The New Yorker for ing.” Es 
Carter’s Trigs underwear shows a The ad series Wi)! continue with 
fully-dressed Scot, complete to fashions suitable to the question, 
bonny green kilt, over a headline “What does a ..--Wear under his 


9 


= 
In Underwear Ad that says, “What does a Scotsman ... 
wear under his kilt?” Nowhere is 
NEEDHAM HEIGHTS, MAss., Sept. there an illustration of underwear. 
15—Showing the product in use “An entirely new format in the 
is an idea that’s tossed out the history of men’s underwear adver- 
window in a new campaign for tising,’”’ is how BBDO regards the 


Agency Promotes Berger 
Theodore R. Berger, a member 

of the Lewis & Gilman public re- 

lations staff in Philadelphia, has 


been named resident manager of 
public relations for the agency in 
the Panther Valley region of Penn- 
sylvania. As head of a staff of 
seven, Mr. Berger will guide ex- 
panded public relations for Lehigh 
Navigation Coal Co. 


Arts Directory Names Keller 

R. Keller, P. O. Box 415, Flush- 
ing, N. Y., has been appointed 
American representative of ‘The 
International Directory of Arts 
Yearbook,” Berlin, Germany. The 
1953 edition will be published in 
the spring. 


Exclusive! 


In 32 important markets Parade is the only syndicated 
Sunday magazine distributed. 


Since 1946, the first postwar year, syndicated Sunday magazines 
have opened 28 new markets not previously available 

to national advertisers through Sunday magazines. Of the 28, 
Parade has added 20 and This Week 8. 


EXCLUSIVE MARKETS OF ORIGIN 


4 AMERICAN WEEKLY 


32 PARADE 


September 1953 set a new record for the field when Parade 

was added by The Fort Worth Star-Telegram, The Evansville Sunday 
Courier and Press and The Beaumont Sunday Enterprise. 

All these are exclusive markets for Parade. The resulting comparative 
standings on exclusive markets are shown above. 


For your HOLIDAY PROMOTIONS 
MAIL-ORDER OFFERS - YEAR-END SPECIALS 
Six 1953 issues still open 
No rate increase through 1953! 


Parade Sales Offices: New York (MU 6-8171) + Chicago (Fl 6-5440) + Detroit (WO 3-8186) * Los Angeles (DU 8-6178) + San Francisco (EX 2-3365) 


OUTDOOR GIRL—When Mara Corday was 

pictured under water on an outdoor poster, 

it caught Hollywood's eye and she was 

signed to a long-term movie contract. Miss 

Corday’s face (and figure) have adorned 

many ads, outdoor posters and magazine 
covers. 


'Seagram Gives Ad Golf Prize 
' The winner of the 1953 golf 
tournament at the Point of Pur- 
chase Institute’s annual outing 
will receive a new trophy 
donated by Seagram-Distillers 
Corp., New York. Known as the 
House of Seagram Nat Sanford 
Memorial, the cup will be com- 
peted for annually. Scene of the 
event on Sept. 25 will be the 
Greenwich Country Club, Green- 
wich, Conn, 


To ‘Puck’ Coast Sales Statt 


| J. A. Adams, formerly manager 
'of the Metro-Goldwyn-Mayer sales 
‘organization in Washington, has 

been appointed to the West Coast 
| sales staff of Puck—The Comic 
| Weekly. He will be stationed in 
| San Francisco. 


| Heads Central Airlines PR 


| 


Ernie Beyl, formerly public re- 
lations manager of Skyline Maga- 
zine, Palo Alto, Cal., has been 
named public relations manager 
of Central Airlines, Fort Worth. 


Fritz Resigns Sturdy 

| Jimmy Fritz & Associates, Hol- 
| lywood, has resigned the account 
‘of Sturdy Dog Foods, Burbank, 


Cal., effective Oct. 1. 


REACH YOUR 
CARLOAD CUSTOMERS 


. the original equipment 
manufacturers of refrigeration 
and air conditioning equip- 
ment and appliances. 


who need parts, compo- 
nents, materials, your products, 
too, probably by the ton. 


... in whose plants Refrigerat- 
ing Engineering has larger 
circulation and deeper pene- 


tration. 


REFRIGERATING 
ENGINEERING 


Published by 
THE AMERICAN SOCIETY 
of REFRIGERATING ENGINEERS 


4115 Edwards Road 
Cincinnati 9, Ohio 
ELmburst 2492 


40 W. 40th Street 
New York 18,N_Y. 
LAckowonna 4-8945 
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Publisher Takes 
to Air, Trains 
with Book Push 


New York, Sept. 15—Starting 
this month, Macmillan Co., book 
publisher, will use radio and com- 
muter train car cards to encour- 
age reading of books. 

A national radio program was 
launched yesterday on _ Station 
WQXR, New York, and the 12 
other stations of Good Music 
Broadcasters. The program, which 


JUST ASK FOR MARIE: 
Call WAbash 2-8655 an 
Braph 


mating job Quick pick-up and de- 
livery, fast and accurate work, plenty 
of experi f etd onnel, charges 
always in line. THE ER 

Inc., 431 S 


air 


Ch jeane 5. 


ful ven 


. Dearborn St, 
' 


23rd sucee 


features classical music, is be- | the educational f. 
lieved to mark the first time a in this series, M 
' publisher has sponsored a continu- will be page ads 
ous national radio program. sist in the Adve 
Advertising for specific book better schools ca: 
titles is tied to the name and ad- 
dress of local book stores in the g An important 
13 cities covered. No charge is| Macmillan adver 
made to the stores for this adver- | phasis that the c 


i. Noteworthy 
Flinner said, 
‘signed to as- 
ing Council’s 
ign. 


ng is the em- 
any is placing 


tising, but the retailers are urged on wider distrit on. This is a 
to display and push titles adver- jong-term progra: {or Macmillan. 
tised. To increase book reading 


advertising and 

. Miss Flinner 
require consid- 
tion. Other me- 
tested from 


through increase: 
® Special emphasis on books ap-| widened distribut! 
pealing to men will be given the! said, is likely to 
car card campaign in commuter | erable experiment 
trains in the New York area. This'| dia probably wil! 
medium was selected, Jean Flin- time to time. 
ner, Macmillan advertising man-| Virtually all of the company’s 
ager, said, because of the execu- advertising is handled and placed 
tive type audience it supplies. Two by its advertising department un- 
or more carefully selected titles|der Miss Flinner’s direction. 
| will be featured at one time. Use 
of this medium is experimental 
for Macmillan, she pointed out, 
and a little time probably will be 
required before its full effective- Register & Tribune, has joined 


|ness is developed. 'Tolle Co. San Diego agency, to 


| A series of institutional ads has| handle public relations, merchan- 


/been prepared for publications in’ dising and publicity. 


} Jc 


Tucker Joins Tolle Co. 
Jack Tucker, previously an edi- 
torial writer for the Des Moines 


ise of current | 


all over 
town? 


...when Bertsch & Cooper 


put your whole advertising pro- 


Ni/ Mie 


— 
! 
; 


i 


can 


duction job under one roof! 


* CREATIVE COMPOSI 


AND LAYOUT 


It costs when your production job is scattered 
TION all over town... costs in time, money, ulcers. That's why 


so many advertisers and agencies are coming to 


eo Bertsch & Cooper, the only typographical house today 
* LINOTYPE 
set up to give you the whole monkey—from creative 
* FOUNORY TYPE 


* EXPERT HAND SETTING 

* ELECTROS 

* TRU-TONE® PLASTIC PLATES 
* NEWSPAPER MAT SERVICE 


make-up on your original copy to your final 
electros and mats. 


For typography that is truly ‘*Sales-Minded" phone 
us collect wherever you are—HArrison 7-5920! 


* TRU-TONE® ETCH PROOFS 


* TRANSPARENCIES FOR 
OFFSET AND GRA 


VURE 


Send for the amazing “new dimension” B&C type sizer... 
designed for production men, it cuts copy-fitting time in half! 
FREE 


BERTSCH & COOPER, Inc. 
$47 SOUTH CLARK STREET, CHICAGO 5, ILL. 


NAME 


FIRM NAME 


Js wow 


ADDRESS 


city ZONE STATE 


j 
| 


MORE POWER—As a reminder that WBKB, Chicago ABC-TV outlet, has increased its 

transmitting power from 28 to 114 kilowatts, model Dianne Davis presents a pic- 

turesque lakefront display. The station plans to boost its power to the maximum 316 
kilowatts in 1954. 


New Auto-Lite Drive 
‘Stresses Name, All 
| Products This Month 


TOLEDO, Sept. 15—Electric Auto- 
Lite Co.’s latest ad series will 
stress the company name together 
with all its products which are 
available to car owners. The cam- 
paign is running during all of this 
month. 

A different product will be fea- 
tured in each ad, with other prod- 
ucts in the background. Auto-Lite 
has been using a similar policy on 
its “Suspense” radio and television 
shows. 

A similar ad series will run in 
automotive trade and fleet publi- 
cations, but in these publications 


clusively to a single product. 
!@ Double pages will appear in 
trade and fleet publications. 

Full pages will appear in such 
| consumer and farm publications as 
|Capper’s Weekly, Collier’s, Coun- 
‘try Gentleman, Farm Journal, Life, 
Look, Progressive Farmer, The 
Saturday Evening Post and Suc- 
cessful Farming. 

Ruthrauff & Ryan, Detroit, is 
the agency for the campaign, with 
Cecil & Presbrey, New York, han- 
dling the “Suspense” radio and TV 
shows. 


Engles to KNBC, San Francisco 

David Engles, formerly agent 
_and sales manager of Chiodo Can- 
'dy Craftsmen, Oakland, Cal., has 
been appointed manager of sales 


———— 
PY — 
—_ 


Radios and 


sive readers and 


more 


Mrs. W. iB 


+ mq ADVERTISING OFFICES 
== NEW YORK—489 Fifth Avenue Phone Murray Hill 2.2492 
— CHICAGO—360 N Michigan Avenue, Phone Andover 36929 
— DETROIT—1005 Park Avenue Bldg. Phone Woodward 2.7298 
— PASADENA—-234 E Colorado Street, Phone Ryan 1.9155 

| == FLORIDA—202 Conrad Bidg . DeLand. Florida 


2100,470,000 


during the coming year 

for New Furniture, 

Rugs, Mattresses, 
Furnaces, 


A BUYING POWER 
not to be overlooked 
in choosing media 
for your product. 


Cover these 1,500,000** respon- 


product that goes into these homes. 


Ask your nearest representative 


NEW WORKBASKET SURVEY and learn 


is Mrs. WORKEBASKET Subscriber 
##A B.C. Guaranteed Circulation 


@ 


the company will continue to have merchandising of KNBC, San 
some advertisements devoted ex- Francisco. 
FO», 


ri 


* 
ne 

\ 
Televisions. : 


be sure it is your 


for the 


\ 
sk 


Published By Modern Handcraft. inc 
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2401 Burlington, Kansas City 16, Missouri —__ 
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- The Swing Continues To... _ 


When you are in Advertising Age, you are in the swing AGE 
of things, addressing advertising’s leaders in advertising’s % 3 


leading journal—the big market-place where the ‘\ 

important buying decisions take shape and culminate— ig 

decisions that can swing your way, if you ask for them. Ba ee for 

For the past decade, the swing—barometer of advertising <7 a cti on 
values—has been to AGE—for action. Today, more so 3g He 
than ever before, this trend is even more pronounced. ileal 


See record below covering first six months of 1953. 


be aS Advertising Age 
ae Ee —— 46.5% 
Total Linage 


(First 6 months 1953) 


| Sales Management ( ft 
17.8% 


LOSS | GAIN 


Advertising Age + 86,975 


558,075} 


Advertising Agency — 15,883} _ 


First 6 months 1953 
vs. same period 1952 


Printers’ ink —44,485 


a d Sales Management — 672} 
ih. 
he i 
% ss 
It will pay you, too, to swing to E Ad AGE 
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Jarecki's lst National Advertising 
Aims to Influence Future Customers 


GRAND Rapips, Micu., Sept. 15— 
An unusual ad campaign to create 
a “backlog” of customers has been 
started in Business Week by Ja- 
recki Machine & Tool Co. Inter- 
estingly enough, this is also Ja- 
recki’s first national advertising. 

Jarecki no longer makes ma- 


chine tools, but is in the die and 
stamping business. Behind the new 
long-range campaign lies the fore- 
sight of C. F. Jarecki, president of 
the company his father founded. 

Mr. Jarecki, realizing that he 
can’t at the present time actively 
seek new customers because his 
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Christmas 
‘Shopping Section 


ee mm) ~~ ( : S 
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\\ 
if , j 
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ha 
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company’s expansic being ab-| 


sorbed by present tomers, de- 
cided that some m_ ures should 
be taken to provid backlog of 
customers, just as | rrovides the 
plant with a back]: f orders. 

® He turned to a ‘tising and 
chose Jaqua Adv: ing Co. to 


help work toward solution of 
this important prob ™. 
After study, it ° decided to 
use national advertising. While the 
company has accep’ \ce from the 
men who influence ‘ecisions to- 
day, it was reason d, it is not 
known to the large »roup of com- 
ing executives from whom indus- 
try will select tomor:ow’s leaders. 
The present campaign is de-| 
signed to strengthen Jarecki’s || 
prestige among those who are cur- | 
rently placing orders for dies and 
stampings, and to convince young- Jarecki says, “Our customers 
er men that the name Jarecki is know we do and everybody else 
synonymous with quality. -who understands the business sus- 
The agency, Jaqua, was told not| pects that we do, if we are hu- 
|to create advertising that bragged | man.” 
|or said that Jarecki is perfect. This ingenuous attitude of 


of 


There is no finer way to say Merry Christmas 
to valued customers and loyal employees. 


For every man...a Registrar Billfold in rich Saddle 
Cowhide. Removable photo-card case with Add-A-Pass Bar. 
Snap It, remove bar, add extra windows. $5. 


For every woman...the Continental...the Billfold-Purse 
with the French accent. Removable photo-card case and 


leather-lined change purse. $5. 


St. Louis, 10, 
Missouri 


Other styles... Breast Pocket, Key Gards, etc., from $2.50 to $75, 


Prince Gardner 


Wherever fine leather goods are sold or write for name of nearest dealer 


For your business associates 


the gift 


rare good taste... 


Jarecki’s head man informs the 
‘copy and design of the series of 
'ads. The ads are simply written 
land illustrated to try to tell the 
‘most about Jarecki in the fewest 
_possible words, leaving the rest of 
the story to be supplied by the 
readers’ own knowledge. 

For example, the kind of men to 
/whom the ads are directed are 
'familiar with die and stamping op- 


| perience or present work. 


| 


the machines pictured. Possibly 
‘they have never actually seen a 
'Kellering tool as large as the one 
|in the ad, but they will know what 
it is. The names of the machines 
mentioned in the copy indicate 
tops in both quality and size. This 
information alone, to the right 
man, will mean that Jarecki has 
equipment capable of doing large 


--. Customers and jobs and top quality work. 


Mr. Jarecki does not expect 
loyal employees 


anyone who reads these ads to 
pick up the telephone and place a 
large order for dies. But he is con- 
vinced that the men who read 
these ads for several years will 
approve of the selection of Ja- 
recki when all other factors are 
comparatively equal. 


“Hell, we make mistakes,” Mr. 


erations, either through past ex-| 
| 


@® They are expected to recognize 


ICE BALLS 
Ze 
a time-- 


Freeze ‘em and 
Store ‘em 


ICE CUBO RUBBER TRAY freezes & squeezes solid ice 

balls (1%” dia., crystal clear or colored). One tray. 

boxed, with coloring tablets, $1.98 postpaid. Gift 

box of 2 trays $3.95. 

Wonderful gift item, Dealers invited 
~~ < 


ICE-CUBO CO. 
P.O. Box 29, Denver 1, Colo. 


For Your Business 
° Giving 
“counrey CHEESES 


The finest cheeses in all the world 
... right from America’s Little Switz- 
erland. All choice center cuts, beauti- 
fully packaged and gift wrapped — 
mailed direct to your gift list. Prices 
include shipping costs and delivery— 
guaranteed in U.S. No shipments 
outside U- S. except A.P.O.-F.P.O. 


Kd Proxies « 


June-cured, nut-sweet 
Swiss, old-fashioned 


shelf-cured Brick, Aged 
American, richly mild 
Port Salut and a gay 
Gouda. 

Pock 4AC—Red Box—4 Ibs. - - del. $5.65 


Pack 5AC—Large Red Box—51/2 Ibs. del. $7.65 


Blue Boxes . . « 


Three dessert cheeses: creamy Camembert, 
Glarus and Rexoli, plus nut-sweet Swiss, 
old-fashioned Brick, and richly mild Port 
Salut. 

Pack 3AC—Alps Blue Box—3'/2 Ibs. del. $5.75 


Pack 2AC—Alps Blue Box—5 ibs. del. $7.95 


send for FREE Booklet 
in full color 
“Gifts of Perfect Taste” 


che Swiss Colony : Ea 


28 CHEESE ROW @ MONROE, WISCONSIN 


Me 


pena 
‘? 


good will and 


TD UO-FAST pocket stapler 


DIGNIFIED e LSEFUL ¢ MODERATELY 


GIVE THE GIFT THAT... 


Just Pen Size 


When considering your gifts for your business 
friends, you surely will want to consider this 
beautiful pen-size stapler. 

It wins friends for itself and it will win friends 
for you. Retail Price $2.95. 

Write for quantity prices which includes im- 
printing and gift box. 


DUO-FAST SPECIALTY COMPANY 00 Fletcher St., Chicago 14 


PRICED 
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Hohmann to Erwin, Wasey 
Arthur J. Hohmann, 


Wasey & Co., Los Angeles. 


Advertising Age, September 21, 1953 


formerly 
with Commodity Appraisal Serv- 
ice, Chicago, has been named as- 
sistant research director of Erwin, 


VES!- 1ts 


Hail your friends with 
GIF-TIES, with a tasteful 
design appropriate to your 
relationship: Supplier to 
buyer! Professional 
Colleagues! Friends! 
Your own business motif 
... subtly abstract 
or boldly patterned 
in full color 

on neckwear of 
superior quality ... 
what better way 
to honor associates 
on gift occasions! 


If the business motif seems 
inappropriate, a finest 
quality haberdashery tie, 
regular or bow, marked 
with your name on the 
label, will be an appre- 
ciated personalized gift. 
Write TODAY for details! Furnish 


ad samples and specify interest 
in GIF-TIES or Haberdashery TIES. 


AMERICAN 


NECKWEAR MFG. CO 
DEPT. AA 

320 S. FRANKLIN ST 

CHICAGO 6, ILLINOIS 


BADE MARE 


please 


CONTINUING CAMPAIGN—Esso Standard Oil Co. is continuing its year-around 

campaign in support of highway safety with this reminder to motorists that children 

are back in school. Posters will appear during September, October and November 

in the 18 eastern states where Esso products are sold, and will be seen by an esti- 
mated 1,000,000 motorists daily. McCann-Erickson is the agency. 


Dorothy Gray Sets 
Largest Drive for 
Five New Products 


New York, Sept. 15—Five new 
products will be promoted in an 
ad campaign which Dorothy Gray 
Ltd. will start this week. 

Described as the most intensive 
in the company’s history, the drive 
calls for two-color and four-color 
spreads in Charm, Glamour, Made- 
moiselle, Vogue and Woman's 
Home Companion, plus 500, 600 
j}and 1,000-line insertions in news- 
|papers in 30 cities. Radio and TV 
|spots will also be used. 


ESSO STANDARD 
Ol COMPANY 


Mort Farr Predicts 
Merry Christmas for 


Electric Housewares 
ELi1zaBETH, N. J., Sept. 15—It’s 


going to be a profitable Christmas major appliances will continue, he 
for electric housewares retailers, said, and urged dealers to insist | 


| 


The products getting major at- 
major appliance market. Discounts | tention in the drive will be Satura, 
on many TV sets and appliances|a cream that adds moisture to the 
are so high, he continued, that skin, and four additions to the 
dealers can’t cover operating ex- Dorothy Gray Wedgwood collec- 
penses. Thus, the door is wide open tion—hand lotion, bubble bath, 
to housewares. |cream sachet and soap. All will be| 

Price-cutting on TV sets and) packaged in replicas of the Wedg- 
| wood “Jasperware” design. | 
Lennen & Newell handles the 


according to Mort Farr, past pres- on fair-trade prices on housewares. ‘account. 


ident of the National Appliance & 
Radio-TV Dealers Assn. 

He told a meeting of the New 
Jersey Housewares Club that elec- 
tric housewares will figure more 
prominently than ever before as 
Christmas gifts. An “extraordinar- 
ily favorable” set of circumstances 
exists for traffic appliance makers 
and retailers to regain ground lost 
to the major appliance and TV 
market, he said. 


8 According to Mr. Farr, tightened 
credit is taking away some of the 


zs. 


Now available in the 
distinguished new Bon- 
nie Prince Charlie gift 


box. Price, slightly under 
$10. 


Imported by 
W. A. Taylor 
& Company, 
New York, N.Y. 
Sole 
Distributors 
for the U.S.A. 


‘If he’s your most important client, we suggest giving Drambuie."' 


DRAMBUIE 


The only cordial with a 
Scotch whisky base 


for Clients, Employees, Friends, Family and Yourself... 
GIVE MEMBERSHIPS IN THE 


AROUND-THE-WORLD 
SHOPPERS CLUB 


Beautiful, Unusual, Useful Gifts Mailed From All 
Over The World For Only *2°° each — POSTPAID, DUTY FREE 


. This Christinas the answer to 
 , your puzzling gift problem is to 
give Memberships in the famous 
Around-the-W orld Shoppers Club! 
Christmas can come 3, 6, even 12 
times during the coming year to 4 
“we =the lucky people on your list—at a 
price so low you can afford tw give many more 
gifts than you thought possible 
Just imagine the excitement of your friends 
as they begin receiving mysterious packages 
from abroad, with colorful stamps and exotic 
postmarks—all sent in your name! Each gift 
exquisitely made, charmingly different and in 
perfect taste... representing the many fasci- 
nating cultures of the world 


Monthly Surprise Gifts For The Top 
Names on Your Christmas List 
One month your recipient may 
receive a rare example of Floren. 
tine sculpture or a beautiful silk 
Indian sari; other months may 
bring an old-world wo dearving from the 
Black Forest, a piece of precious Belgian glass- 
ware or a chic product of La Belle France. In- 
cluded with each wil! be a colorful illustrated 
brochure describing the origin and significance 
of the article—adding even more glamour to 
each gift! 


How the Around-the-World Shoppers Ciub Can 
Send These Gifts for Only $2.00 Each 
American dollar credits abroad are magic 


~~ 


bargains at the great International 


bazaars of native artisans who still 
create in ancient hand-craft tradi 


power and prestige, Memberships cost only 
$6.00 for 3 months, $11.50 for 6 months, 
$22.00 for 12 months, postage paid, duty free, 
direct from the place of origin. Every article 


would retail at from $3.50 tw $6.00! 
Gifts That Remind Your Recipient Of Your 
Thoughtfulness Again and Again! 

The glamour of most Christmas gifts quickly 
fades with familiarity but the pleasure of 
Around-the-World Shoppers Club Member. 
ship is experienced month after month, with 
the arrival of each new gift from abroad 

Giving gift Memberships is easy 
Just complete the coupon below, 
using an extra sheet, and mail. At 
Christmas-time each recipient re- 


Around the 


DEPT. 886 71 CONCORD STREET, NEWARK 5, H. J. 


READ WHAT MEMBERS SAY ABOUT THE CLUB 
“I have enjoyed your international treasure 
hunt’ so very, very much. I think a membership 
would make a wonderful present to give some 


IDEAL GIFT OF A LIFETIME 

IMPORTED COWHIDE SHOULDER BAGS 

ADJUSTABLE STRAPS @ NATURAL COLOR 
e 


Size Sian?” 


75 


PLUS PLUS 
19) We 
FED Tax FED TAK 


Sold By Mail Only - 
Order Today! 
$2.00 DEPOSIT ON C.O. 0.'S =m 


BROPAR san ANTON oo Texas 


And the Club commands fabulous 


Fairs as well as in the markets and 


tions. Through the Club's enormous buying 


value-guaranteed: if available in the US, each 


World Shoppers Club 


ee ee eT ae ee 
Around-the-World Shoppers Club, D0 
] 71 Concord Street, Nework 5, N. J. 


10 


to indicate whether each is to receive @ 3-, 6- or 12- 
months 
acknowledged) 


ceives a handsome card announcing 
his Membership, and soon after he 
will enjoy his first gift from a dis- 
tant land. However, because so 
' many of our gifts are made by hand 
and supplies are limited, we urge 
you to mail your coupon at once 
You can be sure your friends will 
be completely captivated by every 
one of their gifts, for these are the wonderful 
things that you would choose for them yourself 
if you were travelling abroad! So rush the cou- 
pon to make sure your gift Memberships can be 
accepted. NOTE: If you would like more infor- 
mation about the Club before mak- 
ing a decision, check the coupon and 
we will send you our illustrated al 
brochure describing our service in 
detail. No obligation, of course. 


A COMPLIMENTARY MEMBERSHIP FOR YOU 


Every time your gift Memberships total 36 
months, you, of anyone you name, receives a 
FREE 6-month Club Membership. Simply add 
the name to your list, and indicate. 


The Uo 8. Post Office Dept. charges a service fee of 15¢ 
for delivery of foreign packages. which ts collected by the 
postman and cannot be prepaid by the Club 


opt ane 


Please enroll as Members the persons whose names 
and addresses appear on the attached sheet (be sure 


Membership and how you wish each gift 


one! —K.KLH., Melrose Park, til. I enclose check ( bill me 1) bit my trm oO 
The whole family Goce round when the Each 3-months Membership $ 6.00 I 
apes package arrives. You are doing a wonder Each 6-months Membership 11.50 
ful job. . . Each gift is a real bargain'” i Each {2-months Membership 22.06 i 
—R.R.B., Montville, Conn. 1 1 
“Just anticipating the coming of a ‘surprise 9 My Nome 
gift’ has been great fun and a real lift! i] ’ ! 
—S.K.F., Troy, N.Y. 1 Compony Name i 
“Your gifts show exquisite taste in their selec Addr 
tion. I am more than pleased and I feel urged I bees | 
to tell you so."’ —M.Z., Philadelphia, Pa. i City & Lone Stote ! 
ata mf have oye = —— ~and am i NOTE 6 months Membership FREE every time your i 
Still speechless with surprised pleasure Gift Memberships total 36 months 
—J.5.3., Winston-Salem, N.C. i 0 Please send me further information about Around- 
(NOTE: All original letters on file in our office) the-World Shoppers Club a on. | 
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New York Printers 


Set Evening Courses 


New York, Sept. 16—The New 
York Employing Printers Assn. 


has announced the 37th consecu- | 


tive year of evening educational 
courses, which are scheduled to 
start in mid-October. 

Among the 13 courses offered 
are: advertising typography, 
taught by James M. Secrest of 
Morrell & McDermott; advertising 
layout and typographic design, by 
Fridolf Johnson of Norcross Inc.; 
proof reading, revising and copy- 


reading, by Elizabeth H. L. Gur-. 


\litz of Macfadden Publications; 
elements of printing and printing 
processes, by Irving B. Simon, 
graphic arts consultant, and paper 
and paper making, by Henry L. 
Cole of S. D. Warren Co. 
Enrollment for the courses starts 
Sept. 28 at the association’s head- 
quarters, 461 Eighth Ave. 


Howard Named Mystik S.M. 


Alfred R. Howard, for 14 years 
with Permacel Tape Corp., New 
Brunswick, N. J., has been named 
general sales manager of Mystik 
| Adhesive Products, Chicago, a di- 
vision of Chicago Show Printing 
Co. 


DOUBLE ANNIVER 
Associates, Milwaukee agency, accepts a scroll from William H. Davidson, president 


of Harley-Davidson Motor Co., 


Advertising Age, September 21, 1953 


ARY—Frank Birch (left), president of Klau-Van Pietersom-Dunlap 


to mark the 45th year the agency has handled the 


motorcycle manufacturer's advertising. The occasion was a dinner given by the agency 
to celebrate another anniversary: Harley-Davidson’s 50th birthday. 


Plywood Association Sales Trip Winds Up 
as Lecture Tour on Modern Merchandising 


The Scotch Bucket 


Se ee ee eet 


FREE! Send for our beautiful 4-color 
* illustrated 1953 holiday gift catalog 


Hahn Brothers 
Lake Forest, Ill. 


Wonderful 
Hahn! 


.-- Absolutely the Last Word... For 
the Past 20 years...in Supplying 
An Astonishing Assortment of Rare, 
Imported and Domestic Foods and 
Liquors to the Discriminating!... 


Your clients will never get over the 
delightful surprise at receiving 

a gift from Hahn! Imported rare old 
cheeses, amazing tropical fruits, 

and cocktail delicacies from all over the 
world; choice old-world vintage wines, 
and scotches and bourbons. The 

variety is endless. All beautifully packed 


in re-usable baskets and hampers. 


We handle your complete holiday gift 
problem! Simply send us your 
company gift list. We gift pack and 
ship anywhere in the U.S., with your 
personal card enclosed. Gifts start 

as low as $2.50—go all the way up. 
Our personal representative helps you 


work out your gift problem. 


Surprise your best customer (and even 
better—his wife!) with a wonderful 


gift from Hahn! 


Phone ws Collect-for Your 
Holiday Liquér needs and 
Special Coase Prices 


Ad. Age 


NAME___ 


COMPANY NAME 


ADDRESS 


city a 


BRiargate 


TAcOoMA, Sept. 17—Lumber deal- 
ers are hungry for new merchan- 
dising ideas. 

This was demonstrated last 
month when W. E. Difford, man- 
aging director of the Douglas Fir 
Plywood Assn., made a sales trip 
through the South. 

His purpose was to help boost 
sales of plywood, but when talking 
with jobbers about the associa- 
tion’s fall promotion (AA, Sept. 7), 
he learned that jobbers were more 
interested in their own problems 
than in encouraging merchandising 
by dealers. 


# In Jacksonville, Fla., a group of 
competitive jobbers offered to 
bring dealers together for a meet- 
ing if Mr. Difford would address 
them on merchandising of all 
building material, not plywood 
alone. 

From this dinner session other 
meetings followed in Dallas, La- 
fayette, La., New Orleans, Tampa 
and Miami. Others will be held in 
Savannah, Atlanta, St. Louis, 
Richmond, Amarillo and Houston. 

Emphasized by Mr. Difford in 
his talks were the two emergent 
trends in building material mar- 
keting: ‘Suggestive selling’ and 
the do-it-yourself movement. 

He described suggestive selling 
as a fundamental of supermarket 
selling that is just as applicable to 
merchandising of building mate- 
rial as groceries. He urged dealers 
to display their products so they 


tomers. He advocated use of “every 
device available” to make it easier 
for customers to buy what they 


need for a specific building job. 


8 The do-it-yourself sale, Mr. Dif- 
‘ford told dealers, almost invari- 
ably is a “plus” sale that does not 
take business away from profes- 
' sional contractors. He cited activi- 
ties of one dealer who attracted 
700 persons to a night class in 


| woodworking and another who) 
sells 300 small plywood panels | 


each weekend as examples of good 


/merchandising approaches to the 
‘home workshop market. 


Two results of the meetings | 
showed up immediately. Dealer, 


response was so enthusiastic that 
jobbers are planning a continuing 


up to date on marketing develop- 
ments. Also, Mr. Difford has re- 
ceived so many invitations to speak 


ning a national tour. 


Names Olian & Bronner 
The Stratolounger division of 


has named Olian & Bronner, Chi- | 
cago, to handle its advertising. Ini- 


of “I Love Lucy.” 


| 


' stitute titles without displaying the 
title under which a book was orig- 


Dell Okays Trade Proviso 


Dell Publishing Co. and Popular 
Library Inc., both of New York, 
have signed an agreement with the 
Federal Trade Commission cover- 
ing the advertising of reprints and 
abridged editions of books. The 
respondents will desist from of- 
fering for sale any abridged copy 
of a book unless “abridged,” ‘“‘con- 
densed,” or “condensation” ap- 
pears on the cover and the title 
page; not to advertise abridged 
copies without disclosing such 
abridgement, and not to use sub- 


inally published. 


| Nebraska Upholds Fair Trade 


The first decision upholding the 


/constitutionality of the Fair Trade 
| Act of Nebraska was made Sept. 11 
| by a district court in a suit brought 
'by the Toastmaster products divi- 
'sion of McGraw Electric Co., Elgin, 


Ill., against Lewis & Smith Drug 
Co., Omaha. The district court has 
overruled an appeal by the cut- 
rate drugstore that the law is un- 
constitutional, and ruled the de- 
fendant must stand trial. 


Bluhill's “‘Crocks O° Cheese"’ . 
individual ovenware Bean Pots full of famous 
Bluhill Cheese. Rich red wax covering. An 


. 3 handsome 


**expensive-looking'’ gift. . . in a shiny red 
box with a sprig of Blue Spruce. Bound to be 
voted ‘‘most popular'’ under the Christmas 
tree, on the Festive Board. $3.95 del. anywhere. 


Solve your 
Gift Problems 
with a 
3* Stamp ! 


¥ Clients v Employees 
¥ Business associates 
And their families will all thank 
you from the “bottom of their 
hearts,” in other words, their 
happy, happy “tummies” for 


Gifts From 


could be seen by potential cus-| 


series of sessions to keep dealers | 


at similar meetings that he is plan- | 


Stratford Furniture Corp., Chicago, | | 


tial national advertismmg campaign | 
will revolve around a tie-up with | 
Lucille Ball and Desi Arnaz, stars | 


CBluhill 


Wondrous assortments of world- 
famous Bluhill aged natural 
cheeses ... candies... preserves 
.. packed in fabulous containers 
like salad bowls, ice buckets, 
distinctive trays and hampers... 
imaginative, original, handsome 
gifts for any type of recipient, 
including kids (and don’t 
overlook them as a good will 
builder) ...to fit any budget, from 
$1.50 to $25.00 each. Custom- 
packed gifts to any amount! 


Just fill in the coupon. We do 
the rest, shipping charges included. 


BLUHILL FOODS, INC. 
711 So. Broadway, 
Denver, Colo. 


CO Send me “Crock O' Cheese" 
Packs at $3.95 EA. postpaid. 


O Send them to attached list of names 
and addresses. 
|| O Send me complete catalog and price 
list. 
/| 0 Check for O Bill me 
ae for $_ 
enclosed. O Send 
O Gift cards gift card. 
enclosed. 
Name 
Company 
Address 
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Part Il: Commercial TV in Britain... 


Admen Aren't Doing 
Much to Support TV 


Muggeridge of ‘Punch’ 
and New TV Group Fight 
Hard for Commercial TV 


By Milton Moskowitz 

Lonpon, Sept. 15—In the face of 
the tremendous barrage of criti- 
cism launched in Britain by oppo- 
nents of commercial television, 
what has been done by supporters 
to win over the public? 

Surprisingly, the 
very little. 

During the furor over the Amer- 
ican televising of the Coronation 
they seemed afraid to open their 
mouths. And even afterwards, most 
commercial TV advocates were 
content to wage a peculiar kind of | 
defensive action. From time to time 
an isolated voice could be heard | 
assuring the public that British 
commercial television would cer | 
tainly be different from the Amer- 
ican form. 


answer is: 


® This reporter, in canvassing | 
groups and individuals, talked to a | 
person who holds an important po- | 
sition in advertising and was told | 
that the advertising agencies them- 


selves—taken as a whole—are not 


@een2aaneea ee = 


How to put your salesmen: 
onaprospect’s 7 
! 


Pr teen 


/ 
0 


Here’s a new, good-will — 
builder that everyone wel- 


comes to the top of his desk 


“== MONOGRAMS =~ 


with your name here 
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too anxious to see commercial tele- 
vision. Many agencies, it was ex- 
plained to me, are not set up to 
handle broadcast advertising and 
, they would just as soon continue to 
get their commissions from press 

(magazines and newspapers) or- 
,ders without going through the 
trouble of adjusting to a new me- 
| dium. 

This amazing inertia has enabled 
opponents of commercial TV to 
ask: “Who then is in favor of 
sponsored TV?” And they have 
gone right on to answer their own 
question by putting the finger 


on those companies that obviously 
stand to benefit. 
Thus, Christopher Mayhew 


points out in his phlet that 
only 53 speeches, q « ns and in- 
terruptions have ©ecn made in 
Parliament supporines commercial 
TV and “79% of these have been 


made by seven Very active M.Ps, 
of whom four have declared them- 
selves to be ‘interested parties’.” 


® One of these “very active M.P.s” 
is J. C. Rodgers director of 
the J. Walter Thompson Co. Ltd. 
Result: JWT has been pilloried 
as the “American-controlled ad- 
vertising agency” that “has cam- 
paigned for years for commercial 
broadcasts.” 

Mr. Mayhew commented: “It 
is perhaps fitting that the intro- 
duction of the American type of 
TV into this country should owe so 
much to the agitation of an Amer- 
ican-controlled firm.” 

A second of the “very active 
M.P.s” is director of a big British 
advertising agency and another is 
connected with Pye Ltd.. manu- 
facturer of radio and television 
sets. The managing director of Pye, 


today’s SCHENLEY 


... the best-tasting whiskey in ages 


in a gleaming, crystal- 
bright decanter 
at no additional cost 


Nes 


C. O. Stanley, is also one of the 
leaders of Associated Broadcast 
Development Co., a vigorous pro- 
moter of commercial television. 


@ With this kind of support, it is 
no wonder the Manchester Guard- 
ian can say: “It was a capricious 
decision which played into the 
hands of an active Tory group with | 
commercial interests in sponsored | 
broadcasting. That, indeed, is one | 
of the lamentable aspects of the | 
controversy. Too many of those | 


who are agitating are financially | 


interested.” 
Nor is it surprising to see the! 
leftwing Tribune roar in headlines: 


“Finger-in-the-Pie Tories: No 
Wonder They Want Sponsored 
Television.” 

Lawrence F. Wass of Wass, 


Pritchard & Co., a leading printer, 
raised the same issue in a letter to 
Advertiser’s Weekly. Mr. Wass 
wrote that many people are sus- 
picious of commercial TV because 
“its only militant advocates would 


appear to be those wha would gain 


Hold the sleek deeanter in vour hands. 
Taste the subtle, satisfying flavor of the 
superb whiskey. You ll know it's the perfect 


holiday gift... 
and talked about and remembered 


Give Schenley, the gift that give 


The same fine whiskey ts arail- 
able, as always, in the distine- 


tive Schenley round hottle. 


one that will be enjoyed 


te -timony to your own good taste. 


by its introduction.” 

A. O. Buckingham of Young & 
Rubicam, New York, visited Lon- 
don this summer and described 
television as “potentially the great- 
est sales medium yet discovered,” 
although he added—with one eye 
on the critics—that “it would be a 
mistake to attempt Americaniza- 
tion of commercial TV in this 
country when it comes.” But Mr. 
Buckingham’s report failed to ex- 
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cite one of Britain’s biggest ad- 
vertisers. F. C. Hooper, managing 
director of Schweppes Ltd., wrote 
a letter to The Times arguing that 
any decision on commercial TV 
should be postponed “until we can 
afford to make it.” The “we” ap- 
parently referred to British ad- 
vertisers. 

Mr. Hooper severely criticized 
the very few advertising agencies 
that have come out for sponsored 
TV, pointing out that the regula- 
tions due to come with commercial 


regard as suitable.” And he added: 

“It is difficult to see how they 
{the agencies] will justify their 
commissions on the large sums 
allotted to this costly advertising 
medium when their main function 
will be simply to book times at 
which advertisements may be tele- 
vised. Even advertisers can tell 
the time.” 


s This split within the ranks of the 
advertising industry itself partly 
explains the absence of any enthu- 


broadcasting will prevent adver- siastic campaign for commercial 
tisers from presenting their prod- | television. 
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“in a_ setting which they | 
' champion, sponsored TV got one in 
.|Malcolm Muggeridge, 


Badly in need of a popular 
editor of 
the famous humor weekly, Punch. 
Mr. Muggeridge presented the first 
forthright, hard-hitting defense of 
commercial TV in the weekly Time 
and Tide. His article, an answer 
to Christopher Mayhew, stated the 
basic issue as “whether or not this 
fabulously powerful medium of 
cemmunication is to be kept wholly 
in the hands of the State.” 

Mr. Muggeridge charged the 
British Broadcasting Corp. mo- 
nopoly endangered freedom by 
stifling variety. He cited the ex- 
ample of Sir Winston Churchill 
being kept off the air before the 


|war because the government “did 


not want its appeasement policy in 
Berlin and Rome to be jeopar- 
dized.” And he cited other cases 
where the government control of 
radio has resulted in “caution to 
|the point of inanity.” 


s Mr. Muggeridge, for many years 
correspondent in the United 
States for the London Telegraph, 


| also spoke up strongly for Ameri- 


can broadcasting. Answering Mr. 


n of American 
the editor of 


Mayhew’s descri} 
TV as “horribl« 
Punch stated: 


“You might as w: 
musicals were horri yr that American 
newspapers were ible. Over the 
length and breadth tne United States 
an enormous qua and variety of 
sound radio and t on is available, 
some of which is ellent, some of 
which is exceeding! y, some of which 
might legitimately escribed as ‘hor- 
rible.’ Last year, d z the Republican 
convention in Chica; sat with my head 
in a television set fc ur days. The con- 
vention coverage « id not have been 
better done. Throur!\it there was not 
the smallest sign ot rtisanship. At in-| 
tervals, a personable ung lady appeared 
to recommend a pa ilar brand of re- 
frigerator, but wi her appearance | 
would have interru; ied a dramatic de- 
velopment, it was p.‘poned. Presumably 
the sponsors had po):\ical predilections of 
their own. Accordin: to the fatuous my- 
thology of the Left. they should have 
been Taftites. If so, ihere was nothing in 
the program to give ihe smallest indi- 
cation that this was the case.” 


y that American 


Finally, Mr. Muggeridge found | 


“particularly hilarious” the news- 
paper opposition to commercial 


TV. He said newspapers afraid of 


losing advertising have “discovered 
all sorts of high-minded reasons 
for preserving in the case of the 
BBC a monopoly” which they 
would be quick to denounce in 
other fields. Mr. Muggeridge said 
this was all the more amusing in 
that newspapers also live on ad- 
vertising. He pointed out that 
newspapers even vary the charge 
for ads according to page position, 
the same practise followed in com- 
mercial television. 


@® One-man army that Mr. Mug- 
geridge is, the fight was still rath- 
er uneven. To the rescue at last 
came an organization—the Popular 
Television Assn.(PTA) with the 
Earl of Derby as president and a 
string of distinguished v.p.s, most 
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Your COMPANY NAME imprinted 
on top-grain leather pocket case 
keeps your firm's name at your 
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SYMBOL OF QUALITY 
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of them titled. An adman, Ronald | 
Sims of W. H. Gollings & Asso- 
ciates, was given a leave of absence 


to direct the counterattack. 


PTA’s job is “to present to the 
public the true facts about compe- 
titive TV.” At the organization’s 
office in a reconverted private 
apartment near Buckingham Pal- 
ace, Mr. Sims told AA’s corres- 
pondent the response to the cam-. 
paign has been very encouraging. 
The initial press announcement 
brought 400 letters and in the past. 


month PTA has received some ° 


4,000 applications for membership. P, 
Mr. Sims’ goal is rather ambitious: 
a popular membership of 1,000,000. 


s Members are asked to write 
letters to publications, discuss the 
issue with friends and give the or- 
ganization answers to such ques- 
tions as: 

1. If an advertiser were to pay 
for the televising of the Cup Final 
(about 90 minutes), what do you 
think would be a fair number of 
minutes given over to advertising? 

2. What sort of programs do you 
want competitive TV to provide? 

PTA issues pamphlets, reprints 
articles such as Mr. Muggeridge’s 
and provides speakers for meet- 
ings. It also has been running a 
modest drive in the personal col- 
umns of newspapers with ads like 
the following: 


Advertising Age, September 21, 1953 


“Are you a viewer, a hater, against a 
dictator, a man with a grievance to air? 
If you're prelate or poet, hide-it or show- | 
it, or a man with a burden to bear—Com- | 
petitive Television is your cause.” 


The first phase of PTA’s cam- 
paign will end Sept. 28 with a mass 
rally in Westminster Central Hall 
here in London. Incidentally, PTA 
also has a practical side to its work. 
It is compiling a list of copywriters 
who will be able to produce ads 
for TV advertisers. Mr. Sims says 
this list will be available only to 


bona-fide advertisers. | 


@ With Labor definitely commit- | 
ted to a continuation of the BBC) 
monopoly, the Conservative Party 
is also carrying its fight to the 
British public. The party’s central 
office has put out a punchy little 
pamphlet called: “There’s Free 
Speech! Why not FREE SWITCH?” 
In it the Conservatives say “the 
case against competitive TV is 
really a vote of no confidence in 
the character and judgment of the 
British people.” The pamphlet 
points out no one is suggesting the 
abolition of the BBC. It will re- 
main alongside commercial TV 
and may even benefit from the 
competition. 

Both the Conservatives and 
PTA have hit on a happy point 
which they are driving home to the 
public. With all the attacks on 
American broadcasting, it is over- 
looked (by the critics) that five 
of BBC’s most popular TV pro- 
grams are American ny oe] 
namely “What’s My Line,” 
“Twenty Questions,” “Ignorance Is | 
Bliss,” “Down You Go” and “Meet 
the Press.” 


® The active participation of the. 
Conservative Party in the cam- 
paign is significant in that it shows 
the government has not backed 
down, but is more determined than | 
ever to establish commercial tele- | 
vision here. 

One point, in conclusion, should 
be made clear. There is no doubt 
that the advent of commercial TV 
in Britain will be far from a du- 
plication of American broadcasting 
—despite all the opposition claims 
to this effect. 

As proof, one need only examine 
the memorandum submitted to the 
government last April by the 
Incorporated Society of British 
Advertisers and the Institute of 
Incorporated Practitioners in Ad- 
vertising. The report stated, “We 
are conscious of the short-comings 
of American sponsored television,” 
and went on to propose stringent 
rules for the control of TV adver- 
tising and specific regulations for 
children’s programs. Moreover, the 
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British advertising industry dis- 
claimed any intention to produce 
programs, maintaining that this 
should be the responsibility of the 
stations alone. 


# Further proof is contained in a 
brochure of the Popular Television 


Assn., where these arguments are 


put forth: 

1. Commercial TV will not have 
“overlong or interruptive adver- 
tising.” 

2. “Advertisers will have no 


Coronation or a Cenotaph Remem- | Technical Sna gs M ay Delay Commercial TV 


brance Service.” 


3. “One of the most pernicious | jy England for Years If It's Ever Approved . | 


influences on the British way of. 

life has been the poor American’ Lonpon, Sept. 15-—I! the contro- 

film. Good British television shows versy of TV comme*cial or not TV 

will do much to destroy this in-| commercial is settled here in the 

fluence.” ‘affirmative, several technical prob- 
Conclusive evidence of com- |lems promise to delay commercial 

‘mercial television's “honorable in- | television for some time anyway. 


tentions” can be had in the state- | 


ment made by Postmaster-General | : 
/is not one set in the country capa- 


Earl de La Warr before Parlia- 
_ment recessed for the summer. The 


direct influence on programs nor | Postmaster-General said that with 
will they be allowed to play any commercial TV the government 
part in state occasions, such as a_ plans to set up a controlling body 
_to see that programs conform to 
,. |standards laid down. This body 
would have such powers as (1) 
calling for a TV script in advance, 
(2) restriction of the amount of 


Christmas 
fm |advertising on any one program 
Shopping MMB ina (3) prohibition of certain 


|types of ads entirely. In other 
4m words, this will be a code with 
“teeth” in it. 

_ It is obvious, then, that if and 
‘when commercial television arrives 
|in this country, it will only be a 


FOR GIFTS & PREMIUMS °°" relation to the American form. 


Pye Offers a Set 
That Would Receive 


BBC Programs Only 


cial TV squabble in Britain pro- 
duced a clever piece of advertising 
from Pye Ltd., manufacturer of 
|radio and television sets. 

The company took two columns 

_of white space in newspapers to 
say the following two sentences: 

“If commercial TV comes, we in- 

tend to market a TV set that will 

only receive the BBC programs. It 
is hoped that this will help those 
people who do not feel strong 
enough to turn off the commercial 
program switch.” 

Small print underneath the Pye 
logo added: “If such a receiver is 
likely to interest you, please write 

' and tell us.” 

The company said it got only a 

handful of letters. 


Santa Fe Sets Family Plan 

| The Santa Fe System on Sept. 
| 21 will put into effect its family 
| plan fares for Pullman passengers. 
| Under the plan, one parent will 
| pay full fare, the rest of the fam- 
‘ily half fares on Mondays, Tues- 
| days or Wednesdays. It is planned 
IBROC WOOD PRODUCTS CO. to extend the system to coach ac- 
P. O. Box 104V . AUBURN, MAINE COmmodations, possibly by Oct. 

| 19. 


I ~ <7 
Ce 


The perfect gift for clients and 
business associates. The premium 
item that's sure to meet with im- 
mediate acceptance. 

Ibroc’s complete line of kitchen- 
tested miniature butcher blocks and 
cutting boards are made from 
selected Rock Maple by Maine 
master craftsmen. A smooth, clear- 
lacquer finish enhances the beauty 
of these quality woodenware items. 
Each is equipped with rubber- 
tipped legs to prevent slipping or 
marring of counter surfaces. Indi- 
vidually packaged ready for re- 
shipping under your own label. 
Available with company name im- 
printed in gold on plastic name 
plate or hot-branded into block. 


Write or wire for further information, prices 
and discounts on complete line. Act now! 


FARIBO PAKAROBE 


the gift of 
PURPOSEFUL 
BEAUTY 


Make a lasting impression on your clients and business associates with 
the versatile Faribo PAK-A-ROBE. Open, it's an all-wool robe in your 
choice of four dazzling Tartan Plaids; closed, it's a comfortable cushion in 
a leather-like plastic and robe matching plaid. Luxuriously lovely .. . yet 
practical, too, the Faribo PAK-A-ROBE is a two-in-one beauty designed 
to make friends wherever it goes! 


See your nearest Faribo representative or write direct to the mill 


FARIBO BLANKETS, Faribault, Minnesota 


*Pat. Pend. T. M. Regn. Pend. 


First, if commercial! stations were 
to go on the air tomorrow, there 


ble of receiving them. 

All the existing sets would have 
to be adapted to receive the new 
wavelengths, and this would be 
no simple task. | 

W. T. Cocking, a prominent Brit- 
ish radio engineer, reports in The 
Wireless World, “The problem of 
manufacturing cheap adaptors is 
not so simple as was first thought 
...there are a great many technical 
snags.” 

Mr. Cocking explains that on 
many sets cheap, mass-produced 
adaptors will not give clear, inter- 
ference-free pictures. 


s The cost of an adaptor has been 
variously estimated at being be- 


Lonpon, Sept. 15—The commer- | 


tween £5 ($14) and £25 ($70). 
'Also, antennas will have to be 
altered; the cost of this will vary 
\* great deal. 

| Of course, what complicates this 
| problem is the fact that, since 


‘Such Embarrassment! 


BBC Concedes: 
Our Horror Show 
Is Too Horrible 


| Lonpon, Sept. 15—The British | 
'Broadcasting Corp., which has 
| been championed as not having 
any of the so-called “vulgarity” of 
‘American broadcasting, had red 
| ears recently over a TV rocket, 
| Ship serial, “The Quatermass Ex-| 
periment.” 

The serial is a “horror” story 
and each week the episodes got 
more hair-raising. BBC authorities 
decided to peek ahead and what 
they saw horrified them because 
they advised children and squeam- 
ish viewers not to watch the last 
instalment on Aug. 22. 

The program began to reach the 
“horrific” stage a few episodes 
from the end when the survivor of 
a trio of space explorers began to 
grow cactus out of his hand. 


| 


@ The next week the man was 
shown turning into a vegetable. In 
the final episode—which was in- 
appropriately interrupted by a me- 
chanical failure—Prof. Quatermass 
killed the “thing” by appealing to| 
the disembodied spirits of the lost 
space explorers. (The sets went 
blank just after one character ex- | 
claimed: “Unless IT can be obli-| 
terated, the world as we know it is) 
finished.”) 

The BBC was said to be worried 
about reactions from parents whose 
children became interested in the) 
serial and were then told not to 
see it through. Said a TV official: , 


“It was a mistake not to have 
announced the trend of things at, 
the beginning. We are sorry we) 


realized it a bit late.” 


U. S. Expansion Bolt to Ganster 
U. S. Expansion Bolt Co., York, 
Pa., manufacturer of masonry an- 
choring, fastening, drilling and al- 
lied products, has appointed R. K. 
Ganster Advertising Agency, 
Reading, Pa., to handle its mer- 
chandising and public relations. 


Whitcomb to Glass Fibers 


William L. Whitcomb, formerly 
advertising managcr of Weis Mfg. | 
Co., Monroe, Mich. has been ap- 
pointed assistant to the director 
of advertising of Glass Fibers Inc., 
Toledo. 


British listeners can get only one} 
channel, the BBC, sets are con-| 
structed to receive only one chan- 
nel. 

When additional wavelengths | 
are assigned, manufacturers will 
be able to make multi-channel | 
sets. But this will take as long as’ 
18 months to accomplish. 

Another technical difficulty is 


The Gift that Cheers! 


the question of what wavebands_ Monogrammed 
will be available for commercial MARTINI TWIRLER 


television. Truly the most unusual gift of the year! For 
business gifts, friends and relatives—the Mon- 
s | ogrammed Martini Twirler Set will be a real 
® There are five wavebands al- eenement sare 3 7. oy A 4 
j ; and ingredients and twirl—for at super 
lotted by international agreement flavor—don't stir. Deep lip holds back ice for 
to England. Band I is occupied by easy pouring. Mekes weadertul martian, wee 
j j attans, etc. In clear, fine crystal, wi an 
BBC-TV. Band II is not suitable cut 3-initial monogram. New EASY-HOLD 
for television broadcasting. Band coclvol size giaree monogrammed te mete. 
; rder now for ristmas Gifts—individually 
IIT has eight channels, that is, acked—your cord enclosed—Postage paid. 
eight different wavelengths are leave state Jottiols lainly. ae 
1a} ithi j j The Set, oz. Monogram 
av ailable within this band. Six a Sestsler ead 4 Cail Gea $5.95 
these wavelengths are presently No C.O.D.'s please. — Ppd. 
occupied by various radio users— 


Write for Discounts on Quantity Orders. 
such as aircraft navigational aids, 


police, ambulance and various pri- GLASSCRAFT 


/920-A CHICAGO AVE. EVANSTON, ILL. 


SEND YOUR 

CHRISTMAS 

GIFT FROM 
FRANCE 


@ EXxQuisiTE CRYSTAL 
BRANDY SNIFTERS 


.  atonly $1.15 per set 


Through special arrangements by the 
makers of famous Hennessy Cognac 
Brandy, a limited supply of these crys- 
tal brandy snifters awaits you in France. 
Here is all you have to do to send your 
customers and friends an unusual gift 
direct from France. 

1. Fill out the coupon below with your 

own name and address. 


2. Attach a list of the names and ad- 
dresses to whom you want glasses 
sent, (Duty restrictions prevent our 
sending all sets to you.) 


i) 


. Attach check or money order at $1.15 
per set made out to HENNESSY and 
mail by Oct, 15th. 

This is how your order will be handled: 

1. From New York, a gift card will be 

sent in your name to each recipient. 

2. From Cognac, France, glasses will be 

sent to arrive for Christmas. 

P.S. A bottle of Hennessy makes an ideal 

gift for the top names on your list. Con- 

sult your local package store about 

Hennessy Cognacs in a wide range of 

prices—all attractively gift packaged. 


x* 


HENNESSY 


The World’s Preferred Cognac Brandy 


84 Proof «+ Schieffelin & Co., New York 


Hennessy, P.O. Box 409, New York 46, N. Y. 


Here is my order for sets of Hennessy 
Brandy Snifters “ $1.15 each to be sent to the 
attached list. My check for 


made out to Hennessy, is enclosed. 


Address 


City a 


Note: This order must be mailed not jater than 
Oct. 15, 1953, to insure Christmas delivery. 


; | 
| 
| 
j | 
| 
| My Name ; 
| 
| | 
| 
| 

| 
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Sell your product 
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vate organizations, such as radio 
taxicabs. 

It was suggested by the govern- 
ment’s technical advisory commit- 
tee for broadcasting that the re- 
maining two channels would be 
required by the BBC to increase its | 
coverage up to 97% of the popula- 
tion by erecting small stations in) 
peripheral blind spots and _ still 
leave room for four medium-pow- 
er “competitive” stations. | 
® However, the BBC has found 
that it can place all its first pro- 
gram on Band I, which means that 
the two channels on Band III could 
be allocated to “whatever purpose 
the government might decide.” 

What this means, in effect, is | 
that the two channels might be| 
used for “competitive” stations in 
London, South Wales, North Mid- 
lands and Central Scotland, plus 
some half-dozen lower-powered | 
Stations in such areas as Inverness, | 
Londonderry, Cumberland, Nor- | 
folk, West Wales and South-East 
Kent. Thus commercial TV could 
reach 50% to 60% of the present | 


| 


times a day 
with Imprinted 
LISTO 


MARKING PENCIL 


SELLING THE 
GROCERY TRADE? 


bveryone in the grocery trade 
knows and uses Listo! Thousands 
of markets from super markets 
to small stores use Listo to price 
everything in their stock. Make 
their pricing time your selling | 
time with Imprinted Listo Pencils. i 


SELLING THE 
HARDWARE FIELD? 


Listo writes on everything! 
Glass, metal, wood, ig my 
ccllophane—to name a 

Hardware 
listo for marking all their mer- 


chandise. Give them the pre =f | 
mium they Il use... Imprinted Ss 


cw 
dealers depend on 


Listos! 


SELLING THE 
DRUG MARKET? 


Cosmetics, sundries and propric ' 
tarres are pust a tew of the many 
surfaces for Listo’s clear. casy-to- 
read prices. Por less than 25¢ 
your sales message wall be road 
1000 times a day for months, 
with Imprinted Listas! 


Extra Heavy Leads That Won't Break or Fall Out 


Only Listo bas the patented “Grip-Ty pe 
Sleeve whith prevents breakage, keeps 
leads from falling out, 


IN 6 COLORS 


BLACK GREEN BLUE 
BROWN RED YELLOW 


C1953 


LISTO PENCIL CORPORATION i 
Dept. AA, 1925 Union Street 

Alameda, California | 
Gentlemen | 
Please send me full details on how we can i 
put Listo Imprinted Marking Pencils to work 

for us | 
NAME | 
COMPANY | 
ADDRESS _ RE ae 
city STATE } 


set owners, but would be limited 
from further development until 
the rest of Band II is cleared, 
which in any case would probably 
be wanted by the BBC for its al- 
ternative program. 


# Bands IV and V are ultra high 
frequency range, and there is room 
there for a large number of sta- 
tions, probably from 50 to 96, ac- 
cording to the technical committee, 
depending on whether or not color 
TV is used. 


The waveban 
provide an obsta 
TV for years. t 
waits for u.h-f., t 
to be enough st: 
requirements 
censees. At an) 
| industry here ca! 
be from five to 
| u.h.f. telecasting 
tical public valu 

The governm« 


commercial stat 


ituation may 

commercial 
s the project 
are not likely 
s to meet the 


‘vould-be _ li- 


te, the radio 
tes that it will | 
years before 


avoid making the impossible de- 
cision as to which of the reported 
88 applicants shal] be the favored 
ones. 


@® The idea is said to be in the 
discussion stage with the govern- 
ment. But there is no indication 
the government really proposes to 


repeating its reasonable excuse 
that the BBC has priority of de- 
velopment. 

This means at least a year be- 
fore the commercial stations get 
the go-ahead. And this in turn 
would bring the industry to the 
' fall of 1954. 

If this period were stretched to 


mmes of prac- | go ahead on these lines, er revert 18 months or so, it would bring the 

| to the original plan of independent issue to the eve of a general elec- 
may consider station owners or to postpone the tion, when it would be inevitable to 
setting up a non-BBC chain of| whole thing. 


in order to’ 


The government may delay by 


postpone decision until after a 


|national mandate is known. 


~~ 
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U. S. Expansion Bolt to Kamp 


U. S. Expansion Bolt Co., York, 
Pa., has named William B. Kamp 
Co., Lancaster, Pa., to handle its 
advertising. The company makes 
masonry anchoring, fastening and 
— devices and allied prod- 
ucts. 


ARF Adds Lipton, Adler 


Thomas J. Lipton Inc., Hoboken, 
N. J., and William Hart Adier Inc., 
Chicago, have become subscribers 
to Advertising Research Founda- 
tion, New York. 


Advertising Age, September 21, 1953 


Koch Boosts Line of 
Fiberglas Luggage in 
Ist National Drive 


SAN Francisco, Sept. 15—H. 
Koch & Sons is launching its first 
national advertising for its Fiber- 
glas luggage. Its new line of Fi- 
berglas luxury luggage will be 
promoted in a series of two-col- 
umn, two-color ads in Esquire, 
Holiday, Newsweek and Time. 


The ads offer COMipiete sets of 
_ luggage for men 410 women at 
‘prices ranging from $42.50 to 


$79.50, plus federal tax 

| On the basis of the experience 
\of travelers with Koch's new line 
of luggage, the copy will feature 


'a guarantee to “repair or replace, 
without charge, any piece of Koch 
'Fiberglas luggage broken on any 


airline, railroad or steamship, any- 

where in the world.” 
Distribution of the luggage has 

been secured in most of the ma- 
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jor retail markets throughout the) Meltzer Adds Ferriter to 


U. &. 


J. J. Weiner Co. is handling ad-| 


vertising for Koch. 


Appoinis E. W. Reynolds 


Trinidad Leaseholds 
Ltd., Toronto, producer of Regent 
“powerized” gasolines, oils and 
fuel oil, has appointed E. W. Rey- 
nolds Ltd., Toronto, to handle its 
advertising and merchandising. 
Fall and spring plans include both 
consumer magazines and_ trade 
publications. 


a 


iron Age 


Does The IRON AGE lay hold to this ‘‘most 
powerful” label by brute force? Is it because 
metalworking is the giant of industry and 
we're No. 1 in metalworking? 


Do we claim it because for years metalwork- 
ing advertisers have put more pages in The 
IRON AGE than any other publication in 
our field? 


Is it built on our dominance of plant cover- 
age—97% of the industry's buying power? 


Do we hang it on the greatest circulation of 
any standard-sized metalworking publication 
—currently over 35,000 . . . or the fact that 
The IRON AGE’s “paid” is at an all-time high 
right now, 50% bigger than any other metal- 
working weekly? 


Is it because we validate these figures with 
an enlightened policy that provides not one, 
but two circulation audits for the buyer, ABC 
and CCA? 


Do we own it because The IRON AGE delivers es 
horizontal coverage of metalworking — the [im 
buying team — administration, production, ooo. 
engineering and purchasing? ie 


Is it because The IRON AGE editors rate the 
reader first . . . serving his specialized inter- 7m 
ests, saving his precious time, supporting him specie 
with solid job-help? ; 


Is it because .. . well .. . what do you think? 


Do we deserve it because the readers say we 
do — voting us No. 1 again and again in 
most readership studies? Or because we keep 
Roy Eastman on the job to keep us on the ball? 


(Canada) | 


Staff, Gets 14 Accounts 

Richard N. Meltzer Advertising, 
' San Francisco, has named Mary C. 
Ferriter, formerly with Harold 
Cabot & Co., Boston, its new media 
_director. She succeeds Leone Lem- 
berg, who has had to resign due to 
ill health. The agency has added 
14 new accounts. They are Irving 
Products Inc., San Leandro furni- 
ture maker; Northern California 
Floral Industry, San Francisco; 
MGM Tours, San Francisco travel 
and tour promotion program; San 
Francisco Funeral Service. 

Also, Blockhead Sales Co., mak- 
er of educational toys; Vicron 
Trading Co., importer of oriental 
handicraft; Brooks Camera Co., 
San Francisco photographic sup- 
| plier; ABC Cigar Stores Inc., San 
|Francisco; Margery Wilson, New 
| York beauty consultant (the agen- 
cy will handle only advertising on 
western TV stations); Weinstein 
Co., San Francisco department 
stores; Granville’s Jewelers, San 
Francisco; Hawthorne Watch Co., 
San Francisco watch manufactur- 
er; Frontier Gun Shop, LaFayette 
maker of firearms, and Jet-O-Blast 
Co., San Francisco maker of sand- 
blasting equipment. 


A TECHNIQUE FOR 
PRODUCING IDEAS 


Where do the moneymaking ideas 
come from—those ideas which 
make successful novels, radio pro- 
grams, moving pictures, sales 
campaigns and businesses? 
James Webb Young, one of the 
highest paid idea men in the ad- 
_vertising business, set out to an- 
_swer this question for his students 
-at the University of Chicago. The 
result is a little book which you 
‘can read in an hour but will re- 
| member the rest of your life. 
| In the simplest and clearest of 
language Mr. Young has succeeded 
in describing the way the mind 
works in all creative people. He 
gives you the formula which they 
consciously or unconsciously fol- 
| low in producing ideas. He shows 
_you how to train your mind so 
that idea production is, as he says, 
‘“as definite as the process by 
which motor cars are produced.” 
Enthusiastically endorsed by 
sales managers, editors, college 
professors and students, poets, ad- 
vertising men, salesmen and busi- 
ness executives who have read 
it. Send for your copy of A 
TECHNIQUE FOR PRODUCING 
IDEAS now. Only $1.25 postpaid. 


ADVERTISING AGE 

200 E. Illinois St., Chicago 11, DL 
Gentlemen: 

Please send me on 10-day money - 
back guarantee...... copies of “A 
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MAIL PULL—Page-girl Cindy Robbins of “The Big Payoff’ (Colgate on NBC-TV) looks 
over some of the entries in the TV show’s fashion sketch contest. The lucky con- 
ppear on the show Sept. 27 to see her design as carried out by Jacques 


testant will 


Fath’s studio. 


PHOTOGRAPHI 
REVIEW 


TV SPCNSORS—The happy face in this picture belongs to 
Marguerite Piazza, who has just completed the filming of sev- 
eral video commercials for Dic! shampoo to be used on “Your 
Show of Shows” (NBC-TV). Her sober friends were probably 
contemplating the high cost of television. They are (left to right) 


K. L. Skillin, advertising manager of Armour & Co. Auxiliaries; 
F. L. Mossberg, New York district manager for Armour; E. F. 
Chadwick, New York sales manager of Armour’s household soap 
division, and J. K. Verden, product advertising manager for 
Dial shampoo. 


SPONSORS HAVE HOPE-—On hand to help 
Bob Hope start his 16th year in radio 
are executives of the American Dairy Assn., 
which is sponsoring Mr. Hope on NBC. At 
left is Merrill N. Warnick, ADA president, 
and Lester J. Will, general manager of the 
association, is at the right of the comedian. 


DIRECT MAIL JUDGES—Winding up their evaluation of entries 
in the Direct Mail Advertising Assn.’s annual Best of Industry 
contest are (left to right) Perce Harvey Jr., president, Harvey 
Advertising Agency; Paul Penfield, supervisor of advertising, De- 
troit Edison Co.; A. S. Gibbins, ad manager of the Cellophane 


Y pola i 


FORMAL OPENING—Some of the dignitaries who participated 
in the formal opening of the public relations room of the Amer- 
ican Public Relations Assn. in New York's Sheraton Hotel were 
(left to right) Warren E. Rebell, Advertest Research; Daniel M. 
Koplik, executive director, APRA; Clarence E. Peters, executive 


division, Canadian Industries Ltd.; Henry Hoke Sr., publisher, 
Reporter of Direct Mail Advertising; S. R. Bernstein, editor, Ad- 
vertising Age, chairman of the judging committee; Paul Bringe, 
Milwaukee Dustless Brush Co., and John Plank, chairman of the 
DMAA contest. 


director of APRA’s New York chapter; Jerome Klein (holding the 
“anvil of public opinion”), president of the New York chapter 
and public relations director for Lane Bryant; J. L. MacWhithey, 
assistant v.p. in charge of public relations, Bristol-Myers Co., and 
Fred Farnam, Farrell & Gage. 


_— CONSUMED magatins 


DAT’S OUR BOY~—John Mather Lupton, head of the agency bearing his name, 
beams as he is congratulated by Virgil Warren (second from left) on the nine 
awards won by Lupton clients in the annual competition of the Affiliated Advertising 
Agency Network, which met Sept. 6-10 in Banff. Mr. Warren is president of his 
own agency in Seattle and national director of the network. The others are (at far 
left) Arthur Towell, Arthur Towell Inc., Madison, Wis., retiring chairman of the net- 
work, and John Greenlee (far right), president, Cline Advertising Service, Boise, 
newly-elected national chairman. 


a, 

AUDIENCE REACTION—Charles Oppenheim (left), administrative manager of sales 

promotion and advertising for CBS Radio, New York, makes a pitch for the net- 

work’s fall schedule. His subjects are (left to right) Paul Hahn, president of Amer- 

ican Tobacco Co.; W. Eldon Hazard, network sales manager, CBS Radio, and Ben 

Duffy, president of Batten, Barton, Durstine & Osborn. The setting is CBS’s program 
promotion clinic for promotion managers and station executives. 
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\ S YOU looked at the opposite page, you 
made a basic truth self-evident: nothing 
interests people like themselves. 


Any page that features names and news 
about people “close to home” is bound to be 
just about the best-read page in the book. 


The same basic truth applies — when you 
come to considering the best basic advertising 
buy in Sunday magazines — to Mighty METRO. 


Only Mighty METRO has such /ocal reader- 


Nothing sells people 
like METRO 


MIGHTY METRO magazines are individually owned, 
edited and distributed by these leading American newspapers: 


BALTIMORE Sunday Sun Magazine 
BOSTON Globe Pictorial 

and/or Herald Rotogravure Section DETROIT News Pictorial 
BUFFALO Courier-Express Pictorial 
CHICAGO Tribune Picture Section 
CINCINNATI Pictorial Enquirer 


CLEVELAND Plain Dealer Pictorial Magazine MILWAUKEE Picture Journal 
DES MOINES Register Picture Magazine 


and/or Free Press Roto Magazine 
HOUSTON Chronicle Rotogravure Magazine 
INDIANAPOLIS Star Magazine 
LOS ANGELES Times Home Magazine 
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ship because it is not a single, centrally-edited 
Sunday magazine but a network of 27 different 
magazines — each edited locally and packed 
with “home-town” interest. 


Only Mighty METRO carries so much local 
retail linage — because local advertisers know 
the value of being in the best-read Sunday 
magazine in town. 


Only Mighty METRO, in its member cities, 
gives you such a network of Number One Sun- 


MINNEAPOLIS Tribune Picture Roto Magazine 


NEW ORLEANS Times-Picayune & States — Dixie 


NEW YORK News Coloroto Section 
PHILADELPHIA Inquirer Magazine — Today 
PITTSBURGH Press Roto Magazine 


nok, themselves! ie 


~ 
= ¥ \ 


Y 
/ Nothing interests \ 
| people like | 


= au 


day newspapers. None is “weak”. And all mar- 
kets are major. 

Only Mighty METRO, among Sunday and/ 
or national magazines, has such whopping cir- 
culation — more than 14,000,000 every week! 

Any Sunday advertising plan which omits 
Mighty METRO will most certainly miss ad- 
vertising dominance in the markets of greatest 
sales potential. 

Because nothing interests people like them- 
selves — nothing sells people like Metro! 


35,000,000 
READERS 
EVERY SUNDAY 


ST. LOUIS Globe-Democrat Magazine 
and/or Post-Dispatch — Pictures 
ST. PAUL Pioneer Pictorial 
SEATTLE Times Pictorial Section 
SPRINGFIELD Republican Rotogravure Section 
SYRACUSE Post-Standard Pictorial Gravure Magatine 


PROVIDENCE Journc! Magozine — The Rhode Islander WASHINGTON Star Pictorial Magazine 


Metro Group Editorial Bureau (New York) MUrray Hill 9-8200 


+ Sales Offices for Metro Magazines and Metro Comics... NEW YORK: MUrray Hill 9-8200 
CHICAGO: WHitehall 4-2280 + DETROIT: TRinity 2-2090 + SAN FRANCISCO: GArfield 1-7946 + LOS ANGELES: Michigan 0259 


METROPOLITAN SUNDAY NEWSPAPERS, INC. 
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New York Firm Will Supply Abstracts of 
Current Research Literature to Marketers 


New York, Sept. 15—A service 
to provide abstracts of major de- 
velopments in market, media, mo- 
tivation and _ statistical research | 
has been set up here at 22 W. 21st} 
St. 

Research Abstracts, as the com- 
pany is known, will supply 
subscribers with a minimum of| 
750 abstracts, 12 special compre- 
hensive reports and a file box for 
the abstracts (plus 100 “starter” | 
abstracts) for $275 annually. Each | 
additional subscription will cost} 
$100. 


The service, headed by Dr. 


1 (€GP) Foreign Language Division ee 
Typesetting in English |? * 

and over 600 es: 

Languages and Dialects | © 

eas, Seneres, conaseusl™ & 


j;calculated to 


jall subscribers 

| pling,” “‘Televisic 
,of Children,” “. 
|New Methods ; 
Frank Mayans, director of re-|and “Short-Cut | 
search for Television Magazine,| tics.” 

and Norman Young, with the re- Subjects sched) 


ide Testing: 


for future re- 


search and development depart-| view include: “T suestionnaire: | 
ment of American Broadcasting} [ts Use and Mist “The Premi- 
|Co., will keep subscribers abreast|um in Adverti: Campaigns,” 
of research literature, supplying|«The Use and M of Ratings,” 
‘abstracts which research directors|“Impulse Buyin, ind “Content 
may scan before deciding to go to! Analysis of Fan \\ail to Deter- 
‘original sources. This approach is| mine Audience L. _ ity.” 


“cut the time of] First publicatic of the service 
searching through original source] js set for Dec. 15. 

materials.” 
_ __ | To American Re |:oads Assn. 

e® Among the publications which Benjamin Mil formerly a 
the new company will study for| ys. Army public: clations officer, 
research articles will be ADVERTIS-|has joined the staff of the 
ING AGE, American Statistical Assn.| Assn. of American Railroads, 
Journal, Chain Store Age, Indus-| Washington. He wii! be a special 
trial Marketing, Journal of Mar-| representative. 


eti f taili 4 

hee ting, eournet bs ne iling, Psy- Brenner to NBC Film Sales 

chological Bulletin, Public Opin- | 

; terly. Science, Television | Robert Brenner, formerly ra- 

— Quar orney _dio-TV director of Lewin, Williams 

Magazine and Trend. & Saylor, has been added to the 
Among the monthly reports ow |S staff of the NBC film divi- 

in preparation which will go to!sion in New York 


_ A New Meteor on the Horizon of those 


who want their goods to SELL! 


K-CEN-tralize 


your sales approach. 


K-CEN-tralize 


your advertising budget. 


K-CEN-tralize 


your buying audience! 


KCEN-TV’S programs will be 
heard in 32 counties. 


The big CentraliiTexas market is rich 
in agriculture @nd industry. 


%& Channel 6—VHF—maximum 


power 
Population exceeds 


$847,728,000 


+ + + +H 


Effective buying income— 


Retail sales—$712, 
Interconnected NBC offiliate 
Blankets the Temple- 


100,000 — 


AA STAR that's 
bright 
by day or 
night 
DEEP IN 
THE 
HEART 
OF 
TEXAS! 


750,000 


883,000 | 


Waco market So 


Transmitter located at Eddy — 
between Temple and Waco 


If you want to 


audience that BUYS —. - 


sell the 


§ CHANNEL 6 


Owned and operated by the Bell Publishing Company 
George P. Hollingbery Company—National Representatives 


Quota Sam-| 
ewing Habits | 


Procedures,” | 
sation Statis-_ 


Advertising Age, 


September 21, 1953 


MODERN—Completed last month, this 42’ 
of Williamsport, Pa. It was erected for Scranton Spring Brook Gas Co. by Williams- 
port Outdoor Advertising Co., Williamsport, Pa. 


bulletin is located in the main section 


‘Most Intensive’ 
Campaign Set for | 
RCA Estate Ranges 


HAMILTON, O., Sept. 15—What. 
the company styles the “most in-| 
tensive advertising program” in its | 
history is currently being con-| 
ducted by RCA Estate Appliance | 
Corp. on behalf of its new line of! 
RCA Estate kitchen ranges. The 
company is a subsidiary of Radio 
Corp. of America. 

The campaign, concentrated in 
a period of less than one month, 
will include full page ads in Eb- 
ony, Life, The Saturday Evening 
Post and Time, a half-page inser- 
tion in Good Housekeeping, and 
coast-to-coast radio and TV net- 
work spots on the Tony Martin 
and Phil Harris-Alice Faye radio 
programs, and the Goldbergs and 
Dennis Day television shows. 

In addition, a newspaper sched- 


ule includes a series of half-page 
ads appearing Sept. 20 and Oct. 11 


Trade advertising will empha- 
size to dealers the importance of 
the RCA emblem, already famil- 


/iar to consumers in the radio, TV 


and recorded music fields. Retail- 
ers are to be furnished with point 
of sale display kits, featuring the 
“Little Red Button,” and including 
pennants, window streamers of 
varying sizes and display arrows. 

Al Paul Lefton Co., New York, 
is the agency. 


Fowles Joins Ira Rubel Co. 

Norman O. Fowles, C.P.A., for- 
merly handling accounting, billing, 
media and financial matters in the 
New York office of Batten, Barton, 
Durstine & Osborn, has joined Ira 
Rubel & Co., Chicago, certified 
public accountant, as advertising 
agency expert. 


Marsteller, Gebhardt Boosts 3 


Bernard A. Beggan Jr., associ- 


‘ated with Marsteller, Gebhardt & 


Reed, Chicago agency, since 1952, 
has been promoted to media direc- 
tor. Elaine Kortas, with the agen- 
cy since 1951, has been promoted 
to associate media director. Rich- 


in Sunday newspapers in 56 met-|ard C. Christian, director of re- 


ropolitan areas. 


search, has been elected secretary. 


fit 


demands the utmost skill and 


constant application of a wide vari- 


ety of techniques: here at WASHINGTON 


every job, big and small, gets the bene- 


of our unmatched skill. 


PHOTO ENGRAVING 


COMPANY 


118 S. Clinton Street 


Chicago 6, Illinois 
FRanklin 2-6343 
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Advertising Age, September 21, 1953 


TRAINLOAD SALE—Red & White Corp., Chi- 
cago, is backing its annual Trainload sale 
of canned foods wtih this full-color page in 
Life. Full-page newspaper ads and a deal- 
er’'s sales kit will also be used. Reincke, 
Meyer & Finn, Chicago, is the agency. 


Adolph’s Finds Nude 
on Calendar Wins 
Jobber Attention 


Los ANGELEs, Sept. 16—Adolph’s 
Ltd., maker of a meat tenderizer 
and salt substitute, has learned 
how to get a 100% response from 
jobbers when a new advertising 
campaign is launched. As a result 
of an announcement letter sent to 
Adolph’s 73 jobbers, Joseph Berg- 
man, ad manager, has received re- 
quests from every jobber asking 
for a minimum of 100 additional 
copies of campaign details attached 
to the letter. 

The campaign is bulletinized on 
a three-month calendar surrounded 
by reproductions of the media to 
be used, along with the date of 
scheduled insertions in each medi- 
um. What seems to get the reaction, 
though, is the illustration used on 
the calendar ... it’s the famed nude 
picture of ubiquitous Marilyn Mon- 
roe. 

When the use of this picture was 
first considered, there was some 
apprehension that it might be of- 
fensive to some jobbers. With this 
in mind, Mr. Bergman’s letter car- 
ried this P.S.: “According to Kin- 
sey, 86% of American men like this 
kind of art. If any of your cus- 
tomers object, you will know that 
they fall into the 14% minority.” 
The only reaction to this was a 
note from one jobber who reported 
he was in the 14% minority, “but 
please send me 100 more of these.” 


# Meanwhile, Adolph’s advertising 
campaign has opened, with copy 
running in American Family, The 
American Weekly, Argosy, Better 
Living, Everywoman’s, Family Cir- 
cle, Ladies’ Home Journal, Life, 
McCall’s, New York Times Sunday 
Magazine, Parents’ Magazine, Pro- 
gressive Farmer, The Saturday 
Evening Post, This Week Maga- 
zine, Today’s Health, True Story, 
Western Family, Woman’s Day and 
Woman’s Home Companion. 

Erwin, Wasey & Co. is the agen- 
cy. 


Two Name Yambert-Prochnow 


Gallenkamp Stores Co., Los An- 
geles retail shoe chain, has ap- 
pointed Yambert-Prochnow, Bev- 
erly Hills, to direct its advertising. 


An intensive radio spot’ campaign 
is scheduled. Advanced Products | 
Corp. has named the agency also, 
to handle advertising for a new 
product, Jet Glow, a multi-purpose 
hard wax for household and au-'| 
tomobile use. The product will be 
introduced in the East, using radio 
and television spots and large, 
space newspaper ads. Department 
store promotion breaks on the West 


Coast during September. 


Four Name Florida Rep 


Hal Herman, Miami Beach, has'| 
been named Florida newspaper 
representative for the Dispatch, 
Columbus, O.; Indianapolis Star; 
Minneapolis Star and Tribune, and 
the Des Moines Register and Trib- | 
une. 


Private Control of 
Post Office Favored 


by Country Editors 


New York, Sept. 15—Private 
business should run the U. S. Post 


| Office, in the opinion of 55% of 
\the nation’s country editors who 


replied to a survey conducted by 
American Press. 

A total of 228 editors answered 
the questionnaire, and although 
only 55% actually favor action on 
the proposal, 73% believe that 
private enterprise could do a bet- 
ter job than the government in 
managing the postal services. 

Another 8% was undecided, 2% 
did not answer the question, and 
17% don’t think that private busi- 
ness could do a better job. 


Many editors objected to the 


new regulation requiring newspa- 
pers to weigh and zone their own 
publications and fill in forms be- 
fore taking them to the post office. 


40 MILE MAIN ST. OF UTAH 


THIS IS THE BEST SPECTACULAR “OUTDOOR DISPLAY OF THE WEST” 


dee’: 


NOW ILLUMINATED 


| outdoor display will direct these millions of pros- 


‘product. With this one colorful medium you can 


Your Advertising Agency 
bas all the facts 


eis 


and Colorado with ligh 


UTAH DIVISION 


ee) 2 


t 


é r: : 3 ; : 
and color. _ 


(Packer) 


«a Harry Ko Backer 
Company CEnlenfrise 


Selling your product 
Js his business! 


The job of the national Trade Mark Service representative 
of your telephone company is to help make your advertising 
produce more results. 


He has worked with leading advertisers of branded prod- 
ucts in many lines. He has shown them how Trade Mark 


Service in the ‘yellow pages’ of the telephone directory can 


be used to direct prospects to their authorized outlets. He 
would welcome the opportunity to prepare an identification 


plan, tailored to your sales and advertising program. 


His experience can be profitable for you. A few minutes 
of your time will prove it. Call him today at your local 
telephone business office. 


You'll find more information in Standard Rate and Data (consumer edition) * 
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Crowley Joins Art Studio 


Frank Crowley, formerly as- 
sistant advertising manager for the 
Berdix home appliances division 
of Avco Mfg. Corp., has been 
named manager of the new copy 
and advertising service depart- 
ment of Cloetingh & DeMan Stu- 
dios, South Bend commercial art 
and photography studio. 


Monarch Syndicate Bows 
Monarch Syndicate, a new agen- 

cy offering news features, illus- 

trated articles and cartoons, has 


been opened at 244 Madison Ave., | 
New York. Monarch will consoli- | 
date offices and be affiliated with | 


Reynolds Associates, a 
graphic agency. 


photo- | 


Miss Wade Named PR Head $1 ,000, 000 Fil 


Evelyn Wade, formerly director 
of fashion publicity for Cecil & 
Presbrey, has joined Klores & Car- 
ter, New York, as director of pub- 


lic relations. She will handle alj | 


regular 


| lumbia kicked off 


special promotions and 
publicity for the agency’s accounts. 


Petrotina to Stantield 


Canadian Petrofina Ltd. has/| papers. 


named the Montreal office of Har- 
old F. Stanfield to handle its ad- 
vertising. 


‘Chain Store Age’ to Move 


Chain Store Age will move its 
business and editorial offices to 
2 Park Ave., New York 16, Oct. 1. 


The 


CHICAGO AMERICAN 


(evening) 
carries 27% more 


retail food store 

advertising than 
poth Chicago morning 
newspapers combined 


: Bares Ja sh es 
Nationally Represented by Hearst Advertising Service 


‘for CBS-Co 


j advertising cam; last week, 
| with full-page a in New York 
The fall schedu © of the TV set 


_ azines, spot radio « 


| full page in color 


| Emphasis, 


| paign 


arts 
mbia 


Campaign 


New York, Se 
$1,000,000 fall 


* the Columbia 
includes mag- 


, making subsidiary « 
Broadcasting Syst: 


The company’s $1,000,000 budget 
will be suppleme:ted by a heavy 
cooperative advertising program. 
particularly in news- 
papers, will be on “full fidelity 
TV” in sight and sound. Magazine 
layouts have been designed to 
stress “furniture” appeal. Ted 
Bates & Co. handles this account. 


® For 16 weeks Better Homes & 
Gardens, Life, Look and The Sat- 
urday Evening Post will carry a 
and biack and 
white. Page newspaper copy in 
New York and New Jersey news- 
papers will be followed by inser- 
tions in other major TV markets. 

A radio spot saturation cam- 
is already under way in 
New York, Chicago, Boston, Los 
Angeles, San Francisco and St. 
Louis, as well as several other 
cities. Newspapers and radio spots 
are being used in new TV markets 
as the stations come on the air. 


ARIZONA 


. . in Per Capita Income Growth 
... in Employment Growth 

. . in Bank Capital Growth 

.. in Truck Registration 

.. in Farm Income Growth 


*Source, Research Department, 
Valley National Bank 


NBC and DuMont 
affiliate for 
Phoenix and 
Central Arizona 


IS FIRST 


. . in Retail Sales Growth 
. . in Population Growth 


to 


your schedule! 


% KTYL-TV...NBC and DuMont Affiliate 


4 


Arizona station! 


unparalled reception . 


your schedule! 


for Phoenix and Central Arizona... 
is a time-buyer's paradise! It offers you and your client, for example, 
more helping hands from a merchandising standpoint than you'll 
find in an entire carload of watches! 


AND IT CHAINS UP a hard-hitting sponsor cooperation package 
with the greatest coverage in all Arizona . 
ticks off 63.2% of the state’s free-spending population! 


HAND IT TO KTYL-TV, too, for providing you with a towering 
antenna on Phoenix's nearby South Mountains . 
feet above average terrain . 


. a coverage area that 


. a soaring 1550 
. four times higher than any other 


IT’S ALSO WORTH TAKING TIME to check KTYL-TV's 


. including a clear picture in areas where 
other Arizona stations don’ t even register a signal. And, while you're 
at it, note KTYL-TV’s superb round-the-clock programming. 


IT ONLY TAKES A MINUTE to contact your Avery-Knodel 
man. So don’t lose any precious time in adding KTYL-TV to 


ia | 
STATION 


15—CBS-Co- 


nd newspapers. | 


| 


IN TOWN EARLY—’’Tom, the Model Turkey” arrived in Chicago recently to pose for 

some Thanksgiving ads for Eureka Williams Corp. Roto-Matic vacuum cleaners. He 

was met at the station by copywriter Jean Chapman from Henry M. Hempstead Co., 
the Eureka agency, and escorted down Michigan Ave. to the photographers. 


New York, Sept. 15—Alexan- 
der’s Department Stores is observ- 
ing its 25th anniversary with a 
new series of institutional ads. 

The three-unit chain, which did 
a gross volume in 1952 of $47,000,- 
000, is using pages and spreads 
three times a week in the New 
York Mirror, Daily News and New 
York Post, in addition to nine 
dailies in Westchester County. Di- 
rect mail and 125 posters also are 
being used. 

Henry Bach Associates has been 
retained as advertising consultant | 
for the campaign, which will con- 
tinue through October. 

Last year Alexander’s used 1,- 

| 234, 833 lines of advertising in New | 
| York City and Westchester news- | 
papers. The company’s promotion 
has always featured newspaper ad- 

vertising, Morris J. Markowitz, v.p. 
and advertising manager, told AA. 
The day the store was opened, Oct. 
5, 1928, it ran a 1,000-line ad in the 
old Bronx Home News. 


@ These six principles have guided 
the company’s advertising policy, 
he said: 

1. “Complete honesty in mer- 
chandise presentation and follow- 
up in the store. Nothing goes into 
the paper,” Mr. Markowitz said, 
“unless it meets every standard of 


quality, and there is a_ sufficient 
quantity to cover customers’ re- 
sponse. Comparative prices are 


used consistently to denote sub- 
stantial savings, but they are care- 
fully checked, and often deliber- 
ately understated. 
| 2. “We use only simple and di- 
|rect words, and eliminate any- 
thing that can be misinterpreted. 
3. ‘“‘We use dominating space in 
mass circulation newspapers. 
| 4. “We have complete faith in 
| the customer’s ability to judge val- 


New York Department Store Chain Marks 
25th Year With Institutional Ad Series 


ues. 

9. ‘We have no special sales, but 
|always have bargains. Merchan- 
|dise always goes on sale the day 
| the ad appears. 

6. “We use photographs in the 
ads whenever possible to elimin- 
ate any possibility of misrepresen- 
tation. 


® “Our advertising success is the 
result of the closest teamwork.” 
|Mr. Markowitz said. “Ads are 
, hammered out with the help of 
‘the store’s top executives. notab], 
George Faras, founder and presi- 
dent, R. Duffy Lewis, v.p. and 
| general merchandising manager. 
and Louis Schwadron, executive 
|v.p. and store manager.” 

Mr. Markowitz has been the only 
advertising manager in the store’s 
| quarter century. He started his 
| career as a cartoonist, but switched 
| to advertising after two years. His 
first connection with Alexander's 
was as head of Mark-O Service, a 
small advertising agency which 
| handled the store’s account. He li- 
| quidated the agency about 20 years 
,ago to join the store’s executive 
staff. Ten years ago he was elected 
a v.p. and a member of the board 


Herald Corp. Names Thomas 
Eugene S. Thomas, formerly v.p 
in charge of television of George 
P. Hollingbery Co., has been ap- 
pointed general manager of Her- 
ald Corp., Omaha, a subsidiary of 
World Publishing Co., publisher of 
the Omaha World-Herald. The 
company is an applicant for tele- 
vision Channel 7, in Omaha. 


Hagerman to Wesley Aves 

William A. Hagerman, formerly, 
of the fopy department of Mc- 
Cann-Ewmckson in Chicago, has 
been nafgmed an account executive 
for Wegley Aves & Associates. 
Grand Ffapids. 
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People Think Prices 
Are Lower Downtown, 
OSU Research Finds 


New York, Sept. 15—Ever since 
the war, sociologists and econom- 
ists have marked the trend to the 
suburbs, noting that the surge to 
the green belt has significant ov- 
ertones for marketing men of all 
kinds. 

Last week a new and interesting 
study of consumer attitudes on the 
question was published by Ohio 
State University’s bureau of re-, 
search, a study of consumers in) 
Columbus, O., and how they feel 
about going downtown to shop, as 
compared with shopping at a 
neighborhood shopping center. 

The author of “Downtown VS. | 
Suburban Shopping” is C. T. Jon-| 
assen, of Ohio State’s department 
of sociology. The monograph was 
sponsored by the National Re- 
search Council and the Highway 
Research Board, and copies of the 
100-page study may be bought for 
$2 from the universitv’s bureau of 
business research. 


” 


| 


8s Much of the monograph seems 
Statistically formidable, but its, 
maps, charts and tables are inter- 
spersed by lucid explanations. 

Here are some of the highlights: 

1. The downtown shopping cen- 
ter has a decided advantage over 
suburban shopping centers in Co- 
lumbus. Its biggest advantages are 
larger selection of goods, the fact 
that people think they can do sev- 
eral errands at a time, and the be- 
lief that prices are lower down- 
town. Its disadvantages are diffi- 
cult parking, crowded conditions 
and traffic congestion. 

2. The suburban shopping center 
is liked because it is nearer home, 
parking is easy, and respondents 

. think suburban stores keep more 
convenient hours. Disadvantages 
are the beliefs that the stores lack 
a large selection of goods, that all 
kinds of businesses are not repre- 
sented in the centers, and@ that 
prices are high. 

3. The study shows some con-| 
tradictory attitudes. Some 90% of | 
the people found parking very dif- 
ficult downtown; about 71% were. 
concerned about the cost of park- | 
ing. and 81% found traffic very 
difficult. Yet only about 9% in- 
dicated these difficulties would | 
deter them from using their cars| 
for downtown shopping. | 

4. Distance or location was not} 
a very important factor in de- | 
termining shopping satisfaction | 
with the downtown section. | 


s There are a couple of indicators 
in the study which ought to be- 
muse advertising and marketing 
-men: 

A larger selection of goods was)! 
found to be more important as a 
downtown attraction for upper 
economic classes than for the low- 
er income groups. 

The lack of a large selection of. 
items in suburban centers was) 
more of a deterrent for the upper 
than the lower class. 

Parking as a downtown deter- | 
rent apparently affected persons 
in upper income brackets more 
than those in the lower, males 
more than females, the more edu- 
cated than the less educated, and 
persons of rural background more 
than those of urban background. 

The study is the pilot study for | 
a series of similar surveys to be| 
conducted in other cities by Dr.| 


Jonassen. | 


Ring Joins KSTM-TV 


Alvin M. King. formerly mid- 
western representative of Lang 
Worth Feature Programs. has been 
named commercial manager of 
KSTM-TY, St. Louis. 


Biow Co. Names White 


Jack White has joined Biow Co.. 
New York, as a time buyer in the 
media department. 


Atkins Boosted to S.M. 


fate 


87 


of the Grocery Products division of | manager of the division. Mr. Smith 
E. G. Atkins, aSSi-'ant to P. L. Standard Milling Co., New York, / has resigned the post to enter the 
O. Smith, general sales manager has been promoted to general sales | advertising field. 
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— 
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PICTURESQUE—Stone Container Corp. is’ 
using ads like this in Food Engineering, Mid- 
west Purchasing Agent, Modern Brewery 
Age, Modern Packaging, Packaging Pa- 
rade and the Wall Street Journal to pro- 
mote its new Multi-Tone process for repro- 
ducing pictures on corrugated board. 


Sales Action 
in the Oregon Country 


when you use Portland’s 
ONLY home-owned newspaper 


you get 


Get all the facts from 
O'MARA & ORMSBEE, Inc. 


the JOURNAL 


Member Metropoliton Comic & Pacific Sundoy Mogozine Groups 


Combination kitchen and family room. . 
section, with built-in range (above) and the take-it 


. cook's 


casy-side, with chess table, book racks (below). 


This room doubles in brass as sewing room and bedroom. Sewing machine 
is a table when closed, convenient to bed, which serves for cutting patterns. 
Desh unit, comfortable chair make combined reading and writing room. 


‘Thisfall, at eleven important State and 
County Fairs, hundreds of thousands of 
SF families will see actual reproductions 
of these double-function rooms... which 
they first saw in an illustrated article in 
the \ugust issue of SUCCESSFUL FARMING, 

Attractive, livable, these model rooms 
were planned and decorated by SF home 
editors, and furnished by leading retailers 
in cight states, 

[thirteen years of prosperity have 


pushed up farm living standards to new 


Re os 


Bil 

oy gf 

Ri ~Z @ 
high levels, made the farm homes in the 
fifteen Heart States a prize market for 
equipment, appliances, rugs, furniture and 
furnishings, and all quality merchandise. 
SuccessFuL FARMING hasover 1,250,000 
circulation, concentrated among the top 
2.1 million farms producing nine of every 
ten farm dollars. The 1952 average annual 
cash income of SF subscribers was $10,075 

. .64°% above the US farm average. 


In A MARKET where TV and general 
media have only limited influence, the 
national advertiser must have SuCcESSFUL 
FARMING for penetration, readership, and 
family interest based on a half century ol 
service, to balance national schedules, get 
the most of today’s best farm sales and 
potential, For full facts, call the nearest 
SF office. 

Merepiru Puswisninc Co., Des Moines 
... New York, Chicago, Cleveland, Detroit, 
Auanta, San Francisco, Los Angeles. 
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Rates: $1.00 per line, minimum charge 


THe ADVERTISING MARKET PLACE 


$4.00. Cash with order. Figure all cap 


lines (maximum—two) 30 letters and spaces per line; upper & lower case 40 
per line. Add two lines for box number. Deadline Wednesday noon 12 days 
preceding publication date. Display classified takes card rate of $13.50 per 


column inch. Regular card discounts, 


HELP WANTED | 


size and frequency, apply on display. 


HELP WANTED 


ADVERTISING ASSISTANT 
Experienced writing direct mai) letters 
and literature. Real opportunity. Please | 
write fully giving age education experi- 
ence, salary wanted, etc. 

Box 5937, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 


Opening with large metropolitan news- 
papers representative Chicago office for 


salesman with 5 or more years experience. | 
| Age over 30. Your inquiry treated con- | 
| fidentially. 


Box 5941, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


MOLENE PERSONNEL | 
SPECIALISTS IN GOOD JUDGMENT 
ANdover 3-4424 
BANKERS BLDG. CHICAGO 11, ILL. 


AGRICULTURAL ADVER. SALESMAN 
needed by specialized agricultural pub- | 
lishing company. Both office and travel 
selling experience desired. Located in mid- 
west. Give age, experience record and 
salary desired in first letter. 

Box 5929, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 
ADVERTISING & PUBLISHING 
FOR ALL TYPES OF POSITIONS 

GEORGE WILLIAMS-PLACEMENTS 
208 S. State St. Ha 7-2063 Chicago 

CORRESPONDENT WANTED 

Weekly paper in floor covering industry 
wants A-1 reporter to furnish sharp, con- 
cise material on retail and wholesale trade 
in Chicago area. FLOOR COVERING 
WEEKLY, 303 Fifth Ave., New York 16, 
N. Y. 


ADVERTISING-SALES-PROMOTION 
Quality jobs for qualified men and women. 
THOMAS PERSONNEL 
8 S. Michigan FR. 2-6230 Chicago 
COPYWRITER. Good midwest agency. 
‘Exceptional working conditions with un- 
limited opportunity for advancement. 
Male 32-40. Send personal and business 
history. Only those with agency experi- 
ence considered $6200-$7500. KAY WIL- 
LIAMS PERSONNEL, 8618 Olive Street, 

St. Louis 1, Mo. 
FRED J. MASTERSON 
ADVERTISING - PUBLISHING 
All types of positions for men and women. 
185 N. Wabash Fr 2-0115 Chicago 


ADVERTISING OPPORTUNITIES: Let 
our reporting service give you detailed in- 
formation on select job openings as ad- 
vertised in newspapers & magazines from 
coast to coast. Reports airmailed weekly. 
Confidential, airmail subscription; 4 
weeks, $5.00. Huttig’s Reports, 638 Geo. 


Washington Blvd., Wichita 16, Kansas. 


BARNARD 
A service for employers and applicants 
in the fields of advertising and publishing. 
Office and Professional CEntra! 6-3178 
176 W. Adams Street Chicago 3, Il. 


POSITIONS WANTED 


CHICAGO TRADE PAPER CAREER MAN 
Advertising-Circulation administrative and 
sales, printing production experience. 
Box 5939, ADVERTISING AGE 
200 E. Ulinois St., Chicago 11, Il. 


AVAILABLE NOW 
Publishing or business manager, prefer- 
ably trade publishing company, Chicago. 
Matured mind with full experience, ready 
to produce business. 
Box 5932, ADVERTISING AGE 
200 E. Illincis St., Chicago 11, Il. 


WISCONSIN IOWA MINNESOTA AREA 
Hard-hitting competitive ad man wants 
to relocate. Versatile, 7 years agency and 
ad mgr. exp. Top copy, layout, sales prom. 
Box 5936, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


Layout, Make-up, copy, art. College grad. 
with B.A., M.A., 80 doctoral credits; 
years, public relations and journalism; 
10 yrs., art; 5 yrs. teaching desires posi- 
tion with future - call Long Beach 6-2236, 
write-Osterfeld, 281 New Lots Ave., Bklyn. 
CONTACT-COPY, CHICAGO. 12 years 
agency experience on 60 accounts, all 
types, all sizes. Good creative man as well 
as skillful a.e. Know mdsg., production, 
media, TV, etc. Age 38. $9000. 
Box 5938, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


ADVERTISING—SALES PROMOTION 
4 YEARS SOLID EXPERIENCE 
Korean vet just released from active duty. 
Looking for position with Chicago firm. 
Background includes circulation-promo- 
tion with top publisher; advt. dept. of 
leading women’s wear manufacturer. Mar- 

ried, age 27. 
Box 5934, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


| thoroughly familia 


| Now mgr. for N. 


| good 


| figure salary. Writ 
| Washington, N. Y. 


zero. 


CREATIVE COPY DIRECTOR. Multi 


availability, we may be able to match 


All phones: CE 6-5353 


“Our 42nd Year” 
ARE YOU A ROUND PEG? 


Six of our employers have become exhausted trying to adapt square pegs to 
round holes. Here are some openings which need a perfect fit, plus or minus 


TV ACCOUNT EXECUTIVE. 4-A National agency. Il. 
-city agency. Ill. 
ADVERTISING MANAGER, Department Store. “Mich. 
COPYWRITER. Minimum: 4 years’ agency exper. Pa. 
ART BUYER. Heavy agency background. Mich. 
COPYWRITER. Agency retail credit jewelry exp. Calif. 


Even though you may not fit these positions, if you write us your needs or 


and you, Mr. Employer, may find your letters to us bear concurrent fruit. 


GLADER CORPORATION 


“The Agency's Agency” 
A Bonded Personnel Service 
Stanley D. Koch, Director Advertising Division 
110 S. Dearborn St. 


$15,000 
$12,000 
$10,000 
$ 8,400 
$ 7,500 
$ 6,000 


them up, so that you, Mr. Applicant, 


Chicago 3, Ill. 


Would you like top-level help in 


the management of your business? 


ity which makes full 
Available only 


Combines 


literature. 


know him well. 


Box 645 
801 2nd Avenue 


analytical 
management and inspired promotion 
able experience in selling, sales management and sales 
promotion. Public relations, too 
services in every sales and communications medium: 
radio & TV, national magazines, motion pictures, daily 
and weekly newspapers, business publications, farm 
journals, direct mail, outdoor, car cards, company in- 
ternal and external publications, special events and 
merchandising promotions, dealer displays, consumer 


nationally-known 
advertising. selling. 
public relations executive 


who has advanced to the top in his present 
position, now wants to become associated in a capac- 


use of his abilities. 
because he is eager to move 


ahead, here’s a mature advertising and selling execu- 
tive of almost 25 years’ experience since college. 


abilities in organization 


Has had valu- 


Has sold goods and 


He will give you as references, among others, 
Fairfax M. Cone and Frank Braucher, both of whom 


ADVERTISING AGE 
New York 17, N. Y. 


‘ANTED 
ENGINEER” 
responsible for 
d planning and 
business publi- 
g opportunity. 5 
earch experience; 
direct mail tech- 
»duction methods 
fulfillment. Age 


rISING AGE 

York 17, N. Y. 
ES PROMOTION 
rea mfr. 26 years 
merchandise and 
middle-westerner, 
rker (no ulcers), 
ffective speaker. 
« post, requires 5- | 
31 Hillview, Port | 


POSITIO 
CIRCULATI( 
Young man, pre: 
circulation promot 
expediting for suc 
cation, seeks cha! 
years circulation ar 


niques, mailing lis 

and costs, and circ: 
28. M.B.A. 

Box 5933, AD 

801 Second Ave. 

ADVERTISING - 


experience diversi 
services, a transpla 
creative, a driving 
administrate. 
Wants more challe: 


MY HUSBAND .» YOUR MAN ; 
for a spot requiri ill-around intelli- 
gence & writing 5 yrs. general 


college grad., Phi 
vou agree that lack 

ind should be no 
t you let him speak 


Box 5940, ADV! TISING AGE 
801 Second Ave., New York 17, N. Y. 


REPRESENTATIVES WANTED 
CALLING ALL TOWNS 
WANTED! 

Printing brokers in New Orleans, Mem- 
phis, Kansas City, Des Moines, and Fargo, 
N. D. Reputable firm doing business over 


business experienc: 
Beta Kappa, age 30. 
of advertising bach 
bar to copy job, wi 
for himself? 


40 years. Top quality color work in let- | 
terpress and lithography, on units includ- 
ing four color Harris. Looking for best | 
representation. Write soon, Box 5935, AD- | 
VERTISING AGE, 200 E. Illinois St., 


Chicago 11, Il. 

Largest Publisher of Home Building Mag- 
azines serving eleven Western states ex- | 
panding operations. Seeks advertising rep- | 
resentatives in Chicago, Detroit, Cleveland, 
New York, Boston, Atlanta and Texas 
with knowledge of West and established 
contacts with Eastern agencies and manu- 
facturers. Address Sales Manager, BOOK 
OF HOMES GROUP, Box 1175, Los Altos, | 
Calif. } 


MISCELLANEOUS 
MAKE AN OFFER 
—Three Monroe posting machines. 
Contact Mr. Kettner, WH. 4-4367, 
Merchandise Mart, Chicago 11, Il. 
LEWIS TOWER BUILDING, PHILA., Pa. | 
Private office adjoins adv. agency opp'’y 
for writer, publicity man, etc. j 
DEMARTINI ASSOCIATES KI 6-1335 | 
CANADA'S BEST MAILING LIST 
200,000 live names on Elliott stencils 
Call your list broker - TO-DAY 
or Tobe'’s - Niagara on the Lake, Canada | 
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WANTED 
SEASONED ENGRAVING SALESMAN 
Rare opportunity is offered to a salesman 
who has a substantial following and seeks 
added incentive. The right man will be 
given active accounts to increase his in- 
come. If you are a responsible, live-wire 
salesman, qualified to represent an old es- 
tablished New York City photoengraver, 
reply in strict confidence attention: 
President 
Box 638 ADVERTISING AGE 
801 Second Ave. New York 17, N. Y. 


OFFICE SPACE AVAILABLE 


Chicago Advertising Art Studio has at- 
tractive near-north office space to share at 
nominal rental. Two large private offices 
available—ideally suited for 1 or 2 man 
ad agency, or art and printing broker, etc. 
Share reception room and cost of stenog- 
rapher’s salary. Phone WHitehall 3-1172. 


Subscription sales organiza- 
tion has openings for business 
publications. National cover- 
age. Commission basis. Will 
do own financing. 


Box 621 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


WANTED: ADVERTISING 
SPACE REPRESENTATIVE 


Chicago Publisher needs space sales- 
man for growing industrial publica- 
tion. Advertising-selling experience 
desirable, but not necessary. Man 
must be able to absorb new publish- 
ing techniques. If you can meet these 
qualifications . . . if you’re willing 
to work . we'd like to hear from 
you. Your letter will be held in 
strictest confidence. 


Box 640 ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


Walter Lowen 


PLACEMENT AGENCY 
° 


Headquarters since 1920 for 
ADVERTISING AND 


MARKETING PERSONNEL 


Executives @ Copy @ Art @ Office 
Public Relatiens 
Please write briefly evtlining yeur 


specific experience or personnel needs. 
420 LEXINGTON AVENUE 
NEW YORK 17, N. Y. 
MU 9-2630 


EXCEPTIONAL OPPORTUNITY 
Automobile Account Executive 


Leading, rapidly-growing advertising agency has exceptional 
opportunity for account executive to contact major manufac- 


turer of passenger cars. 


This man knows the automobile business. He should know 


advertising, too. 


He has probably worked on passenger car advertising 
and/or sales promotion for several years, and is now ready to 
take the next step up to a position of major responsibility. He 
is young in spirit, and if he has the experience outlined, may 


also be young in years. 


He need not be a copy writer, art director, media expert, 
or research specialist. He realizes that there are specialists 
within his agency, and that his job is to interpret the adver- 
tising problems to these experts and then present their work 
to the client in professional fashion. 

A real opportunity for growth, both in stature and remu- 
neration, is available for the right man. Personnel of the 


agency know about this ad. 


Send complete résumé of background and experience, in- 
cluding indication of approximate present earnings, to Box 
644, Advertising Age, 801 Second Ave., New York 17, N. Y. 


year in this city. 


200 E. Illinois St. 


Would you like to purchase profitable off- 
set and letterpress business with little cap- 
ital? Volume over $500,000 in 1952. Must be 
under 45. Must have $50,000, as part pay- 
ment for receivables, cash and inventory. 
You can buy machinery on long term pay- 
ments with nothing down; or you can rent 
machinery. Must have proved record of 
good management and sales. If not, do not 
reply. Ability, as much as money, will be 
considered. Plant located in Northern Ohio. 
Millions of dollars of printing bought each 


Box 642 ADVERTISING AGE 


Chicago 11, Ill. 


CREATIVE SPACE SALESMAN 


100% commission on first $500 month- 
ly. 20% on all billing from territory 
above $500. Audited circulation dou- 
ble competitive book. Three territo- 
ries available. Other book carrying 
about $200,000 in each. Man between 
40 and 45 who have following among 
sales management men in industrial 
field can make some real money. Box 
639, Advertising Age, 200 E. Illinois 
St., Chicago 11, Il. 


ART DIRECTOR 
EXECUTIVE 


Knowledge reaching into 
every phase of Graphic Arts 
—strong on food, interior deco- 
ration, industrial. Experience . 
includes: Art Director 4A 
agency, Executive Art Direc- 
tor and Vice President, engi- 
neer-designer, illustrator in 
own right. Creative, knows 
type. understands artists. Ex- 
perienced at contact. Young, 
energetic, systematic, depend- 
able, wears well. Will move. 
S-figure salary. Suitable — 
agency, publisher, manufac- 
turer. 


Box 641 ADVERTISING AGE 
200 E. Illinois St., Chicago 11, III. 


) 


—_— 


Carrying a Banner 
With a 
Strange Device? 


If “Excelsior” means more 
hay to you... and if you 
want to make more of it, this 
is to remind you that the sun 
is shining in Advertising 
Age’s classified columns. A 
“position wanted” ad may 
rake in plenty of excellent 
job offers for you. Try it 
and see. 


THIS EXPERIENCED ACCOUNT 
EXECUTIVE WILL INCREASE 
YOUR BILLING CONSIDERABLY 


If you are an aggressive 

within a sedis ae 400 mi a 
New York City . . . geared to take 
on additional accounts . . . need- 
ing help to service established 
accounts and to increase their 
billing . . . I suggest, you contact 
me. 


I now own and operate my own 
suency in the Middle West, where 
I built a profitable operation— 
from scratch—in three years time. 
Budgets of satisfied clients — in- 
dustrial and consumer accounts — 
goene that they are getting results 

m their advertising and pro- 
motion dollar. 


For personal reasons I want to sell 
my agency and move within a 
radius of 400 miles of New York 
City. Provided I can find the right 
set-up. I visualize a connection 
where I would act as account 
executive (on a salary and bonus 
basis) with enough time to go 
after new business (on a percent- 
age basis—and a | see in 
time to come). My strength—in 
addition to servicing and getting 
new accounts—is copy, merchan- 
— and promotion—with a well 
rounded background in all other 
phases of agency operation. 


Box 635 ADVERTISING A 
200 E. Illinois St. Chicago eh. 
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Vee 
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‘Ebony’ Reports on Stu 


dy of Negro Brand 


Preference tor Washing Products, Watches 


Cuicaco, Sept. 15—Reports on 
merchandising surveys of Negro 
brand preference for shortening, 
toilet soap, laundry soap and de- 
tergents, drain cleaners and glass 
cleaners have been prepared by 
Ebony. 

The findings are based on inter- 
views with storekeepers in 10 cities 
having large Negro populations. 
According to Johnson Publishing. 
Co., the surveys indicate that Ne- 
groes are brand conscious and that 
their purchases are affected by 
consistent advertising. 

The shortening survey shows 


Crisco to be the most popular, with | 


34.29% brand mentions in all 10 


cities. Spry, Jewel, and Swift’n-| 
ing, however, totaled 43.64%. In) 


Memphis, Humka, a local brand, 
tied Crisco with 28.09% each. 


= Most popular toilet soap was) 


found to be Lux. Woodbury, Dial, 
Lifebuoy, Cashmere Bouquet, Ca- 
may, 


percentage points separating Lux 
(14.62%) and Woodbury, which 
ranked eighth. Many — grocers 
mentioned advertising as an im- 


portant factor in brand preference. | 
A Philadelphia grocer expressed | 


it this way: “Specials on soaps do 
not mean much if the product is 
not a brand name.” 


= Tide was the top-ranking laun- 


dry preparation, with 13.54% of 
all mentions. Cheer, Duz, Rinso, 
Fab and Oxydol were close be- 


hind. Many storekeepers reported | 


that Cheer’s blue color has sales 


appeal and that customers prefer. 


largest size packages. 


Ivory and Palmolive were) 
close behind, with less than seven | 


Windex led other brands of glass 
cleaners, with 38.6% of all men- 
tions. Glass Wax (20.0%) and Bon 
Ami (13.7%) were runners-up. 
Drano, with a 44.3% showing, was 
far ahead of the field in drain 
cleaner preference, according _e 
the survey. Sani-Flush (21.2%) 
and lye (11.3%) were in secnndl 
and third places. 


. Reputation, style and price, in 
‘that order, are the prime factors 
influencing watch purchases, ac- 
| cording to another Ebony study. 

In six of the 10 cities covered, 
men buy most of the watches, eith- 
er for themselves or as gifts. Most 
watches were purchased in jewelry 
stores, persons questioned in the 
‘survey said, with credit jewelry 
‘stores and department stores fol- 
| lowing. 

Bulova (30.06% of all mentions) 
was found to be the most pop- 
ular watch owned, with Elgin 
(14.72%), Gruen (11.66%) and 
Benrus (11.04%) as runners-up. 
In all, 27 brands were mentioned. 

Bulova also was mentioned most 
by persons asked what brand they 
| would buy if they did not own a 
| watch. Runners-up were Longines, 
Gruen and Elgin. 

In addition to querying jewelers 
and other watch sellers about con- 
|sumer preference, in this survey 
‘Ebony queried passers-by on who 
purchased the watches they wore 
and where the timepieces were 
bought. 


‘DEFENDER’ COMPILES 


NEGRO MARKET DATA 
Cuicaco, Sept. 15—First of what 
‘is planned as an annual study of 


ELLISON L. MEIER 


More Mine 


Per 


Sign 
Wor for the few 
The State Highway folks do 
/ Signs rarely command 
prompt obedience. 
But YOURS should 
And they WOULD 
If you'd be so good 
As to call us 
at your early convenience. 


1220 LINCOLN BANK TOWER e@ FORT WAYNE 2, INDIANA e@ A-2218 


There's one thing in common 
among men who keep 


getting ahead: 


a 


The Mor: . 


Se | 


FOR COMMUTERS—The Wall! Street Journal 
is using 890 posters like this in 361 stations 
and terminals, plus 1,200 car cards, in the 
metropolitan New York area to boost cir- 
culation. Batten, Barton, Durstine & Osborn 
handles the newspaper's promotion. 


the Chicago Negro market has been 
published by the Chicago Defend- 
er. 

The study contains data on the 
buying power and buying habits of 


tacke, publisher of the newspaper. 
It was prepared under supervi- 
sion of Charles L. Allen, director of 
research at Northwestern Univer- 
sity’s Medill school of journal- 
ism. Copies of the report may be 
obtained from Mr. Sengstacke. 


To Make Direct Mail Awards 


Closing date for entries in the 
1953 Canadian Direct-Mail Leaders 
Contest will be Oct. 1. On Oct. 7, 
judges will convene to choose the 
25 award winners. Entrants may 
submit material in six copies, to 
Canadian Direct-Mail Leaders 
Contest, 388 University Ave., Tor- 
onto. Entry forms may be obtained 


sponsored annually by Provincial 
Paper Ltd., Toronto, is confined to 
direct mail sponsored, designed 
and produced in Canada between 
Sept. 1, 1952, and Aug. 31, 
Entries may be made by the spon- 
sor, designer or producer. 


Johns-Manville Boosts 2 


and production of Johns-Manville 
Corp., New York, has been pro- 
moted to manager of graphic arts. 
In his new post, Mr. Knapp will 
supervise the motion picture, art 
and production activities of the 
company’s sales promotion de- 
partment. William S. Shannon, 
with the company since 1945, has 
been promoted to succeed Mr. 
Knapp as art and production man- 


ager. 
| 


Illinois Baking Names Bay 


and advertising manager of the 
Royal Blue Stores division of 
Consolidated Grocers’ Corp., Chi- 


cago, has been appointed director 
|of merchandising and assistant to 
the president of Illinois Baking 
Corp., Chicago. 


Robert F. Knapp, manager of art | 


the city’s 600,000 Negro popula-_| 
tion, according to John H. Sengs- | 


at the same address. The contest, | 


1953. | 


Dom Bay, formerly merchandise | 


Beam Campaigns for 
Pin-Bottle Bourbon 
and Boileaux Brandy 


Cuicaco, Sept. 15—James_ B. 
Beam Distilling Co. has launched 
a campaign for its specialty prod- 
ucts, the eight and ten-year-old 
Pin-Bottle straight Kentucky bour- 
bon and Ph. Boileaux brandy. 

Ads will run in the Chicago De- 
fender, Chicago Tribune, Ebony, 
Fortnightly, Gourmet, Holiday, The 
New Yorker and This Week in 


Chicago. In addition, about 40 24-/ 


sheet posters in the Greater Chica- 
go area will be used. 
The campaign was described at 


- a distributors meeting here. At the 


same time, a price change for Pin- 
Bottle, a reduction of $5.85 a case, 
was announced. 

Burton Browne Advertising is 
handling the advertising for Pin- 
Bottle and Ph. Boileaux. 


89 


WOOD-TV Erects Transmitter 


WOOD-TV, Grand Rapids, 
Mich., has begun the construction 
of a new transmitter building 
which, when completed, will in- 
crease the effective radiated power 
of the station from 28,500 to 316,- 
000 watts. The transmitter is ex- 
pected to be in operation in early 
1954. 


ALWAYS 
wif 


“BEST-TEST” never wrinkles 
— curls — shrinks Excess 
tubs off cleon. 


a ie, / FOR THE GRAPHIC ARTS A MUST 
ANT A size for every purpose. Sold 
Wry? by Stationery, Artist Supply ont 


Photogrophic Deolers every- 
where 


UNION #ueeER & w+ te co. 
TRENTON, 


MAKES PASTING A PLEASURE 


IT'S UNANIMOUS / THEY AZZ AGREE, WHAT 
THIS COMPANY NEEDS IS AN 


ADVERTISING 


COME BOOK! 


Vves... AND FOR ANY 


WELL WHAT 


COMPANY THAT WANTS MAKES MESSAGE HOME! INFORMATIVE, 
MAXIMUM iMPACT IN ADVERTISING EASY- TO- READ COPY, SPARKED 
A "SPECIAL STORY" COMIC BY LIVELY, DESCRIPTIVE 

IT HAS TO PUT BOOKS PICTURES, PRESENTED IN rr 


SO EFFECTIVE? 


IT’S THE WAY THEY ORIVE THAT 


INTERESTING, COLORFUL 
CONTINUITY THAT | 
HOLOS A READERS 
ATTENTION FROM 
BEGINNING TO END-- 
AND DEMANDS 
mashoag-' 4 


PREPARED FOR THEM 
BY THE LEADER IN THE FIELD, 


THAT'S WHY THE NATION'S TOP COMPANIES 
HAVE ADVERTISING COMIC BOOKS 


Nowe HERMAN STUDIO PRODUCTIONS! 


* on-the-spot study of your operations, 
— Ke Test policies and problems 

On n @ Th mplete tailor-made packa 
ped Fo catio : e complete tailor-made p ge 
eo R~ P sein ~ Edu Promoti tion of—seript, art ond color printing 
Sales Sales —is produced entirely by our spe- 
sae Consumer \ safety cialized staff to meet your deadline. 
q ww miums ic @ Your Advertising Comic Book is 

' pe Relations planned to fit your budget 
a Emplo ication try f Send for FREE brochure and 
NN) ¥y,® Nn 7 Commun indus } a 
PANY S hands ~~ further details! 


Vic Herman Studio Productions as- 
sures you of thoroughness in every 
phase of producing your Advertising 
Comic Book program 

@ A creative representative flies to 
your business headquarters for an 


Ds VIC HERMAN STUDIO PRODUCTIONS ~— 


15 WEST 44th STREET, N. Y..C. 36, N. Y. » MURRAY HILL 7-7472 | 
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Says AA Editorial Buries 
‘Main Issue’ in Rate Problem 
To the Editor: Your Aug. 31 edi- 
torial, “‘Who is Being Subsidized,” 
does everything BUT bring out the 
“main issue.” You have, in fact, 
buried the main issue completely. 
The Post Office has long been 
losing money. The deficit it incurs 
comes out of the taxpayers’ pock- 
ets. In order to balance the budget 
and relieve the load on the tax- 


NOW READ THIS— 
Publicity Specialists concen- 
trating exclusively on news- 
papers and magazines editor- 
ally and pictorially on a na- 
tional level with both White 
and Negro press as ‘Working 
Publicists’ —- we operate in 
close coordination with Ad- 
vertising Agencies as well as 
any Commercial client direct 
—currently retained by LIEB- 
‘MANN | BREWERIES (RHEIN- 
GOLD), SCHENLEY and others, 3 
—Inquiries Invited. — 

HN W. O'MAL 

Fisk Bidg — Suite 2001. 


50 West 57th Si. — Circle 6.2315 
New York City 19, N.Y. 


payer, the deficit must be greatly 
reduced. Savings can be made in 
increased efficiency, but reports 
show that this would not be 
enough; the substantial savings 
must come from increased postal 
rates, either first or second class. 
Raising first class rates would fail | 
to accomplish its purpose—that of 
relieving the general public. 

By the grand gesture of “edu- 
cating the public” the publishers 
are giving with the right hand 


while taking with the left. Your | such as this, as ‘ 
editorial is like trying to convince |lishers, who also « 
a child that castor oil MUST be | cating,” 


good for him because it tastes SO | 
bad. 

I like ADVERTISING AGE...I read | 
it, | learn from it. Although I, per- 
sonally, am not a subscriber, our 
company is, and I’m sure that Ap- 
VERTISING AGE is of enough value to | 
us, to continue our subscription 
even if increased postal rates ne- 
cessitate a raise in rate. The raise 
would not be at all felt if it also 
enabled taxes to decline, and it 
certainly would put things back 
on a more logical basis. 

Another strong objection to post- 
al subsidies, in my opinion, is the 
fact that people don’t like paying 
for what they don’t get and don’t 
want. I am not interested in a 
magazine for the care and feeding 
of glue-prospect horses, as I don’t 
own a horse, and I definitely resent 


The Voice of the Advertise: 


This department is a reader’s forum. Letters are welcome. 


|\two magazines 


Fulton Lewi: his “intem- 
perate attacks,’ pointed out 
that those publi» ions benefiting 
most from thes: “subsidies” are 


| 
} 


warty in spread- 
‘er around the 
also no reason 
pseribes to only 
ould help pay 
kes five or six. 


being an unwilli 
ing the Daily \ 
country. There 
why anyone whi 


for someone who 


surprised to see 
utting its stamp 
unfair situation 
1e smaller pub- 
lo a job of “edu- 


the big boys. I a 
ADVERTISING AGF Pp 
of approval on an 


are the losers. 
Dorotuy A. PRESSER, 
Media Director, E. J. Presser & 
Co., Charlotte, N. C. 
* ® * 


‘Congruity’ Hits Home 

To the Editor: Fervent huzzahs 
of praise to James D. Woolf for 
his article on congruity (or lack of 
it) in TV commercials. The other 
night I underwent a little per- 
sonal adventure along this line. I 
was lounging near my TV set after 
a grueling shift in the copy pits 
when a familiar sound hit my 
ears. It was my own copy, pains- 
takingly ground out on the port- 
able, reworked through many re- 
visions finally to emerge as what 
the boss thought was good, plausi- 
ble home appliance copy with a 
strong selling punch. 

But what I actually heard was 
just some more nauseating guff 
delivered by a pompous, dignified 
looking windbag who, a half-hour 
before, had been selling used cars. 

My copy fell flat because it was 
given the standard, high-pres- 
sured blue-plate treatment by an 
announcer who was 100% incon- 
gruous, 

How about this obvious solution 
to the problem? Cut down the 
number of television programs 
worked by an announcer. That’ll 
make them work harder to sound 
convincing, because their bread 
and butter is on the firing line. 
And...they may even get out and 
try the products they're spouting 
about. 
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Hopes ABC Stands Firm 
To the Editor: Way back in 


esteemed weekly publication en- 
titled “The Overlap in Auditing 
Grows” (AA, June 15). Ail I could 
say to myself when I read it on 
vacation was, “It certainly does!” 

Our weekly paper is Georgia’s 
only weekly ABC paper but we 
hope the day is near when there 
will be more weekly papers in the 
state of Georgia who are subscrib- 
ers to ABC. 

As a member of ABC, we will go 
on record that we hope ABC does 
not change its position. 

EpGAR KoBAk, 

The McDuffie Progress, Thom- 

son, Ga. 

~ * « 
Gives C.M. the Background 
on Texas & Pacific Series 

To the Editor: Attention: The 
Creator of “Creative Man’s Cor- 
ner.” 

Thank you for the attention you 
have given in your Aug. 24 issue 
of ADVERTISING AGE to the adver- 
tisement entitled “In God We 
Trust,” which we placed for the 
Texas & Pacific Railway. 

As you Say, in these materialis- 
tic and skeptical times it is appar- 
ently natural to question motives. 
We have been taught to “look for 
the bug under the chip,” particu- 
larly when “Big Business’ be- 
comes more interested in the Al- 
mighty than the almighty dollar. 

As you point out, even a mini- 
ster must convince his congrega- 
tion that he firmly believes in what 
he asks it to believe. Now, of 
course, if you were attending 
church for the first time in your 
life, you couldn’t very well judge 
whether the minister was sincere, 
because you would not have the 
yardstick of his personal life or 
other beliefs to use in measuring 
his sincerity. We believe this has 


June, I read an editorial in your) 


1953 


'a parallel in your comments on the 
T&P advertisement. 


Apparently, you are not familiar 
with the other material in this 
or other T&P series. It all stems 
from a talk Mr. Volimer made sev - 
eral years ago in which he expres- 
sed his concern over some of the 
things we like to call American 
principles in a speech entitled 
“Freedom Needs a Soap Box, Too!” 
This speech was followed by nu- 
merous others along the same line, 
not because of any desire for pub- 
licity or to sell extra traffic on 
the T&P Railway, but because of a 
basic philosophy Mr. Vollmer has 
carried all of his life. He not only 
believes in the “Golden Rule,” he 
actually practices it in his daily 
living. 

Two years ago, Mr. Vollmer’s 
beliefs, along with the beliefs of 
Mr. Shores and other officials 
of the T&P Railway, were manifest 
in a program built around “The 
Four Pillars of Freedom.” This 
program, devoted to the theme of 
work-save-vote-pray, ran for ap- 
proximately a year in major 
Mmewspapers and magazines 
throughout America. 

If, after studying the content of 
these ads, anyone still questions 
the motives behind them, an analy- 
sis of the points in which the ads 
were placed would certainly con- 
vince him that the motive was 
not ulterior. Since the T&P Rail- 
way only operates in a limited area 
from El Paso to New Orleans, there 
is very little likelihood that the ad- 
vertisements placed in eastern and 
midwestern cities would create 


FREE is expensive 


when publication sets your ad 
FOR NOTHING! It's ‘anemic’ 


... lacks punch... loses linage. 
That's why so many have their 
ads set by Walk. Ask for proof! 


Phone MOhawk 
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TAY P WALK 


JOHN B. MALONEY, 
Chicago. 
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Atlanta Campaigners to Use 
Newcomb-Sammons Suggestion 
To the Editor: Metropolitan At- 
lanta Community Services, which 
is conducting the Chest drive for 
this city during the months of Oc- 
tober and November, would very 
much 
the article entitled, 


peared in the Aug. 24, 1953, issue, 
on Page 56 of ADVERTISING AGE. 
It is, of course, understood that 


if this permission is granted the 
following credit line will appear: | 


“Reprinted by special permission 
from the Aug. 24, 1953, issue of 
ADVERTISING AGE.” 

LAWRENCE P. McDonouGu, 
Executive Director, Metropoli- 
tan Atlanta Community Serv- 
ices Inc., Atlanta. 


Reads AA for American Angle 
To the Editor: I read Apvertis-_ 


ING AGE because. . 


During my career through most. 


departments of some good British 
agencies, AA has usually been 
close at hand to give current pro- 
ceedings and _ personalities 
American advertising. 

In my present position, 


Owners and eperators of Radio Station WHAS and Television Station WHAS-TV 
REPRESENTED NATIONALLY BY THE BRANHAM COMPANY 


372,946 DAILY 


301,686 SUNDAY 


called upon to know what’s going | 
on—everywhere. An evening at | 
| home with AA ties up the Amer-| 
‘ican angle completely. Thanks. 
RICHARD M. SHARPLES, , 
Account Executive, Industrial 
Publicity Service Ltd, Lon- 


| don, England. 


like permission to reprint | 
“Asking the| 
|| Employe to Contribute” which ap- 
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PEOPLE IN OAKLAND 
READ THE TRIBUNE 


...and shop in the 


1 


ONLY ONE PAPER DOES THE JOB 


| IN THE METROPOLITAN OAKLAND 
AREA'S ENTIRELY 


OAKLAND 
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any direct revenue to the rail- 
road. The only benefit T&P could 
hope for is to be able to continue 
to operate in a favorable elimate of 
freedom and good will. 

This first series was extremely 
well received by the public gener- 
ally, and more than a million 
copies of the booklet, “The Four 


Pillars of Freedom,” were distrib- |, 
uted throughout the U. S. as a) 
result of requests from the adver- | 


tising. The program also received 
recognition from _ organizations 
such as Freedoms Foundation, 
American Heritage Foundation, 
and others working to preserve 
American principles... 

As Mr. Vollmer points out in the 
introduction to the latest series on 
Faith, the thousands of letters and 
cards which the railroad received 
impressed on him the need for the 
revival of a simple personal trust, 
in other words... Faith. 

To smplement this thought we 
created with Mr. Vollmer and Mr. 
Shores the current series built 
around Faith in God, Faith in Our- 
selves, Faith in Our Fellow Men, 
and Faith in Freedom. “in Goa We 
‘Trust’ is the third in this series. 

You will probably be interestea 
to Know that tne public response 
to the Faiin series has been even 
greater tian tne response to the 
“rour Piiuars’” theme. This might 
be attributed to several things. 
First, of course, many people were 
tamiliar with the earlier efforts of 
T&P Railway, and te:t it was sin- 
cere. Secondly, the subject of Faith 
may perhaps strike a more respon- 
sive chord than the Freedom idea. 

‘he Masonic Order of California 
has asked for and received permis- 
sion to reproduce the “Four Great 
Faiths” in the form of a program 
which is to be presented to ap- 
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proximately 250,000 Masons in 
California during its ‘“Constitu- 
tional Observation Program” this 
coming October, with no mention | 
of the T&P Railway. The National | 
Research Foundation of Chicago” 
has printed and distributed 150,000. 
of “Our Four Great Faiths” at its 
own expense, and is now printing 
an additional 100,000 copies. The’ 
only recognition given to T&P is 
to list W. P. Vollmer, president of 
T&P, as author of the article. 

As further evidence of its good, 
intentions in this program,T&P | 
grants permission to reprint the 
ads and the articles in part or in 
full without any mention of the) 
railway whatsoever. A very im-| 
pressive list of advertisers have | 
used the art and copy over their) 
own logotypes without crediting 
the T&P. 

, ;, 7 

Incidentally, many newspapers, | 
magazine and trade paper editors | 
throughout America have made 
favorable comment on the pro- 
gram. The editors of ADVERTISING 
AGE several weeks back indicated 
they agreed by carrying a two col- 
umn story on Mr. Shores. We are 
enclosing the article published by 
the Christian Herald on the series, 
which is typical of church reaction. 
We are, of course, highly gratified | 
to receive all this favorable com- 
ment, particularly since it was not 
anticipated at the time the pro- 
gram began. 

If any one comment appears 
more frequently in the thousands 
of letters we got regarding T&P’s 
advertising, it is amazement that 
we make no attempt to sell T&P’s 
services, either passenger or 
freight. We had scrupulously at- 
tempted to avoid anything that 
would smack of commercialism, 
and a short time ago we concluded 
that in using the regular T&P 
logotype there was something that 
could be interpreted as being com- 
mercial, and we decided to elimi- 
nate the word “go”. You will note 
on the back of the folder “Our 
Four Great Faiths’ that this has 
already been done. 

As for running the T&P Rail- 
way’s name at the bottom, includ- 
ing the footnote concerning writ- 


ing to Mr. Shores for reprints, 
probably the worst thing that we 
could do for freedom is to leave 
the series unsigned, since people 
are far more suspicious of anony- 
mity in a case like this than they 
are when the series is sponsored 
by a reputable organization such 
as this railway. Now is the time 
when it is important for supporters 
of freedom to stand up and be 
counted... 

To summarize I should like to 
quote from a statement Mr. Voll- 
mer made a year ago or so: “Our 
program is really a selfish one. I’m 
thinking of myself, my friends, our 
children and our country. What 
could be more selfish than to want 
to save the good things our way of 
life provides? What could be more 
selfish than to try to foster in 
others a belief in God’s wisdom 
and trust in Him to the end that 
you and I and our country may be 
strong?” 


- 


DUKE BURGESS, 
Vice-President, Glenn Adver- 
tising Inc., Dallas. 
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FAMILY 


Last fall we said “Just watch us make Country Gentle- 
man still more interesting and useful to more people 


in more families.” 


We increased coverage of farm subjects—added new 
departments—built a bigger and better “Country 
Living,” the unique section of better-living ideas for 
all the family. All this with more color, more pictures, 


harder-hitting action-packed text! 


CIRCULATION NOW NEARLY 2,600,000 


Most effective 
selling force... 

where every third 
customer lives 


A CURTIS PUBLICATION 


APPEAL 


New reader traffic studies among men, women and 
young people show higher ratings subject after sub- 
ject .. . and circulation has set a modern record for 


fast, high-quality growth. 


This means that today, more than ever, Country 
Gentleman is the best introduction any advertiser can 
have .. . out in the country, where everything is a 


family affair. 


Watch for more 
Performance Data on the Greater * 
Country Gentleman, in this Sor 


publication next week 
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ABC Can Help Advertisers Abroad 


Woolf Discusses Believability 
‘The Girls’ Move Merchandise 
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Salesense in Advertising... 


Concerning the Difficult Problem 
of Being Believed in Copy 


By James D. Woolf 
(Mr. Woolf is an advertising con- 
sultant who spent many years as 
v.p. in charge of creative activities 
of the western offices of J. Walter 
Thompson Co.) 


In this column, several weeks ago, I 
discussed briefly the copywriter’s prob- 
lem of being believed by his readers and 
listeners. What are the rules, if any, for 
inspiring confidence and creating convic- 
tion? Inasmuch as a 
number of letters from 
my readers indicated 
considerable interest in 
this question, I have 
been busying myself, 
strictly as a minor 
league. psychologist, 
with some further ex- 
ploration of the litera- 
ture. 

The problem is not 
unique to advertising; preachers, politi- 
cians, lawyers, doctors, scientists and 
salesmen are as much concerned with it 
as the adman. 

It appears that the legal mind differ- 
entiates between conviction and persua- 
sion: “In pure conviction one appeals on- 
ly to the intellect of a reader by clear and 
cogent reasoning. In persuasion one May 
produce desired action by arousing emo- 
tion in regard to the ideas set forth or 
by adapting...one’s case...to special 
interests...” (“The Principles of Argu- 
mentation,’ by Baker and Huntington. 
Ginn.) 


James D. Woolf 


Cogent Reasoning Plays Secoud Role 

The psychologists, on the other hand, 
appear to believe that “clear and cogent 
reasoning” is not a consideration of first 
importance in advertising. Writes Joseph 
Jastrow, in his “Psychology of Convic- 
tion’: “There can be no question [that] 
the original source of conviction is emo- 
tion... The initial factor in the genesis 
of conviction is the rivalry between rea- 
son and emotion...the part of reason... 
is limited.” 

I am in agreement with Dr. Jastrow’s 
viewpoint. Emotional beliefs, which per- 
suade us to do most of the things we do, 
are formed and clung to because they 
minister to deep psychological cravings, or 
to some simpler wants and indulgences. 

1 want to make clear, however, that | 
attach important value to appeals to rea- 
son in advertising. I have consistently 
urged in this column my view that the 
consumer wants adequate product infor- 
mation concerning merchandise above the 
level of chewing gum and candy bars. 
Certainly men of even less than average 
common sense want to be told, at the time 
of purchase if not before, something about 
the mechanical excellence of a_ costly 
Cadillac. But it is primarily their emo- 
tions, I suspect, which make them eager 
to believe the claims that are made for 


the superior quality and performance of 
the car. And I am sure it is the emotional 
human yearning for good health and 
longevity that makes it very easy for most 
people to believe the “intellectual claims” 
that are made for the ubiquitous vitamin 
pill. 


Psychologist Summarizes Five 
Opinions Concerning Beliet 

Albert T. Poffenberger, Ph.D., sum- 
marizes what I take to be the five pre- 
vailing opinions of psychologists concern- 
ing belief or conviction as follows: 

1. Belief is a matter of feeling and emo- 
tion rather than of reason. 

2. The truth is not a primary factor in 
determining belief. 

3. Belief is a personal matter, a fabric 
of personal experiences. 
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4. Belief has also a social component to 
be accounted for by the need for con- 
formity with one’s fellows and especially 
with those in authority. 

5. Belief is dependent upon desire—we 
believe what we want to believe. (‘‘Psy- 
chology in Advertising,’ published by 
A. W. Shaw.) 

It may be interesting—and I hope help- 
ful—to take a look at some current adver- 
tising in the light of Dr. Poffenberger’s 
summary of opinions. 

Of major importance, I think, is the 
third opinion: “Belief is a personal mat- 
ter, a fabric of personal experiences.” 
Most difficult for the consumer to believe 
are those promised benefits that are in 
sharp conflict with his personal experi- 
ence. Wrote Lund: “We believe a thing 
as long as there is nothing in our experi- 
ence to deny its reality...We believe in 
the reality of a statement as long as there 
is nothing to dispute it.” (“The Psychol- 
ogy of Belief.” Journal of Abnormal and 
Social Psychology, Vol. XX, 1925.) Dr. 
Poffenberger cites a couple of examples: 
(1) a girdle advertisement that “actually 
reduces fat” and adds new charm in ten 
seconds; (2) a vacuum bottle that was 
dropped from an 8th-story window with- 
out being damaged. Such claims, he says, 


seem too good to be true, hence are likely 
to be short on conviction. 

Falling into this too-good-to-be-true 
category, it seems to me, is the current 
Listerine Antizyme page advertisement, 
shown herewith. Contrary to all human 
experience is the promised benefit: “IM- 
MUNITY from Tooth Decay Acids All 
Day Long.” I do not contend that this 
claim is not true; I simply say that I 
don’t believe it. It is my notion that great- 
er credibility could have been achieved 
by a more moderate promise concerning 
“this new principle in controlling dental 
caries.” 


Moderation Begets Confidence 

The current claims that Luckies are 
“cleaner, fresher, smoother” than, pre- 
sumably, other quality brands may be 
true, but I do not believe it is in harmony 
with Dr. Poffenberger’s “fabric of per- 
sonal experiences.” I am of the opinion 
that the claim would have been more 
acceptable and persuasive if it had been 
less competitive. Something like this: 
“LUCKIES TASTE WONDERFUL! Clean, 
Fresh, Smooth! Nothing—no nothing— 
beats wonderful taste!’ (If you don’t like 
“wonderful,” pick your own adjective- 
grand, fine, swell, terrific.) 

And I don’t believe that motorists above 
the level of high school freshmen’ will 
swallow whole the current Studebaker 
claim: “Only Studebaker offers you so 
much for so litthke money.”” What I don’t 
buy is that word “only.” General Motors, 
Ford, and Chrysler make fine cars, too, 
and the idea that Studebaker has scooped 
the field does not fit into my “fabric of 
personal experiences.” Even more incred- 
ible to me is the boast in the text that the 
Studebaker is “the most talked about car 
in America.” That is asking the reader to 
believe too much 
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.nd I feel sure that Dr. Poffenberge1 
challenge the credibility of Tide’s 
idled claim: “Never before TIDE was 
ible to get your family wash so 

n' Nothing else will wash as clean as 


nnot understand why so many copy- 
‘ers fail to catch on to the fact that 
ieration begets confidence. The truth 
enstational statement does not neces- 
snake it credible, as Dr. Poffen- 


berger points out in his second opinion. 
If your promised benefit is too good to 
be true, consider the wisdom of watering 
down your spectacular encomiums. 


Belief Dependent upon Desire 

I think it is true that we tend to believe 
what we want to believe. It is natural 
that we accept with little resistance those 
ideas that promise fulfillment of our 
hankerings. In this we see the basis of 
all religious belief: faith in everlasting 
life. ‘“‘Now faith,” we are told in Hebrews, 
“is the substance of things hoped for, the 
evidence of things not seen.’ Lund asserts 
that there is no positivie relation at all 
between our desires and evidence. This 
explains the fact that the American peo- 
ple each year squander millions of dollars 


When you know your beer 
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on worthless patent medicines, weight-re- 
ducing nostrums, get-rich-quick scheme3, 
and such completely senseless pipedreams 
as the Townsend Plan. 

The intimate’ relationship between 
desire and belief points up the great 
importance of extensive knowledge, on 
the part of the copywriter, of human 
motives and desires. Advertising media 
abound with advertising that is short on 
conviction because it is short on _ its 
appeal to our desires. I suggest most 
if not all cigaret advertising as a notori- 
ous example. I have long believed that 
the American people are not being con- 
sumed by a burning desire for a milder 
cigaret. 

Considered on the one count of its 
ability to convince, I feel that beer adver- 
tisers haven’t much to brag about. The 
Budweiser color page, reproduced here- 
with, is fairly typical of at least 50 na- 
tional and regional campaigns now 
running. Aside from the commonplace 
boy-girl picture, the Bud ad has no 
emotional thrust whatever. “When you 
know your beer...it’s Bound to be Bud” 
is not a concept we are going to believe 
because we want to believe it. And it is 
a concept, moreover, that that relates 
not at all to what Poffenberger calls “a 
fabric of personal experiences.” Finally 
there is not a specific word of “clear 
and cogent reasoning” in the copy. This 
Budweiser page, in short, is little else 
than a pretty piece of brand name pub- 
licity. 

Worthy of note is Poffenberger’s refer- 
ence to “The need for conformity with 
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one’s fellows and especially with those 
in authority.” It is hard to create belief 
in an idea when that idea does not con- 
form to the general pattern of behavior, 
or to what is generally accepted by recog- 
nized authorities. That is why, as I ob- 
served in the Aug. 24 issue of AA, 
advertising seldom succeeds notably in 
combating the “thing to do.” Those 
males—and there are millions of them— 
who have decided, emotionally, that they 
are through with wearing hats are going 
to need a powerful lot of convincing be- 
fore they return, if ever, to the covered 
head. 

The appeal of conformity with one’s 
fellows—the herd-instinct of man—has 
not been exploited fully in advertising. 
The product that can somehow create 
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around itself an aura of “everybody’s 
doing it” need not worry too much about 
Poffenberger’s principles of belief and 
conviction. 


# The dinner bell is ringing and it’s 
time to bring this rambling dissertation 
to a close. Inasmuch as I am strictly 
a minor league psychologist, perhaps my 
observations here are not too reliable. 
But I do feel that the subject is of great 
importance, and to those of my readers 
who agree that it is, I suggest the three 
treatises mentioned here. 

This piece is not, I feel compelled to 
say, a plea for the abuse of man’s amaz- 
ting credulity with sloppily emotional 
appeals. Nothing, for the good of adver- 
tising, could be more stupid than that. 


Leave It to the Girls 


In television, as in radio, there is a 
simple solution for the advertiser whose 
product is bought principally by women 
and whose budget is somewhat limited. 
It’s called “leave it to the girls.” 

“The girls” are the type of hard-selling 
harridans who, in smaller towns, would 
be the town gossip or the society editor 
of a weekly newspaper. In larger cities 
every major radio or TV station has from 
one to three of them. Their shows are 
called “Kitchen Kut Ups,” “Second Cup 
of Coffee,” “Mother Magee’s Backyard,” 
etc. Commercial participation on these 
shows ranges from $10 to $200 each. 

Therefore a sponsor can cover a lot 
of towns for little out-of-pocket expense 
and his commitment is rarely more than 
the customary two weeks’ notice. A par- 
ticipation means about one minute of 
commercial sell by the girl herself—or 
more if she happens to like the product 
or is afraid she’s going to be canceled— 
shared with seven, eight or more adver- 
tisers during the half-hour. 


s The girl is usually a somewhat rumpled 
grand dame, who talks with a Marine 
sergeant’s whisky baritone, and should 
have been a commando. If she has a hus- 
band, she relegates him to the basic func- 
tions off stage, true to the best traditions 
of the daytime serial—and, ergo, an ideal 
attitude for women listeners. If she has 
a family she uses them as program fodder. 
But when she gets to the product, the 
greedy girl who so far has closely resem- 
bled Carrie Nation, hatchet and all, be- 
comes a regular Hadacol hawker. 

Using suggested sales points, she push- 
es her product to the point of threatening 
disaster to the listener or viewer who 
doesn’t buy it—today! 

There are pretty good sales stories at- 
tached to the girls on the local level, and 
they are as local as the corner drugstore. 
Several ill-fated attempts have been 
made to make them national. The classic 
example was the NBC Ruth Lyons day- 
time TV show. Ruth is one of the best, 
and one of the pioneers in her field. She 
was taken direct from her Cincinnati 
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habitat and given big network buildup. 
The regional accents, the personal ap- 
pearances in the old home town, the local 
names all contribute handsomely to the 
popularity of the girls (who, objectively 
researched, put on a program singularly 
lacking in entertainment value). 


s When one of the girls runs up against 
network programs (even bad ones) she 
suffers loss of audience. In radio, the very 
best of them had low ratings. Mary Mar- 
garet McBride, for example, hovered 
around a “one” rating in New York. Day- 
time radio serials outpull the girls as 
much as four to one, and the range may 
be greater in TV. 

Despite disappointing ratings, the in- 
tangible “sales effectiveness” is what 
makes the girls popular. The higher cir- 
culation of a network daytime serial in 
AM or TV offers only an excellent op- 
portunity to sell. The framework requires 
an extremely clever sell which will keep 
women from leaving the room when the 
story is over. The girls have a completely 
integrated sales message with the star 
doing a hard pitch. Since the costs of 
these shows range from $1 a thousand 
women to $100, they cannot be justified 
Statistically as part of a national drive, 
and they must deliver sales. 

How best to use them? The most edu- 
cated judgment is that they should be 
used to meet local sales problems in cycles 
of 13 weeks a year to get maximum cum- 
ulative audience, and to be sure their 
intensely loyal followers start buying the 
product. 

Then come back in a year to fan them 
up again. If there are two girls in the 
town, both should be used, to be safe. In 
any event, this use of TV and radio should 
be complementary to a continuous na- 
tional campaign—if affordable. 

The first program a local station origi- 
nates is a cooking school or gossip show 
with the girls. These shows are easy to 
put on, inexpensive and saleable sight un- 
seen. God bless the girls, and God save 
their husbands. May they keep on mov- 
ing merchandise forever. 


ABC Can Help Advertisers Abroad 


The Audit Bureau of Circulations is the 
world pioneer in the field of verified pub- 
lication circulation reports. For that rea- 
son it is in a unique position to spread 
the gospel of audited circulation to ad- 
vertisers and media in other nations. 

It has regularly offered aid and assist- 


ance to many groups in various countries 
during the nearly four decades of its 
existence. Since it will celebrate its 40th 
anniversary in 1954, it would be entirely 
appropriate to extend its activities in 
this direction during the coming year, as 
one way of promoting a basic idea which 
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fvery Tube of Amm-i-dent—both Chlorophyll and White—Has Anti-Enzyme Actior 
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fashioned peppermint flavor. 


How's It Taste? 
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ANTI- ENZYME 


DECAY BARRIER 


AROUND EACH AND EVERY TOOTH IN YOUR MOUTH! 


Our teeth are beginning to tingle again. No sooner got over the nervous 
tremors occasioned by the introduction of ammoniated toothpastes and then 
chlorophyll than we find anti-enzyme toothpastes being hawked in full-page 


Listerine, which has simply the anti-enzyme factor in it, made our teeth 
tremble. But when Amm-i-dent came out not only ammoniated but with 
chlorophyll and the anti-enzyme factor, our molars began quite noticeably 


Our sire got himself a set of falsies--dental variety—at about age 50, 
which we are all too rapidly approaching. Unlike our sire, however, our 
teeth are still pretty firmly placed and show no signs of the gnashing which, 
we understand, is fairly common to the kind of job we have. 

Up to this time, we’ve depended for tooth preservation and gum health 
largely on a mixture of 99 9/10 parts gin and 1/10 part vermouth—which has, 
to date, proved highly effective. Even the few fillings we sport retain a high 
polish—about 90 proof, we would estimate. 

The anti-enzyme toothpastes solve one problem for us, however. While our 
particular preparation has proved effective for our teeth, we have hesitated 
to have the children employ it. Now that problem is solved. As for ourselves— 
why should we abandon the tried and true for something that hasn’t yet 
gotten the approval of the American Dental Assn.? Besides, we like the taste 
of our preparation. Nowhere in the Amm-i-dent copy could we find one tiny 
reference to what the stuff tastes like. For all we know, it might have an old 
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is vital to the successful use of advertis- 
ing all over the globe. 

It is interesting to note that in coun- 
tries where publications do not provide 
audited circulations, advertising is usually 
at a low ebb, contributing little to the 
development of a dynamic and progres- 
sive economy. In countries where veri- 
fied circulation is the standard practice, 
advertisers and agencies have confidence 
in media and are encouraged to make 
greater use of advertising. Under those 
conditions, obviously, the advertiser gets 
a better run for his money, and finds 
that results justify larger expenditures, 
with a consequent stimulation of individ- 
ual businesses and the economy as 
a whole. 


s If the ABC decided to celebrate its an- 
niversary year by extending its good of- 
fices in cooperating with advertisers, 
agencies and media interested in estab- 
lishing or improving their verification 


machinery, it would be doing more than 
making an altruistic gesture. 

American companies are active in many 
other countries, both through direct ex- 
ports and the operation of manufactur- 
ing plants in foreign lands. As a result 
the traveler sees American brands and 
American advertising wherever he goes. 
“Drink Coca-Cola,” for instance, is a mes- 
sage which can be seen and appreciated 
in practically every foreign country, for 
Coca-Cola is one of the most widely dis- 
tributed and advertised products in the 
world. 

In the same way, American publica- 
tions are now widely circulated all over 
the world. Many magazines edited here 
are printed and distributed abroad. Time, 
Life and Newsweek are typical of this 
group. The Reader’s Digest has separate 
foreign editions, each printed in the na- 
tive language, in most of the major coun- 
tries of the world. The European edition 
of the New York Herald Tribune is ed- 
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ited, printed and distributed from Paris, 
and the European edition of the New 
York Times, printed in Amsterdam, has 
good distribution and readership in many 
parts of the Continent. In addition, 
the domestie editions of many lead- 
ing magazines find newsstand dis- 
play and sale abroad, and while these 
circulations may seem sma!l in compari- 
son with their totals, they add up to an 
impressive figure. Business papers print- 
ed in America for circulation abroad have 
been promoting export trade for gener- 
ations. 

Many leading U. S. advertising agencies 
have foreign offices, which are playing an 
important role in demonstrating the value 
of American ideas in advertising and pro- 
motion. 


s With advertisers, agencies and publish- 
ers in America interested in international 
affairs, there is good reason for the ABC 
to aid them in their work by selling and 
promoting the idea that audited circula- 
tion helps the advertiser by giving him 
a sound base on which to build an ad- 
vertising program, and helps the publish- 
er by making advertising a profitable in- 
vestment for the advertiser. There are 
still many countries where this concept, 
so thoroughly demonstrated as correct by 
the experience of the United States, is 
not yet accepted. 

Advertising has played a great role in 
business development in this country. One 
reason why it has been accepted by busi- 
ness management as a standard policy 
is that confidence in advertising was 
strengthened when the ABC came into 
being. Advertising could no longer be re- 
garded as some kind of racket when cir- 


culations were subjected to careful audit 
by an independent organization, with eon- 
trol vested in buyers. 

Many foreign eountries which leek the 
American promotional spirit might ac- 
quire it if they were given the advantage 
of audited circulations. Business manage- 
ment would be much more likely to ac- 
cept advertising as a desirable thing, if 
the media in which they were repre- 
sented provided them with verified cir- 
culation statements. In some parts of the 
world it is considered not quite respect- 
able to advertise; this is not only due to 
a different psychology as far as competi- 
tive promotion efforts are concerned, but 
to the business methods employed by 
many media. Audited circulation of news- 
papers and periodicals would put the 
whole business on a higher plane. 


s The ABC is obviously not in a position 
to force foreign publishers to adopt the 
principle of audited circulation. But it 
can extend its efforts in encouraging ad- 
vertisers and agencies to seek to convince 
media that independent audits are a good 
thing for everybody in advertising, in- 
cluding the publishers. 

By using the good offices of agencies 
and publishers represented abroad, and 
by emphasizing to foreign advertisers, 
agencies and media that the ABC will be 
glad to aid in providing the necessary in- 
formation regarding forms and proce- 
dures, the bureau might be able to make 
1954 its greatest year from the standpoint 
of extending the idea of verified circu- 
lations to countries which are at present 
struggling to use advertising without the 
benefit of this basic safeguard. 


Mail Order and Direct Mail Clinic... 


Service Spells Success for 
Mail Order Agency 


By Whitt Northmore Schultz 
(Mr. Schultz conducts a mail order 
business in Highland Park, Ill.) 


What services should an efficient mail 
order advertising agency offer to its cli- 
ents? 

What are the qualifications of a success- 
ful, mail order-trained agency? 

These questions are asked over and 
over again by men and women in the 
mail order field. 

After putting a good deal of study on 
both of these pertinent questions, I’ve 
arrived at these admittedly incomplete 
conclusions. 

Here, in my opinion, are the services 
and the qualifications a mail order agen- 
cy should offer: 

1. Extensive mail order market re- 
search. 

2. The ability to know, shop for, and 
select profit-making mail order items. 
Of course, no one person knows what will 
sell profitably by mail every time. But 
a qualified mail order agency should be 
able to choose for its clients a better-than- 
average percentage of products tailored 
for money-making mail order distribu- 
tion. 

3. Thorough training in, and a constant 
study of, mail order selling techniques. 

4. A representative group of successful 
mail order ads, created in its own shop, 
and backed by result testimonials. 

5. The ability to take (or supervise the 
taking of) sharp action photos which tell 
a complete story. 

6. The ability to write eye-catching 
headlines, jammed with reader benefit. 

7. The knowledge of how to write com- 
plete mail order “sell” copy, packed with 
tersely written, colorful details; reader 
benefits; “Order Now!” impact. 

8. A thorough knowledge of tested mail 
order media, including rates, circulations, 
type of reader, or viewer, or listener, for 
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magazines, newspapers, TV and radio. 

9. The ability to lay out and produce a 
mail order catalog that will bring results, 
returning a minimum of $5 for every $1 
invested. 

10. The knowledge of which specific 
publications offer editorial support, and 
the names of the editors of such books. 
Also, the ability to write fresh, arresting 
press releases, in the style preferred by 
editors, including sprightly copy, and 
good photographs which will gain immed- 
iate respect and attention from busy shop- 
ping column editors. 

11. The regular offering of sales pro- 
motion ideas, new items, to clients. 

12. The ability to conduct a resultful 
test campaign. 

13. The know-how to produce sales- 
building package stuffers. 

14. The unwavering belief that only top 
quality merchandise, strongly supported 
by immediate money-back guarantee, 
should be sold by mail. 

15. The ability to create “sell” letter- 
heads, envelopes, first class acknowledge- 
ment cards and flyers. 

16. The understanding of the vital im- 
portance of a strong, continuing public 
relations campaign to support not only the 
client and the products he sells, but also 
to persuade the public of the many ad- 
vantages of shopping by mail. 

17. A firm grasp on the facts concern- 
ing the needs, characteristics, and pecu- 
liarities of the “average” mail order buy- 
er. 

18. A constantly growing storehouse of 
knowledge as to why people do—and 
should—buy by mail. 

These, in my opinion, are just a few of 
the many qualifications a mail order ad- 
vertising agency should offer its clients. 
A study will show, I’m convinced, that 
the agencies offering the most service 
have the most successful mail order ac- 
counts. 


Tips for the Production Man... 


Advertising Age, September 21, 1953 


Paper Plays a Big Part 


By Kenneth B. Butler 
(Mr. Butler is head of the Wayside 
Press and of Kenneth B. Butler & 
Associates, Mendota, IIl.) 


I am, at the moment, somewhat de- 
moralized as the result of sitting in as a 
neutral but interested “fourth” at a table 
where sat a paper mill representative, a 
pressroom superintendent, and a paper 
sales official. With reckless abandon they 
tossed around expressions about seven 
and eight pick tests, opacity, 1000 finish, 
free sheets, and calendar burns. 

I never saw any sheets that were free, 
but these men were talking of course 
about papers that contained some ground- 
wood pulp as compared with papers that 
are free of it. The sheets free of ground- 
wood are cleaner and stronger. They hold 
their whiteness longer. But the feeling 
seemed to be that in many cases the print- 
ability of the groundwood sheets is bet- 
ter. 

Pick tests are a means of measuring the 
ability of the surface of the coated papers 
to withstand the “picking” of some of 
the coating by the printing inks when the 
impression is lifted. It was agreed that a 
pick test of seven or eight works better 
with standard base inks. More of the inks 
penetrate into the sheet. High pick test is 
necessary for gloss inks and metallic inks 
where it is desirable that the inks remain 
on the surface. But drying troubles arise 
during presswork. Slow running, slip- 
sheeting, or use of elaborate heat driers 
minimize this danger, but cost more. 


Offset printing, on the other hand, 


thrives on papers with high pick test. 

The buyer of printing wants smooth- 
finished paper, but this quality sometimes 
lowers hourly productivity on the press 
since the sheets tend to cling together and 
are hard to separate in press feeding. With 
no air pockets between the sheets the 
situation is similar, it seems, to trying to 
pry apart two sheets of glass. 

The popular new machine coated pa- 
pers apply the enamel coating to the base 
stock much as a printing press applies 
solids of ink. For a given weight of pa- 
per, the higher the finish the more the 
show-through, or lack of opacity. 


s Much to my surprise it came out that 
the heavier, or thicker, the machine coated 
paper, the poorer the finish. And in any 
case, light or heavy-weight paper, the 
thickness of finish applied is the same. I 
had always thought the heavier the paper 
the better and thicker the coating of 
enamel. 

The printer desires a minimum of curl 
in his printing sheet if he is to get 
maximum press speeds and top register 
of color. Usually the printer prefers grain 
the long way of the paper. Because the 
curl comes at the edges, the amount of 
curl, stretch or shrinkage of paper be- 
tween runs is minimized when grain runs 
the long direction. But the mill, in sheet- 
ing paper from rolls, finds it wasteful to 
sheet some sizes with grain running the 
long way of the sheet. 

Now you are probably as confused as I 
am. But all this is good information to 
know. 


Looking at the Retail Ads 


By Clyde Bedell 


(Mr. Bedell is a consultant in crea- 
tive advertising who at one time 
was advertising manager of Mar- 
shall Field & Co.) 


Some public relations or institutional 
ads (so-called) are stretched in their 
presentations to a thin and tenuous 
thread of argument. One wonders, if the 
stories they have to tell are of public in- 
terest, and legitimate, why they don’t 
forthrightly tell the story. 

The reasoning in this ad is “Tuna fish 
stopped carrying watches. They stopped 
50 years ago. The reason is because in a 
can a tuna doesn’t need a watch, time 
stands still. They remain perfectly pre- 
served until the can is opened some- 
where, and the clock is started again. 
(I seem to miss something here. They 
were watches. They weren’t stopped. 
They were abandoned. And now some- 
one starts the clock again. But the tuna 
hasn't even a watch with him. It must be 
someone else’s clock.) This perfect pre- 
servation is the secret (sic) behind Cali- 
fornia’s year-round tuna marketing and, 
tuna’s widespread use.” 

Now—in the final paragraph, I think 
I smell a tuna—I mean a rat. I think this 
is why the ad was run. It says one reason 
California can afford fine schools, and so 
on, is because the people of California 
receive more than $90,000,000 a year for 
tuna, thanks to CANS, “and the tuna 
who no longer need to watch the clock.” 

I’m still confused as to how we arrive 
where we are. If tunmas ever carried 
watches, the illustration shows they car- 
ried them in the water, not in the cans. 

I love imagination. But under a few 
disciplines. 

Would it have been in bad taste to 
have said frankly in this ad—in effect: 
Thanks to the wonders of modern can- 
ning processes, California’s delicately 
flavored tuna is now eaten the year 


THis 1S A TRUE FISH STORY ABOUT— 


THE TUNA WHO STOPPED 
CARRYING WATCHES... 
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round in all 48 states and many foreign 
lands. Canning has made possible this 
$90,000,000 year-round California in- 
dustry. Thus, metal cans help make 
California prosperous, help her afford 
fine schools, good roads, and a high 
standard of living. 

What type of character is stopped in 
the reading of the Los Angeles Times 
by watch-carrying tuna, who could not 
be stopped by a headline that might 
get some of the real story across the ad 
was bought to tell? 

I believe I have never met, known, 
or read of, a truly great student of ad- 
vertising, who was steeped in what re- 
search has taught about making ads 
sell, who was favorable to using cir- 
cuitous, coy, irrelevant, far-fetched ad- 


vertising approaches. 
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Know More —Grow More — Earn More 


NROLL IN 


CHICAGO’S 1953 ADVERTISING WORKS 


PRESENTED BY THE CHICAGO FEDERATED ADVERTISING CLUB AND THE WOMEN’S ADVERTISING CLUB OF CHICAGO 


Participating clubs affiliated directly or indirectly with C.F.A.C. are: Advertising Agency Pro- 
duction Men's Club, American Marketing Ass'n, Art Directors Club, Chicago Industrial Advertisers 
Ass'n, Chicago Radio Management Club, Chicago Television Council, Copy Club, Direct Mail Club. 


Practical, down-to-earth clinics on nine vital phases of advertising 
under the direction of outstanding authorities 


COPYWRITING 


8 Monday evening sessions, September 28—November 16. 


Starting with the psychological approach of knowing people, down to the 
practical and factual testing of copy. This series will prove valuable to 
anyone interested in or having to do with copy. 


MARKETS AND MARKETING 


8 Tuesday evening sessions, September 29—November 17. 


This will cover all factors in marketing — Market Research, Sales Program, 
Sales Tools, Training and Supervision and Sales Support with specific 
discussion in groups, of the three types of purchases— Reflex, Considered 
and Specified. 


DIRECT MAIL 


7 Tuesday evening sessions, October 6—November 17. 


How Direct Mail fits into the advertising picture— How to write success- 
ful Direct Mail Copy—Direct Mail planning—Tools of Direct Mail— Art 
and Layout—Industrial Direct Mail—Dealer Direct Mail—Selling by 
mail. These 7 vital sessions under the direction of experts. 


ART AND LAYOUT 


7 Wednesday evening sessions, September 30—November 11. 


Functions of Art in Advertising—Layout and Art for Consumer Maga- 
zines— Business and Industrial Magazines— Newspapers — Literature — 
Mail Order Catalogs. All sessions will be held in leading art studios, afford- 
ing an opportunity to ‘get the feel’’ of these workshops and their facilities. 


TELEVISION 


8 Wednesday evening sessions, September 30—November 18. 


Some of the country’s pioneers in television have consented to ‘“‘take down 
their hair’ and tell all about the requirements for Directing, Producing, 
Continuity Writing, Commercial Writing, Film Requirements and Time 
Buying. The Course will tie together the whole TV picture and will be 
held in a Chicago TV Studio. 


Opening Session MONDAY, SEPTEMBER 21 
PLACE: Mural Room, Morrison Hotel. TIME: 6:00 P.M, 


OPEN TO EVERYONE 
in Business and Advertising 


You will hear 
ARTHUR H. “RED” MOTLEY 


President, Parade Publication, Inc. 


who will speak on 


“THE ROLE OF ADVERTISING IN A WARLESS ECONOMY” 


Whether or not you are enrolled in the Workshop you are invited to attend this free opening session. 
"Red" Motley is a dynamic specker and is known to just about everyone in advertising and publishing. 


COME..-BRING YOUR BOSS 
This Space Donated by COLLINS, MILLER & HUTCHINGS, INC. 


CFAC-WAC Advertising Workshop 
Room 1405, 139 N. Clark St., Chicago 2 


Please enroll me in the 1953 ADVERTISING WORKSHOP 

Name — | ns 
Company seen 

Address 


Clinic(s 


INDUSTRIAL ADVERTISING 


8 Thursday evening sessions, October 1—November 19. 


Again the Workshop brings a specialized discussion of Industrial Advertis- 
ing, covering such subjects as: The Problems of the Industrial Advertising 
Manager, The Problems of the Agency, Industrial Market Research, 
Industrial Copy, Industrial Direct Mail and Catalogs. 


RADIO 


8 Thursday evening sessions, October 1—November 19. 


The program this year has been prepared to meet a demand for more 
instruction on the specialized requirements and opportunities encountered 
in this important medium. It covers Planning your National or Local 
Programs, Continuity Writing, Producing, Directing and Research. 


PRODUCTION 


8 Friday evening sessions, October 2—November 20. 


Typography — Engravings — Electroty ping — Printing. Three of these 
8 sessions will feature plant tours where typography, engravings, and 
electrotyping can be studied “in the making.’’ This clinic under the direc- 
tion of top advertising production men. 


PUBLIC RELATIONS 


8 Tuesday evening sessions, September 29—November 17. 


This is a new clinic, never before included in the Workshop. It has been 
added because Public Relations has become a tool of merchandising and a 
supplement to advertising. Major emphasis will be on the practical 
aspects of public relations to the advertising executive. 


All sessions will start at 6:30 P.M. 


ENROLLMENT FORM 


Tuition: $22.50 for one clinic. $5.00 for each additional clinic. 


Check _Money Order for $ enclosed. 
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‘L. 1. Jewish Star’ to Bow 


The Long Island Jewish Star, an 
Anglo-Jewish weekly, will make 
its initial appearance Oct. 9. Of- 
fices are at 145-09 Jamaica Ave., 
Jamaica 35, Queens. Z’ev Kronish 


‘Carpets Look Up’ 
Is Theme of Downs 
Fall Ad Program 
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Curtis Circulates ‘Judge’ 


bow next month, will be distrib-, 
uted by Curtis Circulation Co. 


editor and publisher. PHILADELPHIA, Sept. 16—‘‘Floors 
look up with carpets by Downs” is 
the theme of Downs Carpet Co.’s 
Judge, New York, scheduled to fall campaign. ; 

More insertions and bigger space 
;than in previous drives will be 


Grand Central Terminal 


“SURROUND” YOUR ee 

CLIENT'S PROSPECT! ans oe 
1. Direct mail using selective lists. cf, Sale Ae s 
2. Inquiry on new products. — ae bee 
3. Research facilities and data. Fy fs, Or, 
4. NAPC help in sales problems. e-, ‘i \\ | 
5. 25 unusual merchandising aids. A Or" ANA 
Plus a circulation of 22,210 top-rated contractors | 4:2 . nd 


. at the lowest-cost space. 
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Publication to Bow Nov. 1 


Tape and Fil) 


Recording, a bi- 


monthly, will make its appearance 


Nov. 1. 


Publisher is 


Mooney- 


Rowan Publications Inc., Severna 


Park, Md. 


UNDER STATE SUPERVISION 


NUMISMATICS—Local Loan Co., Chicago, figures potential borrowers don’t have to 
be numismatists (coin collectors) to recognize money when they see it. The company 


Carl Rosen, President of Puritan Dress Company, tells how. . . 


He leads the world’s biggest dress parade! 


Fashions are perishable,’ says Carl Rosen, head of the world’s 
largest women’s dress house. "The season is short ~ speed is 
the essence. 

“First we test new styles in key markets to see how they 
click. New dresses reach the stores on time — via Air Express. 

“Then we release the best styles, timed to go on sale when 
our 2-page ads appear in Sunday papers all over the country. 
Those dresses reach every part of the nation overnight — via 
Air Express. Finally, our efforts pay off in a flood of reorders! 


—_.& AirExpress 


GaeTs THERE FIRST via US. Scheduled Airlines 


“And again we turn to Air Express, to replace stocks as 


|is currently running a series of outdoor 
| boards featuring foreign and ancient coins 
/and the attractive ‘‘money” script used by 
Local Loan. To build interest, the compo.., 
started the campaign with only the pictures 
of the coins and two weeks later added the 
logo. General Outdoor Advertising Co., 
Chicago, produced the series in coopera- 
tion with the loan company. 


Industrial Designers’ 


Future Looks Rosy 


_ New York, Sept. 15—More than 
| $2.5 billion worth of newly de- 
|signed consumer and_ industrial 
| products, from pencil sharpeners 
to automobiles, will be sold in this 
country within the next 12 months 
based on new and improved de- 
sigrs by members of the Society 
of Industrial Designers. 

This prediction is made by 
Thomas G. Nevell, chairman of 
the society’s research and statis- 
tics committee, based on a recent- 
ly completed survey of members. 

The society represents 135 in- 
dependent industrial designers and 
|heads of design and development 
departments of major companies. 
ee. recent achievements, 
the report notes, have included 
|such products as the 1953 Stude- 
baker, the new dial telephone, Ser- 
vel Wonderbar, and the X-10 ex- 
perimental refrigerator of Gen- 
eral Electric Co. 


s “The society confidently ex- 
pects the present high level of 
activity to continue,” Mr. Nevell 
|said, “because of two important 
|factors in today’s economic pic- 
|ture that affect industrial design 
| activities. 

“The first of these,” he said, “is 
the switch from a sellers’ to a 
buyers’ market, which causes 
manufacturers to pay more atten- 
tion to appearance of products in 
an increasingly competitive mar- 
ket. 

“The second is the end of the 
Korean fighting, which is likely to 
channel more materials to con- 
sumer rather than defense produc- 
tion.” 

Mr. Nevell pointed out that the 
survey showed the two previous 
important periods of growth in 
the profession occurred in the de- 


pression years, 1929-1936, and 
again in 1943-1950, after World 
War II. 


fast as they sell out. This dependable speed is the lifeblood of 


our business. It ts absolutely essential to us. 

“Yet the majority of our Air Express shipments go at /ower 
rates than any other commercial air service. 

“Buyers and salesmen know they can depend on us. We 


depend on Air Express!” 


It pays to express yourself clearly. Say Air Express! Division 


of Railway Express Agency. 


Fischer Joins Hiram Walker 


Paul P. Fischer, who has been in 
the liquor industry since 1934, has 
been named assistant to President 
Ross Corbit of Hiram Walker Inc.., 
Detroit. Mr. Fischer will coordi- 
nate all marketing activities for 
Walker’s DeLuxe straight bourbon 
in open and monopoly states. 


Rust Craft Names Chambers 

Rust Craft Greeting Cards, Bos- 
ton, has named Chambers & Wis- 
well, Boston, to handle its adver- 
tising. 
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to Do More 


(Continued from Page 1) 


three latest posters were based. 


on ideas submitted in the contest. 


® Mr. Huntress laid down four 
ways in which plant operators can 
help the advertiser—and help him- 
self in the competition for the ad- 
vertising dollar: 

1. Give the advertiser more facts 
about outdoor, more market in- 
formation, cost-per-thousand com- 
parisons, more justification for 
continued investment in outdoor. 

2. Come up with new ideas on 
how the advertiser can make bet- 
ter use of outdoor—how the me- 
dium can do a better selling job 
for dealers at the local level. 

3. Help the advertiser promote 


outdoor to his own factory organi- | 


zation, field force, dealers and 
salesmen. 

4. Keep the advertiser sold on 
outdoor by learning the results of 
showings in each operator’s terri- 


tory. 


s The importance to advertisers 
and agencies of accurate circula- 
tion and market data was stressed 
at Wednesday afternoon’s session 
by Melvin Brorby, v.p. and direc- 
tor of Needham, Louis & Brorby, 
Chicago. 


Population shifts and changes in | 


distribution patterns have a marked | 
effect on outdoor locations, Mr. | 
Brorby pointed out, and the in- 
dustry must keep abreast of these | 
changes if it is to serve the adver- 
tiser effectively. 

The modern advertising agency 
is made up of teams of specialists, | 
he pointed out, as contrasted with | 
that of years ago, when “the agen- 
cy was like a peddler; it bought 
bulk space and then sold ads—and | 
in many cases the advertiser wrote | 
the copy. 

Because selling, advertising and 
merchandising became a complex, 
integrated operation, the need 
arose for specialists to deal with 
each of many different facets of 
the problem, he continued. These 
specialists need all the facts they 
can muster to make their contri- 


bution to the master plan—and if | 


the outdoor advertising industry 


makes available all possible data | 


on its medium, it enables the agen- 
cy specialist to make a more pre- 
cise analysis of just where outdoor 
belongs in the client’s over-all pro- 
gram. 


serious weakness in the 
industry is the small 
of cities that have had 
audits made, Norman H. 
Strouse, v.p. of J. Walter Thomp- 
son Co., Detroit, told the as- 
sembled outdoor men. 
Discussing the wealth of data 
that is available through the Na- 
tional 
reau, Mr. Strouse said that this 
information—which includes up- 
to-date plant information and data | 
on showings and cost-per-month 
figures for posters and painted|, 
displays—and the data that can be 
secured from individual plant op- 
erators and Outdoor Advertising 
Inc. needs to be supplemented by | 
accurate circulation data provided | 
by traffic audits. 


8 One 
outdoor 
number 
traffic 


e A brighter future for traffic 
audits was predicted by Edwin F. 
Wilson, v.p. and director of Mc- 
Cann-Erickson, New York. He 
said that two-thirds of the indus- 
try’s plant operators are now con- 
vinced that audits are necessary. 
They have been shown, he added, 
that the audit is the operator’s best 
competitive tool. . 
At Monday’s executive session, 
Mr. Wilson said, a resolution was 


adopted providing that all traffic 


Outdoor Advertising Bu-| 
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Outdoor Admen Told 


Now Crosley research brings y 


“ROSEY T= 
Research 


audits conducted by the Traffic 
Audit Bureau during the 1954-1959 
period will be on a statewide basis, 
instead ef the individual market 
basis used in the past. 

Mr. Wiison also reported on the 
work that has been done by the 
recentlv-formed member informa- 
tion committee of NOAB. Its ef- 
forts include the following books 
now available to members and 
others interested in outdoor adver- 
tising: 

1. A guide to the preparation 
of copy and art for painted dis- 
plays. 

2. A booklet entitled “What Is 
the Outdoor Market?’ which con- 


a & 


plus a b&w page for its ‘Picture Sentry’ 


. Ultra-Fidelity Television! 


Picture Sentry 


re oe wwe tude by ode tom Fi tars om Gr than Ty ent 
eles voutt 7 


; Z> eg You can see it aes a CROSLEY 


GATE FOLD—The Crosley division of Avco Mfg. Corp. used this four-color spread 


circuit TV. The gate-fold ad ran in Col- 


lier’s, Look and The Saturday Evening Post. Batten, Barton, Durstine & Osborn, New 
York, is the agency for Crosley. 


tains data on how outdoor can 
be used and what it costs. 

3. A booklet describing the 
functions and operations of the 
National Outdoor Advertising Bu- 
reau. 

NOAB has also been busy pre- 
paring a course in outdoor adver- 
tising, Mr. Wilson said. To be 
‘called the ‘“‘ouidoor workshop,” the 
;course will consist of four ses- 


“However, there is one deadly 
characteristic of all Russian ad- 
vertising that I must point out: 
No Russian advertising—newspa- 
per or outdoor—ever displays any | 
trademark or brand name. Rus- 
sian advertisements merely say 
‘smoke cigarets,’ ‘eat bread’ or 
‘eat fish. This lack of brand 
name competition, I believe, ex- 
plains the uniformly inferior qual- 


sions: (1) the market; (2) the/ity of Russian products and the 
outdoor medium; (3) the message, /hopeless lethargy which charac-| 
and (4) the mechanics. The bu- 


terizes the whole Russian econo- |! 
my.” 

Officers of OAAA were reelec- | 
ted, including Myles Standish, | 
Providence, R. I., chairman of me 
board; Harry J. Fitzgerald, Mil- 
waukee, president; H. B. Markham, | 
Pocatello, Ida., v.p.; Carl L. Ghas- 
ter Jr., Chicago, general manager; 
J. B. Stewart, Clinton, la., treas- 
urer, and Donald W. Vanderwater, 
Chicago, secretary. 


4 A’s Elects Ludgin 
Chairman; Baker Is 
New Vice-Chairman 


(Continued from Page 1) 
He is a director of the Advertising 
Research Foundation and has op- 
erated the Ludgin agency since 
1927. 


‘reau plans to start the course by 
the end of this year, Mr. Wilson 
| said. 


|@ Thomas D’Arcy Brophy, chair- 
man of the board of Kenyon & 
|Eckhardt, New York, lauded the 
outdoor advertising industry for 
its support of public service cam- 
paigns. In the past year, Mr. 
|Brophy said, the industry has do- 
‘nated more than 62,000 24-sheet 
|posters and more than 9,000 3- 
paper to various campaigns, for 
a total commercial value of about 
| $1,400,000. 

Mr. Brophy announced a new 
Crusade for Freedom campaign, 
which will be conducted early in 
1954, and urged the industry to 
jaid in the drive to get 25,000,000 
people to contribute funds to keep 
radio facilities in western Europe 
beaming programs to countries be- 
hind the iron curtain. 

Mr. Brophy also praised the 
work of NOAB, which “helps 
|plant owners by relieving them of 
some of the cost of servicing ad- 


@ Mr. Ludgin’s place as vice-chair- 
man of the Four A’s is assumed by 


Jr.. chairman of 
the board of Ben- 


|vertisers, and helps agencies by ton & Bowles, 
leaving them free to handle out- New York. He 
|door more effectively.” There are has been on the 


at least 70 operations in keeping | 
track of outdoor posting, he said, 
and NOAB assumes about 45 of! 
these. 


operations com- 
mittee. 


The board has 


directors. Clif- 
# Plant owners have a sales re- ford L. Fitz- 
‘sponsibility in the period ahead, | Wm. Sober Jr. gerald, chairman 
|Peter G. Levathes, v.p. of Young of the board of 


& Rubicam, New York, told the| Dancer-Fitzgerald-Sample, New 
convention. | York, who has been a director at 
“You must continue to press for | large, has been elected to the op- 
ithe stability that comes to you/erations committee. James M. 
from maintaining the volume of Cecil, president of Cecil & Pres- 
your local business.” _brey, New York, has been elected 
The support and cooperation of |@ director at large. Mr. Cecil is 
|Outdoor Advertising Inc. and. | also chairman of the Four A’s com- 
Y&R’s own faith have resulted in | mittee on advertiser relations 
“tremendous growth within our 


agency,” he said. “From two ac- Wisconsin Brewers Oust 
counts 15 years ago, we now have Blatz from Membership 


William R. Baker |° 


elected two other | 


Keith Emphasizes 
Motivating Sales 


Idea in the Store 


Cuicaco, Sept. 17—Motivating 
the sales idea in the retail store is 
the most important part of the ad- 
vertiser’s job, Robert J. Keith, v.p. 


of Pillsbury Mills Inc., Minneapo- 


lis, told the Chicago Federated Ad- 
vertising Club today. He added 
that this is also the most neglected 


| phase of the advertising and mer- 


chandising job. 

Getting the idea and giving it 
circulation are both important, he 
said, but the manufacturer who 
doesn’t do something to enforce the 
idea in the retailer’s store is fail- 
ing to complete the cycle. He men- 
tioned the famous Pillsbury bake- 
off and its new plan of developing 
European recipes as examples of 
what can be done to assure display 


jand promotion by retail merchants. 


After all, he pointed out, a product 
in the store is only half-way home. 


@ In the development of ideas, the 


Pillsbury executive said, there is 
more to their creation than follow- 
ing a formula. The formula adver- 
tiser’s actions can often be antici- 
pated, while the exercise of 
imagination in the creation of good 
selling ideas turns up the unex- 
pected, which cannot be handled so 
easily by the competition. A valid 
sales idea, he declared, is a “uni- 
versal joint” for the activation of 
the entire selling process. 

Giving the idea circulation was 
another important phase of mer- 
chandising touched on by the 
speaker. He said that courage and 
determination in presenting a story 
to the public are important, 
used the seven-page four-color ad 
of Pillsbury in a forthcoming issue 
of Life (see Story on Page 50) as 
an example of this kind of aggres- 
sive action. The fact that the en- 
tire Pillsbury organization de- 
voted one entire week a few 
months ago to the promotion of 
Pillsbury’s angel food cake mix, 
with excellent results from the 
standpoint of increasing the num- 
ber of users, was also cited as an 
example of how to provide addi- 
tional circulation and impact for 
a basically sound selling idea. 


® The proper use of ideas and 


their promotion in retail stores 


oa y poe pe He your medium,” | The Wisconsin State Brewers | 

7 Assn. has ousted Blatz Brewing | 
| Eddy Gilmore, veteran Moscow Co., Milwaukee, from membership. | 
|correspondent for the Associated) The move, made at a special meet- 
Press, told the Wednesday lunch-| ing, was similar to the action taken 
eon meeting that “Russians do be- Aug. 20 by the Milwaukee Brewers 
lieve in advertising, but in only 488n., for which Blatz is suing the 
two forms: newspaper advertising 8°OUP (AA, Sept. 14). Blatz broke 
: pa ia he a 76-day strike of brewery work- 
and outdoor advertising—and the ers by negotiating a separate con- 
latter accounts for 90% of all ad- tract’ with the ~ Fach forcing the 
vertising in the USSR. other Milwaukee brewers to fol- 

“Their emphasis is on outdoor low suit. 

advertising, and since the Rus- A Blatz spokesnian 
sians as propagandists never ex- Pany’s attorneys are studying the 
ert any effort in any direction that St4te association's expulsion reso- 
does not pay off, I shall have to 


lution and that the attorneys will 

decide a cours action. The state 
tell you that you have some very meee of Be r 
infamous imitators 


group has a membership of 23 
Wisconsin brewer: 


| 


aid the com- 


should enable the manufacturer 
to cash in on his efforts and suc- 
cessfully establish a consumer 
franchise for his product brand, 


'Mr. Keith said. 


He concluded by urging adver- 
tisers to strengthen their selling 
muscles as the surest method of 
maintaining volume and avoiding 
a sharp recession of business. 


Rees Joins Krupnick PR 


Robert T. Rees, chief of Gov. 
Adlai E. Stevenson’s press rela- 
tions staff for the past two-and-a- 
half years, has joined the public 
relations staff of Krupnick & As- 
sociates, St. Louis agency 


and | 


‘FDA Threatens... 


U. S. May Knock 
Anti-Enzyme Puff 
Into Cocked Hat 


WASHINGTON, Sept. 17—Tooth- 
| paste makers who are hopping on 
the anti-enzyme bandwagon had 
| better keep a weather eye cocked 
on Washington. The forecast: 
Cloudy, with possible storms. 
Both the Federal Trade Com- 
,mission and the Food & Drug Ad- 
| ministration are very much aware 
of what is going on in the denti- 
| frice field. Either or both may take 
‘action before long. 
| FTC is scrutinizing all toothpaste 
advertising featuring an _ anti- 
|}enzyme claim and checking medi- 
ical tomes to find what has been 
written to indicate that anti- 
/enzymes will prevent tooth decay. 


} 
| 
| 


® No decisions have been made 
yet, but some conclusions should 
be reached within a few weeks. 
A staff conference will be held 
soon te discuss the whole problem. 

FDA already has let it be known 
that it will not stand for any short- 
cuts by dentifrice manufacturers 
anxious to get a head start in the 
coming sales battle. What’s more, 
FDA threatens to go to court if 
necessary. 

The law requires that every new 
drug which might endanger the 
health of the user be submitted to 
FDA in advance of being marketed 
along with research data attesting 
to its safety. 

This procedure involves what is 
known as an “effective new drug 
application.” In effect, this is a 
| license, a green light from FDA to 
go ahead with manufacturing and 
marketing a new product. It does 
not mean FDA approves of the 
product, merely that FDA agrees 
that the product is not harmful. 
Buz 
® FDA has concluded that a tooth- 
paste to which an anti-enzyme has 
been added, and for which thera- 
peutic value is claimed, must be 
the subject of a separate submis- 
sion to FDA. 

In other words, each brand of 
anti-enzyme toothpaste must be 
backed by an “effective new drug 
application.” Some dentifrice man- 
ufacturers have sought and re- 
ceived this approval. Others have 
not. 

FDA Commissioner C. W. Craw- 
ford has specified that the ap- 
|proval procedure applies to new 
dentifrices containing sarcosinates 
or sodium dehydroacetate. 
| What FDA will do about other 
dentifrices which do not contain 
the new ingredients, but which are 
being advertised as having anti- 
enzymatic properties, has not been 
decided. However, the problem is 
being studied. 

Mr. Crawford said he welcomes 
a court test of FDA’s ruling that an 
“effective new drug application” 
is necessary. He said that a man- 
ufacturer marketing one of the 
new dentifrices without meeting 
FDA’s requirements faces possible 
seizure of stocks and criminal 
prosecution. 


Changes Page Size 


Effective with its January, 1954, 
issue, Power Equipment, a Clew- 
orth publication, New York, will 
go from its present tabloid size to 
11x11%”. Editorial coverage will 
be expanded at the same time. 
Rates remain the same. 


Allman Appoints Farrell 


Wesley H. Farrell, formerly a 
creative writer of Howard Swink 
|Advertising Agency, Marion, O., 
has joined the creative staff of 
‘Allman Co., Detroit 
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This Week in Washington... 


Durkin Quit ‘Because’ Taft Died 


WASHINGTON, Sept. 17—Para- unions. Without “Mr. Republican” 
doxical as it may seem, the biggest to help him, Secretary Durkin 
reason why Martin P. Durkin quit | could see little hope of persuad- 
as Secretary of Labor is that Sen. ing a reluctant Congress to ease 
Robert A. Taft died. The paradox the labor law. Believing he was in 
is that Sen. Taft called Mr. Durkin’s | an impossible position, the Secre- 
selection for the Cabinet “an in- | tary surrendered before the battle 
credible appointment.” Yet if Mr. has really begun. 

Taft had lived and remained ac- * * s 

tive, he would have put through | The trucking industry covets 
Congress many of the softening’ more mail-carrying contracts. 
amendments to the Taft-Hartley Common carrier trucks are already 
Act sought by Mr. Durkin and the | being used to a limited degree, es- 
pecially where train service is in- 
adequate, and the new brass in the 
Post Office Department thinks 
greater use of trucking concerns 
and bus lines would help improve 
service and save money. 

A spokesman for American 
Trucking Assns. predicts that 
eventually most high priority mail 
will be transported by highway 
common carrier and Highway Post 


Reader... 


Reader... 


Who’s your 
Reader? 


FIND OUT 
THE FACTS... 


with a Western Union 
Circulation Audit 


Here’s the proved, practical method 
of circulation list-checking! 

Western Union, with on-the-spot, 
coast-to-coast coverage, will 

verify, by direct contact, all the 
circulation facts publishers 

want to know. 


Western Union Survey Service 
gives the answers to such vital 
questions as: Are name, title, and 
address of subscriber or reader correct? 
— Who is responsible for purchasing? 
Who else influences firm’s buying? 

— What else does firm sell or 
manufacture? 


We talk to the man on your 
present list—or find out who the 
right man should be. We get the 
facts, make corrections, send 

the verified results to you. 


Fast, efficient, economical! (Just 
ask Modern Materials Handling— 
Wood Working Digest—or 

Machine and Tool Blue Book.) Most 
important—it gets the over-all 
results that no mail questionnaire 
can produce. 


If you have a regional or national 

list which needs a circulation audit 
—just call your nearest Western 
Union office for full information 

and low rates. 


| Office. The pot: 

ing industry i: 
'49% of the mc 
than 200 miles 
inates. 


a 
Post-adjourn: 
Congressional 
much attention 
debates to rep: 
contents consist 
Remarks.” This 


gress wants to 
final edition « 


gress is excepti 


ers anything an: 


the first session 


ol for the truck- 
igh since about 
is delivered less 
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” 
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nee there are no 

and the entire 
f “Extension of 
iaint phrase cov- 
inember of Con- 
» in print. The 
the Record for 
f the 83rd Con- 
nal in that it has 


WESTERN UNION 


become a best-s:|Jer among groups 
and individuals interested in the 
controversial question of postal 
rates. 

This issue of the Record features 
no less than 1! articles on all 
phases of the mail rate question. 
Author of all but one of the pieces 
is Rep. Harold C. Hagen (Rep., 
Minn.), who led the opposition to 
higher postal rates in the House 
post office committee during July 
hearings. Rep. Hagen devoted more 
than 33 columns of type to a com- 
plete expression of his views. One 
group of mailers is putting them 
together in booklet form for fu- 
_ture use. 

° + * 

- Even more useful, from the 
standpoint of opponents of rate 
hikes, was a statement by Rep. 
| John E. Lyle Jr. (Dem., Tex). He 
is now a key man on the House 
rules committee but served a four- 
year apprenticeship on the House 
postal committee. Having spent 
“hundreds of hours” attending 
_postal rate hearings, Rep. Lyle 
undertook to pass along to his col- 
leagues what he learned the hard 
way. In so doing, he furnished mail 
user groups with an impressive 
case against rate increases. His 
article is being reprinted widely 
for distribution to publishers and 
| others. 

| Mr. Lyle attacked Postmaster 
|General Summerfield for propos- 
ing the “easy solution” to the Post 
Office problem—hiking rates. Re- 
ferring to Mr. Summerfield’s rate 
increase bill, H.R.6052, Rep. Lyle 
said: “The voice was the voice of 
Summerfield, but the hand was the 
hand of Donaldson [Mr. Summer- 
field’s Democratic predecessor}, 
and the grab was for the same old 
place—the taxpayer's pocketbook.” 

Mr. Lyle cited Republican cam- 
paign promises of “increasing ef- 
ficiency instead of taxes” and 
charged that Mr. Summerfield 


He added: “A price increase is the 


term, if you happen to be a monop- 
oly and the public has to buy your 
product. Raising rates when the 
real problem is inefficiency is a 
little bit like trying to cure a high 
fever by plunging the patient into 


fever down for a few minutes, all 
right, but also you may kill the 
patient.” 

e 


tion of the Inland Daily Press 


whether he will tone down his at- 
tacks on the press for the “postal 
subsidy” he insists publications re- 
ceive. 


papers distribute almost entirely 
outside the mails and therefore 
have no selfish interest in second 
class rates. Doubtless he would like 
'to woo the editorial support of 
such papers. 


‘Kahn Joins Reis Advertising 


H. DeLeon Kahn, previously 
sales and promotion manager of 
‘the organ department of Rudolph 
Wurlitzer Co., has been named ex- 
ecutive radio and television direc- 
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August Sales of Chain Stores 


———August 
1953 1952 

Food Chains 
Kroger Co. .......$ 78,999,166 $ 79,323,167 
National Tea ..... 35,327,780 32,498,277 
OO 119,287,089 116,672,472 

Group Total .. $233,614,035 $228,493,916 
Mail Order 
*Sears, Roebuck . . .$250,549,315 $250,408,798 
Wee é260% z+++- 10,452,688 12,148,251 


¢Montgomery Ward 
Group Total 


- 689,163,638 101,149,592 


$350,165,641 $363,706,641 


“apas quick to disregard this prin-. 
ciple for the sake of expediency.” | 


'very easiest way in the world to. 
cover up inefficiency, in the short 


a cold shower. You may bring the | 


Speaking of Mr. Summerfield, | 
he will be a luncheon speaker on | 
Oct. 6 before the Chicago conven- | 


Assn. It will be interesting to see | 


He is aware that many news- 


tor of Jack M. Reis Advertising 


| Agency, Cincinnati. 


Drug Chains 
ree $ 4,310,236 $ 4,442,341 
Walgreen ........ 14,955,087 15,341,736 

Group Total ....$ 19,265,323 $ 19,784,077 
Variety and Miscellaneous 
‘Adam Hat Stores .$ 1,016,969 $ 1,148,474 
‘American Stores Co. 42,283,029 40,200,202 
'Beck, A. S. Shoe . 3,021,960 3,265,302 
Bond Stores ...... 4,338,354 4,232,527 
Butler Bros. ..... 12,245,978 11,504,401 
Consolidated Retail 

rere 2,029,383 2,223,874 
Diana Stores Corp. . 2,465,912 2,640,831 
Edison Bros. ..... 5,914,314 6,019,025 
Fishman, M. H 1,158,701 1,149,678 
Gamble-Skogmo ... 11,136,624 11,380,591 
Grant, W. T. ..... 22,519,726 22,326,288 
Grayson-Robinson 

ree 5,510,405 7,308,773 
_ 2 rer 8,381,526 8,274,352 
‘Interstate Dept. 

NE. Beach oa 4,863,424 5,125,554 
renee, ©. ..... 24,870,923 24,976,264 
*Kress, S. H. .. 13,554,188 
Oe ee 8,132,440 8,279,745 
McLellan Stores ... 4,927,105 5,159,853 
Melville Shoe Corp. 5,929,579 4,290,136 
Mercantile Stores, 

MG phasis dees 9,740,000 9,729,000 
Murphy, G. C. .... 14,647,682 14,592,991 
Neisner Bros. ..... 5,063,707 4,972,421 
Penney, J. C. ..... 91,838,745 90,808,905 
Rose’s 5-10-25 .. 1,947,669 1,823,143 
Western Asto ..... 15,755,000 17,225,000 

Group Total ....$309,739,155 $308,657,330 


Combined Total .$912,784,154 $920,641,964 


% Gain —-———8 Months——_-——. % _ Gain 


or Loss 1953 1952 or Loss 
— 0.4 $ 648,234,615 $ 641,308507 + 1.1 
+ 8.7 280,414,285 233,671,083 + 20.0 
+ 2.2 1,075,621,014 1,013,581,287 + 6.1 
+ 2.2 $2,004,269,914 $1,888,560,817 + 6.1 
+ 0.1 $1,755,493,745 $1,617,643,646 + 8.5 
— 140 78,078,200 $1,045,532 — 3.7 
— 11.9 596,710,342 618,445,708 — 3.5 
— 3.7 $2,430,262,287 $2,317,134,886 + 4.9 
— 3.0 $ 35,032,868 $ 34,662,956 + 1.1 
— 25 116,910,103 115,666,063 + 1.1 
— 2.6 $ 151,942,971 $ 150,329,019 + 1.1 
—115$ 8,068,324$ 8399170 — 39 
+ 52 239,660,083 216,954,782 + 10.6 
— 75 29,535,055 29,195,978 + 1.2 
+ 25 48,998,126 45,203,792 + 84 
+ 65 81,008,985 72,751,093 + 114 
— 8.7 17,198,227 18,096,401 — 5.0 
— 6.6 
— 7.4 51,738,964 50,297,891 + 2.9 
+ 08 7,747,841 7,286,351 + 6.3 
— 2.1 83,099,158 80,429,917 + 3.2 
+ 08 165,954,000 152,945,067 + 8.5 
— 24.6 — —- 
+ 13 56,451,164 55,071,111 + 2.5 
— 51 34,211,317 33,728,853 + 1.4 
— 04 193,856,143 185,040,093 + 4.8 
— 2.8 100,180,348 — 2.0 
— 18 61,427,558 61,840,509 — 0.7 
— 45 31,677,875 31,608,697 + 0.2 
+ 38.2 59,746,030 41,282,614 + 44.7 
+ 01 cmos — ao 
+ 04 110,015,106 106,292,072 + 3.5 
+ is 38,782,736 35,808,401 + 8.3 
+ 1.1 637,837,803 607,705,609 + 5.0 
+ 68 12,638,227 11,759,069 + 7.5 
— 85 119,182,000 107,669,000 + 10.8 
+ 0.4 $2,088,834,722 $1,959,266,470 + 6.6 
— 0.9 $6,675,329,894 $6,315,291,192 + 5.7 


“Seven month period. *Not included in totals. ‘Five weeks and 35 weeks. “Five month period. 


Carter to Get Account 

Effective Jan. 1, 1954, advertis- 
ing for Douglas Chemical Co., 
North Kansas City, Mo., and its 
subsidiary, Vita Vex Inc., will be 
handled by Carter Advertising 
Agency, Kansas City. Douglas 
makes grain fumigants, farm bin 
sprays and rat killers. Vita Vex is 
a pre-cultured live yeast feed sup- 
plement. Presently R. J. Potts- 
Calkins & Holden, Kansas City, is 
handling this account. 


Atlas Plywood to Chirurg 


Atlas Plywood Corp., Boston, 
has named James Thomas Chirurg 
Co., Boston and New York, to han- 
dle promotional and trade activity 
for its container, flush doors and 
plywood panels divisions. 


Cavanaugh Morris Moves 


Cavanaugh Morris Advertising 
Agency, Pittsburgh, has moved to 


2994 W. Liberty Ave., Dormont, 


a suburb of Pittsburgh. 


Ad Club Wants Arizona Song 


The Phoenix Advertising Club 
is sponsoring a $1,000 contest to 
find a suitable song about Arizona. 
The competition ends Dec. 31. En- 
tries must be accompanied by an 
official entry blank, obtainable 
from the club along with rules at 
P.O. Box 1586, Phoenix. 


Free Advertising 


National Dealer Organizations 
Here’s a unique plan that’s bringing 
dozens of national advertisers tremen- 
dous advertising impact without one 
cent cost. Offer your dealers 
handsome WORK UNIFORMS 
embroidered with their name 
and address and with your trade- 
mark! Literally millions of fa- 
vorable impressions possible ev- 
ery month. Already in success- 
fu! use by gasoline companies, heat 
ing Seay ope em ap ee too! 
mfrs., farm implement dealers, 
breweries, appliance mfrs., many 
others. Write for complete details 
ELIN MANUFACTURING CO. 
110 Fifth St., Rochester, Ind. 
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it’s an ol 
Washington habit 


a TO LOOK IN 


| [Lhe Washington Star 


- TO SEE 
’ WHAT'S BEING ADVERTISED 


> The Washington Star 
4 27,522,446 lines 


i You see how 
: Total Advertising The Washington Post media buyers and 
; FIRST | 16,034,574 lines advertisers 
at 8 MONTHS moe 

of 1953 Times-Herald icchiionts 


13,609,040 lines 


4 newspapers 


Media Record Figures first 7 months 
Star Figures for August 


News 


7,086,724 lines 


IN WASHINGTON, THE OVERWHELMING PREFERENCE IS FOR AN EVENING NEWSPAPER 


|= The Washington Star 


EVENING AND SUNDAY WASHINGTON, D. C 


Represented nationally by: O'Mara and Ormsbee, Inc., 420 Lexington Ave NYC 17; The John E. Lutz Co., Tribune Tower, Chicago 11. 
Special Florida Representative: The Leonard Co. 21! Lincoln Road, Miami Beach, Florida. 
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Net TV Costs Going 
Cable Rate Cut and 


(Continued from Page 1) 


iated with two or more networks. 

In addition to announcing in- 
creases for five of the stations al- | 
ready listed, DuMont also has noti- 
fied advertisers of four other 
changes. The class A hourly rate 
for WDSU-TV, New Orleans, will 
be $700 as of Nov. 1. The current 
charge is $600 for an hour of choice 
nighttime. KXLY-TV, Spokane, 
will charge $300—rather than $200 
as currently—for an hour of Class 
A time as of Oct. 1. 


s As of the same date, two of the 
network’s o-and-o stations will 
raise their rates for network spon- 
sors. WABD, New York, which has 
not had an increase since Feb- 
ruary, 1951, will go from $2,200 to 
$3,200 for a Class A hour. The new 
rate for WTTG, Washington, will 


. as “available c 1s a group” for 
Up, Despite NBC some time. Cu + ABC and Du- 
Mont cards |} no “available 


ting. Of course, 
point of view, 
1s a conditional 
whether or not 
cularly if they 
an one network, 
r time for the 
rder has been 


only as a grou; 
from the prac’ 
\this requireme 
/one—dependin: 
the stations, ; 
still serve mor: 
can and will 
show once th 
® CBS Television will incorporate | placed. 
time revisions made by stations Individual 
and affiliate revisions made by changes on the 
the network in a new card to be addition to se 
published soon. Time costs for 93 ered for outle‘ 
stations will be totalled on the tioned, include 
card; the rest of the approximately WHBF-TV, fr 
140 stations offered by CBS will (Sept. 1); San 
be listed individually. The old card from $700 to $: 
gave totals for a network of 98 | Francisco—KPI% 
stations. An hour of Class A time $1,400; Tulsa—! 
on the new card comes to slightly to $700 (Oct. 1 
more than $65,000—which is about 
the same as the cost on the old one. @® Best news of the week for NBC- 
A major revision from the stand- | py sponsors is the sharp reduction 
point of CBS sponsors is the addi- of cable charges. As of Sept. 27 the 
tion of a few more markets to the transcontinental charges for East 


‘Bonus’ Stations 


be $950 a nighttime hour—$100 
more than the old rate of $850, | 
which was set in October, 1951. 


‘ion time cost 
w CBS card, in 
al already cov- 
previously men- 
tock Island, Ill.— 
» $500 to $650 
iego—KFMB-TV, 
00 (Oct. 1); San 
from $1,300 to 
OTV, from $600 
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per Class A hour. The charge, as |force viewers to go to the trouble 
of Sept. 15, is $4,800.) of converting their sets. However, 
not all their representatives ap- 
s While these “pioneer” telecast- prove of this kind of a TV start. 
ers are busy flexing their muscles, 
there are signs that part of the # Many of the big advertising 
Johnnys-come-lately in the field agencies are standing by and 
are having to struggle to get going. waiting for 70% conversion on 

At least nine telecasters—all fringe UHF stations before get- 
UHF operators except one—are ting out their fountain pens. In 
making no time charges for net- major cities like Pittsburgh, Nor- 
work sponsors in an effort to build folk and Milwaukee, where video 
a strong programming structure to has been a one-station affair for 
attract listeners and build circula- so long, they are not so standoffish. 
tion. These so-called “bonus” sta- The bonus stations are said to 
tions—a term which is unpopular feel that the only way to attract 
with some representatives—are af- advertisers is to attract viewers 
filiated mainly with ABC, although and that the only way to get view- 
DuMont has a couple. CBS and ers is to give them big shows. If 
NBC say they want no part of this they don’t get the big shows from 
kind of operation. In these situa-|the networks, they’ll have to buy 
tions there is a $15 charge to ad- them from film producers—hence 
vertisers to cover kinescope costs. ithe interim free ride. 

Interim bonus stations offered There also, of course, is the 
by ABC are WGLYV, Easton, Pa.,|added incentive of using the net- 
which picks up a line-of-sight pic- | work fare to sell spots around and 
ture from New York ($200 an hour |to get local sponsors interested in 
after Nov. 14); WBKZ, Battle! the station. 

Creek ($200 an hour after the sta- 


Stations that must be bought as a 
group. NBC has listed 50 stations 


x e PAB 


Mou ave 


lo contact 
‘ dm evcds B, Aa vgest Producers 
C 
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(INTERIOR TYPE) 


WE SERVE LEADING 
MANUFACTURERS OF 
BRAND NAME PRODUCTS 
FROM COAST TO COAST 


Representatives in Principal Cities 


tte he 


inutted 


| 


OHIO ADVERTISING 
DISPLAY COMPANY 
CINCINNATI | 

OHIO | 


to West use of the cable will be cut 
from $1,000 to $200 an hour; for 
West to East use the hourly charge 
will be dropped from $2,000 to 
$500 an hour. So far the other net- 
works have not announced any re- 
visions in cable prices to adver- 
tisers. CBS-TV’s charges currently 
are listed as $1,200 an hour west- 
bound and $2,400 an hour east- 
bound. 

NBC-TV has notified advertis- 
ers of rate changes affecting sta- 
tions already covered in this story. 


Notice also has been served on 
sponsors of the following in- 
creases: Baltimore—WBAL-TV, 


from $1,200 to $1,300 (Sept. 1); 
Birmingham—WBRC-TV, from 
$500 to $600; Davenport, Ia.— 
WOC-TV, from $500 to $600, and 
Los Angeles—KNBH, from $2,200 


ito $2,500. WNBT, New York, went 


from $4,8C0 to $5,200 on Sept. 15. 

(Coincidentally, WCBS-TV, New 
York, has raised the price of ad- 
mission for local advertisers $300 


Another Reason 
WPTF is 


North Carolina's 


Number One 
Salesman 


WP IF 


™ § 50,000 watts 680 xc 


tion becomes interconnected, prob- 
ably around the first of the year); 
WAER-TV, Akron ($200 an hour 
after Jan. 1); WTAC-TV, Flint, 
Mich. (due to be on the air Oct. 1; 
bonus until April 1); second affili- 
ate WKLO-TV, Louisville (no 
charge until March 21, 50% of 
rate—announced as $250—as of 
April 1); WTOB-TV, Winston-Sa- 


lem, through December, after that 
|50% of rate—announced as $150— 
‘through March, then full rate. All 
these stations are UHF. 
ABC also sells 
(UHF), Oshkosh, Wis.; WILS-TV, 
Lansing, Mich., through February, 
and KSWS-TV, Roswell, N. M. 
(VHF), as bonus stations. 


@ This is by no means a TV in- 
novation. ABC, at the last count, 
had 96 bonus radio stations. Radio 
has seen many stations start on a 


bonus foundation and go on from | 


there to build a very profitable 
business. 

DuMont also offers KSWS-TV, 
Roswell, without time charge to 
network sponsors and lists WILS- 
TV, Lansing, Mich., the second Du- 


WOSH-TV 


Meanwhile, two TV stations are 
bucking the industry cost trend by 
cutting their time charges for net- 
work sponsors. XELD, Matamoros, 
Mexico, will lower its hourly rates 
‘from $250 to $200 as of Sept. 27, 
while KCTY (UHF), Kansas City, 
has reduced its price from $400 to 
$240 an hour for DuMont adver- 
tisers and presumably for those 
of CBS and ABC as well. 


Ekco Buys 4 Programs on 
ABC-TV in One Fell Swoop 


Ekco Products Co., Chicago, has 
|become the first TV sponsor to 
|buy four shows on one network 
at one time. ABC-TV gets this 
| business through Dancer-Fitzger- 
|ald-Sample. The shows (on each 
|of which the housewares maker 
lis an alternating sponsor) are 
|the “George Jessel Show” on Sun- 
days, “Quick as a Flash” on 
Thursdays, “Jamie’’ on Mondays 
,and “Comeback” on Fridays. 


Pinkus Moves to BSF&D 


Devereux Pinkus, formerly with 
Benton & Bowles and Ellington & 
Co., has joined the copy depart- 
ment of Brooke, Smith, French & 
Dorrance, New York. 


Why 


Morning Knight . . . Bill (BJ) Jackson! 


Southern born and Southern bred, Bill Jackson knows how to 
talk and sell to Southern folks. He’s been doing it on radio for 
15 years. His 5 a.m. to 9 a.m. stretch of relaxed entertainment is 
styled to fit the Southern temperament. An impressive list of 
sponsors and a 1953 Pulse rating of 9.3 prove his selling power. 
BJ is the lead-off man on the team that makes WPTF the 
Number One Salesman in the South’s Number One State. Get 
audition and all the story from Colonel F&P or call WPTF. 


North Carolina’s Number 1 Salesman 
NBC Affiliate for RALEIGH-DURHAM and Eastern North Carolina 


FREE & PETERS torcsc.: 


REPRESENTATIVE 
R. H. MASON, General Manager, GUS YOUNGSTEADT, Sales Manager 


Mont outlet in Lansing, as a bonus 
through Feb. 28. 

The idea behind most of these 
bonus station operations is that 
the stations, particularly those 
which face competition from es- 
tablished old (VHF) stations in 
their own or nearby cities, need a, 
strong programming in order to iii 


TELL AND SELL YOUR STORY 
WITH GENUINE PHOTOGRAPHS 


8 «x 10’s Post Cards Tip-ons 
Miniatures Portfolios—- Business Cards 


THE GROGAN PHOTO COMPANY 
IMG N. Bahls St, Danville, Hlinols 


CHICAGO OFFICE. U 
Phone WEbster 9 3219 


when time is important—get 
newspaper mafs from 


LAKE SHORE tuectaorvee ow. 
vx vavanoss oncso« SE@ley 8-1010 
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idvertising Age, September 21, 1953 


‘Special ‘ Issues Irk Detroit Diesel Ad 
Manager; Preparation Costs Are Too High 


Detroit, Sept. 15—J. W. Brown, he had to turn down three bids for | 


Last Minute News Flashes 
$1,000,000 Florida Grapefruit Drive Set 


Lakeland, Fla., Sept. 18—Paul Patterson, advertising director, Flori- 


advertising manager of Detroit his company’s participation in “spe- da Citrus Commission, today told the Citrus Mutual that the commis- 


Diesel Engine Division of General 
Motors, is a man of action. 
Convinced that special issues in 
the business paper field present a 
real problem, especially in regard 
to production costs, he last week 


cial’ advertising, Mr. Brown's let- 
ter says he is “impelled to a word 
of remonstrance.” 


s Magazine publishers who em- 
phasize special advertising of this 


|sion will put $1,000,000 into a grapefruit ad drive this year. Further- 
more, Evelyn Margaret Ay, recently named Miss America, is already 
pushing grapefruit. 


‘Sonic Sets Drive for Plastic Three-Speed Phonograph 


New York, Sept. 18—Sonic Industries will break the first national 


mailed a two-page letter to 70 character are overlooking the basic advertising for its new all-plastic, three-speed $29.95 portable phono- 


publishers of regional and nation- 
al business’ publications with 
which he is acquainted. The sub- 


principles of advertising and the 


| graph, the Capri, next month, with ads in Coronet, Esquire, Life, Sev- 


Sarnoff Asks 
NBC Affiliates 
for Cooperation 


(Continued from Page 1) 
\...to new facts of life’ and “NBC 
ean perform no miracles or turn 
back the clock of events to a nos- 


high costs of special ad prepara-| enteen and The New York Times Magazine. Business papers, co-op | talgic past.” 


tion, he says. Their own costs, he 


‘newspaper ads and TV also are included in the drive, which is being 


ject: “Special advertising sections reports, based on the preparation p,andled by Getschal Co. 


commemorating the opening of a 


of ten two-color 7x10” ads, each 


new highway, the drilling of the with a single illustration and rela- | Johnson to Add Two Magazines 


deepest oil well, the 50th anniver- tively simple layout, average out at | 


sary of the XYZ Co., etc.” 
Asserting that the day before, 


U.h.£. TV Stations 
Mull Over Problem 
of Subscription TV 


PHILADELPHIA, Sept. 17—Econ- 
omic survival of independent tele- 
vision stations depends on sub- 
scription television’s approval by 
the Federal Communications Com- 
mission, Ralf Brent, v.p. of station 
WIP, told a charter group of 
broadcasters at a special all-day 
meeting here today. 

Mr. Brent, submitting facts and 
figures to support contentions of 
petitioners for pay-as-you-see TV, 
said if approved it could provide a 
new form of programming to stim- 
ulate the conversion to u.h.f. tele- 
vision. At the same time, he added, 
it would make possible a truly na- 
tionwide competitive system of TV 
broadcasting. Support was offered 


by a spokesman for the National | 


Collegiate Athletic Assn. 

On Aug. 7, a large group of u.h.f. 
station grantees filed a petition 
with the FCC seeking a rule-mak- 
ing procedure looking toward au- 
thorization of limited service tele- 
vision. 


® Some 40 broadcasters from as 
far west as Texas attended the 
conference. The afternoon session 
was opened to the press. They met 
here at the WIP studios in the 
Gimbel Bros. store. 

Richard Davis, president of 
WELI-TV, New Haven, Conn., 
speaking for the original group of 
petitioners, announced that an 


Oct. 1 target has been fixed for | 


official creation of a broadcasters 
committee of this type. 

Bob Hall, athletic director of 
Yale University and 1952 TV 
chairman of the NCAA, told the 
meeting they could count on sup- 
port from colleges for subscrip- 
tion television. 


Census Bureau Says 
Average Man Earned 
$3,100 During 1952 


WASHINGTON, Sept. 17—Mr. Av- 
erage Man received an income of 
$3,100 last year—up $150 from the 
previous year—the Census Bureau 
has discovered. 


$386.34, broken down as follows: 


Art (lettering, arrange- 


ment, etc.) ..... $ 88.53 
Type composition . 87.35 
Engraving ........ 138.02 
Electrotypes ...... 19.92 
15% agency com- 

EE rk aS is 50.07 
Shipping ......... 2.45 

: re $386.34 


s “It is obvious,” he says, “that 
| the above preparatory cost far ex- 
ceeds the average page space cost 
of trade journals of the regional 
type and will equal or exceed the 
|single-page space cost of some of 
‘the nationally distributed maga- 
| zines. 

“In order then that our prepara~ 

tory costs will not approach the 
| magnitude of 50% of our total ad- 
|vertising budget, we avail our- 
selves of every possible means to 
make our plates work overtime. 
|This involves the following pro- 
| cedures: 
“1. So far as is possible every 
|ad must be general enough to be 
suitable ‘across the board’ in its 
particular field. 

“2. Advantage is taken of the re- 
cent findings on the ‘Effectiveness 
Of Repeated Advertising.’ 

“3. When possible to stagger 
schedules, electrotypes are shipped 
from one trade journal to another 
for use in a subsequent month. 


| 


/@ “It’s obvious that ‘special’ and 
‘complimentary’ ads just do not 
‘fit into this picture. If a national 
advertiser is to ‘take advantage’ of 
such proffered ‘advertising oppor- 
tunities’ it can be only at the ex- 
pense of regularly scheduled ad- 
vertising in the same or other me- 
dia. (I can assure you that not all 
companies or corporations fall for 
the glib arguments about ‘tax 
money’ as being expendable; there 
is a bottom to the barrel.) 


| see an advertiser’s money spent in 
la consistent, regularly scheduled 
|manner or would you rather have 
| him shunt more of it into the hands 
he artists, printers and engravers 
by running “special” ads at your 
invitation?’... 


for the ABP (Associated Business 
|Publications), the ACP (Associ- 
jated Construction Papers) and 
| Similar organizations seriously to 
| discuss. I believe most advertising 


The proportion of men in the | managers and advertising agencies 
$5,000-a-year-and-up class in 1952 | will wholeheartedly agree that such 


rose to 16%, compared with 14% 
a year earlier. By contrast, only 


5% of men had incomes that high 


at the close of World War II. 


The average woman with a cash | 


‘specials’ are an extravagant nui- 
sance and play no part in the legit- 
imate merchandising of products.” 


Census Makes 2 California 


income in 1952 received $1,250, | Counties Metropolitan Area 


about $100 more than 
Many females who work inter- 
mittently bring down the median 
figure. 

For all persons over 14 years of 
age with some money income the 
average last year was around $2,- 
300, up about $100 from a year 
earlier. 

These income estimates result 
from a sample population survey 
taken in April, 1953. More detailed 
reports will be issued later. 


in 1951. | 


Two Southern California coun- 
ties, San Bernardino and Riverside, 
have been declared a Metropolitan 
County Area by the U.S. Census. 
| The area is the 30th market in the 

U.S. in number of families, ranks 
| fourth in California and sixth on 
ithe West Coast. 
| The new market has an expend- 
able annual income of more than 
| $750,000,000 and retail sales in ex- 
cess of $500,000,000 a year. San 
Bernardino and Riverside are the 
leading cities in the markets. 


“This question presents itself: | 
‘Would you as a publisher rather | 


“This would seem a matter for, 


CuicaGco, Sept. 18—Johnson Publishing Co. (Ebony, Tan, Jet) will 
bring out two more monthly magazines with November datelines. They 
are Hue, a pocket-size feature and picture book selling for 15¢, and 


Copper, an 84x11”, 25¢ romance magazine. Both will be on newsstands | 


early next month. Hue will not accept advertising. A 200,000 guarantee 
will be offered when Copper accepts ads for the third issue. Rates have 
| not been set. 


Waffle Corp. Promotes Frozen Product 


PHILADELPHIA, Sept. 18—-Waffle Corp. of America has started a cam- 
'paign for its Downyflake frozen waffles that includes b&w pages in 
|Better Living, Everywoman’s, Family Circle, Good Housekeeping, 
Ladies’ Home Journal and Western Family, plus four-color pages in 
ithe First Three Markets Group. Small space in 139 daily newspapers 
' also will be used. J. M. Korn & Co. is the agency. 


Lorillard Appoints Two; Other Late News 


e P. Lorillard Co., New York, has named two advertising brand man- 
agers—Henry L. Hayden, formerly with Young & Rubicam, for Old 
|Gold and Embassy, and George Whitmore, with the company since 1950, 
| for Kent cigarets and all cigar and tobacco brands. 


e Sven Thornblad, formerly director of advertising and public rela- 
| tions for Air Associates Inc., has joined the creative staff of Brooke, 
Smith, French & Dorrance, New York. 


e Charles Brooks, formerly in charge of the traffic department, has 
been named production manager of Benton & Bowles, New York. He 
succeeds Walter Bodt, who is joining Walker Engraving Corp.’s sales 
staff. Jack Barry, senior traffic man, now becomes traffic manager 
for B&B. 


e Continental Briar Pipes Co., New York, has switched its account 
| from Scheideler, Beck & Werner to Lester Leber Co. 


-e@ William J. Stubbs, formerly with Liller, Neal & Battle, Atlanta, has 
| been named account executive for TV in the Atlanta office of Free & 
Peters, radio-TV station representative. James L. Wade, sales executive 
lin charge of the company’s Atlanta office, will concentrate on radio 
sales. 


le Red Skelton, who is one of CBS-TV’s answers to NBC-TV’s Milton | 


| Berle this year, will open the season next week (Sept. 22) at 8:30 p.m. 
| EDT, sponsored by Pharmaceuticals Inc., New York. Geritol will be the 
featured product through Edward Kletter Associates. This leaves CBS- 
TV with only two nighttime shows still for sale—one segment of the 
Jane Froman show and the “Stork Club.” 


/@ At week’s end Philip Morris & Co., Biow Co. and Mutual were final- 


‘izing details for two radio shows. One is a 10-minute, five-times-a- 


| week sports program with Harry Wismer to be carried on almost all the | 
MBS stations except those in the top 48 TV markets. The other deal | 


involves the broadcast of ‘‘My Little Margie,’ now heard on CBS radio, 
on Mutual stations in cities where there is no Columbia affiliate. This 
situation is complicated by the fact that some CBS stations carrying the 
show claim their coverage extends to some of the territory to be in- 
‘cluded in the Mutual schedule. 

e At press time there was still no sign of a settlement of the six-week- 
old engineers strike against WOR and WOR-TV, New York. However, 
representatives of the stations were hopeful that Local 1212, Inter- 
national Brotherhood of Electrical Workers, would end its walkout be- 
fore Sept. 30 so as not to interfere with the Mutual Broadcasting Sys- 
tem’s coverage of the World Series for Gillette. 

e R.J. McAuliffe has been advanced from assistant general sales man- 
ager of Pabst Sales Co., Chicago, to general sales manager, succeeding 
W. A. Swan, elected v.p. in charge of sales for Hoffman Beverage Co., 
Newark, a Pabst Brewing Co. subsidiary. 

e John Sasso, v.p., G. M. Basford Co., New York, has been elected 
chairman of the publicity committee of the National Industrial Adver- 
tisers Assn. 


Darling Joins ANA Staff 

Harry L. Darling, formerly de- 
velopment sales engineer for the 
plastic products division of U. S. 
Rubber Co., Chicago, has joined 
the staff of the Assn. of National 
Advertisers as assistant to the v.p. 
in charge of media and research. 
He succeeds John Kirk Lee, who is 
now manager of merchandising 
services for Permacel Tape Co. 


Six Join NBP 

The six business magazines of 
Moore Publishing Co., New York, 
have joined National Business 
Publications. They are Advertising 
Agency & Advertising & Selling, 


Babbitt Appoints Two 


John Woolley of Los Angeles has 
been made national! 


field sales 


John E. Phillips John Woolley 


manager for B. T. Babbitt Inc. and American Perfumer & Essential Oil 
John E. Phillips has been named Review, American Printer, Laun- 
advertising manager. Their head- dry Age and LP-Gas, monthlies, 


quarters will be in New York and Gas Age, bi-monthly. 


# But the positive side of his 
'speech—what the general was 
selling to the affiliates—is NBC’s 
new sales and programming setup 
for radio. 

And, for the sales sugar plum 
the general was about to unveil, 
he implied he would like his af- 
'filiates to be a little more flexible 
in cooperating on matters such as 
rates and time made available to 
networks for shows. 

The general promised that the 
new independent NBC radio sales 
and programming staffs would 
plug away with vigor at selling 
radio to advertisers, and the new 
NBC program schedule was 
dropped in the affiliates’ lap as 
proof of the pudding. 

Starting Sunday, Oct. 4, the net- 
work will launch 28 new radio 
programs in a_ short one-week 
period. 

Advertisers will be offered more 
strip pattern shows, in 15-minute, 
five-day-a-week formats or in two 
solid hours of daytime programs 
on Saturday and Sunday. Adver- 
tisers will be able to buy partici- 
pations on these strip pattern 
shows. 

Examples of upcoming 15-min- 
ute strip pattern shows across-the- 
board are “Fibber McGee and 
Molly,” 10 p.m.; “It Pays to Be 
Married,” 5:45 p.m., and “Second 
Chance,” 11:45 p.m. 


s Advertisers will be asked to 
buy a minimum of three participa- 
tions, each consisting of one com- 
mercial announcement, but they 
can distribute these commercial 
| Messages in any of the programs, 
| A similar participation format 
has been established for “The Big 
Preview,” Saturdays 11 a.m. to 
'1 p.m., and “Week-End,” Sundays 
|2-4 p.m., which NBC describes as 
|radio’s new Sunday newspaper. 
Seven new programming ap- 
proaches were outlined involving 
use of a greater number of stars 
on programs, more shows origi- 
nating outside New York and a 
greater emphasis on culture. 


® Referring to this new program- 
‘ming technique, the general said, 
“Through these and other tech- 
niques we are seeking to attract 
new money to network radio from 
‘advertisers who have never used 
the medium, from advertisers who 
|have left the medium and from 
‘advertisers who can be persuaded 
to supplement their present use of 
it. It is to these sources that net- 
work radio must turn to halt the 
decline of revenue and to provide 
the economic support for those 
new program patterns which net- 
| work radio must develop to build 
and hold audiences.” 


AFFILIATES OK NBC 
PROGRAMMING PLAN 

Cuicaco, Sept. 17—Following the 
meeting of National Broadcasting 
Co. affiliates here today, the net- 
work’s affiliates issued a statement 
endorsing the new NBC plan. 

The affiliates’ statement called 
NBC’s effort “the most significant 
and constructive step which has 
been taken in network broadcast- 
ing business in many years.” 

The affiliates committee will 
continue as a permanent organiza- 
tion with the sub-committee acting 
as liaison between the full com- 
mittee and the network. 
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lowa College Gets TV Okay 
WOI-TV, operated by Iowa 
State College, Ames, Ia., has been 
given authority by the state board 
of education to continue commer- 
cial shows indefinitely. Previously, 
the board’s policy has been that 


the state school would get out of) 


commercial telecasting whenever 
a local station obtained a permit. 
The state education beard has, in 
addition, authorized a court suit 
over the Internal Revenue Depart- 
ment’s ruling thate the college 
would be forced to pay income tax 
on the WOI-TV commercial in- 
come. 


Trailer Coach Assn. to R&R 


The Trailer Coach Assn. has ap- 
pointed Ruthrauff & Ryan, Los 
Angeles, to handle its advertising. 


Miss Mark Joins Agency 


Loise Mark, who has operated 
her own agency, Loise Mark & As- 


|sociates, for the past seven years, 


has joined the account executive 
staff of Paulson-Gerlach & Asso- 
ciates, Milwaukee, and has been 


named a v.p. of the agency. She, 
will continue to supervise major 
she previously | 


accounts which 
served. 


Biow Boosts Mrs. Farquhar 


Mrs. Ruth F. Farquhar, for sev-| 


en years special assistant to the 
board chairman of Biow Co., New 
York, has been promoted to spe- 
cial consultant to the agency. Mrs. 
Farquhar will move to California 
for the present, although she will 
make frequent trips to New York 
for consultation sessions. 


In Chicago the 
newspaper which | 
shows the largest i . 


linage increase 1” 


new passenger Cal 
advertising is the 
CHICAGO AMERICAN 


Nationally Represented by Hearst Advertising Service 


HOLIDAY SPECIA: -A colonial style de- 
canter will be use! for Yellowstone whisky 
during the winter ho\iday season. Glenmore 
Distilleries Co. wil! feature the decanter in 
its November anc December advertising 
through Ewell & Thurber Associates. 


‘Post’ Issues New Magazine 

The Boston Post with its Sun-)| 
day issue of Oct. 11 will publish | 
a new color-gravure magazine. 
The magazine will replace the) 
Post’s Sunday tabloid magazine 
previously printed on letterpress. 
Editorial content will feature peo-| 
ple and places in New England, 
j}and will be locally edited by Post 
staffers. Page size will be stand-| 
ard 850 lines. 


‘Federal Brass Names Ward 


Federal Brass Mfg. Co., Elmira, | 
N. Y., manufacturer of oil cups, | 
gauges and fittings, has appointed | 
Taylor M. Ward Inc., Ithaca, N. Y.,| 


to direct its advertising. | 


Mle yd 


From the lush, green ranches of 
North Dakota and the booming oil 
development in the Williston Basin, 
this Midwest market is pacing the 
nation in new wealth and rapid 


expansion. 


In 1952, North Dakota gross farm 
income topped $582,000,000 and 
bank deposits hit a record high of © 
$614,000,000! Money ticketed for 
improvements, 
appliances . . . all of the things \ 
which make up a complete and -° 


machinery, home 


modern community. 


Located in the heart of 


wealthy, new market, KFYR offers 
the nation’s LARGEST area cover- -~ 
age — where coverage counts! 


KFYR 


f DARKO 


cov” 


_| You sure have Son: 
that KFYR coverage in 
the land of oil and 


agriculture is the 
Nation's No.l buy! {' 
i, rR ) 
eo 


. K/ 


this ‘ Pn has 


© Represented 
by JOHN BLAIR 


BISMARCK, N. DAK. © NBC AFFILIATE © 


VVo 
Looks like I've 

got ahold of 
something big! 


) 
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National Nielsen-Ratings of Top TV Shows 
Two Weeks Ending Aug. 22, 1953 
All figures copyright by A. C. Nielsen Co. 


Total Homes Reached Homes 
Rank Program (000) 
1 Racket Squad (Philip Morris, 
NEE diccscthiavacessiaiadiGanaceersoseeces 10,842 
2 All Star Football Game (Ad- 
miral, DuMont)  .....ccccccecceess 9,228 
3 Godfrey & His Friends (Liggett 
a a | nee 9,189 
| 4 Westinghouse Theater (CBS) .... 8,566 
| 5 Goodyear TV Playhouse (NBC) 8,394 
' 6 Dragnet (Liggett & Myers, NBC) 8,203 
ca, 2°" . eee 8,158 
| 8 Godfrey & His Friends (Toni, 
MED cidaketacthsaashsionchesconasenestinves 8,018 
| 9 Toast of the Town (Lincoln- 
Gy IND ken essckssaiecsenesevs . 7,920 
| 10 Godfrey’s Talent Scouts (Lever- 
Ny EE Seantiiiatnntascctonsces 7,892 


Rank 
1 


Program Popularity* 
Program 
Racket Squad (Philip Morris, CBS) 47.1 


2 Godfrey & His Friends (Liggett 

GB Myers, CBS) .....ccccccoccssseoees 41.2 
3 Westinghouse Theater (CBS) ........40.9 
4 All Star Football Game (Admiral, 

DRIED | icscsnatsuinaadiveavingwianicusiene 39.5 
5 Godfrey's Talent Scouts (Lever- 

CIRM, COED sciescecsvsvsaseneesnsevsents 39.4 
6 Toast of the Town (Lincoln-Mercury, 

RNID accnaikastistiincasstanivieteninanannsees 38.0 
7 Goodyear TV Playhouse (NBC) ....36.6 
8 Dragnet (Liggett & Myers, NBC) 36.3 
9 What's My Line (Jules Montenier, 

REID ccccacarssanbaashicacsbanestssuacseeaceaneis 35.9 
10 Pabst Bouts (CBS) .............00000:-35.6 


*Percentage of homes reached in area where program was telecast. 


Pulse Network TV Ratings 
In 30 Markets, Aug. 1-7, 1953 


EVENING, ONCE A WEEK 


| Dragnet (Chesterfield, NBC) ................ 34.2 
| Godfrey’s Talent Scouts (Lipton, 
BRP nee 32.7 
Racket Squad (Philip Morris, CBS) ....32.6 
Godfrey & His Friends (Chesterfield, 

TOME, FUeOt, GO) ivcccisciccsinsesssceers 32.4 
Groucho Marx (De-Soto-Plymouth, 

GINUED - cataawakacustoaizen biuadesicessadtasteau cakixin 30.7 
What's My Line (Stopette, CBS) .......... 28.8 


TV Playhouse (Philco, Goodyear, NBC) 26.3 
Toast of the Town (Lincoln- 

Mercury, CBS) 
Ford Theater (NBC) 
Martin Kane (U. S. Tobacco, NBC) ....23.8 


Mr. & Mrs. North (Colgate, CBS) ........23.4 


Studio One (Westinghouse, CBS) ........ 23.4 

Strike It Rich (Colgate, CBS) ............ 23.0 

Robert Montgomery Theater (Lucky 
Strike, Johnson Wax, NBC) ............. 23.0 


MULTI-WEEKLY SHOWS 


Howdy Doody (Several sponsors, NBC) 12.8 
Camel News Caravan (NBC) ...........00 11.5 
Strike It Rich (Colgate, CBS) ........+ 
Arthur Godfrey Time (Several sponsors, 

CBS) : 
Search for Tomorrow (P&G, CBS) 9.6 
Guiding Light (P&G, CBS) ..........ce 9.3 
Love of Life (American Home Products, 


CBS) 


OE UO CEINOD  sasrasescarcessasesseasiensas 23.7 Captain Video (Sustaining, DuMont) .... 9.2 

Burns & Allen (Carnation, Goodrich, (Eddie Fisher (Coca-Cola, NBC) ........ 9.0 

CGD. Scsvicsactieoheontnecienwerectnesctavesiteniins 23.6 | Bride & Groom (General Mills, CBS) .... 8.6 
Trendex TV Ratings 


Ten Multi-Station Cities 
Sept. 1-7, 1953 


| Rank Program Rating 
| 1 Godfrey’s Talent Scouts (Lipton, 
UNI aii scishscekacaegasstadensadsevebdessiaviers 35.7 
2 Racket Squad (Philip Morris, 
GOD siemicinntiemnuanennmainn 32.8 | 
3 Dragnet (Chesterfield, NBC) ........ 32.6 
4 Toast of the Town (Lincoln- 
FNGIUET;: GD scnssrncevsstcesiicsenness 26.8 | 


5 What's My Line (Stopette, 
NIED dct ctadaantbeosssecanssiiestiaiadasuinians 26.4 
6 Godfrey & His Friends (Chesterfield, 


FOR, FIER, CIE) ccicesssessecien 24.9 

7 Burns & Allen (Carnation, Good- 
i ET cnlidcdesavinctendicasvrannviiiiiedes 24.5 
8 Ford Theater (NBC)... 24.4 
| 9 The Web (Kent, CBS) ................ 22.2 


Man Against Crime (Camel, CBS) 22.0 


KEEPS THE 


TANDARD PRINTING CO. 


DEPT. AA, HANNIBAL, MO. 


We are interested in receiving prices 
and additional information on the 


Giant Size Memo Pads: 


WwW 
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DEALER IMPRINT OPTIONAL 
AT EXTRA COST 
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BEFORE THE PROSPECT DURING 
ALL HIS WORKING HOURS... 


TRADEMARK DISPLAYED 
IF YOU WISH 
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COMPANY'S PRODUCTS 
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- General National, Industrial, never, 
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Bees 


Advertising Managers 


Production Managers 
Art Directors 
Sales Managers 
Executives and Principals 
Advertising Assistants 
Miscellaneous 


Sutin iia 
Art Directors 
Account Executives 


Miscellaneous 


Seinen Managers 
Art Directors 


To Suppliers of Products 
or Services for the 
PRODUCTION-PROMOTION 
-MERCHANDISING 


Phases of Advertising 


Advertising Requirements is the workbook of 
advertising for 21,000 buyers. . 
who read it avidly each month. They represent 

all known primary buying power in the 
production-promotion-merchandising field, among 
national, industrial, regional and large local 


your kind of buyers 


advertisers, agencies and media. 


200 E. ILLINOIS ST. «¢ CHICAGO 11, ILL. 


A monthly average of more than 10% of these busy readers take time to 
request information about editorially mentioned material designed to help them on 
their jobs. That’s active and enthusiastic readership. 

But it’s natural to ask, “Exactly who are the people who 
create this unusual response? What are their jobs and titles?” 
Because AR’s circulation is screened to provide coverage of primary 
buying factors, with specialized editorial service which seeks out your kind 
of buyers, an analysis of reader response should show the relative importance 
of “who buys”’ by title and classification. 
Following is an analysis, by classifications and titles, of 2512 readers 
who requested information on products and services mentioned in one issue: 
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LUGGAGE & 
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merchandising TRADE MAGAZINES sets 


HH... are the 12 hard-hitti 
ard-hitting Haire trade magazines— each one specializing in onl 
nly one 


g g 


take th 
e Havre-way to talk to your trade. 
HAIRE PUBLISHING COMPANY r —. ae 
Spee Trade Publications — D ): J a — 
e effective because they’re m N-ecti om 
. 1170 BROADWAY, NEW = # ess 
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